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Dr. Fishbein 
Doing Research 
for P. Lorillard 


Ex-AMA ‘Journal’ Chief 
Says, However, He Did 
No Work on Kent AMA Ad 


Cuicaco, April 1—P. Lorillard 
Co., now under fire by the Amer- 
ican Medical Assn. for using its 
mame in a current ad campaign 
(see story on Page 3), has been 
retaining Dr. Morris Fishbein, for- 
mer editor of the AMA Journal, as 
a “research consultant.” 

Dr. Fishbein told AA today that 
he is also a consultant to “three 
big advertising agencies’ with 
medical accounts, but he wouldn’t 
say which ones. 

Dr. Fishbein said that he has 
been a research consultant to 
Lorillard since last May. When 
asked if he worked with the com- 
pany on the Kent AMA ad, he 
said he had nothing to do with 
advertising. 

For Lorillard, however, he does 
have’ several research projects 
under way designed to cover 
every aspect of the effects of 
smoking on the human body. This 
is being done at “leading hospitals 
in Chicago, Detroit, Cincinnati, Los 
Angeles, etc.” 


= Dr. Fishbein’ oversees’ and 
directs this research, which is 
financed by Lorillard. Within six 
to eight weeks he will publish a 
book on the “Effects of Tobacco 
and Cigaret Smoking on the 
Human Body.” The publisher is 
Blakiston Co., the medical branch 
of Doubleday & Co. 

On the basis of his research and 
other findings made during the last 

(Continued on Page 8) 


GLOVE OFFER—Two Dial soap wrappers 
and $1 will get you a pair of white nylon 
gloves in this Armour & Co. offer launched 
with color pages in the Ladies’ Home Jour- 
nal and McCall's. The American Weekly, 
First 3 Markets Group, Parade, This Week 
Magazine and comics sections in approxi- 
mately 65 markets will be used for Ar- 
mour’s third Dial premium offer. Foote, 
Cone & Belding, Chicago, is the agency. 


|Hint Probe of GM, 


Ford ‘Monopolies’ 


of Auto Business 
WasHInGTON, April 1—Both the 


Justice Department and the Fed-| ..... 
“ leral Trade Commission are re-| > 
== |ported to be considering investi-| | 
<. |gation of charges that automobile 


manufacturers are using coercive 
tactics to force dealers to accept 
unwanted cars. 

The problems of the dealers 
were spelled out in Congress yes- 
terday by Rep. Shepard J. Crum- 
packer (R., Ind.), who charged 
that General Motors and Ford 
seem to be engaged in a battle to 
monopolize the industry. 

He said that other firms—and 
he included Chrysler—have been 
hard hit by the tactics of the “big 
two.” A 914% decline in sales 
and 6.4% reduction in production 
suffered by the industry this year 
has fallen entirely on the inde- 
pendents, he said. 

“In the week ending March 13, 

(Continued on Page 8) 


Retailers Celebrate Excise Tax Cuts—But 
With Copy Switches, Not Increased Linage 


New York, April 1—Local retail 
ads were quick to play up the ex- 
cise tax reduction last night and 
today, but this was done by means 
of last-minute copy switches rath- 
er than through increased ad lin- 
age. 

Retail ad departments of most 
local newspapers told AA that no 
increased advertising had been 
placed or was expected as a result 
of the tax reductions. 

Tiffany & Co. advertised in this 
morning’s papers that it has “re- 
duced the prices of diamonds, jew- 
elry, silverware, watches, clocks 
and handbags to reflect the reduc- 
tion in the federal excise tax.” 

Guenther-Jaeckel says in its ad 
that “you need no crystal ball to 


Agencies That Ignore Point of Sale 


Will Have Trouble, 


New York, April 1—Agencies 
that. softpedal point of sale be- 
cause there’s no commission in- 
volved will get into trouble with 
their clients, a Foote, Cone & Beld- 
ing v.p. assured display makers to- 
day. 

Speaking at the closing luncheon 
of the Point-of-Purchase Adver- 
tising Institute’s eighth annual 
symposium and exhibit, Frank E. 
Delano said, “As far as agencies 
are concerned, I don’t think there 
are many who fail to recognize 
the importance of point of purchase 
advertising in a client’s budget. 
Those few who feel that their in- 
terest should be less than real 
because they don’t get 15%, in- 
evitably will be in trouble with 
their clients. 

“To those people employed by 
national advertisers who are, re- 
sponsible for planning a program 
but who relegate point of purchase 
planning to a third assistant ad- 
vertising manager, I can only say 
that it has been my privilege to 
have been associated with a num- 
ber of successful advertisers who 


Delano Asserts 


on many occasions think first of 
point of purchase rather than last. 
I have seen the president and sales 
manager of a dozen _ successful 
companies devote as much time to 
planning a point of purchase pro- 
gram as they have for television 
and magazine,” he said. 


= Mr. Delano pointed out that 
most advertising media, including 
point of sale, have come down 
from what he termed a “never- 
never land of consumer impres- 
sion.” He said there are ways to 
determine how many people listen 
to a particular tv or radio show 
and the effectiveness of printed 
and outdoor advertising. “Your 
institute,” he said, “is working 
on ways of measuring the effec- 
tiveness of point of purchase mate- 
rial, and I predict that it won’t 
be long before improved measure- 
ment standards of displays will 
compare favorably with those used 
by other media.” 

He said there is one problem, 
however, which no one can view 

(Continued on Page 4) 


predict the course of raw fur 
prices as tax relief increases retail 
fur sales. This unusual combina- 
tion of circumstances,” it adds, 
“makes possible the exceptional 
values in our spring ‘tax-reduction’ 
presentation, which reflect not on- 
ly the new 10% excise tax rate 
but also the low raw fur costs 
which prevailed during the uncer- 
tain period of tax discussion in 
Congress.” 


# The Vim chain inserted a box 
in its spread advertising big dis- 
counts on radio and television sets. 
Copy in the box quoted a newspa- 
per head, “Bill cutting appliance 
tax signed by President.” It then 
advertised in all caps, “Extra sav- 
ings go into effect immediately at 
Vim. Prices slashed more than 
usual.” 

Macy’s offered Italian leather 
bags at $5.99, and dropped in a 
last-minute type slug stating: 
“Federal tax cut today. Pay just 
10% on handbags.” 

S. Klein in a luggage ad inserted 
a last-minute slug to say, “Re- 

(Continued on Page 80) 


Summerfield ‘Public Utility’ Plan 
Offers Pay-As-You-Go Postal Rates 
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Allocation Plan Allows 
Deficits for All Except 
First-Class and Airmail 
WASHINGTON, March 31—Post- 
master General Arthur Summer- 


field today proposed that Congress 
agree to a rate-making formula 


-|which would keep his department 


on a pay-as-you-go basis. 
He urged Congress to adopt a 


=== | statement of policy declaring that 


REAL TIE-IN—The Sacramento Union carried 
this ad, cooperatively backed by Magna- 
vox, Breuner’s furniture store and KCCC-TV. 
Pictured on the Magnavox screen in the 
ad is none other than Bishop Fulton J. 
Sheen, whose weekly show is sponsored by 
Admiral Corp. What's more, KCCC-TV is an 
affiliate of an outfit called DuMont. 


Ward Wheelock Will 
Close: Two Accounts 
Seek New Agencies 


PHILADELPHIA, April 2—Ward 
Wheelock Co. is giving up the ship 
and has advised its three remain- 
ing accounts to seek new agencies. 

One recently-acquired account, 
Bev-Rich Co., canner of _ soft 
drinks, has already selected Sulli- 
van, Stauffer, Colwell & Bayles, 
New York, to handle its advertis- 
ing, starting April 5. 

Bev-Rich is turning over to its 
new agency the job of introducing 
its soft drinks to Washington, Bal- 
timore and New England. 

Stephen F. Whitman Co., which 
was one of Wheelock’s first ac- 
counts, told ADVERTISING AGE it 
is interviewing agencies and 
probably will make no decision 
for several weeks. Only one of the 
agencies being considered is in 
Philadelphia; the others are in 

(Continued on Page 80) 


Last Minute News Flashes 
Packard to Break $2,000,000 Spring Push 


Detroit, April 2—Packard Motor Car Co. will open a $2,000,000 
two-month sales campaign next week. Half of the money will be 
spent on 10 spreads and pages in magazines, six large space news- 
paper insertions and dealer-placed tv. Magazines to be used include 
Life, Newsweek, The Saturday Evening Post, Time and U.S. News 
& World Report. A network tv program also is being considered. The 
sales drive includes cash awards for salesmen. Theme of the campaign, 
“Let. Packard Prove It,” will be tied to demonstration rides. 


Hempstead Gets Raytheon Radio-TV, Two Others 


Cuicaco, April 2—The television and radio division of Raytheon 
Mfg. Co. has appointed Henry M. Hempstead Co. to handle its adver- 
tising. The agency also has been named to direct advertising for 
Chamberlain Sales Corp., Des Moines maker of hand lotion and 
face creams, and Winegard Co., Burlington, Ia., manufacturer of tv 


antennas. 


Graflex Switches Account to Hutchins 


ROCHESTER, April 2—Graflex Inc. has named Hutchins Advertising 
Co. to handle its account, replacing Cecil & Presbrey as its agency, 


effective in June. 


(Additional News Flashes on Page 81) 


the post office is a public utility 
run by the government, and that 
its costs should be financed by the 
people who use its service. 

One of the purposes of the Sum- 
merfield proposal is to take Con- 
gress out of the rate-making busi- 
ness. Mr. Summerfield said the 
department’s cost increases in re- 
cent years outstripped rate adjust- 
ments so badly that its deficits 
have added $100,000,000 a year to 
the cost of financing the govern- 
ment’s debt. 


= Under his plan Congress would 
draw up and approve a basic for- 
mula specifying the percentage of 
the department’s operating costs 
which should be returned by each 
class of mail. 

Once the formula was approved, 
rates would move up or down as 
postal costs fluctuated. The de- 
partment would initiate the rate 
adjustments, but its actions would 
be reviewed by an independent 
rate commission. 

While Mr. Summerfield re- 
ferred to a “pay-as-you-go” sys- 
tem, he did not preclude the pos- 
sibility that Congress might want 
to give certain classes of mail us- 
ers rates which were below the 
amount that might be considered 
“equitable” by ordinary rate- 
making principles. 

(Continued on Page 77) 


New Camphell 
Product, FR-8, 
Goes to NL&B 


CAMDEN, N. J., April 2—Camp- 
bell Soup Co., which has been 
making news right and left with 
new agency assignments (AA, Feb. 
5, et seq.), has another new prod- 
uct and another agency to handle 
it. 

As predicted in ADVERTISING AGE 
last week, the company has named 
Needham, Louis & Brorby, Chica- 
go, to handle initial marketing 
plans for the product. 

Soon to make its debut in Day- 
ton and Syracuse tests, the new 
member of the Campbell clan is a 
blend of eight fruit juices to be 
called FR-8. It will be marketed 
as a companion product for Camp- 
bell’s well-established V-8 cock- 
tail, a blend of eight vegetable 
juices. 

The juices in FR-8 will be ex- 
tracted from grapefruit, oranges, 


peaches, apricots, bananas, apples, 
lemons and limes. 
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Production Tops 1,000,000... 


Room Coolers Look 
Like TV of the ‘50s 


| 
| 


EYE-LEVEL— Models 

and Mabel Rea emphasize the good points 

of parking meter advertising, which will be 

promoted on a national basis by Meter-Ad 

Corp. of America, New York and Long 
Beach, Cal. 


Sheryl Parker (left) 


New Company Plans 
National Hookup of 
Parking Meter Ads 


New York, March 30—Meter- 
Ad Corp. of America, which has 
administrative headquarters in 
Long Beach, Cal., has opened an 
office here at 150 E. 50th St. to 
set up a national network of local 
parking meter advertising opera- 
tors. 

The corporation’s advertising 
idea was unveiled last week for a 
group of newsmen and advertis- 
ing executives at the Stork Club. 
The firm has parking meter ad- 
vertising organizations operating 
in six South Carolina and one 
California community, plus in- 
stallations in seven other towns. 

The idea makes use of a patent- 
ed aluminum frame attached to 
the top of the parking meter head, 
which holds two back-to-back 
miniature billboards. Advertising 
rates are determined by several 
factors—the number of people 
who pass by, the number of park- 
ing meters in a town and the posi- 
tion of the meter in relation to 
the curb. Income ranges from 50¢ 
a meter per month in small towns 
to $1 in larger cities. 


a W. H. Male, president of W. H. 
Male Ltd., Honolulu advertising 
and public relations agency, will 
head the New York office as Ist 
v.p. Franklin A. Steinko, presi- 
dent of the corporation, handles 
municipality contracts and nego- 
tiations from the Long Beach of- 
fice. 

According to Mr. Male, there 
are 1,500,000 meters in more than 
3,000 cities throughout the US. 
and Canada, a virtually un- 
touched source of income for mun 
icipalities at mo expense to the 
taxpayer. 

Meter ads are being used in Ox- 
nard, Cal., and in Belton, Union 
Kingstreet, Laurens, Orangeburg 
and Hartsville, S. C. Installations 
are also under way in Rigby, Ida.; 
Brownsville and El Paso, Tex.: 
Charleroi and Bradock, Pa.; Terre 
Haute, Ind., and Wellsville, N. Y. 

Oklahoma City signed a con- 


tract on March 19, one of 14 cities 
with which the firm has negotiated | 
contracts in 11 additional states— | 
Ohio, Georgia, Kentucky, New| 
Mexico, Illinois, Mississippi, Flori-| 
da, Tennessee, Arkansas, Wyoming 
and Oklahoma. 


Spadone to Reast & Connolly 
Reast & Connolly, Newark, N. J., 
has been appointed to handle ad- 
vertising for Spadone-Alfa Corp. 
and Spadone Machine Co., New 
York. Trade papers, trade direc- 


tories and direct mail will be used. 


Video Technique of the 
Late ‘40s Is Adapted 
to Newest Big Appliance 


By Bill Burkhart 


Cuicaco, April 1—-Air condition- | ' 


ing is well on the way to becom- 
ing the television of the 50s. 

Last year, for the first time, 
more than 1,000,000 room air con- 
ditioners were manufactured. This 
places the industry in the ranks 
of bigtime appliances. Production 
for 1954 has been increased. The 
merchandising pattern that made 
tv a success in the late ’40s is being 
adapted to the new appliance. 

The number of room units ship- 
ped by factories last year is 
placed at 1,075,000 by Air Con- 
ditioning & Refrigeration Institute, 
keeper of the industry’s most re- 
liable records. Estimates of actual 
retail sales in ’53 vary, but 800,- 
000—plus or minus 50,000—is re- 
garded as a reasonably accurate 
figure. 


@ More spectacular than 1953 sales 
is air conditioning’s rate of growth 
in recent years. In 1952, some 400,- 
000 units were sold, including 50,-: 
000 to 75,000 left over from 1951 
(AA, June 15, ’53). This in itself 
was a giant step ahead of ’51 sales, 
estimated at 200,000. 

Even before last Jan. 1 one com- 
pany alone reported advance 1954 
orders of 400,000 room air condi- 
tioners. 

Predictions of total production 
this year vary. Conservatives say 
1,200,000; more optimistic spokes- 
men set the figure at 1,600,000. 

If air conditioning’s rate of 
growth resembles that of television 
a few years after the war, so does 
its advertising pattern. 


® As late as last year, copy themes 
emphasized the product, pushed 
the brand less hard. There was 
some competitive copy with catch 
words (“Great Circle Cooling,” by 
Frigidaire). The adman’s joy, the 
incomparable comparative (‘‘20% 
Greater Cooling,” by Vornado) 
sounded a muted blare. 

By and large, however, most 
manufacturers stuck with the old 
reliable, “You'll Feel Better with 
a...Air Conditioner.” 

The pattern is changing now. 
This year more emphasis will be 

(Continued on Page 72) 


CLEANUP TIME—This page in The Saturday 
Evening Post this month will launch a 
spring campaign for Fram Corp., Provi- 
dence. “Today” (NBC-TY) and ‘Pacific Pan- 
orama” (CBS-TV Pacific Coast stations) and 
newspapers in 50 non-tv cities also will 
be used. Van Sant-Dugdale, Baltimore, is 
Fram’s agency. 


FTC Weighs Ending 
Complaint Against 


Hadacol, Le Blanc 


WASHINGTON, April 1—A Feder:.i 
Trade Commission examiner pro- 
posed today to drop the complaint 
in which the commission, in 
September, 1951, charged that 
Le Blanc Corp., Lafayette, La., and 
Dudley E. Le Blanc, its president, 
used false and misleading ads to 
promote Hadacol. 

While the ruling is subject to 
review by the full commission, it 
will presumably become final, 
since the motion to drop the com- 
plaint was originally made by 
members of the FTC staff in 
charge of handling the complaint. 
In moving that FTC drop its action 
against Hadacol ads, FTC staff 
members pointed out that the cor- 
poration has been bankrupt since 
shortly after the complaint was 
issued. 


= Counsel supporting the com- 
plaint expressed the belief that Mr. 
Le Blanc has no voice in the busi- 
ness now, and that no advertising 
of the product since the issuance of 
the complaint contains any of the 
challenged claims. 

Noting that the company is in 
the process of reorganization, FTC 
representatives said any new com- 
plaint against Hadacol—if one 
should become necessary—should 
/be based on activities of the new 
‘management, rather than viola- 
tions alleged to have occurred 
‘more than two years ago. 


ABP Tallies Top Business Paper Spenders; 
202 Leaders Invested $83,798,800 in 1953 


‘NEW LOOK’—Dana Perfumes Inc., Chica- 

go, calls this the “new look” in perfume 

advertising. The b&w page is running in 

April and May issues of Harper's Bazoar, 

Holiday, Town & Country and Vogue 
through Ross Rey Inc, 


New YorK, March 30—With a 
$3,000,000 expenditure last year, 
General Electric Co. again led the 
list of business publication ad- 
| vertisers. 

Associated Business Publications’ 
third annual repor' on the biggest 
spenders in the business press finds 
General Motors again in second 
place, with an estimated $2,225,- 
700 in business paper space. 

In third place this year, how- 
ever, was Bendix Aviation Corp., 


| 


'| which was way down in 21st place 


‘last year when it spent approxi- 
mately $609,000; the company’s ’53 
expenditure was $2,225,000. 

The list of 202 companies and 
their expenditures on Page 20 rep- 
resents advertisers who spent $175,- 
000 or more in business publica- 
tions last year. The total expendi- 
|ture for the top 202 was $83,798,- 
| 800, or roughly 24% of the total 
|amount spent on business publica- 
|tion advertising last year, accord- 
ing to ABP. 

ABP is publishing a complete 
report of the study in booklet form, 

(Continued on Page 20) 


3 dustries covering 1954. 


Business Census 
Gets Approval 
of House Group 


WASHINGTON, March 29—The 
first small step toward revitaliz- 
ing the government’s statistical 
programs was accomplished here 
today when a congressional sub- 
committee approved legislation 
which would authorize the gov- 
érnment to take censuses of man- 
ufactures, retailing, wholesaling. 
service trades and mineral in- 


The subcommittee acted imme- 
diately after prominent econo- 
mists and statisticians from pri- 
vate industry backed up a state- 
ment by Assistant Secretary of 
Commerce Lothair Teeter that 
“these censuses are urgently need- 
ed by the business community as 
a basis for efficient and large 
scale operations, by the govern- 
iment for the orderly discharge of 
its responsibilities, and by the 
general public in its educational 
and research programs.” 

The one-day hearing before the 
subcommittee—a unit of the 
House post office and civil serv- 
ice committee—was easy going for 
advocates of comprehensive sta- 
tistical research. Subcommittee 
members, under the chairmanship 
of Rep. Charles Gubser (R., Cal.), 
displayed complete sympathy for 
the project, voting their approval 
immediately after the last witness 
was heard. 


s Their action, however, was only 

a first step. The bill must still be 

approved by the full post office 
(Continued on Page 83) 


Merrill Lynch Tries 
Rolling Board to 
Gather More Sales 


New York, March 31—Merrill 
Lynch, Pierce, Fenner & Beane, 
the country’s largest securities 
broker, is putting Wall St. on 
wheels. The brokerage firm is 
sending three buses, which it calls 
“stockmobiles,” equipped with ra- 
dio phones, board and air condi- 
tioning, to sell stocks in 15 com- 
munities adjacent to New York, 
Boston and Chicago. 

Next Sunday newspapers in 
Boston, in Chicago and_ the 
Newark Evening News will carry 
800-line ads announcing that the 
buses will be in front of the com- 
pany’s local office the following 
day for inspection. On April 11, the 
same newspapers will list the 
schedule of visits by the buses to 
five suburbs near each city. 

On the day before the bus is 
scheduled to appear in an area, an 
ad will be used in the local sub- 
urban newspaper. Ads thereafter 
will appear weekly in each of the 
15 towns. 


s Each day at an appointed hour 
the bus will park at a designated 
spot, as advertised, open its doors 
and be ready for business. Cus-: 
tomers will be able to see the 
latest stock quotations on the 
stockmobile’s board. 

About 12 persons can sit and 
study prices of about 60 stocks 
written on the board. Price changes 
will be phoned to the bus from the 
disirict office of the company. 

Winthrop H. Smith, Merrill 
Lynch managing partner, said the 
operation is experimental at this 
stage, but might lead to a sub- 
stantial fleet of rolling brokerage 
offices. 

The brokerage house has 113 
branch offices operating in 107 
cities. 

Albert Frank-Guenther Law is 
handling the advertising. 
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DEALER DESIGN—Black bars in this ad 
are no accident. Chicago retailer had 
them inserted to take out the manufac- 
turer's copy tag and keep its own price 
story from being “interrupted.” Earle Lud- 
gin & Co. prepared the original plate for 
International Furniture Co. 


Manufacturer's Copy 
Suffers—but Novel 
Dealer Ad Is Born 


CuiIcaGo, March 30—What can a 
retailer do with a manufacturer’s 
free ad mat? City Furniture Co., 
South Side retailer, conducted a 
test of this last week, using a 
three-color plate issued by Inter- 
national Furniture Co., Chicago, 
og prepared by Earle Ludgin & 

O. 

When City Furniture’s adver- 
tising manager, Laurence Rothen- 
berger, sat down to lay out a 
“prices slashed” page for last 
Thursday’s Chicago Tribune he de- 
cided that copy tags in the In- 
ternational plate might distract 
attention from his price copy at 
the foot of the ad. 

So—he instructed the newspaper 
to roll bars of black ink across the 
manufacturer’s tags, blotting them 
out. 


= The result was something spe- 
cial in dealer-manufacturer ad de- 
sign—a photograph with “abstract” 
overlay. Though he _ described 
International as “understandably 
perturbed,” Mr. Rothenberger 
seemed happy enough with this 
two-way approach. 

“The ‘borax’. custemers will still 
find it ‘boraxy,’ while people of 
good taste will think it deliberate 
design,” he told AA. Also: 

“A three-color plate basically 
looks washed-out, but the minute 
you put in black you restore the 
color effect.’ Best of all, the retail 
adman continued, “we kept our 
own price story from being inter- 
rupted.” 

Sales results? “Very good,” Mr. 
Rothenberger said, and the man- 
ufacturer agreed with him. Inter- 
national pointed out, however, 
that another retail firm had done 
just as well using a very similar 
page—except that the plate was 
not tampered with. 


Cooperative Names Holland 

Walter Holland, formerly pro- 
motional writer for the Washing- 
ton Post, has been named assistant 
director of information publica- 
tions and advertising for Southern 
States Cooperative Inc., Richmond, 
Va. 


White Joins Needham, Louis 

Robert White, formerly with 
Leo Burnett Co. and J. Walter 
Thompson Co., has joined the copy 
department of Needham, Louis & 
Brorby, Chicago. Mr. White will 
head a new copy group. 


Betteridge Appoints Foster 
Betteridge & Co., Detroit, has 
appointed Ronald J. Foster crea- 


tive copy supervisor. 
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AMA Lashes Kent ae! UERCHARP Mh ng 


Ad as ‘Cigaret 
Hucksterism’ 


CuIcaco, April 2—The Amer-| 
ican Medical Assn. hit back hard 
this week in response to a cam-_ 
paign by P. Lorillard Co. using | 
the AMA’s name and research 
findings to promote Kent ciga- 
rets (AA, March 29). 

In an editorial published in this | 
week’s Journal, the medical asso- | 
ciation tees off on “cigaret huck-_ 
sterism,” with specific reference 
to the Kent campaign. The latter, | 
it says, constitutes an “outra-_ 
geous example of commercial ex- 
ploitation of the American medi- 
cal profession.” 

“The implication in these ad- 
vertisements that the American 
Medical Assn. authorizes, sup- 
ports or approves any particular 
brand of cigarets or combination 
of claims made in their behalf— 
whether pygmy-sized or king- 
sized, with or without filters, ni- 
cotinized or denicotinized—pro- 
vides a most reprehensible in- 
stance of hucksterism,” the Jour- 
nal editorial charges. 


* Specifically, the editorial 
strongly condemns the manner in 
which Lorillard “extolled its par- 
ticular brand of cigarets’” by ref- 
erence to the AMA and the Jour- 
nal, citing its study of the effec- 
tiveness of four popular filter 
cigarets in trapping tars and nico- 
tine. 

The study (AA, Aug. 3, ’53) 
showed that an unnamed filter 
of the same type as Kent’s Micro- 
nite was the only one which 
achieved any “significant”? reduc- 
tion in nicotine inhaled. The study 
concluded that “in all cases the 
fraction of nicotine removed. . .is 
small.” 

In first reactions to the Kent 
campaign last week, top AMA of- 
ficials told ADVERTISING AGE that 
the Kent ad statement is truthful 
as regards the tests—‘“at that time 
and with those filters.” 


a In this week's editorial, how- 
ever, the Journal blasts Loril- 
lard for taking “one factor’—the 
Micronite filter’s relative effi- 
ciency—and making a case with 
it. Using this one factor, Lorillard 
“blatantly implies” that its filter 
tip solves the health problems 
associated with smoking, the Jour- 
nal charges. 

“Until the clinica) relationship 
between the amount of nicotine 
and tars and their effect on the 
individual smoker is conclusively 
established, no filter can offer a 


panacea except one that possesses 
100% efficiency,” it declares. “The | 
hard facts of the matter are that 
a completely efficient filter would | 
permit the smoker to inhale noth- 
ing but hot air!” 


a The Journal goes on to explain | 
that the “one factor of funda- 
mental importance” is the amount 
of nicotine and tars that reaches 
the smoker’s oral cavity. “This 
cannot be determined merely by | 
establishing the efficiency of a | 
filter,” it says. 

As for Kents (whose filter, or | 
one just like it, had achieved) 
about 40% reduction in tars and | 
nicotine inhaled), the AMA had | 
this comment: | 

“Certainly there is no adequate | 
evidence to prove conclusively | 
that...a filter that is 60% ineffi- | 
cient has any physiological sig-| 
nificance.” 


Joins Cresmer & Woodward 


William T. Brenner has joined 
the Chicago staff of Cresmer &| 
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HYDRO-MAGIC—May insertions in Collier’s, Esquire, Life, Look, Newsweek, The 
New Yorker, The Saturday Evening Post and Time will launch Eversharp Inc.'s “all 


new, all automatic’ 


Schick Hydro-Magic razor. In addition to a variety of display 


materials, the Hydro-Magic will be promoted in 13 business publications and via 
the “Eversharp Theater” in 42 markets. Biow Co., New York, is the agency. 


Tobacco Distributors at Annual Pow-wow 
Discuss Ways to Smoke Out Cancer Scare 


Cuicaco, April 1—Meeting this 
week in an atmosphere clouded 
by talk of the cancer scare, the Na- 
tional Assn. of Tobacco Distribu- 
tors heard speeches outlining a 
program which members hope will 
enable the cigaret industry to re- 
gain its equilibrium. 

Convention delegates listened to 
George T. Sweetser, N. W. Ayer & 
Son’s business development ex- 
pert, urge cigaret manufacturers 
to plan advertising campaigns 
which not only sell brands but give 
their ifdustry a right to exist. 

“Advertising’s role in cigaret 
marketing is to sell cigarets, and 
in the selling to create respect as 
well as desire,’ Mr. Sweetser said. 
“This is statesmanship in adver- 
tising, and the industry badly 
needs it.” 


s Mr. Sweetser said other indus- 
tries have been victims of their 
own scare advertising, but that 
once promotional tactics were 
changed, their products were used 
more widely than ever before. He 
cited cocoa, tomatoes, aspirin, 
soaps and cleansers, and coffee as 
industries which at one time or 
another faced threats similar to the 
one now plaguing cigaret manu- 
facturers. 

The reward for using statesman- 
ship in cigaret advertising, he said, 
will be increased sales of individu- 
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WATER COOLERS 


THE £6CO MANUTACTURING CO. 408 W TOWN ST. COlumsus B Ono 


LICHTY AGAIN—A light touch to its ads| 
for Oasis water coolers is again being used | 
by Ebco Mfg. Co., Columbus, O., with 
cartoons by Lichty. This one, showing a fine | 
old backwoods still and a new Oasis cool- | 
er, is underlined: ‘Zeke sez it’s for chas- 


al brands and benefits for the cig- 
aret industry as a whole. 


# In an address calling for a “re- 
appraisal of the tobacco industry” 
because of “loose talk,’ Joseph 
Kolodny, managing director of 
NATD, stressed the importance of 
presenting the facts so the public 
can maintain a proper perspective. 

Mr. Kolodny noted that cigaret 
consumption has increased almost 
ten times since 1920, and that dur- 
ing the same period the life ex- 
pectancy of the average American 
at birth has jumped from 54.1 
years to 68.6 years. 

“Loose talk,’’ he asserted, “has 
provided a field day for publicity 
seekers and borderline philoso- 
phers. Yet despite the fact that to- 
bacco has been under attack in 
practically every generation, there 
has not emerged in over 400 years 
any basic, yet authentic, evidence 
or statistical data to support the 
claims of its detractors. The future 
can be expected to prove that pres- 
ent claims pertaining to the harm-. 
ful effects of tobacco on the hu- 
man body are similarly unfound- 
ed.” 


s Parker McComas, president of 
Philip Morris & Co., said that cig- 
aret sales this year would not be 
affected by the cancer controversy. 
He said the Tobacco Industry Re- 
search Committee, which he heads, 
will deliver a report about April 
15 and will show that there are 


_|two sides to the dispute. 


Mr. McComas said the chief ef- 
fect of the cancer scare has been to 
increase sales of filter-tip cigarets. 

(Continued on Page 6) 


|Price of L&M Filter 


Cigarets Is Lowered 


New York, March 30—The price 
of L&M filter standard-size ciga- 
rets has been lowered by Liggett 
& Myers Tobacco Co. In this 
area, the cigarets, which have been 
selling at 31¢ a pack, will now re- 
tail for 27¢ a pack. Dealers, who 
have been paying $12 per 1,000 for 
the cigarets, as of yesterday are 
paying $10, plus the usual 10% 
discount for prompt payment. 

Increased demand was the rea- 
son given by the company for the 
price cutback. However, the move 
follows by a week the introduc- 
_ tion by R. J. Reynolds Tobacco Co. | 
of Winston king-size filters here at | 
about 26¢ a pack. The only other 
filter-tip cigaret selling at that. 
price in this area has been Viceroy, | 
also a king-size brand. Most filters, 
|regular or king-size, have been 
selling at 30¢-35¢ a pack. 
| Other cigaret manufacturers with 
filter-tip brands—Philip Morris 

and P. Lorillard—indicated that 


Travel Ad Budgets 


| 
| Media Expenditures in 
‘53 Only $24,406,000 
for $18 Billion Market 


By James V. O’Gara 
| New York, April 1—The adman 
who deals with the travel classifi- 
cation tends to look a bit like the 

two-faced Roman god Janus. 
One face beams, contemplating 
the vast amount of money the 
travel market is supposed to be 


Chicago Bank Cashes 
in on Auto Show Via 
Special Radio Salute 


Cuicaco, March 31—Often when 
you think of automobiles you 
think of banks, because banks 
help sell autos through financing. 
This makes banks very important 
to auto makers and dealers and it 
makes autos an. important source 
of income for banks. 

Thinking about this, Northern 
Trust Co. here decided it should 
bring itself to the attention of the 
automobile industry during the 
46th annual Chicago Automobile 
Show. 

Fortunately, the bank had a 
very good instrument with which 
to do this. For the past 23 years 
it has been sponsoring its own ra- 
dio show, “The Northerners,” a 
musical program. Lately, the show 
has been broadcast in stereophon- 
ic sound, using the am and fm 
channels of WMAQ, local NBC 
outlet. 

Northern Trust decided to ded- 
icate one of its programs during 
the auto show to the industry with 
Ronald Reagan, movie actor, as 
narrator. 


s To publicize the event to the 
auto industry and the public, the 
bank did two things: (1) It staged 
the broadcast from the Palmer 
House, where 1,200 auto industry 
leaders were gathered for the 50th 
anniversary dinner meeting of the 
Chicago Automobile Trade Assn., 
and (2) it advertised the event 
extensively. 

It ran large-space ads in the 
Chicago Tribune and Wall Street 
Journal on the day of the dinner 
calling attention to the show, as 
well as sending out letters to 5,- 
000 of its customers and prospects. 

Printed programs were distribu- 
ted to the guests at dinner, and a 
long-playing record of the show 
was sent to officials who sat at 
the speakers’ table. The show and 
advertising were prepared by the 
bank’s agency, Waldie & Briggs. 

Not only did the bank manage 
to get the industry’s attention, but 
its president and 15 other officials 
were invited to the dinner and 
the bank president, Solomon A. 
Smith, was the only non-industry 
man invited to sit at the speakers’ 
table. 


Reliance Appoints Ferber 

Arnold Ferber has been appoint- 
ed advertising manager of Reli- 
ance Mfg. Co., Chicago, manufac- 
turer of Big Yank work clothes, 
Ensenada men’s wear and Penrod 
boys’ wear. Mr, Ferber, formerly 
‘an account executive of Posner- 
/Zabin Advertising, New York, will 
headquarter in the company’s New 
/ York office. 


'O’Meara Opens TV Service 
Carroll O’Meara, producer-di- 
|rector for KNBH, Los Angeles, has 
resigned to become an independent 
_tv consultant and Hollywood rep- 


resentative for out-of-town agen--: 


Woodward Inc., newspaper repre- | ers!” Geyer Advertising, Dayton, prepared dey are not planning to cut the cies. He will open offices at 1610 


sentative. 


the ad to run in Newsweek and Time. 


‘prices of their brands at this time. 


N. Argyle. 


Don’t Match Market 


worth. The other face is sulky over 
the comparatively piddling amount 
being spent on travel advertising. 

| Just how big a smile the adman 
‘wears when he’s considering the 
size of the market depends entirely 
‘on what set of figures he uses. The 
total travel market (depending on 
where you’re looking) is worth $10 
billion, $12 billion, $20 billion, or 
even $22 billion. 

If the National Assn. of Official 
Travel Organizations is correct, 
$16.6 billion is spent annually on 
domestic tourism, and another $1.2 
billion goes to foreign travel. 


® The adman’s_. smile, though 
tempered by this unavoidable 
guesstimate aspect of the business, 
really freezes into a frown when 
he recollects that print media, 
which traditionally get the bulk of 
travel advertising, last year re- 
ported a mere $24,406,000 invested 
in this classification. This money 
went into magazines and Sunday 
supplements alone, and represented 
a gain of some $2,000,000 over 1952. 

Our adman doesn’t know for 
sure how many more millions go 
into newspapers, nor how many 
millions go into things like travel 
literature and calendars (one esti- 
mate: the industry turns out 800,- 
000,000 folders and booklets a 
year). But he is positive that the 
combined total of these outlays is 
still peanuts when compared with 
the billions of dollars the research 
boys tell him the travel market is 
worth. Nor does he lose that con- 
viction when he learns that the 
American Express Co. estimates 

(Continued on Page 59) 


Fashion Academy to 
Deny FTC Charge of 


Misrepresentation 


New York, March 31—The 
Fashion Academy will deny cate- 
gorically and in detail all charges 
and implications in the Federal 
Trade Commission’s complaint 
charging the academy with mis- 
representation (AA, March 29). 

This was confirmed today by 
Charles Segal, attorney for the 
fashion trade school, who is pre- 
paring his answer to the complaint. 
The answer must be filed with 
FTC within 20 days. An FTC 
hearing is tentatively scheduled to 
be held in New York on June 3. 

FTC charges that the true pur- 
pose of the Fashion Academy 
award is not to give recognition 
“to products of outstanding de- 
sign,”” but merely a scheme to en- 
rich Ann H. Hartman, who trades 
as Fashion Academy, and Alexan- 
der H. Cohen, who trades as Alex- 
ander H. Cohen & Associates, pub- 
lic relations counselor. 


® Contrary to representations con- 
cerning the “award,” the complaint 
says, the products for which it has 
been granted have not been ad- 
judged the most outstanding in 
their respective fields of competi- 
tion, because no competitive con- 
tests have been held in which a 
representative number of compet- 
ing products have been entered. 
The complaint also states that all 
competitive products are not af- 
forded an equal opportunity to be 
considered. 

The academy awards only 25 
medals each year for product de- 
sign, Mr. Segal said, while appli- 
—" for medals probably exceed 

Whenever a medal is awarded, 
he said, the recipient is sent a let- 
ter suggesting that if the Fashion 
Academy award is mentioned in 


(Continued on Page 78) 


iA ha eae BP nee ¥ Cygne ofiege et Seale gees ph Ske Lar ln Hy Sn ae Nee a ered a a ERR PIL 9 eas Goes Ieee ER ma eee one), Nesta taie Stance A grees Wega RO as ed Sag ee We Ar Rae taceah SL | ihe, angi ot na gr alee Rae anne a Pied RE ais Sue as ee ns Oe a eee nee aan - 
gt dealtaat Ys eae ; de ee TST UE was 1 Sie a-ak | ae Ngo We re Re ie ee > Ree VEY Asotin Sp Pee ene Page ty Bae Seer ee Es er ee ae ah WE Has fotkeek CUM er ree. aek 
no eA spe a tal ei 2 Se ee 3 “4 ¢ i gt a feat dine Neal Ata ID Br gta oe on i sp elaog as Bate pe SS Sigs Sea, Baidndeed «5 BE NS gr ae ing Se ee Ree i ek ae eee OP eS YY rer OP LRA OK Oe 2h QI rg tomy cca AR) nig 
Bie oe is se! od eS a RRR! ae Sct ie Re os “ee ERs AAR Ut CR ier alee i ca. Bae talk We Seer ania te ree a cs Sea. SRE Bees, 2 AEs Hh Made ay eter OS meg eee rer Re" 
Nears oe ; ~ ee he bio! a ee Sich is ea een peed aa ce Spe" Sh ee Neate tees AS coh Span rota Si ae Re ae SON Md a chek eRe MER Nae on Oe ey Bee oa CL epee eta : res SOR Tie Mh ta Oe Spek 
ike Tas ae ee th, yl a an ee aes ai ie oR ee Nn Coa 2 5 ies Pag dec lt Bho so ie , a ik ek eeeea iS oe eg ya ere a 3 Ma Ede math eS Eas ae a 2 Peeniceas gree eas Sie ee ‘ ay a Nate Be te gt Fag I) phates i Weds dy ee 
Pah ee SN sy bees RE eee foe Fapahick et eta ah Saas Fy i oe Beg ach as ae ees i ae baad So sai ah Sal ie Free “SE ras Gey a Sects Bry at ences ae Reet para Great ae 
=e an ‘ iiss ie ; 3 ee , ae os cs < tj cee or a : i: = . $ Hah ox i Boat Sey Z i : ‘ ; ae Ps iS : Fa a Sete 
“ae eee 5 
- . ‘aig 
tee 3 
; 7 
i 
. a 
i £0. 
> 3 
= be: 
e x . i N Poa 2 re 
ze So SO eee Si < :- : : ee A SACs : Sue eae 
K Po ek Shae eerie | Pewee) Segictae cake ME a. iets ee 
Ps Oe See NG SRN SiGe Ole i trey ee ers Fe, Paes oe Binegies >. Be Sees neg ae 
: eae eS See WROr ee Ri cl a a le re he Mag oA 
" oan ca tage ERS Tab kt ah ee Cd Pied, 3 XX a Ede oe 
; a LEO Roa ee Se a wo eee 
Oe oe ha iE asa eran RUS ea ee oe 
; Bec * weeeeeeene ose foe Bete 
e — Wa hee | 
: ~ MN LM! wil yi 
x Ag oe 
7 . . 2 4 A&w. 3 mast a, 
cleans itself auto mali a Sasa es 
' Secrretyenteeer errata be Oe 
, - See: Pom 
i aqn Seddeacesbecnasecececesubes in 
é | > 
ve By 
i | Beco t 
a ae OF Reg 
Seite Sai RO 
ae bei 
a Sia 
F j on a 
| aes 
seo: 
ae 
j i eae 
| £4 
| 2 “: 
e Sse Sih 
Bets 
i Re es 
eae 
ge ae 
= eee 
Si bora ae 
: Bee 
: en 
| ei. 
; | i Reena 
si i pas maw lS 
es 
7 | eins 
| | ee 
| | Po =. 
cae Se et 
si ithe eieaiR 
easy 
° ge. 
Nae. oF 8 
é Ba! a 
=a wane 
a ones * 
2. | fete et 
| Fee 3 
; 
: sie 
etig ator 
: Cs 1 oo 
by j I 
|; 4 “s %,.) a 
t ax Pn 
“ 4 Pi. #3 a . P € ie pha 
| 4 3 ot cA. | piel: 
| ‘ ‘ ca {Pp Caen B 
: | gist a A jj 4 tid peek 
5 | ae : a “ . ae 
‘ ee | nee 
‘ | 4 e 22 koe aes a Sage Eee 
| Re die ' 
- Vy ; IS , f © Po i 
3 % ‘ 4 
| a Be es tee : wail : A aaa ae 
? RB FC a 
+ ' ~ Lx : ‘te x6 a eae a 
a bes Ces ay Bs * .« pa ioe 
: he} 2 See os . Pa 
a a ‘ > . Lea 
“ a eo | ee ere t . Fa <a) 
. “ ‘ y ¥ - g :. a ; i 
7 te £ hd . % 
pa . Re hd a) 2 ee 
aa. : | ie eee 
er Rae 
S aes 
. Senne 
: | Mor eaten 
oP | 
. : 
Soa d 
: asis & | 
Zz ’ ee 
| 
i q Baas ar, 
er Pe ee T.COt«~SY TS z 
ioe oi We ae re a = = , Pe cere an Ae Ny ee i ie > is « 7 4 é ie ’ z i $4 y 
. ; , e yaar 4 eas 4 : oe ‘ } ‘ = ; i : wee 
: Sa atee t res 4 , 23 . . 7 é rag . ‘ oe: i ‘ yes < r paaseit a et ae 


Agencies That Ignore Point of Sale 


Will Have Trouble, 


(Continued from Page 1) 
from behind a desk or resolve 
with any published data, and that 
is the new movement of people 
and markets. 


es “Over half the American popu- 
lation has changed addresses at 
least once since 1946, and one out 
of every five persons has changed 
his place of residence between 
April, 1952, and April, 1953,” he 
said. “This movement shifts the 
focal point in buying. 

“Pittsburgh has 19 new shopping 
centers, all outside the city limits 
as we know them, and Des Moines 
has 48 new developments, gener- 
ally hugging the new city limits. 
Less than 20 miles from where 
you sit, the largest shopping center 
in the world will open April 28 in 
Yonkers, N. Y.” 


Delano Asserts 


Mr. Delano said that the average 


grocery store sales ticket of super- 
markets in dinner-pail housing de- 
velopments or shopping centers’ 
throughout the U. S. is $7.10, while 
the average in prestige residential 
areas is only $3.88. In advertising, | 
it is important to know how these 
facts affect the marketing prob- 
lems of the client, he said. 


s During the exhibit some 80 
suppliers, designers and producers 
showed off their latest displays. 
Battery-operated and plug-in mo- 
tion pieces, greater uses of plas- 


| Associates, 


tics and illuminated displays were 
the growing trends evidenced in 
point of sale materials. 


| 


The new president of POPAI is 
Donald S. Hutchinson of Lutz & 


Sheinkman, New York, who was)! 


elected to succeed William L. 


Stensgaard of W. L. Stensgaard & 
Chicago. Mr. Stens- 
gaard was elected chairman of the 
board. 

Other new officers are Stanley 
L. Wessel, Stanley Wessel & Co., 
Chicago, exec. v.p., and Alexander 
. Haft, Haft & Sons, Brooklyn. 
2nd v.p. 

Reelected were Norton B. Jack- 
son, executive director; Paul 
Godell, Arvey Corp., Chicago, 
western v.p., and Harry Fenster, 
Fenster & Sons, Brooklyn, treasur- 
er. 


Obrig Labs to Getschal 


Obrig Laboratories Inc., 
York manufacturer of 


New 
contact 


|lenses of all types, has appointed 


Getschal Co., New York, to handie 
its advertising. 


Grand Union to Hartman Co. 
Grand Union Co., East Paterson, 
N. J., has appointed L. H. Hart- 
man Co., New York, to handle its 
advertising. French & Preston. 
New York, is the previous agency. 


Be sure to schedule 


.. THE 3 LARGEST 


SINGLE. MARKET IN PENNSYLVAMAL 


SCRANTON -:-WILKES-BARRE 
Population - 614,146 * 
RETAIL SALES-7621,500,000. 


Scranton and Wilkes-Barre are two markets in one. The area is exactly 
the same today as it always has been—Lackawanne and Luzerne counties, 


including Hazleton. 


These two markets are so closely allied and fused into one that it is 
impossible for the traveler to tell when he has passed from one to the other. 
This is lik@wise true in the distribution of merchandise as all sales 

organizations familiar with the territory will testify. 
@Standard Metropolitan Districts . . . U. 
excluded from Scranton - Wilkes-Barre. 


PHILADE 


S. Census 1950. Hazleton 


1950... 


850 completed and occupied housing 


4000 additional school enrollments. 

Bank deposits increased by $15,742,607. 
Bank clearings increased by $34,389,413. 
9000 new jobs in nine new industries and 


Total employed in the city of Scranton 


LPHIA 


re 


f 


units. 


expanded plants. 


Advertising Age, April 5, 1954 


Highlights of the Week’s News 


Ward Wheelock Co. will fold in 
fall, ending a decline that started 
with the loss of Campbell 
Soup 

Pay-as-you-go policy statement 
on postal rates is requested from 
Congress by Postmaster General 
SUMAMOTTION 2.66 ck cc scs Page 1 

Morris Fishbein is consultant to 
P. Lorillard; AMA Journal blasts 
Lorillard for using AMA name 
in Kent copy ........ Pages 1, 3 

Business census takes first move 
toward revival when a House 
subcommittee okays enabling 
PREIS. chSnesdsesines Page 2 

Room air conditioners prepare to 
become the biggest new appli- 
ance of the ’50s, just as tv was 
in the ’40s 

Tobacco men are urged by Ayer 
exec to plan ad campaigns not 
only to sell brands, but to give 
the industry the right to 
exist 

Travel is a big market, but its ad- 
vertising is low, with $24,406,000 
spent for an $18 billion busi- 
ness 

Fruit repackers will be able to use 
the Sunkist trademark, the co- 
op says, altering its traditional 
policy 

Nine out of ten persons are out 
on the highway each month, 
a survey of Salisbury, N. C., 
MOONE. och aeksenenuses's Page 16 

First ad tabulation shows that 
JWT is Britain’s biggest agency, 
with ’53 final quarter billings of 
$2,260,440 

World’s biggest paper firm, Brit- 
ain’s Bowater Paper Corp., re- 
ports demand still strong and 
future is bright ........ Page 23 

Football battle between the Big 
Ten and NCAA looms over the 
association’s tv blackout of col- 
ere Page 28 


Average family income in New 
York exceeds $4,500, according 
to a New York Times analysis of 
COMSUS GOtR ...sccens. Page 30 

Milk moves in on coffee as the 
American Dairy Assn. prepares a 
“milk break” promotion to boost 
sales 15%-20% ........ Page 34 

Chlorophyll isn’t magic, but it does 
have definite value as a deodor- 
ant and wound healer, says Paul 
GE ds a Odes seees Page 38 

Seductive ads where the product 
and its use are hidden are at- 
tacked by both Woolf and 
MEE 2 cea oatecees Pages 45, 53 

Gasoline service stations will de- 
velop into a new outlet for non- 
automotive goods, predicts E. B. 
Weiss 

First national ad drive will be 
started this month by Blue Cross 
and Blue Shield hospital insur- 
ance groups 


Optimistic Canadians plan to buy 
as many durable goods this year 
as last, according to Gallup poll 
findings 

Coffee and phone calls are on the 
house, motorist finds as he is in- 
troduced to auto dealer’s “super 
SONS ons 4 cscewennes Page 56 


Sunshine Biscuits Inc. is charged 
by Federal Trade Commission 
with giving illegal volume dis- 
counts and rebates...... Page 63 

Televiewers liked it, according to 
reports, but critics call General 
Foods’ extravaganza an “unen- 
chanted evening” 

‘Jumping Juvenile’ ad for chil- 
dren’s life insurance pulls so 
well that New England Mutual 
will run it again ...... Page 65 

Kleenex and publisher join to pro- 
mote cleansing tissues via Gold- 
en Books’ “Little Lulu,” with 


REGULAR FEATURES 


Advertising Market Place ....74 


Along Media Path .......... 66 
Coming Conventions ........ 40 
Creative Man’s Corner ...... 48 
Pere rer 12 
Employe Relations .......... 50 
Eye and Ear Dept. .......... 48 
Getting Personal ............ 36 
Looking at Retail Ads ........ 53 


magic tricks for kids ..Page 74 
Merchandising Ideas ........ 26 
CEE, 6 cveadweiaaves 64, 81 
Photographic Review ........ 68 
Production Tips ............ 53 
MOURN FROGTS .cccccsccccccs 12 


Salesense in Advertising ....45 
This Week in Washington ....79 
Voice of the Advertiser 70 
What They’re Saying 


ask for Meyercord’s 


IF you want to see the 
BEST IN POINT OF SALE 


DECAL SIGNS 


NEW ADvisor Manual 


Packed with ideas to help sell your 
product where customers BUY! 


This remarkable new Meyercord ADvisor Manual is yours 


\ 


YOURS 3 


= Fr 


for the asking; FREE when requested on company letterhead. 
Between the covers you'll find dozens of the finest examples of 
colorful, eye-compelling, sale creating point of sale decal signs... 
specially created for store windows and window valances, foun- 
tains, back bars, cashier’s counters ... everywhere people pause 
to buy! You'll see how the small regional advertisers, as well as 
the national giants, do their point of purchase job better with 
permanent Meyercord decal signs. You'll get valuable hints on 
design and distribution. If you buy point of purchase material 
.-. if you seek to do even a better point of sale job... we want 
you to have this remarkable presentation with our best wishes. 


© Wold Lrgest Decaleomania Manufacturers 


DEPT. SA-201 
5323 WEST LAKE STREET 
CHICAGO 44, ILLINOIS 
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Lieutenant General 
Nathan Bedford Forrest 


This famous military dictum, attributed to Lieutenant General 
Nathan Bedford Forrest, of the Confederate Army, expresses 

in cogent and colorful terms a very valuable military principle. 
It also expresses a very valuable advertising principle. 


There is only one “10,000,000-circulation magazine.”’ 


Since the first magazine reached its first million, advertisers have 
talked of the day when one publication would reach enough people in 
enough markets to stand alone. 


1950 marked the coming of the first publication to count its circulation 
in eight figures. And now THIS WEEK, America’s Largest Family 
Magazine, still far in the lead in circulation, has also registered 

another record year in advertising revenue — $26,822,080 in 1953 — 

an increase of $4,077,633 over 1952. 


Conceived as a constructive editorial force, tied in to the distribution 
system of the Nation’s strongest Sunday newspapers, THIS WEEK, at 
the beginning, set the pattern for its own success. 


It also set the pattern for results for its advertisers. For Sunday, 
in the home, is The Time and The Place to win friends and 
get buying decisions. 


10,572,922 


oe 


aes . 


CIRCULATION 


Of Leading Magazines — Latest Available Figures 


5,472,580 


4,466,139 pa 


4,381,734 4,557,861 
s 3,717,859 3 648,510 Be: t 
é Soe 


3,784,291 


® 


THIS WEEK Life S.E.P. Look Collies L.H.J. W.H.C.  McCalPs  B.H.G. 
THIS WEEK — combined circulation of distributing newspapers for period ending 9/30/53 | 


Other magazines ~ ABC Publishers’ Statements, 6 months ending 12/31/53 


In the coming competitive economy, the battle for markets and mass 
action will be won with good circulation in great volume. 


THIS WEEK Magazine can help you to “git thar fustest with the 
mostest” of the bestest. 


AMERICA’S LARGEST 
FAMILY MAGAZINE 


This Week 


MAGAZINE 


SHARES THE POWER AND PRESTIGE OF THESE 34 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The (Baltimore) Sunday Sun = The Indianapolis Star The Pittsburgh Press 
The Birmingham News The Uacksonville) Florida Times-Union Portland (Oregon) Sunday Journal 
Boston Sunday Herald Los Angeles Times ? Providence Sunday Journal 
The Charlotte Observer The (Memphis) Commercial Appeal Richmond Times-Dispatch 
—— Chicago Daily News Miami Daily News (Rochester) Democrat and Chronicte 
wa ON The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 

— Cleveland Plain Dealer a Sunday Tribune The Salt Lake Tribune 
The Dallas Morning News New Orleans Times-Picayune-States San Antonio Express and News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 
The Detroit News Norfolk Virginian-Pilot The (Spokane) Spokesman-Review 
The Houston Post The (Philadelphia) Sunday Bulletin The (Washington) Sunday Star 

The (Phoenix) Arizona Republic 
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to increase sales...and decrease costs 


advertise more in newspapers in 754 


because... 


1. With America’s population at 161 million, the 1954 sales potential 
is so great that the manufacturer who doesn’t effectively penetrate the 
great Mass Market is making a serious mistake. 

2. Newspapers are the “Marketing Bible” of the American housewife. 
Each year they carry millions of lines of editorial matter about food (the 
very basis of life itself) and millions of lines of retail and general food 
advertising. 

3. In 19538, the circulation of American newspapers reached the all-time 
high of 54,472,286, thereby offering manufacturers a terrific penetration 
of the Mass Market. 

4. Media that reaches only a part of this great Market, or media in 
which advertising is not welcome, seriously limits your sales and your 
profits. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 


Representing Newspapers Only 


e necessary to stock new types of 


* Tobacco Distributors at Annual Pow-wow 


Discuss Ways to Smoke Out Cancer Scare 


(Continued from Page 3) cigarets, Mr. Calamia said. He add- 
He said sales of cigarets in gener- ed that king-size and filter-tip 
‘al have declined, but blamed the | /cigarets are here to stay, and that 
‘drop on inventory adjustments. ‘clever advertising of these prod- 
ucts will help increase retail sales. 
/# Another view on the downward 
trend in cigaret sales was ex-|# Referring to the problem which 
pressed by Eric Calamia, managing |the vending machine _ business 
director of the Retail Tobacco | ‘faces because of the growing popu- 
Dealers of America. Mr. Calamia larity of king- -size and premium- 
said that once the industry gets priced cigarets, Charles J. Cooper, 
over the present rough spots—as president of Cooper Tobacco Co., 
less stress is placed on health fac- | Lancaster, Pa., said there is a lack 
tors and publicity regarding health | of machines to satisfy the smokers’ 
claims dwindle—there is every |demands for size and brand pref- 
|reason to look forward to a quick | erences. 
‘reversal of the temporary down- 
, ward trend in sales. 
| Mr. Calamia said the introduc- 
, tion of king-size and filter-tip cig- 
| arets has created a merchandising 
jproblem at the retail level. 
| Retailers have found that their 
'cigaret sales have been decreasing 
but at the same time, it has been 


“For 25 years, cigaret vending 
machines consistently offered 
smokers an assortment of only 
seven leading brands,” Mr. Cooper 
said. “In but a few scant months, 
the smoker now demands a choice 
between regular, king-size, filter- 
tip and premium-priced brands.” 

Mr. Cooper, who is chairman of 
the NATD vending machine divi- 
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sion, declared that additional 
vending equipment has served as 
a partial answer to the problem 
in industrial plants, but lack of 
space in retail outlets has prohib- 
‘ted the use of more machines. He 
added that attempts are being 
made to design larger-column ma- 
shines. 


Studebaker ‘53 Net Drops 
Sharply: Total Sales Up 

Consolidated net income for 
Studebaker Corp., South Bend, 
{nd., for 1953 amounted to $2,687,- 
973, compared with $14,291,789 the 
previous year. Total income in ’53 
was $595,080,870, an increase from 
1952’s total of $586,117,763. 

H. S. Vance, president of the 
1utomobile company, said that de- 
9oreciation and amortization charg- 
es came to “nearly $10,000,000 
more” in 1953 than in 1952. 


Morgenthau Launches Drive 

Richards Morgenthau & Co., New 
York distributor of Raymor con- 
emporary home furnishings from 
28 cooperative factories, will 
‘aunch a three-year consumer ad- 
ertising campaign of $750,000 to 
31,000,000 with a b&w page in June 
n House Beautiful, House & Gar- 
len and Living for Young Home- 
nakers. Ben Sackheim Inc., New 
York, is the agency. 


Mrs. Loy Directs WKNB PR 


Mrs. Helen M. Loy, Hartford 
yublic relations consultant, has 
»een named promotion and public 
‘elations director for WKNB and 
WKNB-TV, New Britain, Conn., 
»ffective April 1. 
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Youngsters are cautious and competent critics . . . 
weighing, comparing . . . and, finally selecting their Nati onal 
preferences. As they scan the 400-odd comics books . 
on their newsstands, most of them choose titles of The National Comics ( () ill | (S 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . all those things that (; I’ () ll D 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
. ‘ , oe J Represented by 
Comics Group is doing a thoughtful and effective job . . . is presenting Richard A. Feldon & Co., Inc. 


j ss 205 East 42nd Street 
in a new garb those age-old charmers, Humor and Adventure. Our New York 18, N. Y. 


advertisers benefit, too! CHICAGO —_LOS_ ANGELES 


SAN FRANCISCO PORTLAND 
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Dr. Fishbein 
Doing Research 
for P. Lorillard 


(Continued from Page 1) 
50 years, Dr. Fishbein discusses the 
effects of tobacco on the _ heart, 
digestion, blood vessels, etc. There 
will be at least two chapters on 
cancer—one covering the statistical 
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evidence and another analyzing 
what it means. 

His conclusion on this point is 
that the statistical evidence of the 
relation between smoking and can- 
cer is merely suggestive. Nothing 
on this point has been proved and 
established, he said. 

Dr. Fishbein has not been with 
the AMA for nearly five years. He 
resigned as editor of the Journal 
in 1949 at the request of the asso- 


ciation. 


‘Look’ Promotes Two 

Dick Elliott, formerly manager 
of advertising services at Look, 
has been promoted to menswear 
promotion manager. He succeeds 
Gil Kahn, who has joined Grey 
Advertising, New York. Richard 
Harmel, food promotion manager 
of Look since 1949, has been pro- 
moted to merchandising manager, 
a post in the magazine’s promo- 
tion department. 


McCann Names Posey: Kreer 
Moves to Campbell-Mithun 
Bowman Kreer, v.p. and creative 
|director for McCann-Erickson, 
'Chicago, has joined Campbell- 
Mithun, Chicago, as v.p., assistant 
manager of the Chicago office and 


Chester Posey 


Bowman Kreer 


coordinator of creative services. 
Chester L. Posey, copy group 
supervisor for Kenyon & Eckhardt, 
New York, succeeds Mr. Kreer as 
v.p. and creative director in 
McCann’s Chicago office. 


Hint Probe of GM, 
Ford ‘Monopolies’ 


of Auto Business 


(Continued from Page 1) 
Ford and General Motors repre- 
sented 86.7% of the total produc- 
tion of the industry,” he declared. 

While styling is supposed to be 
an important selling factor for 
cars, he said, the 1954 Fords “are 
hardly distinguishable” from 1952 
and 1953 and, “you just have to 
look elsewhere for an explanation 
of the sudden change in sales pat- 
tern,” he said. 

He asserted that forcing cars on 
dealers compels them to sell autos 
at a discount. These higher trade- 
in allowances, he said, attract new 
car customers from competitiors of 
Ford and GM. To keep from being 
/swamped with used cars, dealers 
|;must sell the used cars “at less 
‘than. prevailing market price,” 
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Highway Advertising 


gives you 40% 
readership 


On an average, 40% of all motorists who pass NATIONAL Highway Advertising signs read and - 
remember the sales message. This high readership score is based on extensive surveys taken by 
National Quality Interviewers, Princeton, N.J. Enjoy the sales benefits of thousands of readers daily 
for your brand name advertising by using NATIONAL maintained Highway Advertising with 
4 SCOTCHLITE® brand reflective sheeting. Write NATIONAL Advertising Company today for details. 
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19 Sales and Service branches serving the entire nation. EAR ARA 
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Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOURS MESSAGE TO THE MOST PEOPLE 
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AT THE LOWEST COST 


Advertising Age, April 5, 1954 
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NEW OLDS 


unless you buy it from an 


AUTHORIZED 
OLDSMOBILE DEALER 


With © Written Factory Werrenty Backed by the Genera! Motors Corporation 
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OLDSMOBILE DEALERS ASSOCIATION OF METROPOLITAN CHICAGO 


ANTI-BOOTLEG—Chicago Oldsmobile deal- 
ers ran this ad to warn prospects that 
“new” bootleg cars may not be really new. 


which in turn ‘“demoralizes the 
used car market,” Rep. Crumpack- 
er said. 


® Meanwhile, Chicago area Olds- 
mobile dealers today ran the sec- 
ond of a $10,000 series of news- 
paper ads to combat automobile 
bootleggers. 

The ads are intended to make 
buyers aware that automobiles 
sold through non-franchised Olds 
dealers may have “concealed dam- 
age” and may have been driven 
more miles than indicated on the 
speedometer. 

The ad also asks, “Do you know 
that many used car dealers have no 
service facilities?” and advises, ‘““Be 
sure that your car will be serviced 
by Oldsmobile trained mechanics 
with genuine factory parts.” 


# Arthur D. Malkin, chairman of 
the Oldsmobile Dealers’ Assn. of 
Metropolitan Chicago, said boot- 
legging—sale of new cars by unau- 
thorized dealers—appears to be 
fading, in Chicago at least. He 
said that new ’54 models have “no 
particular market” at used car 
auctions and that franchised deal- 
ers here are offering deals that 
are cutting the ground from un- 
der out-of-state and downstate 
suppliers to bootleggers. a 

That out-of-state. dealers still 
are operating through Chicago 
representatives was demonstrated, 
however, when an ADVERTISING 
AGE employe was offered a Buick 
Roadmaster at $1,000 under list 
price. He was told that the car 
would be delivered from Oklahoma 
within three days. 


Canadian Colgate Promotes 
Grace, Hill and Jones 

Carl Guy Grace, general man- 
ager, has been promoted to exec. 
v.p. and general manager of Col- 
gate-Palmolive Ltd., Toronto. Mr. 
Grace was also elected to the com- 
pany’s board of directors. 

The Canadian subsidiary has 
also announced the promotion of 
Frank W. Hill, general sales man- 
ager, to v.p. in charge of sales, and 
Robert E. Jones, advertising man- 
ager, to v.p. in charge of advertis- 
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UNITED AIP LINES 


United Air Lines Building , Chicago 38, Illinois 


EXECUTIVE OFFICES March 15, 1954 


Mr. Norman 0, Mick 
Associate Advertising Director Sey Ee ; i ony t+ be 
U. S. News & World Report 


35 East Wacker Drive 
Chicago 1, Illinois 


Dear Mr. Mick: 


By this time you have received from our advertising agency the renewal 
schedule of our advertising program in "U. S. News & World Report" for 1954. 
I think you might be interested to know that in our evaluation of our adver- 
tising objectives for the year ahead, we recognized the increased importance 
to us of the market represented by your audience. 


United Air Lines is adding 25 Douglas DC-7 aircraft to its fleet, expanding 
our capacity by 20%. These planes are capable of nonstop transcontinental 
operation at speeds of 365 miles an hour. Their introduction into scheduled 
operations during the spring and summer of this year emphasizes the importance 
of the most productive advertising program possible, 


It is important in our view that we address our advertising messages to 
businessmen who themselves are now more interested than ever in greater 
efficiency and productivity in their operations and thus will be more 
receptive to the increased values of air transportation's speed, 


Family and vacation travel is also of growing importance to us, and we are 
aware that these same businessmen and their families have the means and the 
interests that prompt them to travel far, fast, and frequently. 


It was therefore logical, in the opinion of United Air Lines, that we 
schedule a campaign in the pages of "U. S. News & World Report" because 
of the important coverage your publication gives of such people, 


Sincerely, 


“% E. Johnson PN 


Vice President and 
Assistant to the President 
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CIRCULATI 


“It is important in our view that we address our advertising 
messages to businessmen... ,” 

says Mr. R. E. Johnson, Vice President and Assistant to 
the President, United Air Lines, in his letter to the left. 
“Family and vacation travel is also of growing importance 
to us,” he adds, “‘and we are aware that these same 
businessmen and their families have the means and 
interests that prompt them to travel far, fast, and frequently.” 

More and more advertisers whose objective is the successful man, and his family, 
from all walks of life—business, industry, government and the the professions— 
are agreeing with Mr. Johnson that “U.s.NEWS & WORLD REPORT” gives them 
“important coverage of such people.” 


IMPORTANT TRAVEL MARKET REPORT AVAILABLE 


Who are the people doing most of the traveling today? What magazines 
cover them best? A recent study measures the market characteristics of 
the U.S. passengers on the S.S. “‘Independence” and S.S. “Constitution” 
for a full year, and reports the details on coverage of these families 

by 26 magazines. Write for Research Report No. 39— Marketing 
Quality Products and Services—Transatlantic Travel. Address our 


advertising office at 30 Rockefeller Plaza, New York 20, N.Y. 
Other advertising offices in Boston, Philadelphia, 
Cleveland, Detroit, Chicago, St. Louis, OTHER ADVERTISERS 


San Francisco, and Washington. AGREE WITH 
UNITED AIR LINES 


Publishers Information Bureau 
figures for 1953 show that 
“U.S.News & World Report” 
scored the biggest page gains, 
among all magazines, in 
airline advertising, and 

in passenger transportation 
advertising. 
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Gladys the beautiful receptionist 


“And then he asked me if I'd like to come up and see his presentation.” 


A Little Matter of Ethics 


Excerpt from a letter from E. B. Weiss, who writes the “On the 
Merchandising Front” column in ADVERTISING AGE, to AA’s editor: 

“I had two interesting experiences recently in connection with some 
of my written material. I think you will be interested in both. 

“The first concerns a talk recently made by a banker before the 
American Bankers Assn. His talk was on automation, and it included 
the statement that it was not at all impossible or improbable that at 
some future time all of the banking of this country would be done in 
one underground bank located somewhere out in the Middle West. 
This talk was so imaginative and so much in line with my own pre- 
dictions that I wrote this banker for a copy of his talk. I am enclosing 
a copy of his letter.” 


Excerpt from the banker’s letter to Mr. Weiss: 

“ .. happy to enclose a copy of my talk. You, more than anyone 
else, will probably see how largely I drew on your own series of ar- 
ticles which were published in ADVERTISING AGE. One of the men from 
Raytheon sent me the publication and I relied very heavily on your 
research although I think I did independently check practically every 
one of the illustrations which you used and which I also used... When 
I use material that someone else has used I do try to make an inde- 
pendent check, both as a matter of fairness to the one whose material 
I am using and, also, for my own protection.” 


Comment by the editor of ADVERTISING AGE: 

Nice of him to check the stuff; but not nice to use it without men- 
tioning Weiss or AA. 

Another excerpt from E. B. Weiss’ letter to AA’s editor: 

“Oddly enough, about the same time I read this banker’s talk, I 
came across a talk by a [big chain store] executive about shopping 
centers that I thought sounded interesting. I wrote him for a copy. 
Attached is a copy of his reply.” 

Excerpt from the chain store executive's letter to Mr. Weiss: 

“... do not have a copy of the speech I made. However, I can assure 
you that if you will use your bulletin of recent date regarding the 
shopping centers which you so kindly sent me, you won’t need a 
verbatim speech. 

“When I was asked to talk on this matter I immediately remem- 
bered this bulletin...Since it was very short notice, all I had to do 
was use your ammunition, adding of course, some of my own experi- 
ences... I hope I haven’t over-stepped my privileges in quoting you 
considerably during my talk.” 

Comment by the editor of ADVERTISING AGE: 

Trouble is, he didn’t quote Mr. Weiss. He merely appropriated his 
thoughts, without credit. 

Ethical question: 

Why do so many people who wouldn't think of appropriating their 
neighbor’s physical property think it is perfectly all right to appro- 
priate his ideas and his research without credit? 


Killing Advertising by Regulation 

The proposed regulation of the Federal Home Loan Bank which 
would restrict the value of premiums which member banks can offer 
as inducements to new depositors, and would prevent any member 
bank from advertising outside a radius of 50 miles from its home of- 
fice, is not something to be passed over lightly. 

It is still another instance of restraint of perfectly legal, sensible 
competition—including advertising—by bureaucratic fiat. And that is 
highly dangerous. 

It seems fashionable at the moment for associations and groups, 
governmental and otherwise, to restrain advertising on spurious 
grounds of ethical conduct. And this is a real threat to the advertising 
business. It is to be hoped that the FHLB regulation will be vigor- 
ously opposed when it comes up for a hearing April 19. 


What They're Saying 


Short-Sighted Merchandising 
There has been entirely too 
much over-emphasis on low prices 
in retail television advertising. 
This is a short-sighted merchan- 
|dising approach. After all, why do 
'all major manufacturers stress the 
performance and style of their 
products in national and local ads? 
Because the television business is 
part of the electronics industry. 
| And electronics spell glamour. This 
_means that there’s a ready-made 
audience eager to read about elec- 
| tronics advances and developments. 
_ Feed this to the audience and 
‘they are yours. You can’t feed 
'them low prices exclusively in the 
copy of your tv ads as though you 
were selling household appliances, 
_which are strictly utilitarian. Em- 
phasize new revolutionary fea- 
[orn to exploit the interest in 
electronics and you will sell more 
tv sets than with screaming ban- 
ners about low prices. 


—Benjamin Abrams, president of Em- 
erson Radio & Phonograph Corp., be- 
tore the Ad Club of Baltimore. 


Third Man on Cosmetics 

This concept may give the cos- 
metic industry something to think 
about in these savagely com- 
petitive times. Based on THIRD MAN 
analysis, cosmetic product adver- 
tising and selling should take on a 
new dimension of reality in ap- 
proaching women. The blue sky 
fantasies with which cosmetics are 
largely presented may be running 
their course. 

According to the THIRD MAN ap- 
proach, women have no illusions 
about their glamor or allure. They 
know that the American male, in 
the final analysis, will choose a 
woman for a mate in the dream 
image of his mother or sisters, for 
these represent to him the clean, 
the wholesome, the pure and the 
womanly. 

Thus, modern cosmetic adver- 
tising which represents its prod- 
ucts as the ingredients for the cre- 
ation of the Siren Woman is psy- 
chologically off-beat and, to this 
extent, not as effective as it should 
be. 

There is one thing which wom- 
en understand with stark reality 
and that is the problem of grow- 
ing older. Their preoccupation 
with weight, diet and figure con- 


tour contributes powerful evi-| 


|dence. The remorseless passage of 
the years is the greatest reality of 
life. American women understand 
it in a way that men never can, 
for men are the Peter Pans of the 
sexes. 

Now there is a vast difference 
between the attainment of siren 
glamor and the problem of stay- 
ing young. The first is an illusory 
thing that women subconsciously 
do not believe is attainable, while 
the latter is a matter of stark nec- 
essity to woman’s realistic instinct. 
If this is a correct psychological 
premise, the cosmetic manufactur- 
er must reexamine his products, 
his advertising and selling con- 
cepts. 

THIRD MAN analysis indicates 
that if the dimension of reality 
could be added to all promotion 
addressed to women as described, 
powerful new selling impetus 
would be added... 


—The “Third Man,” a monograph 
subtitled, A New Concept for More 


Productive Advertising, by Sidney 
Garfield, president, Hirshon-Garfield 
Inc., New York. 


A Good Word for Net Radio 

_ Our television broadcasting of 
the “Longines Chronoscope” is be- 
ing continued and expanded and 
we will also continue with our gala 
full-hour holiday television festi- 
vals. But we have found that a 
solid schedule of radio broadcast- 
ing forms the broadest possible 
foundation for our national adver- 
tising. Radio broadcasting reaches 
more people per week than any 
other form of advertising—for the 
very simple reason that 45,000,000 
homes listen to radio every week, 
whereas not much more than half 
of these homes are equipped with 
television sets. 

Furthermore, because of the al- 
most prohibitive cost of television 
advertising, very few advertisers, 
even among the largest, find that 
they can afford full network pro- 
gram television coverage every day 
of the week—whereas Longines- 
Wittnauer, through the facilities of 
the CBS coast-to-coast radio net- 
work, is in a position to blanket 
the 45,000,000 homes of the nation 
every day of the week with one or 
more broadcasts. 


—M. Fred Cartoun, chairman of the 
board of Longines-Wittnauer Watch 
Co., New York, in a memorandum to 
the company’s jeweler agencies. 
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Rough Proofs 


Variety’s forecast of the Acade- 
my Awards was so accurate that 
the actual presentation of the Os- 
cars was carried out primarily for 
the benefit of Oldsmobile. 


Paul Douglas, who handled the 
Olds commercials at the Oscars 
ceremony, attired himself in a 
full-dress suit, much to the embar- 
rassment of his namesake, U. S. 
Senator from Illinois, the home- 
spun economist. 


Duane Jones probably made that 
$10,000 out-of-court settlement 
with a former account man because 
he didn’t want to spoil his perfect 
legal batting average. 


Employes of General Foods, 
transferred from bustling Man- 
hattan to the peace and quiet of 
White Plains, were reconciled 
when they heard the new building 
is air-conditioned. 


Watching the box fights on 
television, an all-family pastime 
at present, may not be quite so 
popular when the blood-spattered 
gladiators are presented in full 
color. 


A spokesman for the California 
brewers, commenting on the pro- 
spective retirement of Arthur 
Samish, remarked, “As a practical 
matter, his effectiveness is gone.” 

Being practical is the first lesson 
a lobbyist learns. 


One of the subjects that “Junior 
Science,” the new tv film show, 
will investigate is the mystery of 
the curve ball, a presentation a lot 
of this year’s major league recruits 
would give much to see. 


Meter ads, the new medium says, 
are the last word in advertising. 
But not the last word in communi- 
cations, if the traffic cop finds the 
motorist has overstayed his wel- 
come. 


Homer Buckley, the daddy of di- 
rect mail, recently celebrated his 
75th birthday, aided by all the 
children and grandchildren he has 
introduced to the business. 


After figuring that its billing for 
April exceeded a million for the 
first time, American Home heroic- 
ally refrained from announcing 
that its advertisers had hit a home 
run. 


Eight new ways to raise corn are 
announced by Successful Farming, 
which undoubtedly knows that it 
could have caused much more of 
a popular sensation with an article 
on eight new ways to raise cain. 


“Wanted—account executive to 
help kick our boss_ upstairs,” 
advertises a Milwaukee agency, 
which doesn’t explain why the 
present organization doesn’t in- 
clude at least one proficient drop 
kicker. 


Copy Cus. 
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3 famous shirteshors 


| inds of shirts! 


When Philadelphia 
merchants have shirts or 


chamois to sell...and sell 


fast...they invariably select 
THE INQUIRER. Hence: 
THE INQUIRER is FIRST 


in retail advertising in 


America’s 3rd Market. Aad 


... FIRST in national adver- 


tising, classified advertising 


and total advertising. 


For THE INQUIRER 
has a proven record of sales 
performance — in every 
retail classification. If 
your goods sell through 


retail stores, your adver- 


tising belongs in THE 


INQUIRER. 


_ Retail Sales Top 
National Average in 


DELAWARE VALLEY, U.S. A. 


Retail sales among Delaware 
Valley's 1,250,000 families aver- 
age $164 more than the national 
family average. 


he Philadelphia Mnquirer 


The Voice of the Delaware Valley, U.S. A. 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVUN, JR. SOWARD 4. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 1127 Wilshire Boulevard ‘ 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Gorfield 1-7946 Michigan 0259 
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Sunkist Will Permit 
Re-Packagers to 


Use Its Trademark 


Los ANGELES, March 30—Sun- 
kist Growers is now telling whole- 
salers and re-packagers that per- 
mission is available for the use of 
the Sunkist trademark on poly- 
ethylene bags for the re-packaging 
of Sunkist oranges. 

This is the first time Sunkist has 
allowed the use of its trademark 
on fresh fruit containers not 
packed by the co-op itself. 

According to Paul S. Armstrong, 
Sunkist’s general manager, the 
precedent-making action is based 


which customers may use these 
bags. Participating customers will 
be given the benefit of volume 
prices obtained by Sunkist. Bags 
will be drop-shipped by bag manu- 
facturers to the customer, and 
| billing will be direct. 

Two designs have been author- 
ized by Sunkist. The first will 


designed for re-packagers who 
wish to feature their own trade- 
mark. This bag will carry an ex- 
planatory panel stating that the 
bag contains Sunkist oranges. 


Promotes Carroll Ellifte 
Carroll Elliffe has been promot- 
ed by Anderson & Cairns, New 


feature the Sunkist trademark but! York, from traffic manager to as- 
allow the use of the re-packager’s | sistant 
name and address; the second is’ 


account executive for 


Rootes Motors. 


Joins Campbell-Ewald 

Joseph Goodwin has been named 
production manager of the New 
York office of Campbell-Ewald 
Co, succeeding Otto W. Maurer, 
who has resigned. Mr. Goodwin 
was formerly with Donahue & Coe. 


Reingold Names Two V.P.s 
Reingold Co., Boston, has elected 

| Harry Dodsworth v.p. and member 

_of the board and Thomas J. Bowen 


Advertising Age, April 5, 1954 


v.p. Mr. Dodsworth, who is crea- 


|tive director, has been with the 


agency for more than six years. 
Mr. Bowen, also a member of the 
board, joined the agency when it 
was established in 1946. 


Paper Promotes Callahan 

John T. Callahan, public rela- 
tions manager, has been promoted 
to promotion manager of the San 
Francisco Call-Bulletin. 


on “the great interest and value in| 
the re-packaging of citrus as a) 
sales aid in self-service stores.” | 

Under the Sunkist plan, author- | 
ized wholesalers and re-packagers | 
will order the approved Sunkist) 
bags directly from the co-op. Or- 
ders will be placed through dis- | 
trict offices, which will determine | 


Iam 
Erica 
Mattin... 
private 
secretary... 


...the girl who knows all 
and hears all that happens in the 
Executive Suite. I know all the 
V.P.’s and most of the answers. I 
know which are the hand-shakers 
and which are the heels. I know 
who butters up the boss—and who 
misses the boat. | know who makes 
the passes—and the blondes they 
make them at. I'm on the inside of 
the infighting when the struggle 
begins for the big job. And now... 
you'll meet the men and women 
who live this drama. You'll see 
what's behind the doors marked 
“Private”, in the penthouse tower 
of the Executive Suite. 


“EXECUTIVE SUITE”’ 


Filmed from the famed best-seller 
i in the big-star tradition of M-G-M 
nee STARRING 


WILLIAM HOLDEN 
JUNE ALLYSON 
BARBARA STANWYCK 
FREDRIC MARCH 
WALTER PIDGEON 
SHELLEY WINTERS 
PAUL DOUGLAS 
LOUIS CALHERN 


with 


DEAN JAGGER - NINA FOCH 
TIM CONSIDINE . Screen Piay by 
ERNEST LEHMAN « Based On the Novel by 
Cameron Hawley + Directed by ROBERT WISE 
Produced by JOHN HOUSEMAN 
An M-G-M Picture 


Watch for it at your motion picture theatre 


| 
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Advertising Age, April 5, 1954 
Conmar Begins Zipper Drive 
Conmar Products Corp., New 
York, launched its new non-stick, 
non-jam zipper, the Conmatic, on 
March 15 with a spread in Wom- 
en’s Wear Daily. Consumer adver- 
tising will break April 24 in Life, 
to be followed by pages in May 
issues of Charm, Esquire, Harper’s 
Bazaar, New York Times Maga- 
zine, Seventeen and Vogue. May 
issues of Daily News Record, Es- 


quire, and Men’s Wear will be used ferent types of machines, some of 
_to promote the new zipper in the |LEd to Use 70 Trade them representing the acquisition 


/men’s wear field, with additional | H + |by IH recently of several allied 
|media to be selected. Hewitt, }.. Publications for Its "equipment manufacturing com- 


‘ilvy, Benson & Mather is the agen- | Earthmoving Vehicles panies. 


‘ey. 

CuicaGco, March 30—Internation- 
American Bag to Ramsdell _al Harvester Co.’s industrial pow- 
| American Bag & Paper Co., er division is using 70 trade publi- 
‘Philadelphia, has appointed Lee|cations to promote its complete 
Ramsdell & Co., Philadelphia, to|line of earthmoving equipment. 
handle its advertising. 'The line comprises about 60 dif- 


® The ads will consist of four-page, 
four-color inserts in a_ picture- 
continuity technique; two-color an- 
nouncement type inserts, and both 
two and one-page case history type 
‘ads. “For Every Move in Earth- 


Vd 


nS 


and womans day isn’t all she huys! 


15 


moving” will be the featured 
| theme. 

| The line is being reviewed and 
‘the ad program unveiled in Phoe- 
‘nix this week at IH’s annual 
“round-up” for distributors. More 
than 450 men—over 90% of the 
company’s industrial power dis- 
tributors—are attending. 

In addition to its full line of 
crawler tractors, including the 20- 
ton TD-24, IH is presenting a 
variety of scrapers, bulldozers and 
high-speed, rubber-tired carriers. 
The distributors will have an op- 
portunity to see the vehicles in 
action. 

Leo Burnett Co. is the agency 
for IH’s industrial power division. 


Promotes Robert Morrill 

Robert E. Morrill has_ been 
named sales development manager 
of the home cleaning equipment 
division of Landers, Frary & Clark, 
New Britain, Conn. Mr. Morrill 
had been district manager of the 


/same division in Southern Califor- 
| nia. 


e Inexpensive 
© Easy to insert 
© Long lasting 


These balloons may be the bal- 
ance-tipping factor that will 
influence the shopper to choose 
your product — be it a food 
product, dog food, soap or any 
item packed in a box or bag. 


It beats all what a balloon will 
do. Let our experienced promo- 
tion men show you how they 
will increase your sales. 


World’s Largest 
Manufacturers of 
Toy Balloons 


‘The OAK RUBBER Co 
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No medium delivers an institutional sales 
message more personally than Jarco's 
big three! Dependable, prestige 
salesmen, carried day and night 
by your consumer... gets 
maximum repeat reader- 
ship for an extra- 
long life... abso- 
lutely no plastic ! 


Keychain 
Flashlight— ( 


Cost per thousand, or any way you 
figure, the Jarco line fits a budget 
perfectly and sells. 

All gold finished beauties, respected 
_ premiums, or for easy clear imprinting 


py! Oi } BUY REPEAT 
‘READERSHIP! 


alco 


336 West 37th Street 
New York 18, N.Y. 


' Nine Out of Ten People Get Out on the Road 
Each Month. Salisbury, N. C., Study Shows 


WAUKESHA, Wis., March 30— 
Nine out of ten residents of Salis- 
bury, N. C. (pop., 20,102), are out 
on the highway at least once a 
month, according to a survey con- 
ducted for National Advertising 
Co., Minnesota Mining & Mfg. Co.| 


subsidiary which makes highway | 


signs from 3M’s Scotchlite sheet- 
ing. 
| In an effort to discover patterns 
| of highway travel—and also how 
many people see and remember 
local highway signs—National Ad- 
'vertising commissioned National 
Quality Interviewers Inc., Prince- 
ton, N. J., to conduct the survey. 
Sampling was done by the area 
probability method, using  pre- 
| selected blocks and making door- 
|to-door calls on residents of Salis- 
bury and nearby China Grove 
(pop. 1,500). 

Here are some of the findings 


of the survey conducted last De- 
cember: 

1. Interviewers spoke with 1,528 
people. Of those, 1,378 (90.3%) 
had traveled in the previous week. 

2. Men traveled more frequently 
than women. Three out of ten men 
are on a highway more than 20 
days a month, but only one out of 
ten women travel that frequently. 


es 3. Nearly two-thirds of all re- 
spondents had traveled less than 
10 of the 30 days preceding the 
interviews. At the other extreme, 
one in five had traveled 20-30 
days. 

4. As a mean, women reported 
traveling about 8 days out of the 
test 30; men 13 days. Age made 
little difference in frequency of 
travel: Young men traveled slight- 
ly (1 day) more than older men; 
young women about the same 
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| amount less than older women. 

5. Town or city, frequency of 
‘ wns was about the same. Of 
Salisbury residents, 89.1% had 
been on the road in the test month. 
In China Grove, the figure was 
91.2%. 

6. Reason for travel was another 
matter. On weekdays, “work” was 
the main reason Salisbury resi- 
dents were on the highway, while 
“shopping” was the principal rea- 
son for China Grove travel. In 
both cities more than three-fourths 
traveled for “social” reasons on 
Sunday. 

7. About half of the travelers 
queried went more than 50 miles 
during the week tested. One- 
fourth traveled more than 100 
miles, and one out of ten traveled 
more than 200. 


= The 60-page report prepared for 
National Advertising was cautious 
about any generalization beyond 
the area covered. However, Donald 
Schrader, head of the research 
firm, told AA that the figure 
on number of people per month 
on the highway agreed with traffic 
counts made by the various states. 
An averaging of traffic tests con- 
ducted by 17 different states gave 
a figure of 91%, he said. 

Another part of the survey for 
National Advertising Co. consisted 
of questions on readership and 
impact of highway advertising. An 
earlier study made in Lancaster, 
Pa., in April, 1953, asked similar 
/questions on how many people 
|read and remember roadside signs 
| (AA, Sept. 14, ’53). 

National Advertising calls these 
the first of their kind, as distinct 
from studies of metropolitan-area 
‘outdoor posters. It promises fur- 
ther tests on an area-by-area basis. 


® Results of the sign readership 
‘tests are highly tentative, since 
'questions were based on only two 
|nine-mile strips of road on either 
side of Salisbury. On “unaided re- 
call,” respondents mentioned a 
_total of 128 signs, with individual 
signs being recollected by any- 
where from 25.9% to nobody. 
“Aided recall’”—in which re- 
/spondents were handed names of 
_advertisers—produced from 50% 
down to 6% for different signs. 
/When respondents were shown 
|Kodachromes of 26 signs and 
| posters, the “recognition” scores 
‘ranged from 71% down to 9%. 


‘Caloric Drive Opens in ‘Life’ 

_ Caloric Stove Corp., Topton, Pa., 
| will break an intensive advertising 
campaign in the April 5 issue of 
Life showing Dione Lucas, home 
economist, using a Caloric gas 
range. The promotion, built en- 
tirely around Miss Lucas, will 
include half-hour weekly cooking 
demonstration films, 1,000-line tie- 


in ads in local newspapers, co- 
operative car cards, posters, radio 
and tv spots, follow-up newspaper 


Now, for the first time, you can see at a 
glance how your products — and your 
competitors’ products — are selling in 
Metropolitan Phoenix. You can study brand 
preferences, buying habits, economic data, 
and distribution of branded products in this 
first annual study compiled by the Phoenix 


Republic and Gazette. You can compare 

product use and brand preferences in : 

Metropolitan Phoenix, a fast-growing major a Va 

market, with facts and figures compiled by 18 the agency. 

other metropolitan newspapers for ready 

reference in the Consolidated Consumer 
_ Analysis information digest. 


Plans Water System Drive 

F. E. Myers & Bro. Co., Ash- 
land, O., is planning a 13-week 
merchandising program for its 
water systems. The promotion, 
which begins May 1, will feature 


. : consumer and trade magazine ad- 
For free copy of the 1954 Consumer Analysis of the Phoenix vtieinn, direct mail, point of 


Market, please write on your letterhead to — purchase displays, dealer promo- 


THE PHOENIX REPUBLIC AND GAZETTE 


contest with $25,000 in prizes. The 
PHOENIX ARIZONA 


contest is open to the Myers sales 
force, distributors and dealers. 


Titmus to Ad Associates 
Titmus Optical Co., Petersburg, 
Va., manufacturer of lenses, 
frames and sunglasses, has named 
Advertising Associates, Richmond, 


Or Call Our National Representatives: Kelly-Smith Company Va., to handle its advertising. New 
products, Cabana and Holiday sun- 


NEW YORK e SYRACUSE e CHICAGO e DETROIT @ BOSTON e PHILADELPHIA @ ATLANTA e LOS ANGELES e SAN FRANCISCO glasses, will be introduced this 
spring in trade publications, pro- 
motional folders, catalogs and 
displays. 


i * ik : are 3 as 3 é ee a ae . : : ri = : * ee ts : : : : Sage ak aa Peas ae : id : pene a ee pee - AL; " ie : sian 3 (ee Ss sgppamir eS save ; eae : oH os ba. " % hae waar ee rape : ae 
a ] 2 
eS i = 
: 16 ee | | =“ 
~ Bes 
we eS 
oe i 
Pra 
— — \ a | = 
be: ; a 
ae y 4. a Ak 
a 4 4 oe 
ee A VA r/ be: 
Se if = 
j | 
J, ; 
Mone 
ag y 
4 e “y bt f 
4 ” , 4 
’ y, 
P clip flashlight |. 
7 i , a 
5 a : , jae 
iat gS 
_ ; ee 
aye TT TNE ee ES RN Se ee Ce ek ee, ee ee ees _ 
‘ie. Ms J Deen EEE eee caaaaaaaaaaaaaaaaaaacaaaaaaaaaaaaamadumaaaaaaaaaaamamaaaaaaasaaaammmmmaaacel | 3 
Gone, ¢ 
Oe " } ie 
ae ’ i PF me Mia, Se : ¥ i. = " x 5) I | 22 
< 5 ” -- Fs A glide terre . SS vee Hot wt Re Oe 14 ee 
5 eee” ae es fag ee Ri Perce i 
A Bodie AY oS ae ~ 2 om | | 
3 SHALL fg a 2 : 
ae fe LR\\ SSS NG 7 fs : 
4 AL i sabe oe: ee y 
ia 7 aa) ise es ; 
: aoe ¥ me f fee Sen rhe? 
wh a ae fh A 
e : Oa e FA = SN 
S » rm NLAT 
_ % aie =e hy * U AL ; .' es | | : 
|) A CN - 
roe \ \\ a ae A ; 
ee fats tae DE soi re | 
ete Rayat | G. ‘ Che ae foc 
“Rg \\Nae mh A | ~~ 
ae a, *S OF THE ‘| Ai | | = 
eS ca t bes _§ } at ; 
a Nee > PHOENIX 4. 4h ee : 
ue red | ea” i Racin ae 
th ay A ¢ ha cs ole ax an hy ie po | ’ see 
So Of a wi il ao ha a 
ee Gee Soe por : i\ WES Sie? a \ 7 
BUG eee hes aes, ¥ — ot 1a ed i 
ares 2 # oF Ma ge FS FT a “ a a oe i far 
e 3 af a Se: = te ai: be” r- Ss ie ea i, ~ - ; 1 
ct ie ase o, Walt See ba aa. ilk eee 
as ie ee ee rn pe ee a ee Re 
pee ea : 4 e ; = é sey a | a ad i fed a 
on Ae oat oe oe aS ; . @ FP .- ) rs i 
oe ie tas. ni aWs getae 7 F ak a: 
eis ’ \\ s i ae Be 5 tb i | * 
spe - ~ = ae 
ere Y . Te 7 cir os 
ade a . Teed 
re : AND | ; : | 
Re ae ) | | { fists { 
cg . | | TN eee ee: Oe | 
Bek — a 
3 a 
pe 4 
te ee 
. its ¢ Pr ae 
ae ee 
a 
; at age ‘ 
nee Bo: \ 
ae > ¢€ 
| H aig if 
c 2 
ae 
| | ; | 
| oo 
a 
er. 
} “ae 
| 


What’s complicated about this? 


e Electricity has come to two million more farm families in the last eight 
years—dramatically unlocking the door to a new way of life. 

While nine out of ten farm families now have electricity, most of them 
have only begun to live electrically. 


When it comes to reaching farm families, FARM JOURNAL leads 
all other farm magazines by hundreds of thousands. 


That is why advertisers are investing so many more 
of their dollars in FARM JOURNAL. 


Why Settle For Less? 


FARM JOURNAL 


Graham Patterson, Publisher 
Washington Square, Phila. 5, Pa. 


ne 


Consumer product? Sell the whole Country-Side market with the Country- 
Side Unit—TowN JourNAL and FARM JouRNAL. Circulation 4,350,000. 


Ny ASS Sao OR EU AMO, oa Ye a ‘ ee 
eth ta Si tyes, saa gs, Ae swith ey whi aoe Meal es et he: i ‘ ga, ke ae Sn fy iF. C 
eA oS ane ee toe §, teeta ia a SO Paumnepe VN COPS N ek bate trae, Sie ey Moti d aaah fe ey as ao ORR ee ae me : ‘A Ee BIE 
Mee Roe te : : Pape ers fi De ES iN Tae Pa tore oS a So i a eae OE, fo Ren Mle Sit an hg ike wee er that BAe : nd ee Beh i Bey te wey Gy A 
PN tage) ge tk eee ion 2 ; ee ae POS sy ahaa 8 FE eee NET See arty: SRB N s ( ca SER ds ae fg Rd RLS A BLN opnieaine Pisa h yaad ta, Reve Pree ia Rertae coh, "3 Pee. Vane. Ws 
eee alr rene SOR ias «SS a cal aed oa RL gy A Sey rhe aa oh Cone en Oa a i a SOE hs CRN age a A Wad Ps EN ag ecg A ce Georg garter amie. Pkg URES as a PRE Sis ae Grarln Pepe Gee Nes A 
See on aa Bees : en ES a hicoart ot a CMAN ace ir tba eg Re saat Mea ae ae more ee rh F 7 : ee Pe care ee ooh? Aone re SA Aare Pes SEY aate eeeRE  a ca eee) Wr ihe ae deck Py ; Ci oe PERS em ARN rk ae 
My ee ee en " eee 3 4 RE pa NE ee peat, ale Tau henge eam cate A Gh oot aig aplee gic —- aaiaaar NIN  28 | Spt Min ho Fie ef Pr Sete ots eee ea oN Seige BAC ceegle Bore ae eae. } Ria ee Lea Sa as ea Air Ble ate aa an 
eae gag ok Seo eas Coe! Dead ie Sapa: aie ee te Ajai ats Smee ae eet ss Oaks Be eae ek Soa Pile dh OH eet eas Pie dane A yee wih ga a ae ses bo wity Eee yi 5 Nees Bea Ria Beal a Gas PE ep Pe eas sige Ulin 
Peer eee Boas 5 are ag es reaps alain ate DI SG Aa BUN IP ees ga Vc area Peres. See eee ‘e : Bes a EO Ge Se gk Pont, Cae Reber as amine ty Ree Ne Sa Ree ae gh. ges ako 
‘ eee : ; j ee : io ee Rds ee a ¢ 4 te SAO cP re en ane a ae BES Ses yas COLON ‘eee hi ee Deen ot 3 toe AG ERY. wan even, 3 aa = Ste eae rs 
ek Sas 3 pleat i rite fog ; : eae cya ' Chg ted aercs Rie CRC ated . f 2 a ee oe ee eee as eS On BE en Seo: Sey rac ake tees 
Si * : ‘ ’ i r a ie 5 ee ES Pag ate ir are if Rat ¥ et . Pie AN top tact GS ee ce ss ES ae a4 ar Gee Gn yr Sea ON Bote a 
= pages eS a Say hig: Bias eas Set okie rie ia pias eat i. Scapa eS ce Spee tie 5 gk 
an y : i 3 a : i 
ie, ' - pea oh 
aN Be 
) ats 
} 58h 
= 
| es 
} Ser Ce: > 
| 2 
} Sel iy hae 
ee i coe 
a ser Saat 
| ras : R 
ae G 
J es 
" “rss 
= : : ; 
| ee : ; 
‘a = s “fi a 
is AA "3 
2 ane 
| , ia 
eas ot 
A ° aie 
Aan 
=: 
” % be 
ete ME et re 
S 0 Sa dae r me 
t Bac uy ate oe Sie 
Fay sath eh & ; ¢ era as 
3 eo Saget Y ee 
o pet ae SP SU seme gs lk hh ree ie on 
ae Fes a ne eae Cr haar 
5 Retire tes (eg Tams 
; oe oa i - ita aa pene ay. Sah rea eal a del ioe 
RS Cos Vee es cS ae peor ss 
Ze ees)! - 1 ee =o oh ; 
wo s Bs ali tiki aks : EIGN Ge RE 2 lars aot ee E 
; sine ‘ o Crs Tse “ St a 
d ie? tee pie sey Wee eek os ee erie Sara . oon ees 
j ; Pp eg ean eT a » Echt eae earnest ras Mem ee mee E esaee ae 
ca Be eS Ne ena ce URE 7; leer Bens oe” a PAS i ae opie win et, pee 
‘i ee ee es. ee ae 
PR yes Be eb ae eaten eye a re ini 
y s ; gerd tae CEN TERE ON Me eS IRE ae Bre 
P : Pee ee SN A ea. Nee oe Es 
| : ‘ Fie aan aeth oe Pig igs ay eet) es Oe oe ae Se 
\ a : siliemmmeitis MIC SS TD eA Re OEE Sa ¢ nis 
1) a 3: ae Ce : ie ee alamo : ey 
i ae 1) Se SO RS ot BS: A ae pee eee eMarcn poi re ee 
ae ee a Rk, ty a cae 
14 ae A Wy 1S ee eS 2 1 eal homie ugh 2 ie i; 
¥. $e Lj Sigg hae os SAT Bee: | ct oe 4 4g 
| es i: ae mc ere ag SP, ae BR rsp ae he p ee 
‘ pa i ee pe a Fee og gle eis pa eae Ne he my ae, 
nf . x ng . We Nigiata Mie ee a Sg 2 Ga ces lig 3 
t ake ee aii. | as se pera: ait hae 
i! : q ‘ < t 
x Ag? : ‘ 
} _ 2 i F Pe ae Be 
5 use r 4 2 te y 
‘ = i ie Coane E 
os i i Po ig ag 
‘ ; ue rit eric : 
} fg. Ee * : e eareee = E 
y gi : ne Z 2 
me { f . 
yen { es 
\ rs cae er er eee z oF a’ 
er : Ms ee ee ee Bete ; ae a Me ae Seg Pe ee 
| ae € ea et ee en s,s ; Bo cr 
i q R ’ rae Seer ae ‘ie ii 
| oe es hg i Rg 
' : p a be + ee ek pee SS ae Pe ‘e 
2 : Seat «ie ‘sheet mn ona ae 2 be ergo 
i . Fa. Fein rs a ‘i eva ee 
b se | - . ice aria : Cyne eee 4 
ce eee x Se E ra ore re i ae i: 
ss fg OO eee en ie Ss gS ae ae i To eee ee 
| wea ~ S Vapi fh Hole gee ainsi ee, peewee: be sad ee aa "ey ee 
i se ae oe 
Bigs: = RS hy ee ae ie ace ee a pas 
} a> Bey a kota eee eee) te ee eee 
a z ART RH RE es sien : 9 Nes: 
; a . : near es = Sac 
ne ae & ; le ee gee : eo 
sees a is cia a a Ee aa aot, ale eas 
: ‘ ; ‘. avon a elas 
4 avn OS. er ' py et H pie Bad in 
A » ame: ‘ c ers: ok "ea ss ke ee Re i 
fe ee gee eee ee ee coads 
‘ SOs. he as Ser ga he ie ce a Lee 
: Pi, ees, er 2 Pgs | Gee ag. eee oes 
s Tes TOR ae pc ae enh =< Rae eR As Spats Se 
ab } re Pee ie Seer tey giee ae meer RES Bess.) ee a 
cog eu ere ae ea CRS AE Ae a tS S83 Sea aaa eect 
c : hy Om A aout ; Shc iy Newnes ne a etic 
i ) ‘ Be Sy SS Re  Unpees ee € o« ss gies aia 
ES ee ee  . 
Sie ; 5 i Be A ita igh Mire Hil Senay heat 
' ie meats in ns bas a a 5 ; 
) = Ss z 4 : ey ” sia a SR So: : ¥ . wea Syeti 
ie aie Sere Sa Na S| ems: - Reece Sg ; 
7 ad ee + Lae ns ae Sa oes rire 
: See Sel glaaiea ate eager eames ris eo i 
Ce i. Mee ee re 
} 2 4 mr eee Beets ee cc Bie) heh : 
, en gitee (2 ~~ ee te han! ee ere ae ' Panes 
a Ties x dee Genes Lo ee Ae, Ee Ze 
ae Me ee oo. ix CR eae PAG eae os ; i 
ao et : eS. e Beg 35 yn: * ores Me eb eA 
os 5 { ae ey eee Coe cee 
{ nas Wig ee tee ee it tee 
| Sig Rete Aro ek “ayes treme mapa Jape 
ww En Rages Sas a ee etd a ee i che 
, 85 % : gage 3 Rees : i ee 
ae i ; 2 es Bem ie tiie Poe 
ee : Se. ea heen. a 
wait i Es %, q ste scr ns, eee, 4 ee 3 
pase ag ee ae sss i = coreg aha are ease 
“ttn ‘ <* ae aah hole eo oni C ie ee 
aS n de f sa @ ee a ee ERE Pe a - ete i! 
. Ph. tee 3s 
a —  hlUlC tt yee 
| = i pie loa ears 
] 2 a x he 
eye Pe sj “taba Caen Fe 
Seer Z* ES Re 
f ee “@ ci : 
Cle pm sf 
Yous fond 
t aan fu 
ie i ae ect a 
if ks 4 jy Z ae deh 
ae vd Bi i a 
' a ey 
aes j . 
ve ; oy 
ee e ete, r 
Ss ; j ee , | 
Seed é 
A ; 
mee so*y . 
i ae ‘ey Te 
aa sa Back 
aa me 4 Bane. 
eae ef? bees 
eS ee ae 
i i as aN 
J ; j d the 
Ate " Sage 
es \ f & ai Sey 
aes f y 2 
oe A hee Bi 
H en t ‘ 5h le Spode A LS 
— , ae 
ft Zieh ; 4 yes 
oe - “a spttee 
Ree ‘ ‘ee i 
“ J ‘a : ; ef 
. j é . P a 
; Ade 
Be . 
' is : Ps cs 
aS f j 
.. ee 
rae 
— P 
} Pe sao 
‘ ry ’ a 
ae # 
fa . 
ie . : 
a | P ee | | 
ie | 
Pee, - 
: Eos ae eG, p/ oe eae ® rad eex 
: a ag RR Sina ; os op z F - a % ; ‘ 
3 be Seah, Mea . te = + uf 
5 m - ae a # A es a fe 4 # 4 7 . 3 . Bt agate 
.*’ ~=* ~ .. og ta Lee el @-r hd é : 


Soll x & 
ord 1g eRe om 


Army hatches jet eggbeater ... Brady 


Fledgling of the Air Force whirly-birds is the XH-26 Jet 
Jeep, first pulse-jet powered helicopter. It’s the answer to 
Army’s need for a one-man, lightweight, collapsible type 
for reconnaisance. Johnny-on-the-spot MECHANIX ILLuUs- 
TRATED grabbed up the story, relayed it to its million 
readers. That’s MI’s job—to scratch that curiousity itch felt 
by every guy who buys MI. 


MI’s editorial content is honed for the idea-avid, “do-it- 
yourself” kind of guy. It covers sports, hobbies, home work- 
shop, photography, electronics, human interest news, in- 
ventions. MI should. After all, over a million men buy it, 
read it, study it, work from it and save it every month. 
That’s because we inject pages of V/T ALITY into it! 


“i 


MI showed Bill Brady how to get the kids out of his hair 
and into the backyard. Using a few hand tools and odds 
and ends from the lumber pile, he easily whipped up a 
kid climber that has his brood imagining they’re scaling 
Mt. Everest. Before he tackled this operation, though, Bill 
had marked pages 124 (How to Build a Hi-Fi Enclosure ) 
and 168 (How to Build a One-Man Dock) as his next two 
projects. That’s how MI’s VITALITY affects Bill! 


If you could corral all these million guys in one place they’d 
resemble a flock of ants at a picnic. No fooling! When 
they’re not buzzing with their power tools, they’re buzzing 
off to their hardware store or sports shop or garage—gone 
ducks over some item they spotted in the latest issue of 
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MECHANIX ILLUSTRATED and just have to buy! 


MI’s VITALITY jet propels these fellows to their dealers. 
Makes them want to buy. And they do buy. 82.5% own 
home workshops or work benches. 93.2% maintain or 
repair their own homes — painting, papering, laying floor 
tile, installing electrical equipment, repairing plumbing. 
66.8% own portable electrical tools, are constant buyers 
of attachments. 


If your product fits into an active “do-it-yourself” man’s 
scheme of things, for gosh sakes get it into MECHANIX 
ILLUSTRATED! That’s the fastest way we know to get it 
into a man’s hands. 


MI Tests the MG-TF 


a. 
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A se 


Tom McCahill gives a thorough going 
over to the MG-TF. Every month finds 
Uncle Tom reporting on his latest car 
test. Two an issue. Tom lets the chips 
fall where they may. He’s just as liable 
to blast a buggy or bless it with a 
bouquet. And MI's readers eat it up! 
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Rear-Admiral Richard E. Byrd reveals 
a novel plan to MIs readers. Says he. 
“Let’s make the Antarctic our ice box.” 
He claims that this ice-locked land 
could become one of the most impor- 
tant areas on the face of the earth. 
Good reading for MI readers who want 
the latest on ideas. 


BOATS and BOATING 
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Gary te belld, cory te inctell, end eany fe remorse of 
soeren's ond. this dock will Ged fever with beet fens 


By Cleresce A Mortis 


What's cooking with the dock? Here's 
the answer to a problem that’s plagued 
fresh water boat owners ever since the 
Ice Age. MI comes up with plans for a 
dock that’s easy to build, easy to in- 
stall, easy to remove at season’s end. 
MI’s always got the outdoor guy in 
mind no matter what his interest. 


What's your hobby? Here's a collec- 
tion of strange hobbies that keep some 
people out of mischief. One guy has 
collected 3,500 pencils from all over the 
world. Another has 1,600 cigar bands. 
Most MI readers have stacks of back 
copies of MI. They wouldn't trade ’em 
for anything. Again-V/JTALITY! 


67 WEST 44 STREET, NEW YORK 36, N. Y. 


serving millions of America’s families 
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. . e 2. General Motors Corp. .- . 2,225,700* a | re 
ABP Tallies Top Business Paper Spenders; 2 ee ee Ee | oe ee eee a 
~ 4. Allis-Chalmers Mfg. Co. .... 1,902,800* 39. Celanese Corp. of America .. 
5. E. I. du Pont de Nemours ee, eee ; 
202 Leaders Invested $83,798,800 in 1953 j a ere 1,600,200* | 41. Chas. Pfizer & Co. ........ 
(Continued from Page 2) $175,000 which cooperated in the . nes Co. of America Yr & ange ence Whi S525 
aoe adie : : ‘ Serre : : . Dow emical Co. .... 
av ailable from the organization at/ study. The total expenditure of all; Union Carbide & Carbon Corp. 1.219,100° | 44. Monsanto Chemical Co... 
205 E. 42nd St., New York 17, at| the companies covered in the study| 9 y 5. Rubber Co. ......... 1.150.000 | 45. Blaw-Knox Co. .......... 
$2 a copy. (1,298) comes to $148,669,320. 10. Westinghouse Electric Corp. ae, -. Ingersoll-Rand o. sas 
543 j ba _| 11. Republic Steel Corp. ...... ,057, 47. Anaconda Copper Mining Co. 
ss to > pees. — The $175,000-and-over group > Se: Sa a—:.. 
ers listed below, the booklet covers | cludes the following, with asterisks 3 Eastman Kodak Co. ....... 1,000,000 49. Sinclair Refining Co. ..... 
more than 1,000 other companies jndicating ABP estimates: 14. Johns-Manville Corp. ...... 986,100* | 50. National Distillers Corp. .. 
with expenditures of less than! 1. General Electric Co. ...... $ 3,000,000 15. Allied Chemical & Dye Corp. 984,000* 51. Winthrop Stearns Inc. 
16. Abbott Laboratories - 960,000 | 52. Libbey-Owens-Ford Glass Co. 
—_————_ ' 17. T.mken Roller Bearing Co 955.600* | 53. Time Inc. ...... Pe ir 
18. Minneapolis-Honeywell | 54. Babcock & Wilcox ‘Co. : 
Regulater Ce. .....000.% 906,800* 55. Thomas A. Edison Inc. .... 
| 19. American Cyanamid Co. .... 898,900* | 56. R. G. LeTourneau Inc. .... 
he un SC O Ouc | 20. B. F. Goodrich Co. ........ 835,100* 57. Wagner Electric Corp. ...... 
. = = f Serre. 776,006 58. Warner & Swasey Co. ...... 
| 22. Owens-Illinois Glass Co. .. 770,500* | 59. Smith, Kline & French Labs. 
| 23. McGraw-Hill Publishing Co. 680,000 60. Jonn A. Roebling’s Sons Co. 
osts O Ore | 24. Goodyear Tire & Rubber Co. 665,900 | 61. Hercules Powder Co. ...... 
25. Worthington Corp. ........ 649,400* | 62. Torrington Co. ............ 
26. Radio Corp. of America .... 643,200* | 63. Fairbanks, Morse & Co. .... 
27. Pittsburgh Plate Glass Co. . 642,000 © 64. General American Transporta- 
( "2 28. Bethlehem Steel Co. ....... 633,300* See ree 
Here Type Can Ea); Serve You | 29. Borg-Warner Corp. ........ 630,000 | 65. International Nickel Co. .... 
ae, | 30. Crucible Steel Co. of America 600,000 | 66. Standard Brands Inc. ...... 
31. Eli ae | - rere tre png | 67. American Telephone & 
ta Bei ee Lo d.cceceas .600* Telegraph Co. .......... 
J. M. BUNDSCHO, INC., Advertising Typographers 33. American Chain & Cable Co.  592,700* | 68. American Brake Shoe Co... 
; ’ eS - Serer 590,000 69. Cleveland Cap Screw Co. .... 
180 North Wabash Ave. - RAndolph 6-7292 - Chicago 1 EE SS Cee : 587,600* 70. Davison Chemical Co. ...... 
a 583,200* 71. Sharon Steel Corp. ........ 


383,200* 
371,100* 


371,000* 
368,400 
360,700* 


360,000 
350,000 
350,000 
350,000 
348,500* 
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and Get lowa’s Metropolitan Areas.. 
tus the Remainder of lowa! 


TAKE FILLING STATION SALES, FOR INSTANCE! 


4.4% CEDAR RAPIDS + + + 
3.4% TRI-CITIES® + + + 
8.6% DES MOINES* + + = 
1.9% DUBUQUE: 
3.1% SIOUX CITY 
3.7% WATERLOO 
74.9% REMAINDER OF STATE 


THE “REMAINDER OF IOWA” ACCOUNTS FOR THESE SALES: 


(Which You MISS Unless You Cover the Entire State) 
67.2% Food Stores 
63.2% Eating and Drinking Places 


5.A.M. DAYTIME 47.9% 


MINNESOTA STATION AUDIENCE AREA 


General Merchandise Stores 
57.5% Apparel Stores 

61.4% Home Furnishings Stores 
65.9% Automotive Dealers 

74.9%, Filling Stations 

0 etched 80.8% Building Material Groups 


}« aaa 0% Drugstores 
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FREE & PETERS, INC., National Representatives 


Advertising Age, April 5, 


72. Rockwell Mfg. Co. ........ 


. Rohm & Haas Co. 
. Cities Service Co. 
. Ciba Pharmacentical 


. Armstrong Cork Co. 
. Crane Co. 


. Stewart-Warner Corp. 
. Carborundum Co. 
. Continental Can Co. 
. National Supply Co. 
. Standard Oil Co. of Indiana 
. Electric Storage Battery Co. 
. Ludman Corp. 
oS Sh 
2 
. 2 i ee 
. Underwood Corp. .......... 
. Barber-Colman Co. ........ 
. Cessna Aircraft Co. ...... 
2 = 8 rer 
. Automatic Electric Co. 
5 freee 
. 1-T-E Circuit Breaker Co. 

. Kaiser Aluminum & Chemical 


. Revere Copper & Brass Inc. 
. Warner-Chilcott Lab. 
. Colorado Fuel & Iron Corp. 
» Ge GM GO. cecccucs 
. Halliburton Oil Well 


Cementing Co. 


. Sylvania Electric Products Co. 
. Reynolds Metals Co. 
. | 
. Food Machinery & 


Chemical Corp. 


Products Inc. ...... 


. Crown Cork & Seal Co. .... 
. Mallinckrodt Chemical Works . 
. National Lead Co. 
. Raybestos-Manhattan Inc. .. 
. Robertshaw-Fulton Controls Co. 
. A. 0. Smith Corp. 
. Yale & Towne Mfg. Co. 
. Jones & Laughlin Steel Corn. 
. Allen-Bradley Co. 
. Baldwin-Lima-Hamilton Corp. 
- Norfolk & Western Railway 
. Pioneer Engineering Works 
. Stromberg-Carlson Co. 

. Otis Elevator Co. 
. National Steel Corp. 
. Curtis Publishing Co. 
. Procter & Gamble Co. 
. Ramsey Corp. division 


eeeeeees 


Thompson Products Co. .. 


eeesece 


I nea 4 sake ies v6 


. Standard Oil Co. of California 
. Air Reduction Sales Co. .... 
. Nash-Kelvinator Corp. ...... 
. Remington Rand Inc. ...... 
5 ; Serer. 
SF fe re 
. Timken-Detroit Axle Co. 

. American Hardware Corp. .. 
. Pennsylvania Salt Mfg. Co. .. 
. Combustion Engineering 


Superheater Co. ........ 


SS eer rr 
. Sundstrand Machine Tool Co. 
. Towmotor Corp. .......... 
. Cummins Engine Co. ...... 
. American Steel Foundries .. 
. American Viscose Corp. .... 
5 6 Serre 
‘% -,... eeeerre 
. Standard Pressed Steel Co. 
. Kimberly-Clark Corp. ...... 
.. «. Serer 
*. << & Saree 
. Detroit Steel Products Co. 
. Oakite Products Inc. ...... 
.. -. ese 
. Bausch & Lomb Optical Co. 
.[ freee 
. Dresser Industries Inc. 

. American Optical Co. ...... 
. McGraw Electric Co. ...... 
. Chienge Tribune .......... 
. Esso Standard Oil Co. 

SC fre rr ere 
. National Electric Products 


ML. Set aatesaqaaeced 


. Raytheon Mfg. Co. ........ 
. Chase Brass & Copper Co. 
. Corning Glass Works ...... 
fee 
. Wallace & Tiernan Co. .... 
. Bituminous Coal Institute 
. Socony-Vacuum Oil Co. 

. American Can Co. ...... 

. Jenkins Bros. ...... a 

% | 2. Seer 

. Fairchild Engine & 


Aivglane Gore. ......005% 


2 Srerrerrrre 
. McCulloch Motors Corp. 

. Seagram Distillers Corp. .... 
. U. S. Plywood Corp. ...... 
. Waldes Kohinoor Inc. ....... 
. Wellington Sears Co. ...... 
. Southern R. R. System .... 
. Pittsburgh Corning Corp. 

. Railway Express Agency .... 
SS i SAP eeereren 
. Frank G. Hough Co. 

. Buffalo Forge Co. ........ 
. Youngstown Sheet & Tube Co. 
. Corn Products Refining Co. 
ff Serre 
. Fruehauf Trailer Co. ...... 
. Jeffrey Mfg. Co. ..... 4 

. Dayton Rubber Co. ........ 
» Sperry GCOrP. on ccs cceevee 
. Cooper-Bessemer Corp. 

. Taylor Instrument Companies 
. Rust-Oleum Corp. ........ 
. Veeder-Root Inc. .... - 
/‘’. 2 Verret ere. 
. Gates Rubber Co. ...... 

. Gardner-Denver Co. ........ 
. f Perro 
. Boston Woven Hose & 


Ge Ie sc dsicvesssws 
Lockheed Aircraft Corp. .... 


_ American Radiator & Standard 


Sanitary Corp. ........ 


. Baker-Raulang Co. ........ 
. Brown & Sharpe Mfg. Co. 

. Cincinnati Milling Machine Co. 
eS << fs Serre, 
. Victor Chemical Works .... 
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No Lions. 


No Llamas. 
No Lamas 


No African safaris trek through REDBOOK. 


No lions, no llamas, no lamas. 


But lots of Lake George. And Phoenix. 
Skyline Drives and Puget Sounds. Bermuda crossings, 
Canada and Europe, too (10 pages this September 


alone on low cost tours to the continent). 


Not one paragraph for the expensively exotic, but 
page after page to put an attainable world on display. 
REDBOOK readers eat it up. We are route-map, compass and 


adviser to adventures they want and can afford. 


And away they go! These REDBOOK Young Adults are part 
of an age group (18-35) that has turned two weeks with pay 
into two with play. No stay-at-homes here, but the country’s 
most avid travellers. Over two million of our readers 

will vacation this year. And almost all of them will go 


400 miles or more to do it, in every direction. 


Will that direction be yours? Why not get the black and 
white figures on REDBOOK’s travel performance and 
REDBOOK’s roving readers? Why not travel the short distance 


to the phone right now, and we'll come right over. 


q 
} ~ , 
ij “ 

a 

* - 

: | 


ready to roll with Redbook 


—how about you? 
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On the International Scene... 


JWT Is Top British Agency, First 
Try at Billings Estimates Shows 


Lonpon, March 30—J. Walter 


Thompson Co. Ltd. leads al! Brit-| 
ish agencies in billings, according! through leading agencies. 
to figures compiled by World’s | 
Press News. The study represents | 
the first attempt made in Britain | 
'dication that the Berkeley Square 


to estimate agency billings. 

American agencies, in general, 
come out very well in the weekly 
trade journal’s study. Young & Ru- 
bicam and Erwin, Wasey place 
fifth and sixth respectively; Foote, 
Cone & Belding is 13th. Both Y&R 
and FC&B had no operations over 
here until after World War II. 

The compilation actually was 
made by adding up advertising ex- 
penditures reported in the Stutis- 
tical Review of Press Advertising. 
This quarterly periodical covers all 
advertising in British newspapers 
and magazines, listing manufactur- 
ers and their agencies, with expen- 
ditures (AA, March 22). 


a World’s Press News took the’ 
latest issue of the Statistical Re-| 
view—the one covering the last! 


| 
| 


| 


Get to the bottom 
ee 


Some Advertisers keep digging and 
digging but never come up with the 
answer to how they can sell to the 
3!5 million consumers in the U.S. 
Armed Forces AND keep them as 
customers when they become civilians. 
Our nearest representative can help 
you do business in this market of 
U.S. Servicemen and their families, 
whose spendable income is & billion 
dollars annually. Let him show you 
the simple, direct way you can 
establish your brand with these young 
buyers through their service outlets. 

The great Armed Forces weeklies, 
Army Times, Navy Times, Air Force 
Times and Air Force Daily, the Ameri- 
can Daily in Europe, are the surest 
media for advertisers in this special- 
ized market. 


@ WIDEST SERVICE COVERAGE 
@ LOWEST COST PER 1000 READERS 


@ PUBLISHED IN 12 WEEKLY EDI- 
TIONS AT HOME AND OVERSEAS 


@ LOW COMBINATION RATES FOR 
ALL 4 GREAT SERVICE PAPERS 


New! the Military Market 


The Monthly Trade Paper for Mili- 
tary Buyers Everywhere. Widest 
readership, lowest cost per ad dollar 


GET “HOW TO SELL” DETAILS, SAMPLE COPIES, 
RATES AND MARKET DATA AT NEAREST OFFICE 


Piece wonhcematedones cena 

ARMY TIMES ¢ 

AIR FORCE TIMES 
NAVY TIMES 


(All members; Audit Bureov of Circuletions) 


AIR FORCE DAILY 


the American Daily in Europe | 


HOME OFFICE: 

3132 M St., N.\W. WASHINGTON 7, D.C. 

Branch Offices in: acres 2 

NEW YORK + BOSTON «+ LOS ANGELES 
SAN FRANCISCO *CHICAGO 

LON * PARIS * ROME « | re] 

FRANKFURT © CASABLANCA _ 


three months of 1953—and simply 
added up the expenditures placed 


J. Walter Thompson lands on top 
for the quarter with billings of 
£807,300 ($2,260,440)—a clear in- 


agency has an annual turnover of 
at least $10,000,000. London Press 
Exchange Ltd., often called the 
largest agency in Europe, places 
second with billings of £649,900. 

World’s Press News admits that 
its study “cannot be regarded as 
the last word on the subject.” It 
does not cover outdoor, direct mail, 


films, exhibitions, point of sale, 
radio or export and overseas pub-| 
lications. Nor can these figures, | 


covering only one quarter, be tak- | 


British Agency Billings 
(Oct.-Dec., 1953) 
Magazine & 
Newspaper 
Agency Expenditures 
1. J. Walter Thompson £807,300 
2. London Press Exchange 649,900 
3. Mather and Crowther 521,300 
4.S. H. Benson 488,400 
5. Young and Rubicam 420,900 
6. Erwin, Wasey 398,100 
7. Colman, Prentis 
and Varley 397,000 
8. W. S. Crawford 372,800 
9. Lintas 369,700 
10. Masius and Fergusson 352,800 
11. G. S. Royds 279,200 
12. Rumble, Crowther 
and Nicholas 234,100 
13. Foote, Cone 
& Belding 230,400 
14. Lambe and Robinson 229,300 
15. Dorland Advertising 227,100 
16. C. J. Lytle 223,600 
17. Saward, Baker 215,300 
18. F. C. Pritchard Wood 196,500 
19. Charles F. Higham 178,900 


20. Cecil D. Notley 
Advertising 


163,300 
Source: World's Press News. Official 


exchange rate: $2.80 to £ 


en as an accurate guide to annual 
agency turnover. 

However, the publication does 
point out that this “elementary 
investigation” should give “at least 
an approximate idea of the turn- 
over of individual agencies.” 


Cyprus Station Airs 
First Commercials 
to Arab Countries 


LIMASSOL, CyprRUS, March 30— 
Seven Arab countries, with a total 
population of 50,000,000, will soon 
be getting commercial radio 
broadcasts for the first time. 

Advertisers are being offered air 
time by Sharq al Adna (Near East 
Arab Broadcasting Station), a 
powerful station which beams pro- 
grams from this British island ter- 
ritory in the Mediterranean. The 
programs are in Arabic. 

Sharq al Adna now broadcasts 
daily from 5:30 a.m. to 10 p.m. By 
the end of the year eight medium 


Advertising Age, April 5, 1954 


and short-wave transmitters will 
be in use. The station reaches Syr- 
ia, Iraq, Jordan, Arabia, Egypt, 
Sudan and Libya. 

In this area there are approxi- 
mately 2,000,000 privately owned 
radio sets, plus thousands of others 
in cafes and public places. 

The station is making available 
four 15-minute commercial pro- 
grams per day and a number of 
one-minute spot announcements. 
Rates will be $70 per quarter-hour 
and $11.25 per spot announcement, 
based on a minimum series of 13 
broadcasts. 


# Care will be taken not to vio- 
late Moslem religious codes. One 
embargo will be on liquor ads; 
drug commercials will be regu- 
lated. 

The station hopes to attract bus- 
iness from manufacturers trying to 
build up markets in the Middle 
East. British, German and Amer- 
ican firms are active in this area. 

Representatives are now being 
appointed in different countries. 
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Big families are back in style. Today, more couples are 
having three, four, five—even six children 


31 million people will move this year. Families are mov- 
ing to better homes in the same area... from city to 
suburbs .. . from one section of the country to another 


There are 4 times as many Americans over 65 as in 1900 


—more than 13 million now, versus 3 million, then 


These explosive changes offer NEW 


Over half our families are “new families.” Of the esti- 
mated 37 million married couples living together in 1953, 
more than 22 million have married since 1940, 
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Advertising Age, April 5, 1954 


Bowater, Biggest Paper Company, Reports 
Big Profits, Good Outlook, ‘Fair’ Prices 


Lonpbon, March 30—Bowater Pa- |; 
per Corp., colossus of the world) 
paper industry, had a cheery story | 
for shareholders at its annual 
meeting. 

Sir Eric Vansittart Bowater, 
chairman, told the meeting that 
profits were up, world demand for 
paper is as strong as ever, and the 
future looks even brighter. 

Reviewing the Bowater position 
in the U. S., Sir Eric said that de- 
spite the “widely publicized ‘re- 
cession’’’ newsprint consumption 
increased during 1953 and rose by 
3.2% in January, 1954, the latest 
month for which figures are avail- 
able. | 

“Advertising linage also in-)| 
creased,” he said, and total U. S.' 
consumption of newsprint “con-| 
tinues to run at a rate in excess of 
6,000,000 tons annually.” 

A considerable part of the 
chairman’s speech was devoted to 


a report on the new Bowater pa- 
per mill in Tennessee. Sir Eric re- 
ported that the mill will open in 
May, 23 months after work on the 
Hiwasee River site began. 

He put the total cost of the mill, 
“including the acquisition of tim- 
berlands,” at $60,000,000. The Ten- 
nessee plant will produce 130,000 
tons of newsprint annually and 
this output has already been sold 
forward for 15 years. 


# The Bowater organization is the 
leading paper producer in Britain 
and Sir Eric pleased newspaper 
publishers here by coming out 
strongly for relaxation of news- 
print controls. National dailies are 
now restricted to an average of 
eight pages a day. Sir Eric said 
that for an additional expenditure 
of $14,000,000 a year enough news- 
print could be bought from Canada 
to raise the limit to 12 pages. 


\solidated profits of 


Sir Eric reported that British, 
newsprint consumption is now 
running at 700,000 tons a year, of | 


ever, was only raised from 15% to 
16%. 


which 200,000 tons come from Foster, British Colgate 


Canada and 100,000 tons from the) 
Scandinavian countries. He point- 
ed out that British newspaper cir- 
culations have increased by 70% 
since 1939 and if there were a re- 
turn to the prewar size of papers, 
newsprint consumption would sky- 
rocket to 2,000,000 tons annually. 

British paper mills produce 650,- 
000 tons of newsprint per year, Sir 
Eric said, but 150,000 tons are ear- 
marked for export. 

Sir Eric denied charges that 
newsprint prices are excessive. He 
said that considering the increased 
costs of production, the current 
price of $144.20 per ton is “fair.” 
The prewar price was $28 per ton. 

For the year ended Sept. 30, Bo- 
water Paper Corp. reported con- 
£ 8,184,070 
($22,915,396), an increase of £1,- 
475,775 over the previous year. Net 
profits rose from £1,798,290 to 


£2,867,051. The dividend, how- 


Head and Founder, Retires 

Bob Foster, known widely as 
“one of the most popular Amer- 
icans in London,” has retired as 
chairman of Colgate-Palmolive- 
Peet Ltd. He is succeeded by W. T. 
(Bill) Miller, 
who joined the 
firm two years 
ago after 20 years 
in the foreign de- 
partment of Col- 
gate-Palmolive 
Co., New York. 

Mr. Foster, who 
founded the Pal- 
molive Co. in 
Britain 40 years 
ago, was a lead- 
ing sportsman 
and social figure, and a founder 
of the American Club in Pica- 
dilly. He will continue to live in 
London. His son, David, is joining 
the board of C-P-P Ltd. 


Bob Foster 
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Farm production in America is up 31% since 1940 — in 
spite of a drop of farm population of 20% 


. 
* 


* « 


Each month we are adding the equivalent of an Omaha 
to our population—an average increase of 225,000 persons 


OPPORTUNITIES to every business 


By making these changes understood, the Institute of Life Insurance is gaining 
greater public appreciation for the services of life insurance 


policy, never collects 


At the same time, it points 


company could do alone. 


TS INSTITUTE never sells a life insurance 


“calls” successfully on millions of American 
families many times a year. 


Currently, the Institute is making clear the mean- 
ing of basic changes taking place in America today. 


insurance that help protect the gains most families 
have won in the past decade. 


A central source of information about a business 
handling the more than $300 billion of life insur- 
ance in force in this country today, the Institute of 
Life Insurance achieves for its U.S. and Canadian 
member companies what no one life insurance 


90 million policyholders . 


Since its organization in 1938, our client has 
worked for the broad interests and the needs of 
America’s policyholders—now numbering ninety 


a premium, but it 


out the changes in life 


Wide scope, low cost 


million—and of the people at large. It has en- 
couraged saving and self-reliance, fought infla- 
tion, suggested ways of building firmer family rela- 
tionships. And it has explained the benefits of 
“America’s most popular form of thrift.’ 


Here is a program of mass education carried on with a 
wide scope, uniformity and low unit cost. A program 
no uncoordinated number of individual efforts could 
hope to approach! 


Can mass education help give the public a better 
appreciation of your product, service or industry, 
too? We will be glad to talk with you about it. 
Just call or write: 


J. WALTER THOMPSON COMPANY 


420 Lexington Avenue, New York 17, N. Y. 


New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, 
D.C., Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, 
Rio de Janeiro, SAo Paulo, Santiago (Chile), London, Paris, Antwerp, 
Frankfurt, Milan, Johannesburg, Port Elizabeth, Cape Town, Durban, 
Bombay, Calcutta, New Delhi, Sydney, Melbourne 


Are you so busy counting 
pennies that you miss get- 
ting true value for your 
dollars? Under today's con- 
ditions we are all concerned 
with costs but when you 
buy engravings or electro- 
typing by price alone, you 
must sacrifice something — 
quality or service! 

Actually whether you use 
Pontiac’s six service indi- 
vidually or collectively you 
get personal attention from 
a group of men, each of 
whom is a specialist in his 
field. And Pontiac’s 40 years 
nf experience assures you 
of top quality and true 
value for your money. 

You owe it to yourself to 
investigate our remarkable 
facilities—call or write. 
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SK a travel agent to picture his best customers, 
and listen to him describe the TIME audience. 

He'll tell you that families who take TIME take trips 
to places far and near—and often. Here’s why: 


The jobs TIME-readers hold command top salaries, 
require extensive business travel, permit longer vacations. 
They are people with both days and dollars to spend. 


Each week TIME takes them round the world of news— 
spurs their plans to see for themselves the places they’ve 
read about in TIME’s editorial and advertising pages. 


TIME is the direct route to 1,800,000 families 


who make business travel a pleasure, 
and whose pleasure travel is profitable business. 


Small wonder that the travel industry invests more 
advertising dollars in TIME than in any other magazine. 


The Weekly Newsmagazine 
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Publisher Shifts Brownell 


Albert Brownell Sr., formerly | 
with the sales staff of Living for| 
Young Homemakers, has _ trans- | 
ferred to Air Trails Hobbies for| 
Young Men, another Street & 
Smith publication. 


How Advertisers Use Photg-Reports 


Ilustrated booklet des.ribes how 
Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. | 


MArket 2-3966 


Sales and PR Notions... 


Merchandising Ideas 


e Something new in cooperative;firms; the competitors joined 
advertising started in San Fran- hands, they say, because of a “mu- 
cisco last week when Western Air | tual interest in building the West.” 
Lines began mailing to a select|On the cover of the railroad book- 
list of its customers a special bro-|let received by Western’s airline 


chure produced by Union Pacific patrons will be special instructions | 


Railroad. ‘to the effect that: “Those of you 


The full-color booklet describes}; who don’t go via Union Pacific! 


attractions of the Las Vegas-Lake| will be welcome aboard one of 
Mead area, which is served by both| Western Air Lines’ fast frequent 
fiignts ...” 


The Information Authority 


AIR CONDITIONING BUSINESS 


|@ The problem of keeping sales- 


450 W. FORT ST., DETROIT; men on the move in an efficient 


NEW YORK | way seems to have been solved by 
CWS CHICAGO | Grant-Jacoby Studios, Chicago 
BEREA, OHIO 


/commercial art firm. Grant-Jacoby 


jsalesmen are now equipped with 
one-way pocket radio re- 
ceivers which can pick up a mess- 
age anywhere within a 30-mile 


6-0z. 
The Advertising Leader | 


oe me eee g 
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SET Feat 8 KE RET OF STEER BH OGL 


Milwaukee, uses this displ to d 


SALES STRETCH—Holeproof Hosiery Co., 


Advertising Age, April 5, 1954 


; by Pocket-Phone Broadcast Serv- 
'ice, 333 N. Michigan Ave. 


e For obvious reasons, a premium 
developed by Gream-Wipt Foods 
Products Co., Philadelphia, will be 
|a star attraction for Libbey Glass 
|division of Owens-Illinois Glass 
|Co. when the National Premium 
Buyers Exposition opens in Chi- 
cago, May 3. 

The premium consists of a six- 
lounce decorated Libbey tumbler 
| banded to each pint jar of Cream- 
| Wipt salad dressing with red 


| transparent tape. Cream-Wipt has 
already tested its “two-in-one” of- 
fering, found it to be a fast point 


Pp 


socks.” A built-in moving arm does the job. 


radius of the heart of the city. 


salesman, it is phoned to the cen- 
trally-located broadcasting § sta- 


tape and repeatedly broadcast for 
an hour at one-minute 


5. eee omg 


4 ee x 
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A recent article in an advertising trade paper told of a 
survey an agency made among newspaper production 
departments—asking about their experience with plastic 
plates, electros and mats. 


It was significant to find the replies drawing a definite 
distinction between really good plastic plates and the 
ordinary, shallow plastic that results from a poor pattern 
plate and inferior molding. 


After a decade of experience in producing plastic plates, 
we are about to make our twenty millionth Reilly Plastictype, 
the original plastic plate. Tearsheets tell the truth about a 
printing plate. And the tearsheets from those twenty million 
Plastictypes demonstrate the vital importance of deep 
routing in the pattern plate and of the retention of that 
depth in the female mold and the plastic plate itself. 


Reilly Plastictypes are the only plastic plates that are 
guaranteed to retain a full fifty five thousandths of an inch 
depth. And that is only one of the exclusive steps we take 
to insure that Plastictypes will give you the finest quality 
reproduction obtainable—it is only one of the reasons we 
dare state that a Plastictype is the equal of the finest electro. 
To get the whole story of plastic plates today, mail the 
coupon below. 


momem eT 


REE! 


NAME 


Get the facts — mail coupon now! 


REILLY ELECTROTYPE, DEPT. AA-4 
305 EAST 45 STREET, NEW YORK i7, N. Y. 


Please send free booklet ‘‘The Truth About Plastic Plates’’ 


COMPANY 


STREET ADDRESS 


city 


___. STATE 


strate the stretchability of its “stretchable | 


When there is a message for a| 


tion. There it is put on recording | 


intervals. | 
|The service is handled in Chicago 


TAPE OFFERING—Transparent tape holds 

together this two-in-one premium combina- 

tion by Cream-Wipt Foods Co., Philadel- 

phia. Between jar and tumbler is a sales 
brochure. 


of sale attraction. Delivery to retail 

; outlets was made with specially 
constructed cartons containing a 
dozen each of the combination 
units. 


e “Supersalesman” Arthur God- 
frey gets into the latest in pressed- 
in-the-sheet plastic phonograph 
records—part of a merchandising 
folder for Esquire Boot Polish Co., 
New York, a Godfrey sponsor. 
In a message variously labeled 
‘on the record” and “honest to 
Godfrey,” the CBS performer de- 


9 2 
YOURE GOING TO BREAK 
EVERY RECORD IN 1954 


Except this one 


THIS 1S AN ACTUAL RECORD 
tome clone Goted Gee end play on any FR em gene & cormrd step 


SUPERSALESMAN—Arthur Godfrey stars in 
this pressed plastic record being mailed to 
salesmen and distributors by Esquire Boot 
Polish Co. Esquire is a Godfrey sponsor. 


votes 2 minutes, 27 seconds to cit- 
ing past Esquire sales perform- 
ances and assuring his audience 
that, “You’re going to break every 
record in 1954—except this one.” 


Frigidaire Promotes Four 

The Frigidaire division of Gen- 
eral Motors Corp. has promoted R. 
|H. Smith, zone sales manager, to 
‘sales manager of laundry equip- 
/ment. He succeeds J. R. Cobb, who 
is managing rural sales in the ma- 
jor dealer division of the appliance 
sales department. Roy L. Hatfield, 
appliance zone sales manager, has 
been named sales manager of the 
Birmingham branch of Frigidaire 
Sales Corp., and W. H. Anderson, 
appliance zone sales manager in 
Dayton, is the new appliance sales 
manager of the Los Angeles 
branch. 


August Dorr Moves 

| August Dorr Advertising, Mi- 
|ami, has moved into larger quar- 
!ters, at 126 S. E. Second St. 
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“Today” Magazine 
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New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 « 
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The 3 compact metropolitan areas of New York, Chicago 
and Philadelphia account for over 18% of all U.S. Retail 
Sales. In these concentrated, highly profitable sales 
areas the family coverage of General Magazines, 
Syndicated Sunday Supplements, Radio and TV thins 
out. In this huge market there is no substitute for First 
3 Markets’ nearly ¥3 coverage of all families. 


And, when you consider First 3’s TOTAL “Sunday 
Punch” Circulation of 6,500,000, you reach 49% of the 
families in 1,440 Cities and Towns which account for 34% 
of total U.S. Retail Sales. To make your advertising 
sell more where more is sold...it’s FIRST 3 FIRST. 


Chicago 11, Ill., Tribune Tower, SUperior 7-0043 


San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 © Los Angeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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Big Ten, NCAA Lock Horns Over Telecasting 
of ‘54 Football Games; GM Reported Restive 


Cuicaco, April 1—In a battle as 
fierce as any football game waged 
on the nation’s television screens 
last fall, the National Collegiate 
Athletic Assn. and the Big Ten 
conference this week appeared 
headed for a showdown over the 
televising of 1954 gridiron contests. 

Phe controversy was kicked off 


the Big Ten. 

The Big Ten tv committee re- 
turned the NCAA’s kickoff by 
recommending that schools in its 
conference reject the NCAA pro- 
gram. There was even a hint that 
the Big Ten would not go along 
with the NCAA plan even if it 
were approved by the required 


when the NCAA submitted to its|two-thirds of the NCAA member- 


membership for approval a tv 
football programming plan similar 
to the one which met with so much 
criticism last fall. At the same 
time, the NCAA rejected a re- 
gional telecasting plan backed by 


HIB 


of all 


ship. It has already been reported 
that numerous sponsors have ap- 
proached the Big Ten and offered 
to pick up the tab for televising 
its games. 

General Motors sponsored the 
game-of-the-week last year under 
the NCAA program, but reports 
were that GM was dissatisfied with 


‘the plan and feared it made GM 


the object of criticism by irate fans. 


= Under the NCAA program, a 
major team can appear on tv only 
once during the season, whether 


nationally or regionally. The Big: 


'Ten plan would permit any team 
to appear twice regionally—once | 


at home and once on the road—or 
once nationally, whichever the 
school chooses. 

The NCAA committee said it 
studied the Big Ten proposal care- 
fully but feels that its own pro- 
gram “better serves the interests 
of intercollegiate football.” 

The NCAA program also urges 
a ban on televising sellout games 
and panoramic telecasts—making 
the 1954 plan even stiffer than last 
year’s, as far as the viewing pub- 
lic is concerned. 


= According to the NCAA plan, a 
national game-of-the-week will be 
telecast on 12 Saturdays between 
Sept. 18 and Dec. 4, inclusive. On 
Thanksgiving Day, the sponsor 
may arrange regional telecasts of 
as many games as desired. 

Of the 12 Saturday games, at 
least one shall originate in each of 
the eight NCAA geographical dis- 
tricts, but no more than three shall 
originate in any one district. A 
college will be allowed only one 


“I Ask for Local Promotions in 
Tacoma as well 
as in Seattle” 


“In making advertising and merchandising 
recommendations to my home office, I ask for 
local promotions in Tacoma as well as in Seattle’, 
Mr. Stewart says. “We here on the ‘firing line’ real- 
ize that newspapers published outside of the Tacoma 
market do not adequately reach the people in this 
prosperous area. Therefore, we must have localized 
promotions to sell our products in the Tacoma 
market, which is separate and distinct from the 
Seattle trading area.” 


NEWS-TRIBUNE CONSISTENTLY 
IN THE “FIRST FIFTY” LIST 
Advertisers recognize the impact of the 
Tacoma News Tribune, according to the line- 
age reports of MEDIA RECORDS. Through- 
out 1953, the Tribune ranked high among 
Canadian and United States evening news- 
Papers. It is one of 7 evening newspapers 
on the Pacific Coast, and one of two in 
the Pacific Northwest which appear con- 
_ _ Sistently in the “First Fifty” list. Get complete 
| story from Sawyer, Ferguson, Walker Co. 


EDWARD lL. VAN RIPER, exec v.p. and 
treasurer of Sidener & Van Riper, India- 
napolis, has been elected president of the 
agency. He succeeds his father, Guernsey 
Van Riper, president since 1938, who has 
become chairman of the board and treasur- | 


er. Horace A. Moorman, secretary and me- 

dia director, has been elected v.p. and sec- 

retary, and Josie Gutzwiller was re-elected 
assistant treasurer. 


live tv appearance. Small colleges, 
however, may telecast games at 
will. 


and Saturday, and holiday games 
may be telecast on any basis as 
long as the one-appearance rule is 
followed. 

In selection of games, the spon- 
sor must give preference to teams 
which did not participate in net- 
work television in 1952 and 1953. 


@ The specific reeommendations of 
the Big Ten tv committee provide 
for the telecasting of nine regional 
,contests and three “nationwide” 
games. 

In explaining the ban on tele- 
vising games, the NCAA said mem- 
_ber teams found telecasts of such 
| games caused resentment, because 
i who bought seats in the end 
'zone were angered when they real- 
‘ized they could have had better 
| seats in their own living rooms. 


_Electrophone to Tyndall 

| Tyndall Associates, New York, 
| has been appointed to handle pub- 
lic relations and sales promotion 
| for Electrophone Reporters Inc., 
New York. The system consists of 
| a trained operator and an enclosed 
cylindrical microphone into which 
she repeats verbatim the speaker’s 
words at conventions, conferences 
and legal hearings. The operator, 
who punctuates, spells and empha- 
sizes key words, is inaudible to 
persons nearby, and all back- 
ground noises are eliminated. 


Night games, played on Friday | 


Advertising Age, April 5, 1954 
\“Merry April’ 


‘Esquire’ Tosses 
First Yule Party 


New York, April 2—If Esquire 
doesn’t fatten up its December, 
1954, issue with a lot more ad 
pages, it won’t be because _it 
didn’t start soon enough. 

Advertising and media people 
were on hand at 488 Madison Ave. 
today for the first Christmas party 
of the season, tossed by Esquire to 
underline the value of early plan- 
ning of Christmas advertising. 

Guests got leather note pads in- 
,scribed, “Make a_ note... Your 
/Christmas advertising belongs in 
the Christmas Esquire.” Each also 
got a presentation kit of the mag- 
azine’s Christmas promotion plans 
—and a “travel” map showing 
what was to be’ seen in Esky’s 
offices. Samples: 


a President John Smart’s office 
was transformed into a ladies’ gift 
center, including a $40,000 crown 
sable jacket, and a mink coat. 
Publisher Arnold Gingrich’s suite 
featured table delicacies, wines and 
whiskies. Executive v.p. A. L. 
Blinder’s office was a showcase 
for men’s fashions. Advertising 
Manager Dan Provost’s room was 
filled with leather and luggage. 
Fashion Director Oscar Schoef- 
fler’s place showed electrical ap- 
pliances, sporting goods and photo- 
graphic equipment. 

In the main reception room— 
aglow with Christmas trees—one 
wall was covered with a display 
of the types of merchandise adver- 
tised in last December’s Esquire. 
More than 400 items in all, some- 
body said. 


Kenyon & Eckhardt Resigns 
GE Air Conditioning 

Kenyon & Eckhardt has resigned 
as agency for the air conditioning 
division of General Electric Co., 
Bloomfield, N. J., ‘“‘because of pos- 
sible product conflict.” The ‘“mu- 
tual termination” of this advertis- 
ing agreement is effective as soon 
as current programs being handled 
by K&E have been completed. GE 
has not named a new agency yet. 


Harold Wolff Moves 

Harold Wolff & Associates, New 
York, has moved to new offices at 
11 E. 47th St. 


WET PROOFS THAT ARE 


GENUINELY WET * 


; 


%* Every set of 


> 


proofing presses. 


plates intended for four 

color wet edition printing is 
both flatted and final proofed 
on modern four color ‘wet’ 


DOT Cngras, Ine. 


Beautiful Color Work + Outstanding Black & White 


600 W. Van Buren Street, Chicago 7 


Telephone STate 2-5367 
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Four A‘s Chapter Elects 

Franklin C. Wheeler of Brisach- 
er, Wheeler & Staff, San Francisco, 
has been elected chairman of the 
Northern California chapter of the 
American Assn. of Advertising 
Agencies. Other officers elected are 
Walter Guild of Guild, Bascom & 
Bonfigli, vice-chairman, and Lloyd 
Myers of Holst & Cummings & My- 
ers, secretary-treasurer. 
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WHEELING MARKET 


‘N. Y. Times’ Study Finds How New Yorkers 
Spend Their Average Income of $4,587.15 


New York, March 30—The av- 
erage family income in this, the 
largest market in the world, is $4,- 
587.15 and better than 4,000,000 
families in this area spend more 
than $19.2 billion annually to satis- 
fy their needs. 

These are among the provoca- 
tive statistics contained in a study 
released last week by the New 
York Times research department. 
The study is based on official fig- 
ures supplied by the U. S. Bureau 
of Labor Statistics and provides 
a financial profile of the richest 
market in the world. The 1950 fig- 
ures, from which the Times study 
was drawn, were compiled at a 


587.15. The top third spends $10.7 
billion, compared to the bottom 
two-thirds which spends $8.5 bil- 
lion. 


m “It takes 2,632 ‘have less’ fam- 
ilies to account for as much money 
as 1,000 ‘have more’ families,” the 
Times points out, indicating the 
tack its promotion department will 
take in presenting the study before 
advertisers. “The key to most 
profitable selling is not just peo- 
ple, but people times, dollars.” 
The total annual bill for all New 
York market families adds up to 
$19,244,496,757. It breaks down as. 
follows: 


'quarter of the total 


‘cost of more than $1,000,000, a, 


Auto and travel .... 1,437,823,128 
Recreation, education 1,313,552,747 


Personal care ...... 398,948,004 
5 vase gs oes 407,261,827 
Alesholic beverages 333,770,670 


@ The 4,212,537 families have an, 
income distribution as follows: 


Income (%) 
eee 14.4 
eee 19.1 
Oe eee 23.9 
| re 14.9 
2 re 16.7 
S7,BOO-G16,000 .... cies 5.4 
$10,000 and over ........... 5.6 


Average spending by these fam-_ 
ilies shows that the $10,000 and 
over group spends $13,338; the $3,- 
000-$4,000 group—nearly one- 
families— | 


‘spends $3,896, while the $5,000- 


DONALD S. JONES, formerly an account 

executive with Salow & Associates, Passaic, 

N.J., has joined Josephson, Gulick & 
Cuffari, Montclair, N. J., as a v.p. 


| BLS official reported. 


represented by 


HOLLINGBERY City and suburban families by 


Se | than the average income of $4,- 


‘Housing, household 
The study classifies New York | 


} seven income groups ranging from | 
'! under $2,000 to over $10,000. Two | 
sp ithirds of the families have less | 


$7,500 group (16.7% of the total) 
spends $5,869. 
The 2,846,310 families (67.6%) 


operation, local trans- 
portation; medical 


SP rer | aoe $5,829,084,313 with less than average income 
a ee a eee 6,038,639,847 | spend a total of $8,502,391,868 
| ee ae 2,355,200,705 | (44.2%) in the $19.2 billion New 


Home furnishings .. 1,130,215,516 | York pie, while the 1,366,227 fami- 
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Emile Montemurro, Midwest Manager of Fox Movietone News, tells how: 


eet" 


He handles 300 reel problems a day! 


“Old news is no news,’ says veteran newsreel cameraman 
Emile Montemurro. 

“We've been getting the news to theaters and TV stations 
all over the U. S. — news that's hot and fresh — by using 
Air Express. We've relied on them for over 25 years. 

“Air Express handles some 300 shipments a day for us. 
They go all over the country, coast to coast. With new TV 


—___ & Air Express 


stations opening and using our newsreels, that figure will soon 
reach 600 a day! 

“Other air services would cost us more than Air Express, 
we've found. Besides, you cannot duplicate the excellent per- 
sonal attention Air Express gives every shipment.” 

It pays to express yourself clearly. Say Air Express! Division 
of Railway Express Agency. 
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GETS THERE FIRST via US. Scheduled Airlines 


lies (32.4%) with above average 
_income carve out more than half of 
‘that pie—55.8%—for a total ex- 
' penditure of $10,742,104,889. 

® In the below-average income 
families, the average family winds 
up the year with a deficit of 
$330.10, to be made up usually by 
savings and borrowing. The above- 
average family can boast an aver- 
age surplus of $871.84 at year’s 
end. The below-average income 
family spends $2,987.18, compared 
to the above-average income fami- 
ly’s spending of $7,862.61. 

The study also goes into consid- 
erable detail on the expenditures 
of the “have more” (than aver- 
age) and “have less” families for 
specific items. The “have mores” 
‘comprise 48.4% of the total food 
‘market; 60.7% of the clothing 
|market; 59.4% of the home fur- 
/nishings and equipment market; 
|51.1% of the personal care market, 
‘and 54.2% of the alcoholic bever- 
|ages market. 
| “The advertiser who wants to 
|get the most for his advertising 
|dollar must decide whether it is 
cheaper to advertise to one third 
of the families and get a shade un- 
der $3 billion, or to advertise to 
twice as many families and get a 
'shade over $3 billion,” the Times 
says. 
| The complete study in booklet 
form, covering almost every area 
‘of family spending, is available. 
‘Requests written on business let- 
'terheads should be addressed to 
'Harry Rosten, research manager of 
| the newspaper. 
| 
‘Melrose Sets 18-Month Drive 

Melrose Distillers Inc., New 
/York, has launched an 18-month 
|newspaper campaign for Old 
'Quaker straight bourbon whisky 
in major daily newspapers in 75 
|market. areas, supported by out- 
‘door advertising and point of sale 
‘material in selected areas. Head- 
\lined “Old Quaker. the Bourbon- 
/man’s Bourbon,” the series of b&w 
|ads, ranging in size from 150 to 600 
‘lines, stresses the economy value 
of the whisky. Peck Advertising 
Agency, New York, is directing the 
/campaign. 


AC Spark Plug Campaigns 

The AC Spark Plug division of 
|General Motors Corp., Detroit, 
begins this month what it calls 
the largest sales promotion cam- 
-paign in its 46-year history. Con- 
/sumer and trade publications will 
‘be used to promote the theme 
'“Give Your Car Wings for Spring.” 
'Farm publications and outdoor ad- 
'vertising will support the drive. 
'D. P. Brother & Co., Detroit, is the 
agency. 


Champion Reappoints Lush 

Champion’ Laboratories _Inc., 
Meriden, Conn., maker of auto- 
|motive accessories, has reappointed 
E. J. Lush Inc.. New Haven. Until 
two years ago the agency, then 
known as Becker & Lush, handled 
the account. Picard Advertising 
Agency, New York, is the previous 
agency. 
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Cooper to Sawyer-Ferguson 


James Cooper, formerly on the 


national advertising staff of the 
San Francisco Chronicle, has 
joined the San Francisco staff of 


Sanders Joins Chromatic TV | 

Chromatic Television Labora- | 
tories Inc., New York, a subsidiary | 
of Paramount Pictures Corp., has 
'appointed Sol Sanders director of 


Sawyer-Ferg uson- Walker Co.,| public relations and advertising. 
publishers’ representative. He suc- | Mr. Sanders, formerly assistant to. 
ceeds Richard Splitdorff, new)|the president of Walker & Cren- 
manager of the Philadelphia of-| shaw, New York, will direct Chro- | 
fice. R. F. Jobson, former Phila-|matic’s promotion for its color re- | 
delphia manager, moves to the ceiving tube now being licensed | 


New York office. to tv set and parts manufacturers. | 


F Porter Appoints Wallach 
KMOX Appoints Fred Heywood od . 
Fred Heywood, previously direc- . Philip es pees greet 

‘or of program promotion and pub- | ‘torial = ew =~ 
r ol , WCCO, Minneapolis-St | W. R. Grace & Co., has been named 
min aa heen named director of | 24vertising and public relations di- 
public relations and publicity for [or Pag Ec iggllh ghee 
KMOX, St. Louis, effective April | eated te Maleed hee. tee 

York, after April 1. 


MH setty Lemon Joins Bradham 


| Betty Lemon, formerly super- 
e = \visor of art and copy for the 
e@ Charleston Evening Post and the 


|News & Courier, has joined Robert 
of all E. Bradham Advertising, Charles- 
ton, S.C. 


Veyous New Oancing Fragrance — Be. 


4y Dornotny Gray 


“ 


ee ee 


Dorotny Grav 


TEAMWORK~—The April Harper’s Bazaar will corry this spread for Dorothy Gray Ltd.'s 
new Figurine fragrance. Giving the spread added impact will be figurine-inspired in- 
sertions by Vanity Fair for its lingerie and Sacony for its foundations. 


Ad Consultants Adds Account Bank Names William Nicosia 

George’s Radio & Television Co.,| William Nicosia Advertising, 
Washington, has named Advertis-| New York, has been appointed to 
ing Consultants, Washington, to| handle advertising for the Atlantic 
handle its advertising. Bank of New York. 


the Recte<«2 ! 


now ... THE LEADER IN RFD SUBSCRIBERS 


in both Oklahoma and Texas! 


Reach for this big rural market with the 


PUBLICATION 


RFD IN TEXAS RFD IN OKLAHOMA 


““bestest’’ farm magazine in the Southwest. 
December 31, 1953 ABC circulation figures 
(shown right) prove the continued leader- 


THE FARMER-STOCKMAN 


155,906 (67.8%) |82,887 (70.2%) 


ship of the Farmer-Stockman. Sell your 
product faster in Texas by latching on to 
the advertising power of the new Farmer- 


FARM PUBLICATION ‘'B" 


149,057 (52.7%) 52,418 (65.4%) 


Stockman. It scores “Fustest with the 
Bestest "’ 


FARM PUBLICATION “C" 


118,822 (49.9%) 23,682 (59.1%) 


Yes, the BEST of the South is the Southwest... and 


theBEST inthe Southwest isthe Farmer-Stockman 


406,082 SUBSC 


BA ia kshineticiniceatuciusiueeds 229,797 
II, acsutintccssionentes 118,035 
| ER SEE 24,431 
OI: cxviiiccnciintn 19,361 


RIBER FAMILIES 


New Mexico ................ 4,478 
PIE bisdicsthivnciseceres..... 4,420 
CE IID ones... 5,560 

Sea ... 406,082 


Owned ond Operated by The Oklahoma Publishing Company — The Daily Oklahoman, Oklahoma City Times — WKY ond WKY-TV 


Represented by THE KATZ AGENCY, INC 


Advertising Age, April 5, 1954 


Du Pont Awards to 
WBZ, WOI-TV and 


Pauline Frederick 


WASHINGTON, March 30—The llth 
_annual Du Pont awards for radio 
_and tv were given last Friday to 
| WBZ and WBZ-TV, Boston; WOI- 
TV, Iowa State College, and Paul- 
ine Frederick, NBC commentator. 

The awards are for meritorious 
service to the American people, 
and include a plaque and a $1,000 
check. The awards were estab- 
lished in 1942 by Mrs. Jessie Ball 
Du Pont and are administered by 
Washington & Lee University. 

WBZ and WBZ-TV were cited 
“for consistent, well planned pro- 
gramming designed to serve the 
needs of an informed and progres- 
sive community and develop and 
encourage good citizenship.” 

WOI-TV, Ames, Ia., was com- 
mended for “its outstanding record 
of leadership in the development 
of programs of practical and cul- 
tural value to the people of Iowa.” 

Pauline Frederick, the first 
woman to receive the commenta- 
tor award, was praised for “thor- 
ough, thoughtful, original, objec- 
tive and responsible reporting and 
interpretation of the news.” 

Special additional commenda- 
tions went to WBAL-TV, Balti- 
more; KNXT, Hollywood; KFXJ, 
Grand Junction, Colo., and Martin 
Agronsky, ABC commentator. 


Venard Inc. Expands, 
Adds Three Principals 


Stephen R. Rintoul, James V. 
McConnell and Abner Lichtman 
have joined Venard Inc., New 
York, as equal stock participants 
in the radio-tv station representa- 
tive company. Mr. Rintoul, for- 
merly manager of WPTR, Albany, 
N. Y., and Mr. McConnell, a long- 
time NBC executive and former 
John Blair & Co. v.p., will be v.p.s 
at Venard. 

Mr. Lichtman, formerly partner 
of Ungerleider & Co., has been 
named secretary-treasurer. Lloyd 
George Venard will remain as 
president and Howard B. Meyers 
as v.p. in charge of the central di- 
vision office in Chicago. 


Gilman, Nicoll Promotes Slate 

Gilman, Nicoll & Ruthman, pub- 
lishers’ representative, has  pro- 
moted Robert D. Slate, currently 
with the San Francisco office, to 
manager of the company’s Los An- 
geles office, effective May 1. He 
succeeds Daniel S. Nieisen, who 
has resigned. Allan B. Gower, for- 
merly with California Research & 
Development Co., will join the 
San Francisco staff. 


(Advertisement) 
Herbert L. Barnet 


Elected Executive V. P. 
of Pepsi-Cola Company 


| 
Herbert L. Barnet has been elected 
| executive vice president of Pepsi-Cola 
| Company. 
| Pepsi-Cola Com- 
| pany buys vast 
| quantities of ma- 
chinery, metal, 
| glassware, sugar, 
| packaging, print- j 
ling and many %% 
/other associated 
_ products and serv- 
ices. Its executives 
are responsive to 
the new and bet- 
ter ways of doing 
business. 
|Like so many 
other men who 
keep getting a- 
head in business, 
/Mr. Barnet reads 
The Wall Street Journal regularly for 
| information—both news and advertis- 
ing—that is timely and useful. It is 
a habit shared by 258,448 other busi- 
nessmen subscribers. What an advertis- 
ing medium! 
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For many leading engineering firms, the straightest line between 
seller and prospect is Business Week. These companies recognize the 
active participation of management executives in the awarding of 
engineering contracts. They know too, that their advertising in Business 
Week reaches a concentration of management men... at less cost per 
reader than in any other general business or news magazine. 

Sellers of business products and services and quality consumer 
products are directing their sales messages to Business Week’s audience 
of management executives who have the authority to take positive 
buying action. The result: in 1953, Business Week again carried more 
pages of advertising than any other magazine measured by Publishers 
Information Bureau.” 


*P.1.B. does not include trade, industrial or technical publications. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


Advertising Has Its Plumb Lines, Too 


These Engineering Firms Are Reaching 
Their Most Important Prospects Through 
Their Advertising In Business Week 


Armco Drainage & Metal 
Products, Inc. 

Barnes & Reinecke, Inc. 

Bechtel Corp. 

Blaw-Knox Co. 

Brown & Root, Inc. 

Butler Manufacturing Co. 

Designers For Industry, Inc. 

Ebasco Services, Inc. 

Fluor Corp., Ltd., The 

Gemar Associates 

Great Lakes Steel Corp. 

Holmes & Narver, Inc. 


Ideco Div., 
Dresser-Stacey Co. 
Little, Arthur D., Inc. 
Lockwood Greene 
Engineers, Inc. 
Luria Engineering Corp. 
Pressed Steel Car Co., Inc. 
Scientific Design Co., Inc. 
Stone & Webster 
Engineering Corp. 
Trundle Engineering Co. 
Truscon Steel Div., 
Republic Steel Corp. 


Source: Publishers Information Bureau 
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The NEWS of the Rockies 


In 1953, women’s clothing stores 
placed 672,661 lines in the News, 
420,802 lines in Denver's evening 
newspaper. The News’ share was 
61.5%.* 


*Media Records 


Rocky Mountain News 
A SerjgasHoward Heuspaper DENVER. 


Harden Named WIST Director 

W. Frank Harden, formerly with | 
WIS, Columbia, S.C., has been 
named managing director of WIST, 
Charlotte, N.C. He succeeds Guy 
Vaughan Jr., who resigned to be- 
come a Charlotte representative of 
Ziv Television, producer of tv pro- 
grams. 


Livingston Adds Two Accounts 

Livingston & Associates, Chicago, 
has been named to handle publi-| 
city and public relations for WJJD, 
Chicago, and advertising and pub- 
lic relations for Aqua Glow, facial 
cleanser product of Eileen Cortney 
Co., Sayville, N. Y. 


Foreign Trade Names Kopin | 

Harry L. Kopin, Chicago, inter- | 
national publishers’ representative, 
has been appointed midwestern 
representative for the Foreign. 
Trade Bureau, publisher of Com-| 
mercial America and the Spanish 


edition, American Commercial. 


Advertising Age, April 5, 1954 


OFFICIAL POSTER—James A. Linen, publisher of Time and public relations chairman 

for the Community Chests & Councils of America, displays the official poster which 

will be used this fall for the Community Chest, United Fund and Red Feather drives. 
Illustrator Stevan Dohanos is the artist. 


Modern Art 


@ Light Conditioning 
€ Fun Map 
@ Sells Half 
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@ Flexible thinking goes into these “flexible pack- 
aging” advertisements for Continental Can Company. 
When this client’s new Shellmar-Betner Division wanted 
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@ Seventy-five years ago Thomas Edison invented the 
electric light bulb—and General Electric has kept right 


to express their mastery of package printing and design, 
they used an unusual symbolic treatment on back covers 
of packaging magazines. Series evidences Continental's 
ereative ingenuity, wins compliments from the trade. 
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© Vacation fun to everyone's taste is the appeal of this 
eye-catching New York State fun map appearing in full- 
color advertisements in major magazines. The concurrent 
newspaper schedule covers 22 markets. Magazine and 
newspaper schedules combined have a total circulation of 
125 million. Four 5-minute television films will also stress 
the theme: “All roads lead to fun in New York State.” 


on developing with it. To commemorate Edison’s birthday 
and light’s Diamond Jubilee. G.E. turned over five pages 
in The Saturday Lvening Post to four leading interior 
decorators. The result: a preview of lighting and space in 
a new light—Light for Living. By BBDO Cleveland. 


© Over half the people who clip and mail the booklet- 
bringing coupons in these advertisements subsequently 
buy Remington Stud Drivers. (A stud driver is a powder- 
actuated fastening tool that drives steel studs into con- 
crete and steel.) Run in construction magazines, the 
advertisements point out the speed and accuracy of Rem- 
ington Stud Driver operation, stress its economy and ease. 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND + PITTSRURGH * MINNEAPOLIS 


Advertising 


* SAN FRANCISCO + HOLLYWOOD * LOS ANGELES + DETROIT * DALLAS * ATLANTA 


Dairymen Plan to 
Boost Sales with 
‘Milk Break’ Drive 


Cuicaco, March 30—Dairymen 
are preparing a campaign to boost 
milk sales at the expense of the 
coffee industry. 

The American Dairy Assn. laid 
plans at its 15th annual meeting 
last week to carry on a promotion 
aimed at substituting a “milk 
break” for the “coffee break’? now 
so popular among American work- 
ers. 
Ray O. Mithun, president of 
Campbell-Mithun Inc., the associ- 
ation’s agency, said the goal of 
the campaign is to “get a milk 
dispenser into every factory and 
office in the land.” He said the 
dairy industry can increase sales 
by 15%-20% by promoting the 
“milk break.” 


e During the meeting, the associ- 
ation approved a record $4,000,000 
budget for its 1954 ad program, 
double the $2,000,000 budget allo- 
cated in '53. 

Half of the budget will be spent 
on radio and television advertising. 
Plans call for continuation of the 
Bob Crosby tv show and the Bob 
Hope radio show, both on CBS. 

Insertions are slated for The 
American Weekly, Better Homes & 
Gardens, Good Housekeeping, 
Ladies’ Home Journal, Life, Look, 
McCall's, Sunset, Time and Sun- 
day supplements of the Denver 
Post, Des Moines Register & Trib- 
une and Minneapolis Star & Trib- 
une. Other ads will run in trade 
and farm publications. 

The association also presented 
distinguished service awards to 
five magazines for cooperating 
with the dairy industry in 1953. 
The magazines are Better Homes 
& Gardens, Good Housekeeping, 
Look, McCall’s and Womar’s Day. 

Interesting convention note: It 
was reported that bartenders at 
Chicago’s Morrison Hotel, where 
the ADA meeting was held, were 
not happy. Reason: they were 
called upon to serve unusually 
large quantities of milk (and pre- 
sumably smaller quantities of oth- 
er beverages usually dispensed at 
bars). 


Joins ‘Des Moines Register’ 

Robert V. Twilling, formerly 
with the Indianapolis Star & News, 
has joined the Des Moines Register 
& Tribune promotion department, 
handling retail and general ad- 
vertising promotion. 


'Collier Names West-Marquis 

R. T. Collier Corp., Los Angeles, 
has named West-Marquis, Los An- 
geles, to handle advertising for its 


new product, Tap Sprite. The wa- 
heey faucet filter will be introduced 
in national and regional magazines. 
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AFA ‘Understanding 
Advertising’ Drive 
Doing Well: Smith 


New York, March 30—Ralph 
Smith, v.p. of Sullivan, Stauffer, 
Colwell & Bayles, reporting on the 
Advertising Federation of Amer- 
ica’s campaign for better under- 
standing of advertising, of which 
he is chairman, says that the re- 
sponse to the 1953-54 campaign, 
now five months under way, has 
been highly encouraging. 

Cooperation with all media and 
other advertising associations has 
been exceptionally good this year, 
Mr. Smith says. Partial results 
thus far are as follows: 40 college 
newspapers are using AFA matri- 
ces explaining the services of ad- 
vertising; 550 daily newspapers 
are using campaign material; tele- 
vision films have been distributed 
to 200 tv stations; 700 radio sta- 
tions have ordered AFA platters 
and scripts; 50 magazines are using 
material; 1,650 24-sheet posters 
have been distributed to the out- 
door industry, and 6,500 car cards 
have been sent to the transporta- 
tion industry. 

Mr. Smith says he is particularly 
pleased with the cooperation which 
has been given the campaign by tv 
and radio networks and stations. 
NBC-TV and CBS-TV have both 
given valuable time to special pro- 
grams for furthering public con- 
fidence in advertising, he reports, 
particularly the two-minute speak- 
ers’ series—which is still continu- 
ing over NBC-TV on several of its 
Sunday afternoon shows—and the 
30-minute salute to advertising ar- 
ranged with CBS by the federation, 
with a salute to B. C. Duffy, presi- 
dent of Batten, Barton, Durstine & 
Osborn, as “advertising’s man of 
the week.” 


Crosley Boosts James Allen 
James Allen, director of televi- 
sion promotions of the Crosley 
Broadcasting Corp., also has been 
appointed director of publicity of 
its four tv stations. Gilbert W. 
Kingsbury, formerly in charge of 
publicity for Crosley Broadcasting, 
now will devote more time to cor- 
poration business as v.p. of public 
relations. Crosley has appointed 
Eugene S. Sumner, formerly with 


Anchor to Doremus-Eshleman 

Anchor Post Products Inc., Bal- 
timore manufacturer of wire 
fences, oil burners and gas heaters, 
has appointed Doremus-Eshleman 
Co., Philadelphia, to handle its 
public relations. 


Lloyd Drops Sam Smith Shoe 
Lloyd Advertising, Boston, has 
resigned the advertising and pro- 
motion account of Sam Smith Shoe 
Corp., Newmarket, N. H., manu- 
facturer of Little Yankee shoes. 


Roens Joins Lavenson as A. E. 

Burt B. Roens, formerly with 
N. W. Ayer & Son and Gray & 
Rogers, both in Philadelphia, has 
joined Lavenson Bureau of Ad- 
vertising, Philadelphia, as an ac- 
count executive. 


Daisey Joins Gray & Rogers 
James W. Daisey, formerly man- 

ager of Pat’s Confections, Glou- 

cester, N. J., candy manufacturer, 


of Gray & Rogers, Philadelphia. 


has joined the research department | 


Hour after hour, day after day—Radio Station WMAQ has the 


we 
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“For Sale” sign up before millions of Mid-America families on be- 
half of scores of products. And the response is better than ever, 
thank you. 

For instance, a recent broadcast of Len O’Connor’s “News on 
the Spot” program (Monday -through- Friday, 5:05 to 5:15 p.m.) 
prompted R. W. Blair, general manager of the Industrial Hot Coffee 
Service of Chicago, to report to O’Connor that the broadcast had 
“done us more good than anything” with “phone calls from as far 
away as St. Louis.” 

Len O’Connor is only one of a full crew of favorite personalities 
ready to offer a loyal and growing audience for your product or 
service when it is “for sale” on 


the 


Weed & Co., radio and tv repre- 
sentative, an account executive of 
the television sales staff of its 
eastern division offices in New 
York. 


WAIT Asks Ownership Change 

WAIT, Chicago, has asked the 
FCC to approve a proposed change 
in its ownership. Gene T. and Ev- 
elyn M. Dyer want to withdraw 
from partnership with Adele and 
Lewis E. Moulds and Grace Mc- 
Neill. Julius, Oscar, Bertha and 
Gertrude Miller, formerly owners 
of WSBC, Chicago, and William T. 
McNeill have petitioned to join 
in partnership with the Moulds 
and Grace McNeill. The Dyers, 
who own 78% of the partnership, 
will receive $250,000. 


Cocoline to Pritchard, Daniels 

Cocoline Products Inc., Long 
Island City, N. Y., manufacturer 
of bulk cake toppings, cocoa pow- 
ders and chocolate coatings, has 
appointed Pritchard, Daniels & 
Dreher, Ardmore, Pa., to handle 
its advertising. The company is 
launching a trade campaign in 
April on its line of Creamed Coco- 
nut Coveretts. 


Quality Radio Station of Mid-Ame,;, 
@ 


oe 


¥ 


REPRESENTED BY NBC SPOT SALES 


WerBell Opens Branch Oftice 

Mitchell WerBell Advertising, 
Atlanta, has opened a branch of- 
fice in Fort Lauderdale, Fla., to 
service its clients in the Miami 
area. John Morrison, formerly ac- 
count executive of a Florida 
agency, is in charge of the new of- 
fice. 
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To 1,062,900 men, 
The Elks is more than a 


publication . .. it’s their 
magazine. As co-owners, they 
read it with special interest 
... believe in it...and buy 
from its advertisers out of 
family incomes far 

above average. 

Advertisers in The Elks 
testify to its effective 


selling power. 


MAGAZINE 


New York e Detroit » Chicago « Los Angeles 


Outdoor Advertising Rep Bows 
Jack H. Treuhaft and Charles 
D. Kupersmith have formed Out- 
door Advertising Media with of- 
fices at 505 Fifth Ave., New ¥ork. 
The company represents 11 out- 
door advertising plants and now 
offers coverage in 14 states. 


Dolly McCarthy Joins Wise 
Mrs. Dolly S. McCarthy, for- 
merly with Eleanor Lambert Ad- 
vertising Agency, New York, has 
joined Nathan §. Wise Advertising 
Agency, Cincinnati, as special ac- 
count executive and copywriter. 


Howard Joins Steller, Millar 
Steller, Millar & Lester, Los 
Angeles, has appointed Victor C. 
Howard an account executive to 
service industrial accounts. Mr. 
Howard formerly was associated 
with Lunke & Associates, Seattle. 


KQV Appoints Raymer Co. 

Paul H. Raymer Co. has been 
appointed to represent KQV, Pitts- 
burgh, nationally, effective April 
11. This CBS radio affiliate for- 
merly was represented by Weed & 
Co. 


Georgia Cern Joins Cook 

Mrs. Georgia Smedal Cern has 
joined Cook Advertising Agency, 
Dallas, as an account executive. 
Mrs. Cern will handle jewelry and 
fashion accounts. 


‘Cue’ Adds Two Salesmen 

Howard Aaron, formerly in the 
electrical field, and William Buch- 
binder, previously in the theatrical 
field, have joined the sales staff 


of Cue, New York. 


KTHS SELLS 


In Arkansas! 


One year ago, Station KTHS was moved 


KTHS was the enly advertising medium used, 


from Hot Springs to Little Rock, with 50,000 
watts. In June, we went CBS, carrying the 
best network and local programs to virtually 
the entire State. 


Results? We’re getting lots of them. Listen 
to this letter from Mr. John R. Murphy, 
owner of the Shreveport Syrup Company, 
who has three 15-minute morning programs 
per week on KTHS: 


“We have just completed making some territorial 
sales analyses for the full year 1953, as against 
1952. 


“in the 60-mile area in and around Little Rock, 


SER AGE Shani: Oa ONE QEORE eS. YER 


Henry tiny, Executive View Prasat eat 
+ q eh “ 


(. Sorgen” 


and sales were 11.2% greater in 1953, than 
in 1952. 


“Your station had a great deal to do with this in- 
crease in sales, and we especially wish to thank you 
for the extra merchandising help you have given us."’ 


That’s what happens when goed programs 
go out to an interference-free daytime cov- 
erage of more than 3% million people—pri- 
mary daytime coverage of more than a 
million people—in an area which is not 
already blanketed by top-notch radio opera- 
tions. Ask your Branham man for the whole 
KTHS story. 
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Getting Personal 


An Associated Press feature story quotes Ida Raisbeck, v.p. of 
Sullivan, Stauffer, Colwell & Bayles, among others, as saying that 
sex is a hex in the business world. Miss Raisbeck gives several 
pointers to career girls, pointing out that she has gotten ahead in 
spite of—not because of—being a woman... 

Joanna Marie Van Dyke, daughter of fund raiser Abram J. Van 
Dyke, has become engaged to Philip Caswell. . .Herbert J. Stiefel, 
account supervisor with Blaine-Thompson, finished off his southern 
business trip with a vacation visit to the Florida training camps of 
the Detroit Tigers and Brooklyn Dodgers. . . 

James M. Cecil of Cecil & Presbrey has been named to a commit- 
tee of 150 planning the April 13 dinner in honor of Lord & Taylor 
president Dorothy Sahver, sponsored by the National Conference of 
Christians & Jews. IBM head Thomas J. Watson is chairman of the 
event. .. 


/5% 
BUNTY 


933-14 


SURPRISE PARTY—The 15th anniversary of Foulke Agency, Minneapolis, was cele- 

brated at a surprise luncheon for agency president Bob Foulke (center). At left is 

Gene Gould, v.p., and at right, Gladys Campbell, assistant treasurer. Gifts to the 

founder were a 10-lb. engraved paper weight, a penny pen-and-pencil set, and a 
gold watch (toy). 


William T. Earls, campaign chairman of the 1954 Cincinnati 
United Arts Fund, announces the appointment of Marshall C. Hunt, 
assistant v.p. of Union Central Life Insurance Co., as chairman of 
the advertising and pr. committee. In turn, Mr. Hunt announces 
William Z. Burkhart, president of Stockton, West, Burkhart Inc., 
Cincinnati advertising agency, and John Robinson, p.r. director of 
Fashion Frocks Inc., as his assistants. . . 

Man of letters: When Frank Ford, WPEN disc jockey, found his 
car broken into, it took the police a matter of hours to find the 
culprit. Mr. Ford will soon appear before a grand jury in Philadel- 
phia to testify against the man who stole four boxes of fan mail... 

James M. Cleary, v.p. of Roche, Williams & Cleary, Chicago, has 
had another grandchild added to his growing (and beautiful) fam- 
ily. His daughter Jeanne and her husband, “Mick” Goessling, who’s 
an a.d. at Abbott Laboratories, are parents of Katherine Jeanne, 
born on March 1... 


HIATUS—Enjoying a temporary respite from his duties as v.p. in charge of network 
sales for CBS radio, John Karol is shown vacationing with Mrs. Karol at Wild Horse 
Ranch near Tucson. 


G. A. Shallberg Jr., director of advertising, Borg-Warner Corp., 
was not particularly a hero to his wife, although he took her to the 
ANA meeting at The Homestead, Hot Springs. He managed to leave 
one of her suitcases at home...George Abrams, ad manager of 
Block Drug, succeeded in winning a wonderful door prize—a packet 
containing a Squibb tooth brush and toothpaste... Missing from 
the ANA meeting was Jack Dewees, of Folger Coffee, honeymoon- 
ing in Italy with the former Jeannette Carroll, formerly with 
Fortune... 

Etienne Dupuch, editor and publisher of the Daily Tribune, 
Nassau, Bahamas, was one of three Bahamans recently invested as 
Knights Commander of the Order of St. Gregory the Great... 

Frank C. Smith was given a luncheon by the Street & Smith 
Chicago sales staff March 26 to celebrate his 30th anniversary 
with the company. He has represented most of the S&S magazines, 
with special emphasis on Air Trails-Hobbies for Young Men... 
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Here's the 1953 Score* Showing MAGAZINE PROMOTION 
ADVERTISING in Chicago Daily Newspapers: 


NEWSPAPER LINAGE 


CHICAGO DAILY NEWS... 267,250 
Daily Tribune... .. 242,187 
Daily Sun-Times ... 10,004 
Daily American. ... 37,72] 


“SOURCE MEDIA RECORDS, INC. 


The Chicago Daily News is the calculated choice for the promotion 
of practically every important magazine in America. Its editorial 
character and selective coverage make it the consistent preference of 
these publications. 


CHICAGO DAILY NEWS 


Chicago's HOME Newspaper JOHN S. KNIGHT, Publisher 
CHICAGO: NEW YORK: DETROIT: MIAMI: SAN FRANCISCO: LOS ANGELES: 
Daily News Plaza 9 Rockefeller Plaza Free Press Building 913-914 Langford Bldg., 703 Market Street 1651 Cosmo Street 


121 8S. E. First Street 
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‘As Wound Healer and Deodorant,’ 
Chlorophyll Is Here to Stay: de Kruif 


Kansas City, Mo., March 30—,hundreds of chlorophyll products | performance of all products can be 
Chlorophyll—recently the great! (AA, March 24, ’52), Dr. de Kruif 


American marketing cure-all—is 
no such thing. Nor is it the “green 


magic” which it was once touted to) 


be. 

But “as a wound healer and as 
a deodorant, chlorophyll is here to 
stay.” 

These are the views of medical 
writer Paul de Kruif, expressed in 
a keynote speech here last Friday 
before the 125th national meeting 
of the American Chemical Society. 

Reviewing the sudden explosion 
and subsequent demise of literally 


We sell minutes 
... others waste 


Knowing how helps us... helps you, 
too. Learn how both of us may bene- 
JAY P. fit. My free booklet shows you how. 


WALK aovertising TYPOGRAPHY 


11 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 


credited “that humble scientific in- 
strument, the mass human nose” 
with bringing about a revival in 
sales of chlorophyll products. He 
told a symposium on chlorophyll 
sponsored by the society’s division 
of chemical marketing that “peo- 
ple have got to give honest prod- 
ucts a fair chance.” 


a “While halitosis disappears al- 
most instantly after chlorophyll 
gums and toothpastes [are used], 
tablets, taken internally, need two 
or three days to build up a level 
high enough to battle B.O. A 
young lady can’t take a couple of 
pills just before a date and expect 
them to work that evening.” 

All chlorophyll products are not 
the same in their effectiveness, but 
consumers will know that they 
really work, “when all manufac- 
turers of chlorophyll products 


guarantee their activity,” he said. 

“For chlorophyll there is now a 
scientific standard: the active de- 
‘odorant molecule. With this, the 


as is already done, for example, for 
all products containing Vitamin A. 
Industry will surely meet this chal- 
lenge.” 


@ The speaker, author of a 1950 
Reader’s Digest article, ‘‘Nature’s 
Deodorant,” which was among the 
first to tout the benefits of chloro- 
phyll, said that sales last fall sta- 
bilized at about two-thirds of the 


peak 1952 level, and that many di- 


visions of the industry show a defi- 
nite upturn “for the first time since 
the attempted assassination of the 
deordorizing green magic. 

“For chlorophyll science it was 
too bad that the public response to 
the Reader’s Digest story was so 
emotional, so terrific. Within a few 
months a new industry was boom- 


/compared, and expressed on labels, | # 
in units of deodorant activity, just} | 


SPANKING NEW—The Toronto office of 
| Cockfieid, Brown & Co. has moved into 
| this new seven-story building at 185 Bloor 
| St., East. The Canadian agency also opened 
a new building in Vancouver last year. 


popcorn and candles, men’s socks 


ing; racketeers rode the waves of| and mothballs, diapers and toilet 
public excitement. They hawked| tissues and bubble baths, all treat- 


LET A 


LOCAL 


MERCHANT 
TELL YOU... 


How to Sell | 
‘in St. Louis! — 


“The Locally-Edited St. Louis 
Globe-Democrat Magazine 
proved itself instantly when we be- 
gan using it 15 months ago. Store 
sales increased, 
telephone orders. We have found 
your medium has many advan- 
tages to us, and always gives our 
advertising dollar high returns.” 


N. H. Von SoostEN, Manager 


also mail and 


Von Soosten & Company 
Accounting Machines Exclusively 
St. Louis, Missouri 


© Locally-Edited for highest readership 


@ CITY—ST. LOUIS 


Y 


aon 


@ LOCALLY-EDITED MAGAZINE OF 
ST. LOUIS GLOBE-DEMOCRAT 


@ STORE—VON SOOSTEN & CO. 


7 


5 


Wake up to 1954 realities! With buyers’ purse-strings a little harder to 
loosen, now’s the time to find a new way to make ads really pay! Here 
it is: Magazine advertising at the /ocal level, covering big important 
markets with newspaper circulation impact! In St. Louis, for example, 
the Locally-Edited Globe-Democrat Sunday Magazine covers 43% 
of the St. Louis families in the A. B.C. City Zone, while a leading 
national magazine delivers only 10% of that major market. Whatever 
your pay-off appeal—style, appetite, home beauty or other . . . boost 
its effectiveness with fine gravure reproduction, in rich color! 


© Gravure magazine reproduction 


* Complete flexibility 
© Newspaper circulation 


© Maximum savings on positives 


For more information about these 13 weekly 
Newspaper gravure magazines contact one 
of the following representatives: The Bran- 
ham Company, Cresmer & Woodward, Inc., 


Jann & Kelley, Inc., Kelly-Smith Co., Mo- 


loney, Regan & Schmitt, Inc., O'Mara & 
Ormsbee, Inc., Scolaro, Meeker & Scott, 
Inc., Story, Brooks & Finley, Inc. 


COLUMBUS 


DISPATCH * DENVER POST * HOUSTON CHRONICLE 


NEWARK NEWS * NEW ORLEANS TIMES PICAYUNE STATES 
ST. LOUIS GLOBE-DEMOCRAT * TOLEDO BLADE 


_ TOTAL CIRCULATION OVER 3,370,000 COPIES WEEKLY 


Why not hear the complete story on the LOCALLY-EDITED GRA- 
VURE MAGAZINES? Call in one of the representatives listed below! 


AKRON BEACON JOURNAL © ATLANTA JOURNAL AND CONSTITUTION * COLUMBIA STATE 


INDIANAPOLIS STAR © LOUISVILLE COURIER-JOURNAL * THE NASHVILLE TENNESSEAN 


Advertising Age, April 5, 1954 


ed allegedly with chlorophyll—and 
all silly. 

“A danger more sinister than 
ridicule threatened the new indus- 
try. Side by side with authentic 
deodorizing products, on drug store 
and other counters, there appeared 
a profusion of green pills bearing 
such strange names as Nids, Perks, 
Teeds, Voids, Freshies.”’ 


® Without standards and without 
guarantees of deodorant activity, 
the public had to use hit-and-miss 
methods, eventually driving the 
bogus products from the market, 
but also leaving an aftermath of 
confusion, Dr. de Kruif said. By the 
end of 1952, chlorophyll’s green 
mystery was the raw material for 
a $100,000,000 industry, he contin- 
ued, and just as scientists were 
preparing to release proof positive 
of chlorophyll’s abilities, “irrespon- 
sible academic criticism,” here and 
abroad, resulted in newspaper 
headlines that the product was use- 
less. 

During 1953, over-all chlorophyll 
sales dropped by one-third. “Ap- 
parently some manufacturers, 
feeling public antagonism to any- 
thing chlorophyllic, deemed it use- 
less to renew their contracts,” he 
said. 


® Last fall’s turning point in sales 
has only one possible explanation, 
according to Dr. de Kruif. “That 
humble scientific instrument, the 
human nose, had taken over. Mil- 
lions had been frightened, or 
pseudo-scientifically persuaded, or 
laughed out of taking chlorophyll, 
and out of feeding it to their dogs. 

“Then the scientifically predicta- 
ble happened. Back came their 
B. O. and halitosis to those of little 
faith. Again, homes where chloro- 
phyll rations were abandoned were 
pervaded by the evil-smelling dog- 
giness of dogs. It was exactly as 
if, after some professor might issue 
;}an awful warning against aspirin, 
| millions, frightened off it, had ex- 
perienced a return of their head- 
aches. 


® “As a result of this unplanned 
but mass experiment of withdraw- 
-al of chlorophyll, the professors, 
the goat poet and the newspapers 
performed a public service. To a 
hard-headed, common-sensible 
core of humanity they drove home 
the fact that chlorophyll deriva- 
tives do deodorize.” 

“To all who thought it was their 
duty to kill chlorophyll we must 
be thankful,” Dr. de Kruif con- 
cluded, “for chlorophyll does more 
than make us and our dogs socially 
acceptable.” He pointed to its war- 
time role in curing wounded GIs 
and its present uses in hospitals 
and as an antibiotic. 


Greyhound Lines Joins 
‘Mrs. America’ Advertisers 

Greyhound Lines has joined ad- 
vertisers in the 16th “Mrs. Amer- 
ica” contest, set for April 21-25 in 
Ellinor Village, Fla. Sponsors this 
year are Better Living, the Amer- 
ican Gas Assn. and the National 
Assn. of Home Builders. 

Other advertisers in the contest 
are Detroit-Michigan Stove Co.; 
Servel Inc.; Bowser Inc., gas in- 
cinerator maker; John Wood Co., 
gas water heater producer; Mon- 
arch Finer Foods; Bell Portable 
Sewing Machine Co.; Universal 
Electric Housewares; Federal 
Vogue enamel ware; Milner Prod- 
ucts Co.; Caloric Stove Corp.; 
House of Huston, maker of Pal 
Pet products; Robertshaw-Fulton 
Controls Co.; American kitchens 
division, Avco Mfg. Co., and Wit- 
kower Press Inc. 


State Farm Buys Mutual Show 

State Farm Mutual Automobile 
Insurance Co., Bloomingdale, IIl., 
will sponsor Jack Brickhouse’s 
Sports News Weekly over Mutual 
starting April 3 at 5:45 p.m., EST. 
Needham, Louis & Brorby is the 
agency. 
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New kind of precision writing instrament... 


hi TOLAAE versio Pen 


< 


=" dependable 
as a fine watch 


DENVER DEBUT—Following its campaign 
in San Francisco, Clary Multiplier Corp. is 
using newspaper ads like this to introduce 
its Flo-Ball pen to the Denver market. Spots 
on KFEL-TV and KBTV, Denver, are also 
being used to promote the ball-point pen 
in Denver. Erwin, Wasey & Co. is the agen- 
cy. 


Raytheon Appoints Morten 
Raytheon Mfg. Co., Waltham, 
Mass., has appointed John F. Mor- 
ten to the new position of market 
service manager of the equipment 
sales division to handle marketing 
research, sales analysis, order 
service advertising, sales promo- 
tion and exhibits. Mr. Morten for- 
merly was advertising and sales 
promotion manager for the air 
conditioning and Sturtevant divi- 
sions in Hyde Park, Mass., of 
Westinghouse Electric Corp. 


Mulheren Joins Magazine 


John A. Mulheren, formerly ad- 
vertising manager of H. K. Porter 
Co., Pittsburgh, has been appoint- 
ed to the sales staff of Food Pro- 
cessing, published by Putman 
Publishing Co., Chicago. Mr. Mul- 
heren, with headquarters in Pitts- 
burgh, will represent the publi- 
cation in western Pennsylvania, 
Ohio and eastern Michigan. 


CKCO-TV Begins Telecasting 
CKCO-TV, Kitchener, Ont., Can- 
ada’s third privately-owned tv sta- 
tion, began telecasting early in 
March. Operating on Channel 13, 
the new outlet is linked with the 
CBS network and carries both Ca- 
nadian and U. S. programs. 


SELL THE 


‘Golden Market” 
GY AMERICA'S. 


NEGRO POPULATION 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population .. . one- 
tenth of the entire negro popula 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDA —sumrnis, sewn. 


REPRESENTED BY 
JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 


Duncan Buckham Named 


Duncan R. Buckham, formerly a 
DuMont Television Network sales- 
man, has joined Television Pro- 
grams of America, New York, as 
an account executive. 


Fletcher Joins Brooke, Smith 

Dave Fletcher, formerly art di- 
rector for Kenyon & Eckhardt, has 
been named art director for 
Brooke, Smith, French & Dorrance, 
San Francisco. 


|for its consumer products. 


CBS-TV Names DiGiovanni | 

Alfred DiGiovanni, assistant re- | 
search manager of CBS Television 
spot sales, New York, has been 
promoted to research manager of 
the network-owned representative 
company. 


Superior Electric to McCann 
Superior Electric Co., Bristol, 
Conn., has named McCann-Erick- | 


Offers LARGE SIZE - 
COLOR - NON-FADING 
TRANSPARENCIES 


at Amazingly Low Prices 


* Color Chromes © are sun-tested 
aque tiites ~ Se eS lays, in- 
cluding outdoor and window signs. 
Sizes to 30” x 40”. e sizes 
FULL under $5.00 each in quantities. 


Sie when light. a 


For further information 
MIDDLE WEST PICTORIAL CO. 
1635 W. Melrose St., Chicago 13, Ill. 


son, Boston, to handle advertising | 


over the last nine years 


hut @ / @ @ 
The following charts show the growth in Canadian daily newspapers’ 
share of NATIONAL (Manufacturers’) publication advertising 


$30,000,000 


| i t | 1 ' 


Volume of NATIONAL (Manufacturers’) Advertising 
In Canadian Daily Newspapers 


| 


$34,333,379 


$20,000,000 


$10,000,000 


Canadian Daily Newspapers Share 


— of TOTAL National Publication Advertising Dollar — 


52.1% 


20 } 


10 


1945 


1946 1947, ~-'1948~=~«1949~=~*«*2*STSSSC«CST 


1952 1953 


*This is, of course, in addition to over 260,000,000 lines of retail advertising and over 


116,000,000 lines of classified advertising 


Canadian Daily Newspapers Association 


|. H. Macdonald, General Manager + 55 University Avenue, Toronto, Ontario 
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Chester Roth Begins Test 


The Esquire socks division of | 


Chester H. Roth Co., New York, 
has started a 13-week test cam- 
paign for Expand-O socks in Bir- 
mingham, Buffalo and Washington. 
The one-size nylon stretch socks 
are being promoted with newspa- 
per pages, full-color and b&w roto- 
gravure pages, television, color car 
cards and retail tie-ins in newspa- 
pers and on television. Ross Roy 
Inc.. New York, is the agency. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,859 publications we 
read are listed in the 224-page 
Bacon's Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


|Kentile Plans June Drive 

_ Kentile Inc., New York, will 
‘launch a national magazine cam- 
| paign in June for its new Kenfloor 


| 


vinyl tile. Color ads in varying 
| sizes will be used in American 
‘Home, Better Homes & Gardens, 
Good Housekeeping, Ladies’ Home 
| Journal, Look and The Saturday 
| Evening Post. Ruthrauff & Ryan, 
bone York, is the agency. 


Electric Steel to Cole & Weber 

Cole & Weber, Portland, Ore., 
|has been appointed to handle the 
industrial advertising of Electric 
|Steel Foundry Co., Portland man- 
| ufacturer of construction equip- 


| 


ment and products for the process 
industries. The company has 13, 
' branches in the U. S., Canada and | 
Hawaii. 

| 
Elects Krieger Chairman | 
Abraham Krieger, president, has | 
| been elected chairman of the board | 
of Gunther Brewing Co., Baltimore. | 
LeRoy S. Cohen, v.p. in charge of 
sales and advertising, succeeds Mr. | 
Krieger as president. 


AGENCY NETWORK EXECS—After their election at the recent Midwestern Adver- 
tising Agency Network meeting in Chicago, the group’s new officers smiled for the 
cameraman. Seated (left to right) are Gladys Lamb, Kelly & Lamb, Columbus, O., 
treasurer; Ted Brown, Perry-Brown, Cincinnati, president, and Fran Faber, F. W. 
Faber Advertising, Minneapolis, v.p. Standing are Harold Siegel, Advertising Associ- 
ates, Louisville, v.p.; Norman Mautner, Mautner Advertising Agency, Milwaukee, 
secretary, and Allon J. Copeland, Grant, Schwenck & Baker, Chicago, v.p. 


Barcus to Fletcher Richards | (Hank) Barcus, formerly president 
Fletcher D. Richards Inc., New|of Professional Film Service, as 
York, has appointed N. Hinkle! field merchandising representative. 


through the years SUPERIOR has become well 


known 


“CHICAGO'S MOST EFFICIENT PHOTO-ENGRAVING PLANT” 


The operation of every department has been tuned to a 
degree of speed and efficiency unapproached in the 
history of the industry! SUPERIOR ... and in Chicago 
only SUPERIOR... operates with such remarkable 
efficiency that BIG SAVINGS in time and money are 


effected for our customers. 


If you, like so many other critical plate buyers, want to 
cut costs and get consistently better quality, by all means 
discuss your needs with a SUPERIOR salesman now. 
A fast-stepping DAYTIME operation together with 
Chicago's largest night shop assures greater speed in getting 


your plates there on time! 


‘ove er ens 


SUPERIOR ENGRAVING CO. 


215 W. Superior St., Chicago 10, Illinois 


e Telephone SUperior 7-7070 


Operating day and night shops with the largest night photo engraving shop in 
Chicago! Complete “Superior Service” includes: Typesetting © Black and White 
and 4 Color Process Engraving @ Black and White and 4 Color Offset Plate Making 


Advertising Age, April 5, 1954 


Coming 
Conventions 


*Indicates first listing in this column. 

April 4-6. American Public Relations 
Assn., 10th anniversary convention, 
Biltmore Hotel, New York. 

April 5-8. American Management Assn., 
annual packaging exposition, Atlantic 
City. 

April 11-13. Institute of Newspaper 
Controllers & Finance Officers, national 
spring conference, Jefferson Hotel, Rich- 
mond, Va. 

April 12-18. National Advertising Agen- 
cy Network, management. conference, 
Boca Raton, Fla. 

April 20-22. American Newspaper Pub- 
lishers Assn., annual meeting, Waldorf- 
Astoria, New York. 

April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

April 23-25. Fourth District, Advertising 
Federation of America, annual conven- 
tion, Soreno Hotel, St. Petersburg, Fla. 

April 28. Brand Names Day, annual 
convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

April 29-May 1. Southern California 
Advertising Agencies Assn., Deep Well 
Ranch, Palm Springs. 

May 4-7. Assn. of Canadian Advertisers, 
annual conference, Royal York Hotel, 


| Toronto. 


May 9-12. National Newspaper Promo- 


‘tion Assn., annual convention, Andrew 


Jackson Hotel, Nashville, Tenn. 

*May 13-14. Public Utilities Advertising 
Assn., Hotel Statler, Boston. 

May 14. International Advertising Assn. 
(formerly Export Advertising Assn.), 
sixth annual convention, Hotel Plaza, 
New York. 

May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
tion, Palmer House, Chicago. 

May 24-25. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

May 24-26. National Assn. of Trans- 
portation Advertising, 13th annual meet- 
ing, Blackstone Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives 
convention and sales equipment fair, 
Conrad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 13-16. American Marketing Assn., 
annual conference, Ambassador Hotel, 
Atlantic City. 

June 14-17. National Industrial Ad- 
vertisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can, 

June 16-17. National conference of busi- 
ness paper editors, Washington, D. C. 

June 20-22. Advertising Federation of 
America, 59th annual convention, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaner Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting. Hotel Pierre, New York. 

June 27-30. Advertising Assn. of the 


West, 51st annual convention, Hotel Utah, | 


Salt Lake City. 

July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington. D. C. 

Oct. 4-5. Inland Dailv Press Assn., an- 
nual meeting. Drake Hotel. Chicago. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler. 
Boston. 

Oct. 18-19. Agricultural Publishers 
Assn., annual convention, Chicago Athlet- 
ic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 


| Commodore, New York. 


Compton Advertising Moves 

Compton Advertising. New York, 
has moved to new offices at 261 
Madison Ave. 


a FS ARPT Seay ot any SS sl inl oe ys M hat? ee 8 oe or 2 “a *\e c= 
Z z Pie, Wie) oie dork ye mes ane i Ke J e St rca ere cae foe SY fo Sar Fan ieee i wis eT % Ee a. Fe > , 
Sarit power ay meee ve koa spe Bake coher be ae Rae a pe ee ais oh alone he Sy Se aA Cp, eae Ai teedencie Re ot etek Fy sr i deters tae ake te haved areaiy, wi tai», pie UNE Be Pe gtr gi ep ee a FS mF $2 SR, SE ns hr Pe a 
f a Se ey 3 tga ip hi eN, Ae OT ey aie ich She a a Tae ae pala Ma Re Naga TBR: Oe em OT eerie hs Vie? 5S SR RU Pe ce Sua AT, De a aR dk eg © eh Vlg ee A Sot ea Nd Ns ees Sete Sark, hie pe Ree Meee 5 eS ge ae es 3 mn we Wy 
: ds Umea! he oie etna RE. eee ek alg FF OE spare eep eran Svat 3: Sie eA ges Rk Meera te PA protean Cone Sta etre ga ees. Da gt UCR ERE ay Ne ort pie Eee ay FRO Mates Ube, a gepatee maa ee of ru) Med nS Crs siete Re er haat 
nT NL oe Ce ae gn ee a eg Ma ae Sie eek, Timi ar ain 3 ue PR, ee Tek oa ia ig Se Vt ead : eae are) “a4 “oj See Sas of ‘ heey Me ot SY re ip Atay ela aie Sao Ne OREN AY LAN Mgt S34 toy, os arty aie See kao RAR ao ip ies Sieh es Rn ieee Pe sce: 
ss es aaeeaictaea Os Rah ciel Se bee me Bian gel eR ros oo, Ronee nian Doe kr SWC a, ae re ape ae ese acta ial SS oa don uae aria am tcl INA tie a Se a Fight aa eae aN Coa 
Se! Cae “ie eee oe f Sa - SRIa P Blea oe 7 Se & 4 5° re coe lees, eee! ‘< ™ a8 seus! ote Te . Os. eee oe A ERC Pete Sr ere ae Ma eang pag ee Or 5 Fa Vitoreaeg < ‘ Bee 49 gece Nee roth de, aad 4 heey, 7 ty 
of ~~ 1 ae eae ‘ Sif ERs Me a2 Soc ce) Ue” ee eh Sh as Pe ae pg eee gn Sa BIR ait ee aa ae lac _ gt gs a aoe Gries Ae tie, tied Pie gan BON CaS a een wee VERE at ie Sar SE Pe ae re en eR Seo paet ec e See ee ey are . Wren emits Leta a) 
Nynas geet ‘= " es 4 ie Fe Le ie ee chee ie,” eT Ee eg Se Te ao aad ie, 2 8 Cheers A ee ey ee te Saeco SR Wes er * pe Mero ae Cpe i ee errs Ne ae 7 A pe Poa ry alos ORY pene ey 
aie a Oe ee ee eee ae ee eer game en eee ae? es eS ame oo: ip eae Re Oe EY Bee RC eS TOE oie aa tera 2 elle Oe rasa 
pith: es > ee cilia 8 es, 
ei > ae = ‘ss ae ue 
5 Ud eats ou 
be eee 
: or alt 
{ itt r ; t 
7 | sa! Zp *, f : a ) 
: NY age Qe ae VB 
- ts id ’ , FF - T $, ar c ry 
dl 7] 4 A . (om a ke { y*. Se : ” 
i 4 \ ORF \ \ 4 ae p iA N# 4 4 
_ } A 4 - Fe Fir % . ; \ . ] 
2 we Ow ; fy \ 
= om 7 » . . 
a) } “4 , = J’: | : 
- ‘es xy be ee J a 
P -aF a | i 
ape - ; 2 4 +” Kee 
as | id Sa Ca 
a y 4 F 4 i = x | 
3 q Ee Ss 7m a ‘7 ‘ 
7 a 5 oe ee of oe a ae = = | 
- “ a \ . aj a ; Jam ee \ = —_ ] Ce 5 tS. ai 4 . | * y i 
ee 4 . ee a ie cae Be P oo Fae Zt 
a F ea ee Se an Poy # es i 
: ————$— % ; ees ae ae —— % e. § ee 
: rn me eae a. Pa = [a 
\ L% Vi 3 $F = em Fs — * ee ties. 2 os a : 
me oe Say ee Bic fen 
7 Aa Ey RN a5 . > eee eee . tse fie. et Bt BRO eld iz | | 
Sager at j : Rs wee oe — 2, j : es — f 
q 3 Po A [iS 
a. er | 
) ; ot Tae ' eo | 
} | 
7 | 
an 1 = 
ae { = 
eee: root 
Be) eee eatin 
oo S 
Set Hi eee 
eer Tas silica ann aaa naenanrensatitaimmnammsanncasanas Der ’ 
bet eee * 
er 4 ‘ 5 . . = . —— | Le 5 
Mees) Ae a ag 
xe ieee 
‘ara iat | 
ah ee eee 
Sate Bisco ae 
TOR Tues ees 
en aS . a PENNANT AY Geer ae ops sop due" - ho =~ gana eas es ae 
parka SEP RRM GE Mon ROPES wi ELD ene ETERS HEH Ha ETE ENCIT DANG ST Se RRR ORT Pe RRS ns RRS RPP atte Bata ADI Dae oS Sy = eRe ae i eR ea Ri hk OR REN rca me { 
ay teeter tt ie nied cpaiaieonenamoagea ogee chia incase Son engina anata. ae tea EES AE eon at aR | en 
a ‘ ae careers Shee tain eee ieee eet Saas noc ae SR ' ee 
SP pe Bee Set slctastatetatiiatstelet lesa ta beiatate BS ES EES ERDAS Os RN ee te eee Eipbaitsstecats nessa oan : ee seen oa i we a 
fon pblet scares sae Staton anette ata aceasta ach sl eal a aa assets at. 
faset ais ene Aas : ss tn ae ae 
ase: st RR a _ : 
; : bi ere aR Rect 
va: : Bit ererstedciatates erat ating 
y arate! Sich Sate : : 
Ry ee ee a 
Satales Se on eS ES 
7y pec ere tet etal terete atetetataetatarstenyl welat ets | { 
pie giiiniciacanese as 
aes Besesssscere EEE EE ens 
ay en eae eretetatete rolsleleleleteteteteteteletetereterere } 3 : 
+, eee seeeetetetetd reletetateleteteteteteleteteteteretete | J 
“yee sretatetetere RVR IS ines 
a pk nanan arene ete ete e ete ete te erate” i , 
“atetet erates arate ret etet ete ate ete te te et ete te! | H ane 
Se e7e*e se tere rere erent e ete eet tenet et etete | a 
. = ove*e corse ote Maes ere ee ee ee ee ere. oe j Ul ‘ 
; war etelelelela pivteretetetatatetetotersteteretoate | § 
tte tte eee 
= ere etet et elet esecereteretetoratscecececececereves # : a 
i sictatataeeed posesatereterecececeretstereseteretes \ 
eee eas perceseststatg sfeletetetetetateterererereceretetes | . 
ak ee tae pose etetatet ete! Se ora tata tatatetate tote tetetetete® | re 
ns ORS: SERNA 
Serer stetetetenetens SEES EERE EESTI ae 
pha et rian S ot ete ete tet ete oan e terete ee. Soe) J 
ges stctatateteteced statetetetetatetetetetetetetetetete Bex 
ont : stetatetetereres stetesererererorerecetecesececesens 5 ae 
lien. Ome eateteteteceres Veteteretereteretererererererererer — ’ 
Sr yee ete ate ee erat atetetatetetetatetetetetetete® Ae 
iets ereetetetececes setateteteretetetererereserererece es 
: seleteetetetes wereretececeeceanatstatetetarets } a 
pera ale Por ate te ote ere SC ee } 2s 
SS sleleteteteteters Seleleleleleleteleteleteterererers | Sie 
oe ae: Petetetatetetetes neatetateceteteteteteretesetetecs | See q 
Cie ee sitataterererenes arolererereresenecersrererereneee aie 
ene ae serece tect atat ate wtntatatetetetetate tate etatetete | | pee 
ae ae Sietatstenetetates S sectetetetetatonetonetatetetetate =) 
wea e Pstetatetetetatate OOOOO ON ‘ eek 
STE Le ctetePototatetete’ te atetetetetetetetetetererares are 
Hepeigsinicies stetetetererererss eteterererereserererersrerereree | ore A 
mi ey (IG en Soteteteteretenersel wretetetetetetetetetereterereres : ys 
Re ale aneet f oetatetatatetetete’ nate tetetetetetetetetetetetete’ 4 : ae 
7p is ae é ? Pe eet eteterere" eee eee ete eee ee eee. : “ey 
peek ectateteteteenetate eotetececsceceteveressccceseen pth 
: eS sient psscetesesececenenessssssessses oe 
i 5 . ener er ete. e | ‘ t 
ys eetetatetecatenetere statetecatenetatenecenscaceces ee 
ri a * on Pee! e%e” me } 
ieee sessieneieessnneneieeseee { i 
atatatatetarerecerene etetatensteteresscarerecstars BERS 
; tateteteceterereretes eateteterererererereresececes S 
—— piceceeenste misneensneesneteee 
Bh ees Seeeneieiene otatatecetetenecetarecseeven = 
pe a misters SERRE 
Pee RRR RRR ER totatetetetevererererecerere wer 
228s Secetecersseetertes penises - 
es nagar Rana onererectcetetstat a2a%e | SAAR 
os aa eae oe . eteretereteteterets Seve® { me 
Beas Binnie Retief 6 
a Dare Sixteen Patscctetetetetetete, fetes ie 
ee ae ER * Ss 5 ete" | Bt 
es ac Sane Senne etstatetstatecaterscovers eee 
ea ey gee aaa ‘ nate etate a etatatate” pets. 
oe eneenenn pene | a 
Br ee Sakata ahahaha tatatetetatetstatatoteeen . i 
{ives Taek caterers ana anole 0 8.8 Caen) + 7 
tigers Bos mentees pestetseterecetenes | 
oS SAR Sn * - 2 e 22 8 ‘ean 
Beak wiststatatatatatatetate me pn acer | 
‘ape ace eretetetatatetetetersrare etatarsracenarennrorssen ‘ 
aes — + -6 8 6 6 ee ee ee = Cn * 
Pa Read oreteceneets*,8.*0".8," 2"? “0, i, ros *, | #4 
SAG é SS ———" Siakensocnenete Being 
cena ee seleteneneceststetctatetate? ‘ eee”, 7 
a Rs atatatetacecerararerereres eesstereteteterchetater ih 
er setetateteteratereterereress —— areediaces eran Ms 
re *etatatatatetete eters ere, ananassae eee eee | i aia 
so es ee a nw wcatetatatatatetetetetetatetetetetetetetne®, ee 
ies Sites cess StS P 
wrecent tet atetetatetatatetats _ matetetatetatetatate a cata se ntete ate a ete eta etatete®, ‘tet atete te erets se atet’s's'e's's's'e e's s e's 0 18's"6"8"8'e") yor 
Sarees Sane: oe wanes LEER teeta abe aiectsstoeteestnstnstor 
P } satateteterererererersresss ee — aneTeTetetatetatetatetetatatetatetatetatatatetatetetetetetstatete’: otereretetatererecererecen tareteres nna eta tatetatetatetatetetetatetetets ont etaP eta ctatetatstatetata’: 
everetotetetctetetetetcretete «cw pratatetetetatstatetetetetetatetetetetetetetatstetetstetstetatstetetststetsenesess.e,0,8,008,00808.* 0 01000180 0.8 esnoeteeettstatatetatetatateratetetatatetetets o%ete"e te ete e's 's e's": 
hee satatata’etaeteteneterenete’- iseam satatatateleerelaletatebetateconatetetatetetatetetetetatetetetetetatetetetetatetetetetetetstenstesoreneseretenereseiseesonstenenenstenenstenenetetesereteneteteneteseesssseeessteseyg soecsesgtatatetstatetetstats Me | mer 
- ee ee ee rr OO ea ete ee ; 
‘ | 2 
pater oat ; 
a 6... j ae 
a /; ee 
ee \ / } 
eG oat \ i rae 
RR, \ a 
AL: . | oe 
Bi Mes 2 | “i 
ae 2 
ae ? ° 
: as | 4 " 
“Pra, f 
sh wae , | Ww ‘ op \ ; 
emia ede j Vf | _— 
: AVICE | i 
| : ; 
; 
} : 
ai | . z 
4 i : se 
Ss 1 
ee Ci _ 
CER | 
A * | | 
| 
| y ; 
ee : 
Bieta bees ee 
3 | : 
Z s 
- i 
a £ in 
pee ery ; 
% - peel * He * f ire ss e * + a ” ‘ u 
7” : ee vrs be 2 ray rae re ; 2 . ‘ Pace ees mi i + : 5 ws aan, eee Yo ke ae ee 3 
eh, ae Ree as eas F; _ C ee Be he pci a? - . a2 eae eS ee ey . : es es ey ee e a 4 % ieee Lys cd Gita oes rf Paha eae an 2 “3 = ts Peres 3 “ ack ; Seay me ke ‘2 ; : “t 


en ee ee a 
& neomee Of Bowe leatherwane for hone gift dey, 
for torighes ons Orideamcicy, for gromme med qilinng. for : 


FIRST CONSUMER AD—C. F. Rumpp & 
Sons, Philadelphia leather goods manu- 
facturer, is running its first consumer maga- 
zine ads in the June Seventeen and Es- 
quire’s July issue. The ads are in full 
color and will be backed by trade ads 
and direct mail. McKee & Albright, Phila- 
delphia, is the agency. 


Sells WRUM to Melvin Stone 
Rumford Publishing Co. has sold 
WRUM, Rumford, Me., to Melvin 
L. Stone, who has resigned as pub- 
lisher of the Times, Rumford daily 
and weekly. Albert A. Rowbotham 
will become publisher of the news- 
paper and continue as_ general 
manager. Mr. Stone and Mr. Row- 
botham have been co-owners. 


Brundidge to Reilly, Brown 

Harry T. Brundidge III, former- 
ly an account executive of Donald 
W. Gardner Inc., has been named 
an account executive of Reilly, 
Brown & Willard, Boston. 


In o meeting, 
you want to tell your story 
clearly, quickly and to the 
point...with impact. 


“To-the-point” thinking 
in layout and production 
goes into every job at 
The Chartmokers. 


For that EXTRA ingredient 
that spells SUCCESS in 
your presentations, exhibits, 
promotions and reports... 
call on Chartmakers. 


Write or Fe for booklet 
on Complete Visual Service 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N.Y. 
MUrray Hill 8-2760 


| Lee Joins Vance Publishing 

| H. Royal Lee, formerly sales 
promotion manager of Popular 
| Mechanics, has been appointed 
| promotion and research director 
|of Vance Publishing Corp., Chi- 
cago publisher of American Lum- 
berman & Building Products Mer- 
chandiser, Food Packer, Home 
Maintenance & Improvement and 
Wood & Wood Products. 


Two Join Fielder, Sorensen 

Jack B. Stanton, formerly adver- 
tising manager of E&J Gallo 
Winery, and Dale LeRoy Butter- 
field have joined the sales staff of 
Fielder, Sorensen & Davis, San 
Francisco transit advertising com- 
pany. The company has moved to 
130 Kearny St. 


THE TASTY WAY—U. S. Tobacco Co. is using 12,000 outdoor boards for its Copen- 
hagen snuff, “the tasty way to take tobacco.” Kudner Agency handles Copenhagen. 


is available to the general public 

The Recorder Sunset Press, San| as well as to advertising and li- 
Francisco, has opened a permanent | thography industry representa- 
“Library of Display Ideas” which tives. 


Opens Display Idea Library | 


(og 
of 25,000,000 sport fishermen 


41 


Ingalls-Miniter Elects Ford 
Frederick M. Ford, account exec- 
utive and member of the planning 
group, has been elected v.p. of 
Ingalls-Miniter Co., Boston. 


j c. 
New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


more than 
circulation 13,700) 


Write for facts. 


“lackle 
TRADE NEWS 


Phor A7J\A 


Fishing 


Os -ty 
Wilmette. Illinois 


7 fylmette 


we. 


There’s no Puzzle about a 


SUPER SIGNAL 


TOP RATED NBC AND 


MAXIMUM LEGAL POWER LOCAL PROGRANS 


100 KW 


DEPENDABLE DUAL 
ANTENNA AND 
AUTOMATIC 

STANDBY 
GENERATOR 


El is 


a 


RIGHT SITE 
LOW CHANNEL 4 


® RIGHT TRANSMITTER SITE. 


SUPER at 1441 feet, ‘sees further.” 


CHANNEL 


© TOP RATED NBC and Local Programs. 
KRON-TV leads consistently. 


® GREATEST DEPENDABILITY. 


SIGNAL 


FREE & PETERS, INC. 
National Representatives 


TV 


SAN FRANCISC 


AREA COV ERAGE 


KRON-TV's site provides ‘‘area-wide'’ coverage certainty. 
® ANTENNA HEIGHT. KRON-TV's, highest in San Francisco 


© MAXIMUM LEGAL POWER. KRON-TV's 100,000 Watts has 
blanketed Northern California since February, 1953. 


[ 


KRON-TV's double antenna system and automatic 
standby generator minimize ‘‘discrepancies.” 


© SELLING POWER. Fit these pieces together and you have 
KRON-TV’s Super Signal—the solution of your sales problem. 
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Why 
May 24th | 


1. IS THE AUDIENCE IMPORTANT TO ME? ROK 


The 619 member companies of the Super Mar- 

ket Institute operate approximately 6,700 food stores doing 
a combined annual volume of 5\4 billion dollars. This is 
the annual Cleveland convention of the nation’s largest 
supermarket group. 


2. HOW CAN YOU GIVE ME COMPLETE COVERAGE OF ALL 
SMI MEMBERS? 


Everyone attending the convention will get a copy of the 
May 24 issue of SUPERMARKET NEWS. 


1. Copies delivered before breakfast on Monday morning, 
May 24, right to the hotel room doors of everyone attending. 


2. Additional copies in all hotel lobbies, and in other key 
traffic areas. 


3. Full distribution throughout the convention hall. 


a 3. WILL SUPERMARKET NEWS BE THE ONLY PUBLI- 
<- CATION DISTRIBUTED AT THE CONVENTION? 


No. There have been others before and no doubt 
others will distribute again. 


4. THEN WHY ADVERTISE IN SUPERMARKET NEWS IN PRE- 
FERENCE TO THE OTHERS? 


Other. publications may distribute,but only SUPERMARKET 
NEWS will have all the late,up-to-the-minute, industry-wide 
and pre-convention news plus special features of specific in- 
terest to SMI members. News received late Friday will be 
read Monday morning. No other publication will approach 
SUPERMARKET NEWS’ coverage of the important 
news —this unparalleled news reporting assures 
your message of immediate readership. 


Me 


HERE’S A BIG EXTRA ADDED BONUS: 
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should | advertise in the 


issue of Supermarket News? 


(Super Market Institute Convention Issue) 


5. I'M AN EXHIBITOR. HOW CAN YOU HELP ME? 


Several thousand operators will be at the convention. 
There'll be over 400 exhibiting manufacturers. Operators 


can’t be everywhere at once and won’t spend time. > 
at every exhibit. Use SUPERMARKET NEWS to de- VE 


liver your selling message, use it as a traffic 
builder. Tell the SMI members why they should spend time 
at your display, what you will feature, why it will pay 
them to support your products and promotions, where you 
are located. Solicit more and better inquiries. Don’t get 
lost in the crowd. 


E— 
“7; 


6. | WON'T BE AT THE CONVENTION AND NEITHER 
WILL OUR COMPANY. 


All the more reason why you should take advantage of 
SUPERMARKET NEWS’ important distribution to this large 
audience. Let your trade message work for you as your 
convention representative. Use this opportunity to crystal- 
lize your selling message to the largest audience of the year. 


7. WHAT ELSE CAN BE GAINED FROM CONVENTION ADVER- 
TISING? 


The business sessions at SMI are important. Every year 
methods for more profitable operations are resolved. It’s 
conceivable that your message may hit the “hot button’”— 
coincide with the theme of these meetings. It’s sound busi- 
ness to talk to the nation’s leading supermarket 
operators while they are talking and thinking “> 
about your industry and your products. 


This same issue of SUPERMARKET NEWS will have complete distribution at the Red 
and White Convention in Chicago—May 22-25. Your message will be read by the 
members of this giant voluntary co-op at their annual meeting. 


A Fairchild Publication « 7 East 12th Street, New York 3, N. Y. 
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8. | DON’T BELIEVE IN “ONE SHOT’ ADVERTISING. 


It won't replace a sustaining campaign,but here’s a “one 
night stand” that will surely play “to a packed house’— 
all the SMI members plus SUPERMARKET NEWS’ regular paid 
circulation. There’s no better opportunity for the manu- 
facturer who wants to take advantage of timing, audience 
and impact. 


9. HOW CAN | REAP THE GREATEST PROFITS FROM MY CON- 
VENTION ADVERTISING? 

Use the pre-convention (May 17) issue to alert all the 
supermarket operators to your activities. They'll 


be preparing for the trip to Cleveland—thinking Y cial 
“convention”. Use the Convention (May 24) 
Issue to drive home your selling message. Follow up in the 
post-convention (May 31) issue. Re-emphasize and cement 
your convention message. The May 31 issue of SUPERMAR- 
KET NEWS will be the first publication to completely report 
all convention developments. It’s sure to get intensive read- 
ership from all those who attended as well as those people 


who were unable to get to Cleveland. 


10. O.K. GIVE ME THE DETAILS. 


Advertising forms close Thursday, May 13, for the pre- 
convention (May 17) issue, May 20 the convention (May 
24) issue and May 27 for the post-convention (May 31) 
issue. Make sure your message is firmly entrenched in the 
minds of this important audience. Get your space reserva- 
tions in early. 
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get greater attention 


ator 


eve 
28° 


salesmen training programs. 


1216 CHICAGO AVE. e 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 


The ADmatic projects a new message or idea 
6 seconds on a large screen equivalent to a 
V. It holds 30 slides (2" x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 


DAVIS 8-7070 


For rental or" purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. — 
* EVANSTON, ILL. 


Professional Detail Associates Adds Nulacin 


Cuicaco. March 30—Professional |competing products and makes a 


‘Detail Associates has been named 
‘to handle detailing for Horlick’s | 


Nulacin in five markets—Chicago, 
Detroit, Kansas City, Mo., St. Louis | 
and Minneapolis-St. Paul. 

The company also reports that) 
it is now conducting test detailing 
in several markets for new prod- 
ucts of three large pharmaceutical 
manufacturers. The manufacturer’s 
name is not revealed during the 
test. 

PDA, which is starting its fourth 
year as an organization specializing 
in offering detailing service to 
small drug companies, charges a 
manufacturer a flat fee of $225 per 
month per man per item detailed, 
and requires manufacturers to take 
its service for a minimum of one 
year. 

Each PDA man carries four non- 


minimum of 25 calls per week. The 
company currently handles the 
products of 34 pharmaceutical 
manufacturers and has detail men 
operating in 14 cities. 


Argus Increases Ad Budget 

Argus Cameras Inc., Ann Arbor, 
Mich., will increase its advertising 
and merchandising program by 
30% during 1954. The increase 
will push the company’s advertis- 
ing appropriation past the $1,000,- 
000 mark for the first time. Young 
& Rubicam, Detroit, handles the 
account. 


Publisher Names Wilson 

Robert T. Wilson has been ap- 
pointed gencral sales manager of 
all publications and territories of 
Gillette Publishing Co., Chicago. 


tlecirical Dealer 


ELECTRICAL DEALER 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 


SALES OFFICES: 
CHICAGO 11, ILL. 
22 E. Huron Street 
WHitehall 4-0868 
Walter J. Stevens 
Orrin A. Eames 
Lou Porterfield 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 


hook? 


Even Izaak Walton couldn’t answer this one. It takes all three, 


of course. 


Selling in the appliance, radio, TV business takes all three, too — the 
distributor, the distributor salesman and the retail dealer. Working to- 
gether on the same line, they get sales results. 

Don’t overlook this fact when you make your sales and advertising 
plans. And don’t overlook the important fact that Electrical Dealer is 
the magazine that covers all three groups. It is the only magazine that 
publishes a special edition for appliance, radio, TV distributors and 
distributor salesmen. 
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FANCY FIRST—This is the first consumer 
ad released by the Farmers Chinchilla Co- 
operative of America, Salt Lake City. It 
will run in The New Yorker, May 8. Addi- 
tional ads, signed by top designers or re- 
tailers, will run in Harper's Bazaar, New 
York Times Magazine, Town & Country 
and Vogue, plus a trade campaign in Fur 
Age Weekly and Women’s Wear Daily. 
Leber & Katz, New York, is the agency. 


Stangarone Joins Penton 


James A. Stangarone, formerly 
advertising manager of Journal of 
Metals and Mining Engineering, 
has been appointed New York 
district sales manager of Machine 
Design, published by Penton Pub- 
lishing Co., Cleveland. Mr. Stanga- 
rone succeeds Alan C. Bugbee, who 
has been transferred to the New 
England territory. Russell H. Smith 
continues as eastern manager for 
Machine Design. 


General Shoe Plans Purchase 


General Shoe Corp., Nashville, 
is negotiating for purchase of 
Sommer & Kaufman Shoe Stores, 
San Francisco, which also operates 
stores in San Mateo. The Nash- 
ville company, which has 28 plants 
in nine states and owns General 
Retail Corp., which operates 300 
leased retail stores, announced it 
will continue Sommer & Kaufman 
as a separate company under its 
present management. 


Caddow Leaves Wine Institute 

H. A. Caddow, general manager 
of the Wine Institute, San Fran- 
cisco, since its formation in 1934, 
has retired. A successor has not 
been named. 


| anyone can do 


Hand-Lettering 
with a 


VARIGRAPH 


LETTERING INSTRUMENT 


All the “"heads'' and sample 
styles in this ad lettered 


Sans.Se,it by Varigraph 


Caslon (yEnglish 


any shope = any SIZ 


Now anyone can do a good job of hand 
lettering ...and do it exactly the size you 
want to fit your layout. More than 600 
variations in size and shapes of lettets may 
be produced from one templet. 126 tem- 
plets and lettering styles to choose from. 


For complete information write Dept. 154 


VARiIGRAPH CO., INC. 


MADISON 1, WISCONSIN 
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Advertising Age 


Salesense in Advertising... 


If Your Product Is Saleable 
It Is Not Dull to Everybody 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


In this column, AA issue of March 15, I 
wrote this: “Recently somebody (I be- 
lieve it was George Gallup) observed 
that people have a very real interest in 
the things they spend their money for. 
Seemingly some adver- 
tisers do not believe 
this.” 

Inasmuch as a few 
of my readers have 
challenged this obser- 
vation, I'd like to ex- 
plore it a little fur- 
ther in this present ar- 
ticle. These dissenters 
assert that some items 
of merchandise are so 
short on reader interest the copywriter 
must perforce look way out in left field 
for an attention-capturing idea. What is 
sought frequently, it appears, is an idea 
as remotely removed from the product 
as possible. The notion seems to be that 
the reader must be trapped by an ex- 
traneous device or concept before he is 
let in on the secret of what the ad really 
is all about. 

Cast your eyes, for example, on the 
Time page ad, shown here, which is 
headed, “I’m tired of roaring my head 
off!’ Take a wild guess. What is the 
product? No, you’re wrong! The product 
is not a brand of animal crackers, or a 
circus, or a travel book, or a new safari 
film. The product, as you may find out 


James D. Woolf 


GUESS WHAT—Without the logo for a clue, 
the reader might wonder what this roar- 
ing is all about. 


in the small print, is one that can be sold 
selectively only to certain individuals— 
namely to the users of enamel papers for 
fine printing. 


w The question I now pose for your con- 
sideration is this: Is superior enamel pa- 
per a dull and vacuous subject to in- 
dividuals and companies that want the 
best printing results possible at the low- 
est possible cost? The fine print in the ad 
tells the reader that Consolidated enamel 
papers will save the buyer “15 to 25% of 
the cost of old style enamel papers’ be- 
cause of revolutionary methods. That 
may be of no interest to most of Time’s 
readers, but a promised benefit as big as 
that ought to be more interesting to its 
small circle of readers who are profes- 
sional buyers of printing papers. 

Now we turn from lions to elephants 
and mice, in another Time page ad repro- 
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NOT FOR CHILDREN—Contrary to first im- 
pression, these animals don’t illustrate an 
ad for a new children’s book. 
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duced here. No, the hidden subject isn’t 
a new children’s book or the latest thing 
in plastic animal toys. The “product” is 
truck service. Asks the fine print: “A 
dainty gift-wrapped package or a load 
of steel. What do they have in common? 
Truck service is the answer.” Okay, 
that’s right. But now I’ll ask one: “Ele- 
phants and mice and truck service. What 
do they have in common? Nothing is the 
answer.” 

Again I pose a question: Isn’t it a 
fairly safe assumption that a large num- 
ber of Time readers—not only business 
men and politicians but people generally 
—have an adult interest in this important 
subject? Here is a service that hauls over 
11,000,000,000 tons of goods annually! 


Talent Boycott Due for Airing 


C. M. Receives a Citation 


Does the American Trucking Industry 
think that the American people are so in- 
curious, so lethargic, so fun-crazy that 
its copy must entertain them with zoolog- 
ical doodles? And in Time of all places! 


w Note the half-page ad, shown here, 
that is illustrated with what appears to be 
balloons. Or are they balloons, and is the 
lady a circus juggler, or what? And what 
is the product, if any? Well, since you’ll 
never guess, I'll tell you. The trade name 
of the product is Noreen, and it is a Super 


JUGGLER?—These illustrate the 


circles 
promised benefits of Noreen Super Color 


Rinse—‘“14 
shades.” 


beautifully natural rinse 


Color Rinse. It comes in 14 beautifully 
natural rinse shades, and with them you 
can quickly change your hair color in 
minutes... for pennies. 

It seems to me that Noreen’s got some- 
thing! Those are benefits! Is the Noreen 
copywriter fearful that women won’t 
read of this promised blessing, hence 
must be lured into the good news with a 
tricky and meaningless layout effect? 

Since we are on the subject of elephants 
and mice and circus balloons, I am re- 
minded that the redbreasted robin is 
now ushering in the springtime, and I 
give you “Springtime,” shown herewith. 

What’ll you guess? Ad for a paint com- 
pany? A building supply dealer? Celotex? 
No, the “product” is low-cost financing 
at Crocker First National Bank of San 
Francisco. The writer of this ad, fearful 
that bank service (financing of remodel- 
ing and repainting of the reader’s home) 
had no come-hither appeal, looked out in 
left field for his idea and came up with— 
four little robin’s eggs. 


ws Maybe I’m wrong, but I much prefer 
the ad of The First National Bank & Trust 
Co. of Hamilton, O., shown here. The 
writer of this advertisement, Walter S. 
Rowe of Cincinnati, evidently felt that 
there was no need to fool around with 
left-field ideas to attract attention. He 
didn’t want the indiscriminate attention 
of everybody; he hoped to catch the eyes 
only of those discriminate readers who 
were flirting with the idea of remodeling 
their homes. 


New Role Set for Gas Stations 


Dealer Franchise Must Be Protected 
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right time to remodel....repaint....repair ! 


With the coming of Spring, many home ‘That's why it's best te teth over your 
O@Ners will start phaverIng ih Rarnemt to Mod plans eth « bape with wide caperence who 
etnlze oF repair Bo, thus & 2 god time te can fle 
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No matter what your plans are remmde! arte of telephone for detaile 
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tm cary, budguted! weeralmen ts 


BEFORE YOU BORROW...TALK TO Onachae Furl if. 
GUESS AGAIN—This Crocker First National 
Bank ad, devoted to borrowing for spring 
cleanup, devotes most space to a bird’s 
nest. 


Any plans for 
remodeling your home 
this Spring ? 

Mew materiels, sew techniques, meke remodeling 


cosy. Aad our Property improvement Loan service 
makes the financing sesy, toe. 


le your family expanding. making an extra When you've made your plane and gotten 
bedroom, an extra bethroom, or # playroom in your estimates. come in and talk with us about 
order” the financing You can borrow at low-cost bank 

Are you wasting beet in winter, having Pete here and start your repairs or remodeling 


» an ae three years te pay (see chart below) 
your showing signe 


ls & new paint jod indicated? 
And how shout your kitchen’? There's been 
8 revolution, you know in kitchen arrangement 


VAPORTANT MOTE! Life imsurrnee is included, 
> all 


or 90 additional charge 


ent equipment 
Whatever your needs, whatever your hear' 
desire may be 0 talk with © belting com 
tractor, with © painting or plumbing concer 
or & visit to the showroom of one of the local | v0 mew SSP nam Sa 
buliding material desiers will open new vista | a 
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SELECTIVE—The First National Bank of 
Hamilton, also on the renovation theme, 
offers facts and figures. 


Except in very special cases, and none 
occurs to me offhand, I much prefer the 
direct, head-on approach to the reader. It 
is certainly safer. What have we to lose 
when, with a selective appeal, we prom- 
ise simply and clearly a benefit that is 
immediately and unmistakably associated 
with our product? This does not mean that 
I advocate in all cases a bold display of 
the product name and/or the package. 


® Some successful advertising (Pond’s 
cream, for example) displays neither the 
trade name nor the package. But I do ad- 
vocate the germane approach with rele- 
vant ideas that are closely allied with 
the product. 


Mae se ha Sis Pin Ee Ne et Peet ee ae Pate é RR Leet cee ey ee MG oe + ACORN aa eg ed ap tee Ad, 7 Pte ies. Thee oe a a eh ge Pee eae, b detis ei eee Lino ot Pare Sie yy, be PR pare Ey igs . Se eget et a ae gt ay 
ne Bh sag phe ahah an Eppa camel ec ier ti Dine a ty ass ie nN ee eats SoS Re tek BO ati Bie 3 Cay Sa Bee iy sy nog Po Agee A eel sy PA a, Ph eee Sei LN Cae adit id eee _ “S i RO GUN ie SEE Rca be ae Bat ees ree ee aye 
eee ee yi np Seat ae be Sees 5 : Spa Po 3 ues eet an eh ee a ee ee mY i fd tors ; re eS at eta ey cr ia pe ao Made ea win SEER SP Fisy ie ale ee SET or Et gees 
, Air Sic sla Tye Shona a ees se sal % 4 Nt ce Sk oe any Oe eae ne z regen y Ee urtet b aes oy See Te Pay fragt tea no aN Ang 6 pagers He SI Ba ae ure 2 Ayes Pritt gee ie. eee oe ee eH ae sp sche eg aie #2 
; Sy tenet se ke ER Lis? EON al Ta Antes AO lth: Beg 1s Mieed thea ana NS Che ea eee earner Sip sass, ian itp Dinner isk eet sel ges Cie act tah 5 a fu teense elie" Sinan Ris Ate yay ou ae Ce ing eae ee | to oe a Gr ghee, Le aren a ie BP aie os ta eaten : bake = 
Se ee ip eras on tee O Ae Deea nhs «gio on ee eee oe a ae bth Ano als oo beth anys 4 ae 4 yee, Rae Cit POMS ia gen ae | Fae TS rs Or et ead SO A eit sla NU, uh a kt re Ripe ya 5 Re DA ee Agi i oe eee 8 Me ae Q ae Se apie Cee Ne Megat Fl a ay Soe nso alte Gan ee 
olga anc ees kes Ca earn ol pee ie eet Peo ee ey ees ; eau 1 5 i ee ee cs He ok ek Pe cee pee Se ta ye eam Pe gree Pe Sine (Se aay Sa oie a ee De Pd Ne Pare ee, eRe RY BE dane SUA aie te cee hang bake), °° 
i lee ibis (aie a aaah Bid Ueelar erie erat wee eh Senay Peigtiy Chir’ : ee g x BY iat i, Ga alias Sk gee ene ees Rua a, WG teem oe Are ee Gh Gat fh Sern ante ot Nace pr Re erga a ame nt es <i eA bie So PPR CIR, 3 Re ; SORE ar Oe: n> hr soa Ear e A a SRL a he) Gr eee ea Ate arte es ty Be ; 
eS MURS cis alg eae os US ae eee ape! ; = ee a Sea ee a , Bes ae ~~ be Bl ge aera is See jal ve Ey pte wad Cer P,P, as ha kaa ae Rete nurses eine: fac opi Bee eel as Pe 2 Chae te es po fay, Sk en aa suman Were et ly 1 Sak aioe al 
1a aerate eae ir tes nie bas ff = Mere Ces et eg ee ah PE TION IW Sea Meat os ay Nee a ee Ea SSC ra ode ae ocd oor dies aa et ie eels ae te ee a ui Bes + Si om aeek coy aa ae oa eee ee 
«LN Se a cs , oP z o pt PP od k : ee a ee De ease - ewes ea rei ny oy. } b i aT er geal ORs atu ‘ rae art er TGP ae wt Berne ae Bi Rereney 
f ae 4 : F 3 eas ny See ps. é 4 : : : % ae aay at tye once ea Oe ag a PW ea beer Pes. : 
2 :: Y ? 5 wats 2 A ng $ ~ = . “ Rene os et sar a? Ex . 5 ie ? 5 Me i 
te ee a . = % ‘ aay at 3 es. \ Paar vale sare mre ih > inks Re =“ padi, ara cr ee FR eo 2) ee 
| Pos : 
= > 
| 
e 
if : 
i) 2 ae 
i a 
y “ 
ma) 
| ee 
| : . © 
} é 
ee a 
ae 
Sy Z 
: oh 
| THE NATIONAL NEWSPA « 
PER OF MARKETING . roe . . 
' 
; 
' 
| be 
' ¢ ie 
} fi 
| - 
| Po , ; . 
Yi a 
ct ad Re Mgr ae. 
| ae tee : 
| - i | 
7 ¥; : 4 we. . — : : cg 
4 : 4 , = ¥ iene 
| Bs SE ™ Stat ae 
; * BY. oF os ~> eset 
: i 4 alr ia > [Y. .< A hae 
’ oe ‘ % AF GRE eee! fs , ; as Rea 
: ne ; Res fei $ ee Pais 
j ts, s ’ gael A < ’ j Ga e ae 
ee Pigs ‘We ees ¥ ~~ “2h t Vee 
' i #3 - $ La iba a Ag “es . em a D bn 
Cee Peo kere aes = ‘ bi pee 
- Pee t Ga Se Peg & » , Sia As cis i 
: oo Peete sP hy Mon: om 2 ps “a ee 
5 ; ee eat 2 i pA eis 
i aye ie Hi Ml 9 Veins "a ae 
= sine URN : na re) 
4 ae a 
ts 1 iss eats . - nae C43 
layah — Pee” 
ris Ss Ske 
\ ie : . 
i ae : ; 
bata i oe 
' wk ae eae i hey 
; ie a } : 
sy . : : guerre 
Sheets 4 . . . . cers 
. ae ms ‘ * ¥s ; ie ie & 
? = ors B. % 
; ie 2 saat REST 
; ie R 8 wr Pe NSS 
4 ee, ae Boe si 
: h — Me 
iia ) bia PE ee 
eS qi x ee 
us i i ee noe 
ae i at r ee he es 
ah as ss ees 
wee : Sh. pene 
ee 4 Pix. ete # 
: 5% bys aces 
5 - 2 oa is tee , 
: es ‘ ens 
: 3 ye hen see to . 
i ioe tatiana se sid llti 
P x nape Cie wwe - eer . ee arent i. 
: mv tenets canting cde : sae 
- SRI © the sake tmaommeny <9 oe oie aia 
ee edb teh yon cow ete Se So) aa 
: Vas neve pe M1 twas om ie sas ea 
ei 8 te dent: fe env ‘ie 2 en foe. 
; ] tapwen se eee ets 
; dodenen REST 
é' ; } BE UPER a 
} — fe om 
aS: y & ail P COLOR e si 
: F Oy a : z. 
; f SE ee A 18 , RINSE 
, es ie ee Pe 34, Be 
{ s RRs er ea a Mie pais: 
—_ , ee pete ee Tie / }. rp ASK ne 
j ee ee a a am +. On a tre = 5 Pe es 
oo Se ee ell see Seth y ee ies 
oe ; coer es Fl Bene 
| a: SS a 3 users ichoae 2 
| iia oO aa $e Sige ha 
ee he oe 
‘2 { ‘oh — pee eae 
ae oe ee Sapper. 
. me tS ae om eee sea 
*e “SEAS tect ‘ 4 AM. Wee EP 
ar sm ti , | a % ye a, 
i = ’ a” ee = ea ay trouble & uired on uae Mets 
} ines: he up to pat SP ra 
= ee 
| ae pooroet — 
} ne een r bof the - 
i } e At an merree 4 
_ MOAR 2 gS } . 
il a ‘ = ee, Be 
} Bs Bia 2s iia 
Psi" | ’ ; ib aoe? 
ie — ers 
| ie f ba +o OR FAR Pa 
' ; ; 
| eae 
aa i 
ee You depend an trucks bor everything wherever you wad uy 1 User ndte cf small tereinenane aang seo. , 
‘ operating 
1 Me Cea are A dastty gift wrapped package or «land of eine. The Annricen trattitinn of treedam and indepemteme pay se 
‘ ai bres wxrehous davtert of o big city oan ievlated ranch «ay it fom share of tame nnd contrituting to rete Meg a ey 
| eae . . ee © nulew from “nowtenre.” What de they be menor? part w Amerk ronxrt r ine 
uf ert oe a mS ba: ee Pease 
( sf ; a OE ke eek 
= oes aa, St Ye. apes in). nie ee 
‘a Tiel e oe ae Se ee ae 
| 3 Saar 1 &, “SES eee oF eee 
| te 5 eae: * \e ann 
= Ci, ear MT Rene ae 3 Bah cl saps 
/ s pine T nse Oa 44 es = eae 
4 Perea: ars atk. See ae et eaty 
\ f a see fe oh #4 y ee LA ae 
oy o ee ee . , . 2a ina PERF 
va j “tT; Oren ‘“ eS Pe mao e es 
S 4q ae a ‘oe Sateen Ete 
m oe Me Ae Us 
a cae ie Renae “* & eae 
= oe Wey ee ' a Rains a 
ee Be ah ae oe Cis es ie 
es . : ; a re ot Sa eae 
ss tired of Gemeente 
ie Fae OE ig?” 2" 3 : 
ee s 4 and é ee thet 
% E = Y ™% , : 
' 5a . ee 
roaring De a: 
| : my a ered 
i@ . at 
: “ OTe Gee ; : 
head off! . 
Wow can’) sunrt cents Gown payee. me nmiter — inerparsble free fimowt camel pager quality 
how kadly pow reas. Whet you cum dei — vvite yous proatarand your Camseludated paper 
yam cats re om item — ie softly pert merchant ute a haditte for the full segyol wb j 
“‘aemclsdeted brave! Payerce” ete the ready Comm sinteted Bawnets age veater's best value 
ean af your fauste primer “ sine witing worthiod OF write an wor 
‘ 4 15 10 25% of the cone of abd oyle er 61 rush @ poner ome supp’y for 3 % 
Set et in 7 
motero men sl rong we ee 
. eet prone! paperrsehing Hime and conte egies 
A Mi the tame tume. erat teldere, bre peg if 
chreres etd other Gow gx wteng Sill Se , a 
flattered by the clean. onep bed thare ie 
| ; 
ig : 
- eo eS 
: as 5 
- = o- say ae 
(Pane pene a pee sees = i é q Bees ne * ‘ aie Sy a “ x z ' . Bis . € : mL ai : 
: :; ® abe é i 2 5 a a i \ s By ee > i . - ; . 3 AeA pea ’ he. ee. “ £ e . g 
; t : it o Z a Ce ee “ i : i 
pa, ; 7 i 4 : ! Bm nny ey ‘. Ne : i tas ¥ Atel ad ae 4 aus ; i h c é 3 F cas sta 
* Rs a Aye a cits lads a s he N 7" - i + yl a eS f5 A; = a ek ee alae. . ee 5 Bee vie pated 


{= s a new tribe 
of vanishing 


HOLIDAY MAGAZINE 


A CURTIS MAGAZINE 
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Today an increasing number of our city dwellers are 


wandering off the reservation. 


They’ve found new comfort and spaciousness in the 
suburbs. And new leisure for frequent treks to the 
Adirondacks, Wisconsin Lakes and Lake Arrowheads 
of the country ...so much so, that many of these so- 
called summer resorts do a bustling business the year 
round. 


These fortunate families are the leaders of the big 
change in our way of living—a change which has en- 
dowed America with far more leisure time, more 
money, more mobility. 


By planned coincidence, Holiday is the chief 
spokesman of this new era. It attracts the leaders— 
appeals to the people who enjoy “‘everyday holiday 
living’’—a market of the nation’s most active families. 


They’re the families who vacation and entertain 
most frequently. Families who are first to buy the 


new appliances, cars, clothes and other fine products 
which are designed for leisure living, or which provide 
more leisure time. 


Small wonder Holiday is the most successful new 
magazine of our time. The only magazine to show 
¥'. gains in both revenue and linage every year since its 
auspicious first year, 1946*. It’s great and—how! 


*Source— Publishers Information Bureau 


... its readers are leaders of the 
big change to “everyday holiday living!” 
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The Eye and Ear Department... 


Talent Boycott Due for Airing 


Not so long ago a well known actress 
appeared in a medium-funny comedy on 
the “Goodyear Playhouse.” This in itself 
was not news. The girl is an extremely 
competent performer who has known 
great success in the motion picture indus- 
try and the theater, but has not worked 
in television for a long time. The reason 
she hasn’t worked is not motion picture 
commitments or price or unwillingness 
to work. The reason was a boycott for 
political reasons—she was suspected of 
having Communistic sympathies. 

ls about time we got some of these 
facts out in the open. 

Let’s start with the premise that no 
one wants to help a legitimate Communist 
earn actor’s money to aid the cause. Let’s 
also assume that keeping an actor out of 
work because of proved Communist 
leanings or being legitimate borderline 
cases is not a serious problem—most ac- 
tors are unemployed most of the time 
anyway and driving them to seek other 
kinds of work only hastens the inevitable 
destiny of most actors. 


s The dilemma comes in when pressure 
groups like one in Syracuse or the ex- 
FBI agents who created “Red Channels” 
single out actors, who are probably clear, 
for a routine check and by association 
cause them to lose work. 

Take the case of Lucille Ball. Here was 
an out and out case where that actress 
would have been hounded from job to job 
by the pressure groups. It so happened 
that she was the spirit behind the most 
popular television show in America and 
said she wasn’t a Communist and never 
had been one. The pressure boys laid off 
this hot potato. Why? Because the public 
wouldn’t stand for cancellation of a show 
like this one on such flimsy evidence. 

If Lucille Ball had been another actress 
and sworn that she was not and never 
had been a Communist, there still would 
have been enough pressure from the boys 
to keep almost any advertiser from 
touching her on the ground that it’s bet- 
ter to be safe than risk losing a single 
sale. 


= More and more of these cases are com- 
ing close to the legal test. Agents are 
beginning to tell their clients they can’t 
get them work because blacklisting pre- 
vents it. Big corporations are checking 
the shows they have inherited from other 
big corporations and throwing out actors 
because of even more stringent tests. 
One sure way to avoid trouble is to 
hire one of the ex-FBI agents. This one 


On the Merchandising Front... 


is a lawyer and his fees are a little high, 
but once he clears ’em, there’s no more 
trouble. A small price to pay to avoid 
the letters going out to consumers asking 
them to boycott your product. 

It is unfortunate that, amidst the self- 
appointed do-gooders whose motives are 
beyond question, like the American Le- 
gion, Veterans of Foreign Wars and the 
Catholic groups, a few  profit-minded 
professionals are cleaning up on the 
economic blackmail theory. 


a It is easy to point out the problems 
and the villains. It is extremely hard to 
suggest a solution. In the first place, 
everyone claims it is everyone else’s prob- 
lem. The actors, who have the biggest 
stake, have a loyalty oath. They claim 
that ought to be enough. Obviously, it 
isn’t. They don’t seem to have the leader- 
ship to go beyond that point. The broad- 
casters want no part of it, caught in be- 
tween the FCC and the advertisers who 
actually are the employers of the talent. 
The advertisers, who principally cause 
the boycott because of the danger to their 
sales, don’t even admit a boycott exists. 
The advertising agencies would like to 
help, but lack the incentive. It’s easy to 
lose an account this way and it isn’t 
worth the risk to save an actor’s career. 
One of the most popular proposed meth- 
ods of clearance is for an informal in- 
vestigatory court to be set up headed by 
a man beyond reproach such as Learned 
Hand or Judge Medina. This court would 
examine the cases informally and its 
decision would be binding on no one, 
though all agree that the entire industry 
would abide by a court of this kind. The 
pressure groups would be unable to com- 
bat a decision of high repute since they 
enjoy no such reputation themselves. 


= The money to support such a venture 
might come primarily from the actors 
plus some institute sponsoring free 
speech, such as the Ford Foundation. Ac- 
tually the ANA and the Four A’s would 
find it in their own interests to follow 
suit but they often have a hard time 
entering in to anything controversial be- 
cause of the wide variance of opinion 
among their members. 

One thing is sure. Somebody had better 
do something before a lot of people are 
subpoenaed by an actor who has been 
unjustly maligned. When this happens the 
whole unpleasant mess is going to come 
out in the open and the smell of the bu- 
bonic plague’s unburied dead will once 
again permeate the civilized world. 


Gas Stations Are in Line for 
Broad Distribution Job 


By Ek. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 


Will the “gas station” emerge as a new 
type of outlet for a broad variety of non- 
automotive merchandise? 

I think it will. And I believe that it 
may even produce a distributive upheaval 
in some merchandise categories as drastic 
and as dramatic as that induced by the 
food super. 

Why does merchandising locic lead to 
the conclusion that the gas station is des- 


tined to become a new type of retail out- 
let that will have to be reckoned with 
by quite a variety of non-automotive sup- 
ply manufacturers? Well, for these rea- 
sons: 


® 1. Drive-in shopping is very much on 
the way. We have many drive-in banks, 
with new ones opening quite frequently. 
We have the snow-balling drive-in mov- 
ies and in some areas, the drive-in movies 
outpull the traditional movie theater. 
(The drive-in movies are going in for re- 
sale merchandise.) We have a growing 
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Advertising Age, April 5, 1954 


The Creative Man’‘s Corner... 


Light's Out 


We have noticed one thing about the New Year—we have been hard put 
to find ads worth commenting on, one way or the other. 

As a matter of fact, we have felt this coming on for quite a while, although 
you may not have noticed it. We look 
through newspapers. We look through 
magazines. Our fervent hope is to come 
upon an advertisement that causes us 
to stop for one of two reasons. The 
first of these would be because of its 
particular excellence. (We are stopped 
all too infrequently for Reason No. 1.) 
The second would be because of its fail- 
ure to grasp its full opportunity as a 
message intended to influence people. 

Generally we have had little difficul- 
ty in coming upon ads in this latter 
category. Except lately. As a result, we 
have the feeling that, maybe, the general 
level of advertising has been raised— 
up, we would say, to about the point of 
mediocrity. At this particular level— 
as distinguished from above it or below 
it—all advertisements become like gray 
cats in the dark. 

We collected quite a pile of magazines 
before we thankfully came upon this 
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the other brands come in glass. Aside 
from its ability to stand a drop of three 
feet better than glass, a tin container, if 
you’re given to measuring in millime- 
ters, has a slight advantage over glass: 
it keeps out light rays. Light rays, we 
understand, over a period of several 
months, will cause a change in flavor in 
the product they beam on. 

This is undoubtedly a scientific and provable fact. However, we have yet 
to pick up a.glass jar of instant coffee whose flavor has been ruined by 
light rays—and we suspect this experience is pretty universal. Consequently, 
we feel less than unmoved by this particular approach. It just doesn’t jibe 
with experience. 


a 


REBUTTAL—Since AA’s Creative Man must ever remain anonymous, Jim O’Gara (second 
from left), of the New York editorial staff, cheerfully accepts the “Scrapple Award” 
presented by the Philadelphia Public Relations Assn. to any individual or periodical 
that insults the Quaker City. (The C.M.’s remarks about Philadelphia appeared in 
AA’s Jan. 18 issue.) On hand for the ceremonies were (left to right) Michael Horton, 
National Broadcasting Co., guest speaker; Reginald Beauchamp, special events direc- 
tor of the Philadelphia Evening Bulletin and awards chairman of the p.r. group, and 
Bernard Bergman, p.r. director of Publicker Industries, president of the association. 
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ROTQ . . . The popu- 
larity of pictures makes 
the Star Weekly Roto- 
gravure Section a quick, 
“easy to understand” 
way of selling your 
goods to the whole 
family. 


MAGAZINE “1” . ; 
Timely articles and lead- 
ing fiction stories provide 
plenty of reading matter 
in the home. Over two 
million people read this 
section every week. Two 
and four colors are avail- 
able in several sizes. 


MAGAZINE “2”... 
Carries more recipes 
and cookery news than 
any other Canadian 
publication. Includes 
fashions, beauty hints, 
building information 
and household hints. 
Can use newspoper 
screen mats or plates, 


anada’s Largest 
eading Audience 


COMICS . .. The Stor 
Weekly Comic Section 
carries top-feature com- 
ics from 8 syndicates 
including the three 
largest ones. Provides 
high adult readership 
(1,330,000 men and 
1,130,000 women) and 
low cost color units of 
high Starch rating, 


When The Star Weekly carries your advertising in Canada, 
you can be sure it covers the largest number of Canadian 
readers at the lowest cost. 

Take “coverage”: The Star Weekly offers you the largest read- 
ing audience of any publication in Canada. It is read by 35.2% 
of ALL the English-speaking adults in Canada. Your adver- 
tising in The Star Weekly reaches more men readers, more 
women readers (including housewives) ... nearly three million 
adult readers all told . . . more readers by several hundred 
thousand than any other Canadian publication can offer.* 
Take costs: The Star Weekly carries the advertising of nearly 
all the biggest advertisers—yet offers the same unequalled cover- 
age to the advertiser who has to do a big job with a modest 
budget. In addition to a choice of colors, sizes and special units, 
The Star Weekly offers a wide choice of advertising rates, 
depending on your selection of the Rotogravure section, two 
big Magazine sections, or the Comic section. Each of these 
sections enjoys approximately comparable readership—with 
no section delivering less than two million readers. 

Balance and quality of coverage are vital to your Canadian 
advertising plan, too. The Star Weekly gives you urban cover- 
age plus coverage of the vast rural and small town markets. 
Wherever there are 60 or more English-speaking families, The 
Star Weckly is delivered to the home. And as to quality, The 
Star Weekly offers you more readers in owned homes—more 
readers in wired homes—more readers in car-owning homes 
than any other publication in Canada. 

If you want to sell more to Canadians, advertise in the publica- 
tion that is read most—that backs up all your salesmen in all 
parts of Canada . . . The Star Weekly. 


*Write for interesting “Audience Study of Canadian Week-end Newspapers and Magazines’. 


@ Published at 80 King St. West, Toronto, Canada 
Montreal Advertising Offices: University Tower 
U.S. Representatives: Ward-Griffith Co. Inc. 
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number of drive-in stores of various types. 
We have “drive-up” arrangements in 
some shopping centers, especially on the 
mall, that constitute partial drive-in fa- 
cilities. The motel is really a drive-in con- 
cept. And, of course, there are scores of 
thousands of roadside stands, etc, that 
are drive-ins. 

2. The gas station is a drive-in facility. 
It has simply been laggard in catering to 
the growing demand of the public for 
drive-in shopping. And in some instances 
it has been held back by the gas company. 

It has the traffic—indeed, the gas sta- 
tion is probably second only to the food 
store in its nationwide total of daily 
traffic. It has the cars coming in; it may 
have more cars coming in daily than do 
our food stores. 

3. More and more women pull into gas 
stations. Women are always shopping. 

4. Men are doing more and more shop- 
ping, particularly for the small pick-up 
items that the gas station will eventually 
stock. 


@ 5. The gas station is perhaps second 
only to the drug store in the total num- 
ber of hours it is open weekly. In some 
areas, it is open more hours than the 
drug store. That is a potent factor. The 
drug store would have felt the impact of 
its new food-super competition even more 
severely if it were not open more hours 
per week. 

6. In numbers, the gas station is second 
only to the food store. It may even be that 
there are more gas stations than food 
store units. 

7. In location, the gas station is ob- 
viously in the ideal spot. It locates where 
cars pass, and auto traffic and shopping 
volume are identical twins! 

8. It has proved its ability to move an 
enormous total of automotive merchan- 
dise, so that it cannot be said that the gas 
station doesn’t know how to “merchan- 
dise.” 

9. It has also proved its ability to move 
a mounting total of non-automotive mer- 
chandise. It has become, in a few short 
years, a tremendous outlet for soft drinks 
—particularly Coca-Cola. With the smart- 
ness that typifies that organization’s dis- 
tributive alertness, Coke is now on sale 
in several hundred thousand gas stations. 
(Chewing gum has not been nearly so 
alert to the potentials of the gas station 
as an outlet.) 

10. On our great new highways, the 
super gas stations are, of course, selling 
an interesting variety of non-automotive 
merchandise, ranging from cigarets, tis- 
sues and aspirin, to greeting cards, souve- 
nirs, candy, ete. 


s Now—why isn’t the gas station farther 
along as an outlet for a still broader va- 
riety of non-automotive merchandise? 

I think the reasons line up about as 


G. D. Crain Jr. Says... 


follows: 

1. Manufacturers are as loath to cater 
to this outlet as they were when the food 
super first cast eyes at new non-food cate- 
gories. Real progress in developing a new 
type of outlet comes about only when 
both manufacturer and retailer are “hun- 


gry.” 

2. Operators similar to the rack jobbers 
in the food store—and remember that 
drugs, housewares, etc., would still be 
limping into the food outlet if it hadn't 
been for the pioneering work of the rack 
jobber—have yet to go to work in the gas 
station with the financial-power and man- 
power that typified their entry into the 
food store. 

3. The gas station is too seldom laid 
out for really effective selling of non- 
automotive merchandise. It is still pri- 
marily a gas station. It is designed first 
and last as an automotive servicing out- 
let. Only the newer gas stations, particu- 
larly those on our new toll highways, 
have been designed with any sort of 
recognition of the physical needs for a 
non-automotive retail function. 


s 4. Even here, be it noted, the shopper 
must usually get out of the car to shop. 
It isn’t necessary to get out of the car to 
buy gas. It shouldn’t be necessary to get 
out of the car to buy non-automotive 
merchandise at the gas station. Drive-in 
shopping implies the privilege of shopping 
from within one’s car. New retail archi- 
tectural and engineering concepts, par- 
ticularly adapted to the requirements of 
the drive-in shopping at the gas station 
will have to come along. 

5. Finally, the gas station really needed 
the automatic retailing concept. Fortun- 
ately, the automatic retailing concept is 
heading this way. And I suspect that the 
gas station may embrace automatic re- 
tailing even more quickly than many food 
supers. Automatic retailing devices will 
make shopping from inside one’s car en- 
tirely feasible, and therefore I conclude 
that this fascinating development will 
materialize just as the gas station devel- 
ops bigger and broader retail aspirations. 

Our public has displayed a remarkable 
willingness to buy a spreading variety of 
merchandise wherever it happens to be, 
whenever it happens to be there. The pub- 
lic buys more and more variety of mer- 
chandise, more and more impulsively. 
The pre-sold brand; the great trend 
toward pre-packing; all of these new 
shopping factors—plus the inextricable 
relationship of the auto and shopping— 
conspire to make the gas station a re- 
markable potential merchandise outlet. 

Some 60,000 drug store units do a won- 
derful distributive job. Some 60,000 out of 
our 400,000 gas stations could, and some 
day will, do a splendid distributive job. 
And I doubt that even the reluctant gas 
companies will be able to prevent this 
from happening! 


Dealer Franchise Must Be Protected 


The advent of the buyer’s market and 
the more severe competitive conditions 
which followed have created problems in 
distribution which automobile, appliance 
and other manufacturers have not en- 
countered for close to 15 years. The dif- 
ficulty which has been experienced in 
finding adequate solutions suggests that 
there may have been too much expedi- 
ency and not enough principle applied to 
their study. 

If we start out by agreeing that the 
automobile business, like all others which 
use selective distribution and franchised 
retailers, and require them to have «on- 


siderable capital and technical facilities 
for handling and servicing big-ticket 
items, needs strong dealers, then we have 
a basis for considering what happens 
when their position is weakened by un- 
wise or expedient methods. If we go a 
step further and agree that legitimate 
dealers must be protected in the opera- 
tion of their franchises, in the selfish in- 
terest of the manufacturers themselves, 
then there is a common basis of mutual 
concern for discussion of the situation. 


@ The distribution machinery which 
serves automobile manufacturers and the 


public is the result of a half century of 
effort. The far-flung dealer franchises 
set up for every make of cars enables an 
owner to get service no matter how far 
from his home base he may be traveling. 
That is today a sine qua non of successful 
automobile merchandising—the mainten- 
ance of universal service, established at 
a high level of quality and know-how, 
and maintained and supervised by the 
factory to assure the protection of satis- 
faction and brand good will among auto- 
mobile owners. 

Manufacturers and dealers have been 
passing the buck as to what has been the 
cause of the upset conditions which have 
prevailed in the automobile business for 
months. Factory executives have threat- 
ened cancellation of the franchises of 
dealers who have participated in bootleg 
operations. Dealers have accused manu- 
facturers of overloading, and have 
blamed the “phantom freight bill’ for 
some of their troubles. What it all boils 
down to is probably a refusal on the part 
of manufacturers to put protection of 
their dealers in first place in considering 
their marketing plans. 

The dealer who is given a quota over 
and above his ability to dispose of 
at retail may have no recourse other than 
to move surplus stocks through “bootleg” 
channels. But any kind of intelligent 
supervision of retail sales operations by 
factory representatives spotlights the sales 
opportunities and merchandising facili- 
ties of each dealer, and thereby indicates 
the volume of business he can reasonably 
be expected to do. Disregard of his sales 
and merchandising facilities, resulting in 
overloading, can have just one result— 
pressure on the dealer to dispose of his 
excess inventories by resorting to illegiti- 
mate channels of distribution. 


ws Competition is the life of trade, and 
from the consumer’s standpoint it might 
be argued that if a dealer not author- 
ized to sell a given make of car can oper- 
ate his business in such a way as to give 


Employe Communications... 


Advertising Age, April 5, 1954 


better values through lower prices and 
more liberal trade-ins, there is no reason 
why the public should not benefit from 
these economies. But in the long run the 
buyer of a new car looks to his source of 
supply for good service, assurance of 
satisfaction in use, and an active interest 
in the maintenance of good will by proper 
support of the factory warranty. 

What happens to a good dealer with 
ample facilities for sales and service 
when he finds that non-franchised deal- 
ers in his area can advertise his make of 
car at prices well below list? Obviously 
he loses business that he should right- 
fully enjoy. And if this kind of cut- 
throat competition is encouraged by the 
factory, through distribution methods 
which stock dealers with more cars than 
they can sell at retail, the natural result 
is to make it mighty tough for the dealer 
who is able and willing to do a good job 
of merchandising for the manufacturer. 

Franchised dealers encouraged the 
public to expect bargains when they went 
all out to get rid of 1953 models before 
they received the first shipments of the 
new year’s production. They advertised 
that they would make deals that no car 
buyer could refuse. And they lived up to 
their promises. The result was that many 
buyers who would have been in the mar- 
ket for new cars in 1954 decided to take 
advantage of the remarkable bargains 
which were advertised in full page news- 
paper space and blazoned to them on ra- 
dio and tv at year’s end. 

The question which manufacturers with 
established, solid dealer organizations may 
have to decide in 1954 is whether they 
are more interested in immediate volume 
than in long term stability and prosper- 
ity. If the latter, their dealers must be a 
continuing part of the picture. There’s a 
big stake in dealer investments in build- 
ings, equipment, merchandising facilities, 
inventories of cars and replacement parts, 
reputation and good will. How much of 
it will be lost through bad practices in 
1954? 


New Role for the Federal Mediator 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in employe relations.) 

At the recent American Management 
Assn. personnel conference in Chicago, a 
program impressively star-studded took 
on an added glow when the new director 
of the Federal Mediation and Concilia- 
tion Services spoke 
his piece. Whitley P. 
McCoy impressed his 
listeners with some 
fresh and stimulating 
views about govern- 
ment interference in 
labor negotiations. He 
said he wanted to see 
less of it, and a pleas- 
antly startled audience 
commenced to look up- 
on the new chief as the real McCoy in- 
deed. 

Anyone who has watched from ringside 
the pugilistics of union-management ne- 
gotiations has long since figured out that 
something ought to be done about the 
wearying, purposeless wrangling between 
the two groups. It is easy enough to say 
that the union lads are completely to 
blame for the stalemate, but it isn’t so. A 
righteous attorney for management can 
pilot his client up blind conversational 
alleys just as well. 

Mediator McCoy urges a neutral chair- 
man for the early stages of negotiations— 


Whitley McCoy 


someone acceptable to both sides who 
will “keep discussions to the point.” He 
did not suggest arbitration of contract 
terms, nor even fact-finding boards. “My 
suggestion,” he remarked, “is fact-finding 
by the parties themselves, which they 
must eventually do before they can settle 
their issues anyway.” 


# The mediation chief did not submit his 
plan as either new or original, except in 
its application to the curtain-raising dis- 
cussions between a union and company 
that so often get bogged down. The par- 
ties can get to the facts quicker, he noted, 
“if they can agree in their contract on a 
neutral contract-negotiations chairman, 
just as so many companies and unions 
now agree in their contract on a neutral 
permanent umpire for grievance cases.” 

McCoy’s solution lies in getting both 
parties to agree to a cool, sober study of 
the facts, before either side has a chance 
to draw blood. Thus, the long interval of 
“general argument, wild assertion and 
name-calling, which only makes strikes 
more probable, could be completely done 
away with if the parties themselves made 
up their minds to do so. Until the parties 
stop using epithets and start using facts, 
negotiations make no progress.” 

The new administrator is making his 
policy of less government interference 
work in three ways: He is urging the re- 
gional directors to tighten up their de- 
cisions on jurisdictional questions; he is 
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encouraging bigger and better local and 
state mediation services, and he is en- 
couraging the activity of regional per- 
sonnel in preventive work. Industrialists 
who have been screaming for less gov- 


Tips for the Production Man... 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

Daily newspapers are making rapid 
forward strides in news typography and 
makeup, a happy state not matched by 
their handling of shop-set ads for adver- 
tisers. 

This was one of the conclusions reached 
by a panel of three judges in this year’s 
Inland Daily Press Assn. newspaper ty- 
pography award competition. I had the 
pleasure of serving as one of the judges 
who studied 232 daily newspapers, en- 
tered in five different classes by circula- 
tion. Five awards in each class were giv- 
en. 

It was an interesting experience, and 
fine progress was shown on the part of 
dailies in choice of legible type faces for 
headlines and text, and in development of 
fresh, vigorous news makeup. The color- 
less, highly-balanced vertical style of 
makeup is giving way to greater use of 
horizontal breakup of the pages. All-cap 
styles for headline schedules are almost 
extinct. Makeup is varied from edition to 
edition, depending on the news develop- 
ments. Inside makeup is better, too. 


# But all three judges were agreed that 
advertising typography now needs some 
of the emphasis and study that has been 
going into making fresher-looking news 
pages. In the contest, 20% was the weight 
given for advertising typography. In this 
department, we found a sorry state of af- 
fairs. 

To judge accurately, all plated ads and 
ads cast from mats were eliminated, be- 
cause excellence of typography in fur- 
nished plates cannot be attributed to the 
newspaper shops but to the advertisers 
and their agencies. Moreover, ads from 
some of the big department stores, usually 


By Clyde Bedell 

(Mr. Bedell is a consultant in cre- 

ative advertising and advertising 

training.) 

In looking through the February For- 
tune, I was struck, as I always am, in 
that action by the number of advertising 
creators who must believe either one or 
both of two things I cannot believe. 

1. That all readers of publications read 
all ads—hence that the right prospects 
will finally discover the ads they are 
supposed to read, even though those ads 
are not directed to them—even though 
the headlines obscure the stories those 
ads were bought to tell. 

2. That business men are not inter- 
ested in their business problems, hence 
can be “had” by an ad only if they are 
seduced into it by an oblique or irrele- 
vant heading, which obviously must 
have to catch all readers in order to 
catch among them the desired readers. 

The current ad here is an example. 
The heading reads: “How metal’s pri- 


ernment interference in labor relations 
may now lower their voices; if indus- 
trialists and unions alike will put McCoy’s 
suggestion into practice, they can both 
lower their voices to a whisper. 


Improvement Needed in Standard 
of Newspaper Shop-Set Ads 


good, were attractive because of the skill 
of the stores’ layouts and type specifica- 
tions; not because of the newspaper com- 
posing rooms, although we had to admit 
the newspapers looked good when the 
layout department of the advertiser gave 
them something good to work with. This 
was especially true with most of the 
larger dailies. 

Not so fortunate was the smail adver- 
tiser who could not afford the space plus 
the services of a skilled layout man to 
boot. Only a handful of the 232 dailies 
handled these assignments with anything 
approaching typographic skill. 

The shop-set ads were for the most part 
set in a lot of monotonous black type and 
“thrown” into place. Each ad looked like 
every other ad, a melange of type slugs— 
little contrast in type families, type bold- 
ness, or type sizes. The whole space was 
filled. Centered lines and square flush- 
right-and-left blocks of machine type. 

The best job was done by a university 
daily, The Michigan Daily, serving the 
University of Michigan. Being a four-pa- 
ger and scarcely possessing the problems 
of the fat dailies of the larger cities, this 
daily still presented an object lesson for 
some of its giant sisters. 

The judges realized that with today’s 
high production costs it is not logical for 
dailies to maintain staffs of expert layout 
men to design the ads for the smaller ad- 
vertisers. Yet one wonders if some school 
of instruction could not be set up within 
and among composing room personnel of 
daily newspaper composing rooms that 
would resuit in better-looking ads for the 
“underprivileged” buyers of space. 

The men on the advertising markup 
desks should be included in daily newspa- 
per typography round tables, for their 
papers are being marked down 5 to 10 
points in this area alone in newspaper ty- 
pography awards competition. 


Looking at the Retail Ads 


vate eye identifies each suspect.” It isn’t 
likely you’ll ever be able to guess what 
the ad is about, and the body type, from 
which you could ultimately wrest the 
secret, is too small to read. Therefore, 
I’ll tell you that the ad is directed to 
readers who might “have a_ puzzler” 
they “think metal tubing might solve.” 


# In the same issue, an old-time, eight- 
wheeled automobile is shown in an ad, 
with heading: “What happened to the 
four extra wheels?” That ad is to convey 
the information that the corporation that 
pays for the space (over half of which is 
for the 1911 car and the headline) helps 
America’s steelmakers meet the growing 
demand for alloy steels, by producing 
ferro alloys of vanadium, chromium, 
silicon, and titanium. (Or had you 
guessed that?) 

In the same issue, a great chemical 
company runs a full color page, over 
two-thirds of which shows a big crowd 
of children at a dancing party above the 
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heading: “Remember your first dance?” 
If, through patient reading, you compel 
the ad at its end to yield up its secret 
it is this: The advertiser works with the 
textile industry so it may have advan- 
tage of chemical developments! 


# It is obvious someone assumed many 
Fortune subscribers, who are the most 
logical proper prospective readers of this 
company’s advertising, are more inter- 
ested in reflecting on a childhood dance 
than in reading about the chemical in- 
dustry’s contribution to fabrics. But 
how does the ad creator know that there 
is some precise correlation between 
those babyhood dance cherishers among 
Fortune’s readers and the ones it would 
do the advertiser the most good to have 
read their ad? 

Other Fortune ad headings, same is- 
sue: GIANT BOY (about the electrical 
revolution), AROUND THE CURVE FROM 
YESTERDAY; DOWN THE SUPER HIGHWAY TO 
TOMORROW (seeking inquiries about in- 
dustrial textiles); GROWING GROWING 
GROWING (hose lines for aircraft and in- 
dustrial applications); UNPROFITABLE 
OPERATIONS REQUIRE IT—SUCCESSFUL BUSI- 
NESSES BENEFIT FROM IT (management 
consulting); EVERYBODY KNOWS WHERE 
MOUNT VERNON CAN BE FOUND... BUT 
(Classified Directory) ; ONCE UPON A TIME 
(water cooling equipment); PLASTIC 
COATED ELBOW ... MADE TO MEASURE (to 
sell X-ray diffraction and spectographic 
equipment). 

Curious as to the forebears of these 
circuitous and leisurely ads I went to 
the earliest February Fortune in my file. 
It proved to be for February, 1930, and 
was identified as Vol. I, No. 1. 

Here are some similar leisurely and 
abstruse or irrelevant headings (albeit 
briefer) in that depression issue. UNITED 
FORTUNES (an ad for about 30 hotels), 
New YEAR LIGHT (for Mimeograph), 
QUIET-IzZED (Mohawk Carpet Mills), 
CAUSE—RESULT (Goodyear Tires), TREAD 
(Firestone tires), Royat Master (U.S. 
Rubber Co.), Procress (General Box 
Co.), 5th and Last (Duke Power Co.). 

A lot was taken for granted or as- 
sumed in those days, too. 

It would be delightful to hear John 
E. Kennedy or Claude Hopkins talk 
of ads such as these. Those men were 
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giant-sellers and belonged to a diametri- 
cally opposite school of advertising-sell- 
ing thought, represented in the Febru- 
ary, 1930, Fortune by excellent headings 
like these: ARE THESE TALLEST OFFICE 
BUILDINGS ALREADY OBSOLETE? They are— 
unless they have manufactured weather 
(Carrier); NoOw...TELL YOUR’ SALES 
STORY IN 16MM SOUND MOVIES WITH THE 
NEW PORTABLE PROJECT-O-PHONE—Vocal- 
izes as it Visualizes.” (Bell & Howell); 
OF THE 400 LARGEST INDUSTRIAL COMPANIES 
IN AMERICA, 303 USE VACUUM OIL Com- 
PANY PRODUCTS FOR THEIR EXACTING RE- 
QUIREMENTS (Vacuum Oil Co.). 

And February, 1954, too, has its (mod- 
est) quota of advertising-selling head- 
ings with a purpose, represented by: 
WE’VE DISCOVERED HOW TO SHRINK YOUR 
MOTORS—by floating a screw on a stream 
of balls (Aerol Ball-Screw Actuators of 
Cleveland Pneumatic Tool Co.); How 
WILLYS VERSATILE VEHICLES HELP MAN- 
AGEMENT CUT COSTS, and FLORIDA NEEDS, 
WANTS, AND INVITES INDUSTRIES LIKE 
THESE. 


s Listen carefully to the chords head- 
lines strike against the sounding board 
of your objective judgment. As I read, 
sometimes I hear businesses speaking 
their pieces unmistakably and pointedly 
to their most logical prospects, selecting 
them unequivocally out of the general 
audiences media assemble. So skillfully 
do the creators of these ads contrive 
their ends that no ad person seems ever 
to have intervened between the articu- 
late, clear-voiced business and its pros- 
pects. Here is business saying very well 
what it is well to say! 

Sometimes when I listen to other 
headlines, the personalities of the ad 
creators intervene. I hear the French 
horns and cymbals of their creativeness 
—while the story the ad was bought to 
tell is warped and hammered into sub- 
merged submission to an extraneous 
idea. 


Thus the voice of the business is lost 
in the dissonances of circuitously or 
mushily-determined irrelevant originali- 
ty. And you have, in short, business 
mumbling in the voice of an adman 
who insists on casting his own shadow 
between the advertiser and the adver- 
tiser’s prospects. 
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Product Services Moves 

Product Services Inc., New York, 
has moved to larger offices at 17) 
E. 45th St. 


NEWS ITEMS 


on any subject 


From newspapers and magazines 
published throughout the country. 
Write for booklet . . . 


PRESS CLIPPING BUREAU 
165 Church St., New York 7 
Est. 1888 BA 7-5371 


Cuicaco, April 
and Blue Shield will break their 


first national ad campaigns this) 


month. 

Aimed at cutting inroads made 
by commercial insurance com- 
panies into the medical and surgi- 
cal insurance field, the campaigns 
call for more than $1,000,000 in 
space before the end of the year. 
| Opening Blue Cross shot will be 
a two-color spread in Life, April 5, 
The Saturday Evening Post, May 1, 
-and in Look, May 10. Blue Shield 
_will run a two-color page in the 


‘Blue Cross, Blue Shield to Launch 
First National Campaign This Month 


1—Blue Cross | 


same magazines, breaking April 30 
in Look. J. Walter Thompson Co. 
is the agency. 


. Blue Cross and Blue Shield of- 


ficials said that the national cam- | 
-paigns have been considered sev-— 
firms | 
passed Blue Cross in number of | 


eral years. Commercial 


|policies in 1949 and have been 


of surgical policies 
Shield was formed in 1939. 


by voluntary contributions 


names the whole nation 
knows.... 


Vicks 


made in 


Greensboro 


VA‘TRO-NOL 


CAMS 


aavinie 


made in 


Winston-Salem 


made in 


Salisbury 


CANNON 


made in 


Durham 


(lL atl! aid 


DAN RIVER 


made in 


Danville 


Heritage 


made in 


High Point 


and industry — 


....and why not? They're among 
America’s best-known products — 
and only a few of the many 
manufactured in our bustling heart 
of the Prosperous Piedmont. 


The 29 counties WFMY-TV serves 
are a-hum these days with a 
profitable balance of agriculture 


an interlocking 


pattern of trading areas pivoting 
around these well-known cities. 
Together, they generate a buying 
power that exceeds 
$1,500,000,000 a year! 


WFMY-TV completely covers 
this market made up of many 
markets — reaching and selling a 


potential audience of over 
1,160,000 people. 


You can join the many successful 
advertisers using this multi-market 
station (CBS—basic) by calling 
any Harrington, Righter and 
Parsons office. 


wimy-tv 


Basic CBS Affiliate — Channel 2 


Greensboro, N.C. 


Represented by 
Harrington, Righter & Parsons, Inc. 
New York—Chicago—San Francisco 


‘ahead of Blue Shield in the total | 
since Blue 
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The campaign is to be financed | 


Advertising Age, April 5, 1954 
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INSTITUTIONAL OPENER—Blue Cross will break this spread this month as the opener 


0.15% of policy income from each | 
of the 84 Blue Cross and 77 Blue 
Shield non-profit associations. Ads 
of both commissions will differ and 
run on different schedules, but a/| 
family resemblance will be carried 
out through layout, color and typo- 
graphy. The opening shots will 
carry institutional copy, but will 
_ be followed by direct sales ap- 
| proaches. Twelve Blue Cross and 
| six Blue Shield ads are planned to 
‘run this year in each of the three 


/magazines. 


® The decision to advertise, of- 
ficials of the insurance coopera- 
tives said, was based on these 
factors: 

1. While Blue Cross and Blue 
Shield membership continues to 
increase, the rate of growth is 
falling. 

2. Competitive insurance com- 
panies have much larger sales 
forces, backed by big budgets. 
These concentrate on individual 
prospects while Blue Cross and 
Blue Shield representatives must 
try to sign up members through 
business and social organizations. 
| 8. The rate of cancelations in- 
|dicates that Blue Cross and Blue 
| Shield are losing touch with their 
|members and failing to get across 
benefits of insurance. 


a J. Walter Thompson Co. re- 
commended national magazines 
over other media, said Alexander 
H. Gunn III, agency v.p., because 
costs and coverage of newspapers, 
radio and television are out of 
line with the insurance coopera- 
tives’ budgets. 

The national campaign, he em- 
phasized, will not replace local ad- 
vertising by individual associa- 
tions, and to be effective should be 


|backed locally. Artwork and sug- 
| gested layouts will be sent to the | 


‘associations with the urging that} * 


‘they advertise locally to play up| 
/benefits that cannot be listed in| 
‘national copy. Benefits and costs 
/vary with each association. Public 
relations ads will be run in news- 
paper business papers to urge pub- 
|lishers to contact local associations 
|for tie-in ads. 

Canadian Agency Promotes 5 

_ McConnell, Eastman & Co., Lon- | 
| don, Ont., has named four v.p.s and 
a director. The v.p.s are W. T.| 
Blakely, manager of the Montreal | 
office; James W. Thain, senior ac- 
count executive; G. Gordon Wood, 
Vancouver office manager, and L. 
'K. Garwood, creative director of 
the Toronto office. C. S. Bowie, 
who joined the company in 1916, 
has been elected a director. 


Two join Radio & TV Sales 


Don Wright, former radio pro-| 
|ducer, and Andre Rancourt, radio 
artist, have joined Radio & Tele-| 
vision Sales Inc.; Toronto. Mr. 
Wright heads English station sales 
operations, working out of Tor- 
;onto. Mr. Rancourt manages 
French language station sales in 
Montreal. 


of its first national campaign. The copy is institutional, but succeeding ads will use a 

straight selling approach. Blue Shield will use similar ads on a smaller scale. The 

voluntary insurance groups hope to induce local associations to follow through with 
ads plugging local benefit scales. 


_Philco Promotes Four 


Philco Corp., Philadelphia, has 
promoted John J. Goldschmeding 
Jr., Texas division manager since 
1949, to refrigerator sales manager 
of its appliance division. He suc- 
ceeds A. J. Rosebraugh, who has 
been named a v.p. of the appliance 
division. Succeeding Mr. Gold- 
schmeding as Texas division man- 
ager is James T. McMurphy, for- 
merly electronic representative in 
the Capital division, Washington. 
Alfred O. Tepper, appliance repre- 
sentative in the Capital division, 
has been advanced to appliance 
and electronic representative in 
the division. 


New York Life Slates Series 
New York Life Insurance Co., 
New York, broke the first in a 
new series of hard-sell ads with a 
b&w page in the New York Times 
Magazine on March 21. Aimed at 
the general public and business 
and professional people, the ads 
are the result of a year-and-a-half 
analysis of the company’s policies, 
and list annual premium rates for 
different age groups. Compton Ad- 
vertising, New York, is the agency. 


Walsh Promotes Two 

Walsh Advertising Co., Toronto, 
has promoted K. G. (Ken) Ander- 
son to v.p. and managing director 
of the Toronto office and Richard 
T. Hawkins, formerly senior ac- 
count executive, to manager of the 
Windsor office. Mr. Anderson, who 
has been with the company for 
more than 18 years, will direct the 
creative and operational services 
of the agency. 
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CanadiansConfide * 


1954 Buying Plans 
for Gallup Study 


Ottawa, March 30—John Ca- 
nuck isn’t scared of unemploy-| 
ment or a business recession and’ 
is planning to buy plenty of con- 


sumer durables this year, the Gal- | 


lup poll has found. 

Just as many Canadians are, 
planning to buy such items as cars, 
radios, tv sets and washing ma- 
chines today as they were last fall | 
or in the fall of 1952. | 

The poll found that since defi- 
nite buying plans in the minds 
of consumers run ahead of retail 
sales, there are good grounds for 
optimism in predicting a steady 
economy for some time to come. 


e Gallup representatives asked, 
“Do you definitely plan to buy any 
of the following during the next 
six months: Car, electric refrig- 
erator, radio, vacuum. cleaner, 
washing machine, television set?” 
Comparing the three studies made 
since October, 1952, Gallup finds | 
buying plans have remained gen- 
erally stable. | 

A slight decrease in buying 
plans was found in the maritimes, 
where unemployment is a more) 
serious problem. Quebec emerged | 
as a good potential market for tv) 


sets, the poll reports. Last fall, | 
9% of its citizens were planning | 
to invest in video; today the figure | 


has risen to 11%. There has also 


° : | 
been an increase in the number) 


of consumers planning to buy cars, 
vacuum cleaners and washing ma- 
chines there. 


The market potential in Ontario | 
remains steady. On the prairies, | 


more people say they plan to buy 


cars today (10%), compared to. 
last fall (5%), but this probably 
reflects a seasonal variation pri-| 


marily. 


Packaging Firm Created 


John D. Buckingham and Wil-| 
liam E. Wingard, former v.p. and | 
purchasing agent respectively of) 
Lucien Lelong, have organized a_ 


creative packaging and design or- 


ganization, Buckingham Associ- | 
ates, with headquarters at 721. 
Roger Ave., Kenilworth, Ill. In) 
the Chicago area the firm will rep-| 


resent the House of Harley Inc., 
New York package designer and 
manufacturer; Williams Bros., 
maker of set-up boxes; Formold 
Plastics; Duveen Soap Co.; A. J. 
Anderson, producer of labels; 


Evans-Crowder, manufacturer of) 


cosmetic dispensers and atomizers, 
and Acadia Powder Puff Co. 


German Beer Being Introduced 
Kulmbach Brewing Co., New 
York, sole importer of Monkshof- 
brau, said to have been brewed in 
Kulmbach, Bavaria, since 1349, has 
appointed Dunay Co., New York, 
to handle advertising in this coun- 
try for the imported brew. Plans 
call for business paper and direct 
mail advertising at the outset with 
consumer advertising in newspa- 
pers and magazines following the 
introductory promotion. 


Four A’s Appoints Chernin 
Kenneth E. Chernin has joined 
the headquarters staff of the 
American Assn. of Advertising 
Agencies, New York, as an execu- 


tive on public relations and radio’! 


and television production activi- 
ties. He was formerly with the 
U. S. Chamber of Commerce as 
advertising administrator and sec- 
retary to the chamber’s committee 
on advertising. 


Pavia Directs Pan Am Week 

Pavia Advertising Agency, San 
Francisco, has been appointed to 
direct advertising and public re- 
lations for Pan American Week, 
April 11-17. The agency has moved 
its offices to the Pacific Bldg. 


Two Appoint Brady Co. 


Gloves Inc., Johnstown, 


ARTHUR B. CARVETH, formerly associated 
with Inside Michigan and Inside Ohio, has 


been appointed Detroit manager of Esquire. ous agency for Glovecratt. 


Tele-Q Corp. Names Two 


John Jacobs and Clarence R.. 
| Bitting have been named president 
and treasurer, respectively, of 
-;/Tele-Q Corp., New York. Both. 
‘have been with the company, 
'which provides’ an automatic ©» 
| prompting service for tv, for some) ! 
|time. Mr. Jacobs engineered many | 
of the features of the system. 


| 


} ft 


Glovecraft Inc. and Stadium | 
N. -Y.,| i 
have appointed Robert B. Grady | 

Co., New York, to handle their ac- | 
counts. Posner-Zabin is the aiid 


Woolridge to Farson, Huff 


Gordon Joins Reach Robert F. Woolridge, formerly 

Richard Gordon, formerly with} with Fuller & Smith & Ross, Cleve- 
Compton Advertising, has joined|land, has been appointed an ac-| 
the media department of Reach,! count executive of Farson, Huff & | 


Yates & Mattoon, New York. Northlich, Cincinnati. 
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more people than 
live in lowa wil 
to Colorado! | 


Colorado’s summer market, enriched by the annual influx of vacationists, 
offers you a bonus of 3,300,000 extra consumers, $230,000,000 extra sales. 
Equally important, you can sell this unique market with the economy of single 
medium coverage. The Denver Post’s EMPIRE Magazine gives you 85% 


coverage of Metropolitan Denver, 63% coverage of the entire State of Colorado. 


In terms of market, of coverage, of cost, it makes good sales sense to increase 


your summer schedule in The Denver Post. 


CIRCULATION 
EE 
I distenticstinshanicioncephsbabeiene .....350,757 
Empire Magazine and Comics 384,570 


A.B.C. Publisher’s Statement 
September 30, 1953 


THE DENVER POST 


The Voice of the Rocky Mountain Empire — 


PALMER HOYT, EOITOR AND PUBLISHER. 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 
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56 
Ridgway Moves to Clayton 
Ridgway Co. has moved from St. 


Louis into larger quarters in the 
Brown Blidg., Clayton, Mo. 


NO PROMOTION CAMPAIGN 
IS COMPLETE WITHOUT 


a 


DAY-GLO 
Daylight 
Fluorescent 


Colors @ 


The Brightest 
Colors in 
the World 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS | 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 
4097 Madison Avenue, Montreal 28, Quebec 


'@ The 


Chevrolet Dealer 
Offers Definition 
of ‘Super Service’ 


HartForpD, March 31—Public re- 
lations-weary promotion = execs 
might take a well-groomed lead 
from the courtesy book of Sloate 
Chevrolet Co. here. 

When AA’s Hartford corre- 
spondent found his 1953 Chevvie 
needed its clutch tightened, he 
found courtesy practically oozing 
from the fingertips of salesmen, 


mechanics, foremen and_ even 
switchboard operators. 
Driving into the sprawling 


Sloate plant adjacent to Hartford’s 
Union Station, he found a garage 
door which opened automatically | 


| 


as he entered the driveway. A| 
service foreman approached im-| 
mediately and said, ‘Good after- 
noon, sir. Can we be of service?” 


foreman checked _ the 
clutch, reached for an intercom 
phone, and in mellow tones said, 
“How long for a clutch job? Minor 
adjustment.” 

A woman’s voice came back 
from the control room overlooking 
the service section: “Thirty to 45 
minutes.” 

The foreman filled out the serv- 
ice slip and told his customer he 
could wait in the reception room 
where two signs greeted him: 
“Courtesy—We are never too busy 
to be courteous. Our cooperation 
in politely serving your needs is, 
as always, at your command... 
This policy is a matter of pride 
with our personnel.” 


THE GOLDEN SWIRLER—A system for personalizing the art of 
mixing and serving Martinis was introduced in New York re- 
cently at the Colony restaurant. Trying it out here are Dr. John 
H. Morrissey, urologist; Herbert W. Evensen, exec. v.p. of Sea- 
gram-Distillers Corp.; Gene Cavallero, owner of the Colony; 
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Larry Wener, national field representative for Seagram’s Ancient 
Bottle gin, and Waiter L. Yates, sales manager for Seagram's 
Ancient Bottle and V. O. gin. The golden swirler is a hond-blown 
crystal glass, which is brought to the table misty cold. You swirl 
the contents yourself and pour into a chilled cocktail glass. 


The other sign defined a custo- 
mer as a person who “is doing us 
a favor by letting us serve his 
needs...The most important per- 
son in the world to us.” 

Adjacent to the clean and com- 
fortable waiting room is a phone 
booth labeled: “No charge for 
local calls.” 

To top matters off, there’s a 
large desk in the room with two 
coffee percolators and another 
sign that says: “Enjoy a cup of 
coffee on the house! Courtesy of 
Sloate Chevrolet, Super Service.” 


a A suggestion box is displayed 
near the reception room entrance, 
with green complaint slips avail- 
able close by. “At Sloate Square,” 
reads the slip, “we specialize in 
doing repair jobs that don’t come 
back—for people who do! If we 
have failed to live up to the above 
policy in your case, will you 
please tell us about it?” 

Thirty minutes later—to the 
minute—the foreman reappeared 
saying, “Your car is ready, sir. 
Just pay the cashier to your 
right.” 

The only unpleasant part of this 
experience—paying the cashier— 
was softened by the discovery of 
a clean paper napkin on the steer- 
ing wheel and the words: “Your 
steering wheel has been wiped off. 
For your convenience we have 


placed this handy napkin in your! Arthur Murray Slates Drive 


car as an added precaution to save 
your hands or gloves...Come see 
us often.” 

And that’s what’s known as 
“super service.” 


Bozell & Jacobs Adds Five 


Bozell & Jacobs, Seattle, has been 
named to direct advertising for 
five accounts previously handled 
by H. J. McGrath & Associates, 
Seattle, Portland and Spokane. 
New accounts include advertising 
in the Pacific Northwest states and 
Alaska for Packard-Bell Co., Los 
Angeles; Arthur Murray Dance 
Studios of Washington and Mon- 
tana; Bartell Drugs; Rhodes De- 
partment Store, and Rogers Candy 
Co. The last three are all in Seat- 
tle. Jerry Hines, formerly a princi- 
pal of the McGrath agency, has 
joined the Seattle office of Bozell 
& Jacobs as an account executive. 


Justesen’‘s Stores to Fritz 
Justesen’s Stores, Fresno, Cal., 
has named Jimmy Fritz & Associ- 
/ates, Hollywood, to handle its ad- 
\vertising. The chain operates 21 
supermarkets in the San Joaquin 
Valley. A co-op tv show is now be- 


ing packaged, featuring movies on 
KBID-TV, Fresno. A supplement- 
ary program of radio spots will 
also be used. 


The Arthur Murray School of 
Dancing, New York, has scheduled 
an April and May pre-summer 
promotion. B&w ads will appear in 
American Magazine, Life, Look, 
Mechanix Illustrated, Popular Me- 
chanics, Popular Science Monthly, 
Redbook and The Saturday Eve- 
ning Post and weekly insertions 
will run on Sundays in The Ameri- 
can Weekly (Pacific Coast edition 
only), New York News, New York 
Mirror, New York Times Magazine 
and This Week Magazine. The New 
York Post will be used once a 
week on a variable schedule. Ruth- 
rauff & Ryan, New York, is the 
agency. 


JWT Adds Ontario Account 


The Toronto office of J. Walter 
Thompson Co. has been appointed 
to handle advertising for Scarfe 
& Co. Ltd., Brantford, Ont. Daily 
and weekly newspapers, outdoor 
posters, radio, direct mail, trade 
papers, point of sale material and 
a promotion plan for dealers will 
be used. 


Miss Esposito Joins Gordon 


Harriet Leighton Esposito, for- 
merly advertising manager of 


| Magicolor Co., Chicago, has joined 


Phil Gordon Agency, Chicago, in 
a copy and contact capacity. 


What does the Housewife 
Think of YOUR Product? 


Passing lures don’t take away our listeners. We stack 
up. 
and night. And for faithful listening, WBNS has 
lasting appeal — a greater tune-in than all other local 


stations combined! 


CBS for CENTRAL OHIO 


. . for we carry the 20 top-rated programs, day 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


The 
market 1s in the heart of the taconite empire where the mining indus- 
tries will spend about 500 million dollars within the next 5 years. 


DULUTH-SUPERIOR 


This question 
Duluth Herald 


your product. . 


brand preference. 


ping habits. 


expanding, 


SUPERIOR CONSUMER ANALYSIS. 
reaction of the housewives in this market concerning 
. they represent the 75th Standard 
Metropolitan Sales Market in the nation. 


Write today for your copy... 
150 product classifications, including foods, soaps, 
toiletries, appliances, 


is answered for you in the 1954 
and News-Tribune DULUTH- 
Get the 


This merchandising service gives you an up-to-date 
picture of what, when and where consumers buy: 
ownership and 


buying plans. 
it covers more than 


beverages and general shop- 


developing progressive 


DULUTH HERALD ° Suluth News-Tribune 


| 80,112* 


Ridder-Johns, Inc. 
New Vork @© Chicago @ 


to cover this area effectively 


Daily 


‘Audit sureau of Circulation 


The only daily and Sunday metropolitan newspaper 


68,298* Sunday 


Gerical Advertising Representatives— 
Detroit @ Minneapolis, @ San Francisco @ Los Angeles 
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Department Store Sales... 


Sales Lag for Fifth Straight Week 


WaAsHINGTON, April 1—Depart- 
ment store sales in the U. S. for 
the week ended March 27 were 
11% behind the corresponding 
week of 1953, according to the 
weekly report of the Federal Re-| 
serve Board. This is the fifth 


Metropolitan Areas 
IES ectbenaasectoscenverease 
TED PPD. cccccenivnicees 

Fort Worth 
PRUIIII « icsscccccctitreniecrssssesis , 
| Savi PATTI ncrccescescosessesss 


San Francisco District ...... 
Metropolitan Areas 


one Seer —14 —12} eye OS aan 
acc, ate, — pe | Sunda Ges heke 
TPT Teeeer eT ir Teer eter tees = —, | les a 
eI, sinisiccaccsasntinwasuasal —13 —8 
Albuquerque o......ccccc.- ae al Westside Los Ange- 
Oklahoma City ................ — <a les .... 
See ee wail —21| Bate TO wcicssccssisscccessesee 


| San Francisco-Oakland 


| ae —10 —13| San Francisco City ... 


straight week that sales have | Dallas District .................. — —19| Oakland City .............. 


lagged behind last year’s. 

Federal Reserve officials, how- 
ever, pointed out that at least 5% | 
of the decline was due to the fact | 
that Easter is weeks later than last | 
year. Sales for the week ended | 
March 20 were down 13%. | 

Sales drops were reported for | 
every district in the nation, rang- | 


Department Store | 


Sales Barometer | 
Change from 1953 


—5% 
—-11% 
Week Jan. 1 


Ended to 
March 27, ’54 March 27, ’54 


ing from 3% in New York to 21% 
in Philadelphia. Sales from Jan. 1 
to March 27 are now 5% behind 
figures for the corresponding per- 
iod of 1953. 

The board reported that some 
sales gains were reported in items 
such as furniture, floor coverings, 
appliances and _ television _ sets. 
These products are usually not af- 


fected by Easter promotions. 
% Change from '53 


| San Jose .......... 
—13| Portland 
—30 | Salt Lake City .. 


—11| Seattle 


—12) Spokane 


—42' Tacoma 
19 | ——— 
r—Revised. 
--9 


i | Serwer Appoints Kaplan 
Joel Kaplan, with Sterling Ad- the past five years, and is current- 


—7 


*—Data not available. 


57 


= Appoints Sally Smalley 

= Mrs. Sally Smalley has _ been 

—8s|/named by the Southern California 

—15' Broadcasters Assn., Los Angeles, 

aed | be in charge of radio public 
service material and information 
‘handled by the association. Mrs. 
‘Smalley has held a number of 
posts in civic organizations during 


—19| vertising for 18 years, has resigned | ly chairman of the recreation com- 
—11| aS v.p. of the agency to join Irv-| mittee of the Federation of Com- 


—10;ing Serwer 


Advertising, 


New }|munity Coordinating Councils of 


—!1| York, in an executive capacity. |Los Angeles County. 


Some of its prettiest pi 
charts—made possibl 


ctures are those on sales 


e by $580 millions of 
dairy products alone. 


Week Ended 
Federal Reserve Mar. Mar. 
District, Area, and City 13 20 
UNITED STATES ...... —** —13 
Boston District ........ —8 —11 
Metropolitan Areas 
eee —3 --9 
Downtown Boston —5 —15 
Cambridge ................. 0 +20 
Lowell-Lawrence ......... +11 —13 
Cities 
Springfield .............. ; +5 —10 
Providence .............. —5 —31 
New York District ......... ri —i1 
Metropolitan Areas 
IID. se sccnsncicesretiasces ‘ —6 —l1 
a Te —3 —8 
en r—13 —il 
Cities 
i, re ; r—6 —10 
| ESRER ENDER Ie y —14 —16 
Philadelphia District .. r—6 —i4 
City 
Philadelphia ............. ; r—4 —15 
Cleveland District ............ —I2 —i 
Metropolitan Areas 
PERL. Bciadadebiacuietnsicéoan ‘ —§ —17 
ae —8 —19} 
Cleveland ............... ’ —l1 —19) 
Columbus ..........0.000.... —9 —11} 
PINE ccskascnccascrcceskévedins —17 —13 
SE sastncaseadenncee —10 —2n 
City 
Pittsburgh .. e . 
Richmond District ... r—# —it) 
Metropolitan Areas 
Washington .. hil r—l 13 
Downtown Wash- 

BIEN ncchecdésosihosntous ro —13) 
Baltimore ................ r—7 —12 
DIE ess ctcbetsreiseackiviows —17 —1l7 

Atlanta District .......... , —I: — 
Metropolitan Areas 
Birmingham _........... —24 —4+ 
Jacksonville ................. —2 —15 
SE Siteitiiedancsiays. Seiehicaonisnch --6 —7 
Atlanta ............ sibabieed r—15 2 
Augusta ........ Saiee —5 ° 
New Orleans .... —18 +9 
Nashville ............ —3 —13 
Chicago District |. ; ri —i 
Metropolitan Areas 
Chicago ........... ; saathidamin +3 —li 
Indianapolis ... ata —12 —19 
po nee Nee —16 --21 
UTED Scacsensesiccceriers —9 —15 
St. Louis District r—Y —I? 
Metropolitan Areas 
Little Rock +5 --9 
ae ene —15 —15! 
En 8 —11 
ee —6 —12 | 
Minneapolis District ...... —l7 — 
Metropolitan Areas 
Minneapolis-St. Paul .... ag i 
Minneapolis City .......... —23 —9| 
i i ° e| 
Cities 
Duluth-Superior ....... —T7 —10)} 
Kansas City District ..... —ti1 —ilf 


Metropolitan Areas 


dollars of income from 


Want to be 


properly introduced 
to the Nation's 


Greatest Dairy Farmers? 


Nothing equals an introduction by an old friend 
and trusted acquaintance. And here in Wisconsin, 
one of the farmers’ hardest working friends is the 
Wisconsin Agriculturist and Farmer. 


It’s friendship based on mutual respect and 
confidence—built during the 106 years the “‘Ag”’ 
has been serving the farmers’ best interests. It’s 
the Wisconsin farmers’ homestate farm paper, and 


they depend on it most. For the 


“Ag’’ gives them 


more useful dairy farming information than any 


other farm publication. 


Let us help you get your products and services 
solidly established in the Wisconsin farm market. 
We will introduce you. In addition, we can tell you 
all about these top dairy farmers. We can tell you 
who rents and who owns their farms... what their 
investments are . . . how far they travel to shop 
... what incomes they have to spend . . . and what 
they intend to buy this year. We can give you 
these answers, and dozens of others too. 


And another important fact . 


.. With an intro- 


duction by Wisconsin Agriculturist and Farmer, 


we'll open the doors of 9 out 


of 10 Wisconsin 


farm homes to your sales message. Want other 
information? We’ll be pleased to give you all the 


details you can use. 


WISCONSIN 


riculturist AND FARMER 


DANTE M. PIERCE, Publisher, Racine, Wisconsin 
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the TRAVELER'S 
Spending GUIDE 


ie CHICAGO Your Host 


So) MAGAZINE 


Here is a literary where to go .. . what to buy guide which is placed 
aboard inbound Chicago trains, planes and busses at the point of de- 
parture. Travelers (with purchasing power) read this magazine en route, 
leisurely . . . with time to make up their minds. 


SHOW Them What To Do in CHICAGO Your Host 
For Rates write CHICAGO Your Host, 224 S. Michigan Ave., Chicago 4, Illinois 


WANTED: Publisher's Reps in New York, California, Washington, Ohio, 
Florida, Canada (or wherever our Chicago visitors go from here!) 


Kaiser Opens Doors to All 

Kaiser Graphic Arts, Oakland, 
Cal., created in 1947 to serve only 
the Henry J. Kaiser companies 
with editorial, art and printing 
services, has entered the field of 
commercial printing and publish- 
ing. F. Q. Hewitt is manager of 
the new operation; Walter Rising, 
sales manager; Morrison Fetzer, 
art director; Robert G. Conner, 
editorial director, and Don Pingree, 
plant superintendent. 


Marcato Joins K&E 

Bob Marcato, a free lance pro- 
ducer from the West Coast, has 
joined the radio-tv department of 
Kenyon & Eckhardt, New York. He 
will work on new shows and on 
RCA radio and tv activities. 


Petry Lines Up With BAB 
Edward Peiry & Co. has joined 

the Broadcast Advertising Bureau, 

'New York. Petry is the 12th 


station representative company to|™ 


become a member of the radio 
| promotion bureau. 


House Beautiful 


families 


that’s because House BeauTirut families have the 
time and money necessary to travel and every month 
House BEaAvuTIFUL editorial features show them “How 
to Leave Home and Like It.” 

Yes, House BEAUTIFUL families regard travel as 
much an integral part of good living as they do fine 
food, gracious homes, expensive auiomobiles and 
sterling silver. They want the best on every occasion. 
And House BeauTIFUL families can afford the best; 
over half have incomes of $10,000 or more. (No other 
magazine delivers families in this group for as low a 
cost per M as House BEAUTIFUL. ) 


To sell travel you must sell both husband and wife. 
Among House BEauTIFUL’s over 24% million readers* 
64% are women and 36% are men. 


These alert advertisers are selling the House 


BEAUTIFUL audience; 


Bermuda Trade Development 
Board 
Castle Harbour 
Hotel St. George 
Canadian Government 
Travel Bureau 
Canadian Pacific Railway 
Cuban Tourist Commission 
Direccion General de 
Turismo (Mexico) 
El Mirador 
Gideon Putnam Hotel 
Grace Line 
Italian State 
Tourist Office 


don’t 
dream 
about travel... 


they 


travel! 


oA) 


Manoir Richelieu 

Moore-McCormack Lines 

New Brunswick 
Travel Bureau 

Provincial Publicity Bureau, 
Quebec 

Sun Valley—Union Pacific R.R. 

Virginia—Dept. of Conservation 
& Development 


*4,5 readers per copy. 


yes, House Beautirut read- 
ers are ready to go. To get 
results advertisers merely have 
to tell them where and how to 
get there. 


Wouldn’t you like to tell House 
BEAUTIFUL readers where to 
go? You can by sending in your 
advertising space order today. 


Advertising Age, April 5, 1954 


vr i ; 
lets you tan...mnever burn !* 
Be sut safe..oom sure with Tartan There is se bettgr suntan lation 
a wm the country today Wordertuily easy to apple ..greasetess . Tarten 
«iti al dry the soa. Put your trust © a suntan lottan that can sey 


Preterred by mepams trom coast 
i Lotign of Tartan Cream Suntan Lotion. 


ate 


‘YOUTH AT PLAY’—Getting set for the 
sunbathing season, McKesson & Robbins is 
scheduiing th's ad for Tartan suntan lo- 
tion in June and July issues of 12 con- 
sumer magazines. “The appealing photo- 
graph, featuring American youth at play,” 
Tartan says, will also be incorporated in a 
point of purchase display in drugstores, 
and television and spot radio will be used. 
Ellington & Co., New York, is the agency. 


Illinois Bell Sets 


Out to Sell Its New 
Services, Equipment 


Cuicaco, March 30—Illinois Bell 
Telephone Co. has come up with 
a roster of new services and spe- 
cial equipment which it says it is 
about to “get out and sell.” 

Shortages and increased demand 
due to wars have been holding it 
back, the company says, but now 
it is ready to expand its line of 
services. 

The company already has set 
out to merchandise long-distance 
calls to its subscribers. But it has 
other, more luxurious, items to 
peddle too. 


# These include an office or bed- 
room extension phone with a 
switch that turns off the bell. Or, 
if you can’t hear the bell because 
you live in a boiler factory or 
some other equally noisy place, 
you can equip your phone with 
horns, bells or gongs. 

If you love beauty and would 
have it about you at all times, not 
only can you have’ melodious 
chimes put on your phone, but 
you can get it in two-tone color 
combinations or in eight different 
colors. 

You can get a retractile cord 
which will stretch to four times its 
length without knotting. You can 
also get a dial light so you can 
dial in the dark. If you’re hard of 
hearing, the company will put an 
amplifier on your phone. 


Dreicer Offers Cocktail Record 

Maurice C. Dreicer Programs, 
New York, has come up with what 
it calls the world’s only verbal 
cocktail manual—a 10” two-side 
long-playing record describing 
how to make America’s most pop- 
ular cocktails and long drinks. 
The record, which sells for $5, 


| gives advice on what brands to use. 


Briones to Allan Associates 
Briones & Co., New York im- 
porter of wines and liqueurs, has 
appointed Allan Associates, New 
York, foreign language advertising 
consultant, to handle foreign lan- 
guage advertising in the U. S. 


Most of the advertising planned 
is for Spanish language media. 
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Travel Ad Budgets 
Don't Match Market 


(Continued from Page 3) 
1952 travel advertising in U. S. 
media at $47,300,000. 


s The unfortunate truth is that ad 
budgets of American resort areas 


only two, are notoriously small. 
And it is unlikely that these budg- 
ets will be substantially increased 
this year, or next, or the year 
after. The continuing drawback in 
travel advertising, of course, is that 
the money spent by tourists at 
resorts and abroad goes into the 


hands of retail operations like 
hotels, restaurants, taxis, buses, 
theaters, night clubs, souvenir 


shops—enterprises unlikely to be 
substantial advertisers. ; 
In 1951, states, areas and cities in 
the U. S. spent slightly more than 
$10,000,000 on travel promotion. 
While this figure was increased by 
several million dollars last year, 
the budget represents a miniscule 
promotion effort in terms of the 
dollar-worth of the market. 


® Great Britain, to take an exam- 
ple abroad, spent $1,400,000 on 
overseas advertising in 1952. In 
that same year, tourists in Britain 
spent $320,600,000 (Americans ac- 
counted for $88,340,000 of that fig- 
ure). Thus, for every dollar it 
spent on promotion, Britain en- 
joyed a return of $229. 

Last year, with receipts from 
American tourists at about the 
$100,009,000 mark, Great Britain, 
the most freehanded of the Euro- 
pean government advertisers, in- 
vested only $400,000 in travel ad- 
vertising in the U. S. 

Among a half-dozen suggestions 
for spurring foreign travel which it 
proposes in its brand-new “Travel 
Dollars” report, the American Ex- 
press Co. declares that advertising 
and publicity programs “are, 
generally speaking, inadequate. .. 
foreign countries are not plowing 


SUCCESS 


This is how William R. Wilson, 
Public Relations Manager,Lock- 
heed Aircraft Corp., tells it in 


his own words: “In a recent 
savings bond sales campaign, 
we used a trip to Paris by TWA 
Constellation as the grand prize. 
it created a great deal of inter- 
est in the campaign and un- 
doubtedly was the major factor 
in its success. We added nearly 
16,000 employees to the savings 
bond payroll deduction plan.” 


For information on how TWA 
Travel Awards can help you get 
action, write to Travel Awards 
Program, Dept. AA 4-5, TWA, 380 
Madison Ave., New York 17, N. Y. 


TWA travel awards get 


BUYING ACTION 
Fly the finest...Fly TWA 


back into promotion sums of 
money in proportion to the dollars 
they earn or hope to attract.” 


® American Express figures the 


: ‘ratio of advertising expenditures 
and foreign governments, to name) 


by all foreign countries to revenue 


at 0.6%—as compared with 2% for, lars were increased. Take a look at 

foreign flag international carriers, | Nassau, the agents say. 

2.3% for the U. S. equivalents, and | 

a lordly 4.0% for U. S. acetal In the _ classic example of 

goods industries. |Nassau, quoted in Curtis Pub- 
That 0.6% figure is enough to| lishing Co.’s fourth survey of “The 

make American travel agents cry | Travel Market of the U. S.,” the 

in their stout. The figures show figures tell the story best: 


that 29% of all the agents’ volume Ad Money 
comes from European travel, and. (British Dollar No. 


that 73% of all Americans who Year Pounds) Receipts Visitors 
visit Europe pass through the 1947 100,000 Not Available 30,693 
agents’ hands. The agents’ take 1948 100,000 $10,214,000 34,752 
would zoom if the promotion dol-| 1949 100,000 10,407,000 32,018 


59 
1950 156,000 13,858,000 45,371 
1951 200,000 20,548,000 68,502 
1952 292,000 19,521,000 84,718 


Despite the low budgets of 
governments and resort areas here 
and abroad, however, the fantastic 
U. S. travel market, which bur- 
geoned and boomed so rapidly 
after the war, will probably remain 
on a high, cushy, gold-plated 
plateau this year. 

In short, the travel outlook for 
1954 is that business will at least 
match 1953, which was a good year 


Meet the girl who sets fashion in motion! She’s GLAMOUR’s Girl with a Job 
who influences all the other girls. Who’s looked up to... copied .. . who 


turns something “‘new’”’ 


it. She buys constantly with a keen, selective eye, spotting the news in 
GLAMOUR, tracking it down lunch hours and special nights of the week. 
Make her non-stop buying spree your big business! Give her exactly what 
she wants... what she SEES in GLAMOUR, her cut-to-order fashion magazine. 
GLAMOUR does a job for the girl with a job... and does the best job for you. 


The girl who's followed by millions reads (, [ { / / () [ } 


she’s your best customer! 


into something “‘hot”’ by the simple act of wearing 


GLAMOUR 


48 ways to wear colour 


t 


... the leading fashion magazine for the Girl with a Job 


THE CONDE NAST PUBLICATIONS, INC., PUBLISHERS OF VOGUE, GLAMOUR AND HOUSE AND GARDEN 
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WHERE THEY COME 


VISITOR DOLLARS 


FROM 


visitor pottars— WHERE THEY CO 


visitor potLtars— WHO GETS THEM 
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DOLLARS BREAKDOWN—When the Hawaiian Visitors Bureauy studied the ‘Impact of Visitor Dollars” in 
1952, John Child, head of John Child & Co., Honolulu business survey and research service firm that 


indeed. The first half of 1954 
should see Americans wtih dispos- 


able income running at an annual) they’re among the top ten occupa-_ 


sioned people (now about 12,500,- 
000) augurs well for travel, since 


rate of about $250 billion in dis-|tions listed by passport applicants. 


posable income—about as much as 


5. Add to these the two-day 


they had in the January-June, 1953 | weekend. 


period. 


According to the American Au- 


tomobile Assn., 66,000,000 Amer- 


# It was last year that a record) icans pile into 22,000,000 automo- 


899,461 passengers (including 
about 400,000 Americans) traveled 
by North Atlantic steamship be- 
tween North America and Europe, 
while another 313,858 persons trav- 
eled by air. Steamships carried 
200,304 persons between the U. S. 
and Bermuda, the Caribbean and 
South America last year, while 
another 944,383 travelers went be- 
tween these points by air. 

Both steamships and airlines are | 
optimistic about 1954. The surface 
vessels expect to surpass 900,000 
paid voyages, while the airlines are 
talking of a year about 10% better 
than 1953. 

As for airline travel in the U. S., 
the Air Transport Assn. reported 
that 33,000,000 passengers were 
carried last year. In 1952, the fig- 
ure was put at 26,200,000. The 
association expects that passenger 
totals will jump to 38,700,000 by 
next year. 


® Meanwhile, Leslie Gould, finan- 
cial editor of the New York Jour- 
val-American, has reported that 
bus passengers last year spent $1,- 
350,000,000 for _ transportation, 
while air passengers were paying 
out $795,000,000 and railroad pas- 
sengers were putting up $779,000,- 
000. These figures, it was pointed 
out, put the airlines ahead of the 
railroads for the first time. 

The figures also represent a gain 
of $106,000,000 for the airlines, 
$52,000,000 for the bus outfits, and 
a loss of $38,000,000 for the rail- 
roads. The over-all gain for the 
carriers, after absorbing rails’ 
losses, was $120,000,000 more spent 
on transportation last vear than in 
1952. 


8 All in all, the long-term outlook 
for travel and tourism is de- 
finitely on the bright side: 

1. The U. S. population is up, 
and reaching new highs each year. 

2. Incomes are still rising, and 
discretionary spending power is 
five times what it was 14 years ago. 

3. Anywhere from 42,000,000 to 
45,000,000 people currently enjoy 
paid vacations. 

4. The growing number of pen- 


biles for vacations each _ year, 
traveling 1,200 miles before they 
reach home again. Along the way 
these vacationers scatter $9 billion. 
As for money spent abroad, only 
once in the nine years from 1946 to 
1953 have Americans failed to 
spend more money in foreign 
countries than they expended the 
preceding year. 

The figures (reported by the 


American Express Co.) show up 
like this: 
Spent 
Year (Millions) 
1946 $480 
1947 605 
1948 679 
1949 785 
1950 874 
1951 854 
1952 997 
1953 1,077 


where they go, and 


Who is the American who is 
going on spending the billions of 
dollars that keep the travel indus- 
try in high gear? Well, if it’s the 
American who goes to Europe, 
here’s a partial description of the 
man (courtesy of “A Survey of the 
Passengers of American Export 
Lines,” prepared by U. S. News & 
World Report). 


@® Our averaged man is 45 or 
older, married, college-educated. 
His family income is $17,432; he 
comes from a city of 500,000 or 
more population in the Middle 
Atlantic region. Mostly he goes 
abroad by himself, spending at 
least one and less than six months 
away from home. He gets on the 
boat in the first place for pleasure, 
education, business or religious 
reasons, in that order. 

| His total outlay for the trip is 
‘about $3,300 and he makes his 
| travel arrangements with an agent 
(86.5% of the time. In most cases 
the head of a household, our 
traveler is a 50-50 proposition to 
be either an executive-managerial 
type or a professional-clerical-re- 
tired type. He says he reads a 


The ang. | 


Progressive travel agents are finding out fast why 


"ay 
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it poy: to concentrate on welling “Thrift Seasan” rrovel 
to Evrape tt helps build year ‘round profits by 
extending the travel secsan And it increases 
peck menth profits by putting you out in front for b.gh- 
season business, too. Whor's mare, “Thrift Season travel 
is eory to soll because transotlantic fares are then at 


thew lowest ond choke accammodations ore easer to 


i oe obtain. So why net spotlight “Thrift Season” travel 


~ 
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TELLING AGENTS— 
European Trade Com.- | 
mission, which repre- | 
sents 21 countries, is 
taking space in ASTA | 
Travel News, Travel | 
Agent 
Trade this month to 
point up the virtues 
of thrift season trav- 
el. In 
1952-'53, a total of 
194,965 
went to Europe. In 
the previous year, 


who gets them. 


number of magazines including 


Time, Life, Vogue, The Saturday | 


| Evening Post, Newsweek, National 
|Geographic Magazine, Holiday, 
| Better Homes & Gardens, Ladies’ 
‘Home Journal, Look, The New 
Yorker and U. S. News & World 
Report, among others. 


'@ (His list of magazines is in 
/many respects similar to a compi- 
lation of the top ten books in travel, 
hotel and resort advertising pages 
last year. These, alphabetically, 
are: Field & Stream, Holiday, Na- 
tional Geographic Magazine, News- 
week, Outdoor Life, Sunset, The 
New Yorker, The Saturday Eve- 
ning Post, Time and U. S. News & 
World Report.) 

Our man was a member of 20,- 
160,000 U. S. families that took 
34,272,000 vacation trips (between 
April. 1952, and March, 1953). He 
was only one of 82,253,000 vaca- 
tioners and his trip outside the 
U. S. helped make foreign trips 
account for 6.3% of all vacation 
trips. Of the more than 34,000,000 
vacation trips taken last year, only 
2,200,000 were to countries outside 
the U. S. 

Most of these outside-U. S. trips 
/ were to Canada (65.1%). Then the 
popularity parade listed Mexico 

(15.3%), Caribbean area and Latin 
America (7.1%), Europe (5.7%), 
‘and all other countries (6.8% 


/@ Adding to the ranks of Amer- 
icans who are traveling abroad is 
,a new kind of tourist—the top 
salesman who wins travel prizes 
in sales-incentive contests spon- 
sored by his company. 

American business will lay out 
millions this year to run _ sales 
contests and pack the winners off 


to Bermuda, Nassau, Haiti or 
!Paris. General Electric, for in- 
stance, once offered distributor 


salesmen an eight-mile air trip for 
each automatic electric heating 
blanket they sold. Prizes approxi- 
mated 2,000,000 miles of air travel. 


and Travel m The all-expense vacation trip 


that winning salesmen get is an in- 
centive that is growing in popular- 


Sept.-April ity. 


“In a year when business is 


Americans likely to intensify promotion to 


maintain high sales,’ says the 


the total was 149.8 ag, “merican Automobile Assn., “the 


and in 1950-1951 it 
was 110,104. 


travel prize may well reach large 


conducted the study for the bureau, came up with this graph showing where the dollars come from, 


serve both to stimulate trade and 
open new travel markets.” 


@ Various sales incentive com- 
panies have come forth to oversee 
the travel gimmick. Among them 
is Cappel, MacDonald & Co., Chi- 
cago, which has spent years in the 
incentive business, and which set 
up a travel division last year. The 
division is expected to bill at 
least $5,000,000 this year. 

Another such outfit is Todd En- 
terprises, New York, which offers 
an incentive package that costs a 
company about $6,750 on the 
average. Customers include Gen- 
eral Electric, Remington Rand and 
Westinghouse. 

Earlier this year, the travel- 
prize idea spread to New York de- 
partment stores. Gimbels offered 
a two-week trip to Paris for two. 
No strings, no gimmicks; simply 
walk into the store, fill out a 
blank received from a TWA hostess 
and go home and await results. 

Not to be outdone, Macy’s of- 
fered a trip for two to Las Vegas. 
Also in January, the Maico Hear- 
ing Foundation took ad space to 
offer a free trip to Hawaii for two 
in return for the name of a hard- 
of-hearing person and 25 words on 
“how he would benefit and enjoy 
life more with better hearing.” 


s And now there are plans under 
foot for vacation “clubs” that will 
operate much _ like Christmas 
clubs—regular savings (through 
payroll deductions or otherwise) 
for a yearly trip. Just the other 
day Pan American World Airways 
announced an instalment plan for 
travel. On May 1 the company 
will send Americans to Rome, 
Paris, or wherever they choose for 
only 10% down and 20 months to 
pay. 

That brings up an important as- 
pect of today’s travel business: it 
is not dominated by the oldtime 
“idle rich.” One of the travel re- 
volutions is the appearance in 
great numbers of the middle-in- 
come vacationer. Trans World Air- 
lines, an advocate of air coach 
expansion, believes that air coach 
accommodations will eventually 
account for 70% of the line’s 
business, with first-class clients in 
the 30% category. 

Curtis Publishing Co. surveys 
show that while the higher the 


| proportions. In this way it would 


income, the more vacations, nearly 
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THE LIFE CYCLE OF VISITOR DOLLARS 
OF $29,000,000 Brought to Hawaii by Visitors in 1952 


Was ------ COES BACK TO THE MAINLAND 
for more Goods and Federal Toxes 


THIS 60°. STAYS IN HAWAII TO B 
thin money that is tet — 


ee ee COES BACK TO THE MAINLAND 
tor more Goods and Federal Taxes 


+ 
THIS 6O% STAYS IN HAWAII TO 8E 
gan and the spending continues 


By the time the “last” of the Visiter Dollars have been sent 
back to the mainland tor New Supplies or Federal Taxes 


THE 29 MILLION VISITOR DOLLARS 
have been turned into 


72 MILLION DOLLARS OF LOCAL BUSINESS 


LIFE CYCLE—This pie-chart supplements the 

large dollar-breakdown chart on Page 60. 

It shows what percentage of visitors’ dol- 
lars are turned into local business. 


32% of the families with less than 
$2,000 income annually take vaca- 
tion trips. Where the income is 
between $2,000 and $3,000, better 
than 40% of the families went on 
vacation. The figure jumped to 


52% for families with between | 


$3,000 and $5,000 income. 


s The establishment of a U. S. 
Travel Commission is something 
Magazine Publishers 
Assn., which represents 396 maga- 
zines with a combined circulation 
of about 146,000,000, is supporting. 

Such a group would stimulate 
travel promotion here and abroad 


ate in programs for broadening the 
market by encouraging lower cost 


and larger capacity transport. It. 
would also serve as a clearing. 


house for interchanging informa- 
tion. 


s Testimony offered last month on 
behalf of such a commission by 
Somerset R. Waters of American 
Magazine included the view that 


the U. S. is remiss in having “no | 
personnel assigned to the task of! 
encouraging travel to and from the 


U. S.” 


One of the problems which needs | 
the attention of the suggested | 


travel commission, according to Mr. 


Waters, is the extent to which in-| 


ternational tourism can be ex- 
panded. Apparently, Americans 
last year spent on foreign travel 


only half as large a percentage of | 


Send for these FACTS 
before you ACT! 


THE ce 
BUYING Me: 
POWER ot the ARTIST 


3 comprehensive surveys made by the 
Charles L. Rumrill Company and Kemp 
Research Organization, including what 
artists earn, what they spend, how, what 
and where they buy. 

Finger-tip FACTS highlighting the 
amazing pulling power of the AMERICAN 
ARTIST MAGAZINE, world’s most widely 
read art magazine, favorite periodical of 
the working artist and a $50,000,000 
class market! Paid distribution averag- 
ing 48,000 copies per issue. Readership 
in excess of 300,000. 


Yours for the Asking ! 


1 — The Buying Power of the Artist. 


2 — The Buying Power of the Art Director 
and the Commercial Artist 


3 — The Artist as a Travel Prospect 


Write or Phone tor your 3 FREE 
surveys and sample copy of magazine: 


M4 4 24 W 40th St. New York 18 
american artis CHichering 4-278 


their income as they spent 25 years 


ago. 


with national income,” he said, 
“our expenditures in foreign travel 
in 1953 should have been close to 
$2.5 billion, instead of a little over 
$1 billion.” 


a In Mr. Waters’ view, such a 
commission could examine wheth- 
er foreign governments “which 
need U. S. dollars” are really 
making a strong effort to attract 
American tourists. The truth is, he 
said, that only a “small attempt” is 
being made. 

He said that European coun- 
tries gave “a pitifully small” per- 
centage of income from tourists to 
advertising and promotion; that 
European carriers, while improv- 
ing their promotional efforts, could 
increase their efforts in selling, ad- 
vertising and publicity. 

“We in the magazine business 
feel that we are playing an impor- 
tant role in the encouragement of 
travel,” said Mr. Waters, ‘but be- 
lieve future growth must depend 


“If foreign travel had kept pace | 


Passenger Travel to 
Europe Since 1950 

New York, April 1—Im- 
migration & Naturalization 
Service figures show pas- 
senger travel from the U. S. 
to Europe since 1950 (year 
ended June 30) looks like 
this: 


Year By Sea By Air 
1950 296,996 135,804 
1951 262,378 137,733 
1952 308,654 177,432 
1953 354,522 245,720 


For the first four months 
of the year beginning July, 
1953, the figures were: 


1953 By Sea By Air 
July . 54,353 33,010 
August 35,420 24,482 
September 34,822 20,229 
October 20,796 16,957 


on the initiative and effort of the 
tourist areas to sell themselves to 
the U. S. public. Much more must 
be done by our own government 


‘and by foreign governments to 
promote the increase of tourism. 

“To grow from the present level 
of tourist traffic will require the 
use of all of the sales and promo- 
tional techniques that are applied 
by other industries to sell their 
products to the U. S. public,” Mr. 
Waters said. 


® These tools, of course, include | 
magazines and their use as a 
medium for travel advertising, so 
the magazine men are understand- 
ably enthusiastic about a _ travel 
commission. The travel agents 
themselves appear to be somewhat 
restrained; they’d be happy if 
tourism were increased, but they’re 
afraid of government interference 
in their business. 

And the National Assn. of Travel 
Organizations has the following 
reservations: 

“There is a fallacy in the reason- 
ing that the volume of U. S. travel 


THE. 


spending in foreign countries can) 
be increased from $1.2 billion to 
$2.5 billion per year without any 


adverse effect upon the domestic 


For 
Complete Coverage 
of the 
travel industry 


Reaching 
Advertising and sales 
executives of 
Airlines, shiplines 
railroads, hotels 
resorts, buslines 
tourist bureaus 
travel agencies and 
tour operators 


2 West 46th Street 
New York 36, N. Y. 


by international agencies, prepare | 
travel market studies, and cooper-. 


! 
| 
| 


| 
| 


owned and read by over 2,000,000 


of the most travel-minded families in America 


nothing like curiosity! 


... and no magazine’s readers have it more abundantly 
than the 2,000,000-plus families who study the living, 

colorful pages of their National Geographic Magazine 
every month. 


This is the same healthy curiosity that makes these 
families the most travel-minded people in America. It 
figures. First, they read and learn about interesting places 
in their National Geographic. Then comes the urge to 
go and see for themselves! 


Happily, too, they can! Their incomes are among the 
highest of any magazine readers. They have also the 

education to appreciate . . 
opportunity to travel often and far. So they do. 


. the curiosity, inclination and 


These families would be remarkable customers even if 
there were only a few of them. But — we repeat it — 

there are today over 2,000,000 families who regularly read 
The National Geographic (which they own). 


They’re going places . . . and so is their favorite 
magazine. Our paid circulation, zooming by an 

impressive 67% since 1945, is now at an all-time high. 
What we have is a real model for media economy. So if 
you're selling transportation, resorts, or any of half 

a hundred other quality commodities — put your curiosity 
into gear. Ask us for the facts on how economically 

you can persuade National Geographic families to travel 
to places where your sales are made. 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D. C. 
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travel business or the national 
ecamomy,” said an editorial in) 
NATO's February issue of Travel 
USA. 


s “NATO research indicates that} 
the people of the U.S.A. have just! 
so much money to spend on! 
travel,” the editorial continued. 
“If $1.3 billion more is to be spent 
on foreign travel, this would not, 
come out of thin air. It would be) 
diverted from its present source— | 
domestic travel. The total annual 
expenditures on domestic tourist 
travel are currently $16.6 billion; | 
$1.3. billion diverted from this | 
would be a drop of nearly 8%. | 

“This would affect employment 
in thousands of enterprises serv-| 
icing travel and would reduce the 
flow of new money into hundreds 


Mexico Plans Big Ad 
Drive to Get Tourists 


New York, April 1—The 
Mexican government tourist 
office today announced it 
would start its biggest ad 
drive to attract U. S. tourists 
(about 15% of American for- 
eign travelers visit Mexico). 
The campaign starts April 11, 
with 200- and 300-line ads 
to appear regularly in major 
eastern and southern U. S. 
newspapers. Quarter and 
full pages will appear in 
magazines. 

Caples Co. is handling. 


WASSAU 1952  #/0.00 


BERMUDA 1953 $7.24 


HAWAII-1959 #6.96* 


FRANCE :19§3° \B186 
SAMAICA: 1953 F141 
GREAT BRAIN ‘1953 $4.23 


HAIT1\ 195? #0.70 
CANADA ‘1953? $0.64 


NETHERLANDS: WEST INDIE $1953 ‘$0.90 


AVERAGE: BZ.4AS 


~~ = 


tion.” 


see the start of a reciprocal p 


of communities throughout the na-| gram of travel into the U. S. The 
/two-way concept, reports NATO, is 
The NATO would also like to|an appealing one to the Depart- 


ro-'ment of Commerce. 


OWNED AND OPERATED BY UNION PACIFIC RAILROAD 


... BUT THEIR CHANCES 
ARE BEST AT 


You know the type—always some- 
thing wrong—"“'the sun comes up 
two minutes late...the golf course 
is tough”...and on and on. 


One reason Sun Valley is so 
popular—it takes particular pleas- 
ure in pleasing the hard-to-please. 
So, if you're in favor of fun in the 
first place, we know you'll have 
the time of your life at Sun Valley. 

* * * 


FOR RESERVATIONS address Mr. Winston 
McCrea, Mgr., Sun Valley, Idaho or Union 
Pacific Railroad, Room 1947, Omaha 2, 
Nebraska, or see your local travel agent. 


FOR PROMOTION—This chart, prepared by the Caples Co., New York, shows Nassau, 


Eric Friedheim, editor of the 
Travel Agent. disputes NATO, 
which he describes as primarily a 
spokesman for domestic tourist 
‘organizations. He replied last 
month that journeys abroad do not 
siphon off dollars from domestic 
travel. 
| “Travel begets travel,” he insists. 
\“Last year saw passenger mileage 
‘of the U. S. domestic trunk air- 
|lines rise 18%. Only the railroads 
| recorded losses in passenger carry- 
jing last year, but the Assn. of 
American Railroads attributes this 
-more to the 15% transportation tax 
than anything else.” 
| As for encouraging foreign 
travel into the U. S., Mr. 
Friedheim said, “Little can be ac- 
complished in this direction so 
long as the poverty of exchange 
prevents foreign governments from 
giving their citizens the dollars to 
‘pay for their American trips. 
Travel, like trade, is a two-way 
street, and any sizable tourist 
traffic to our shores must await a 
jlarger flow of American dollars 
|abroad.:.” 


a The latest glad tidings for the 
travel business are: 

1. The reduction in the excise 
tax on personal travel from 15% 
to 10%. 

2. The boost for international 
travel given this week by Presi- 
dent Eisenhower in his recom- 


Hawaii and Bermuda all spend abnormally large amount on promotion to lure each 

U. S. tourist, while Canada, Haiti and the Netherlands are at the bottom of the list. 

These countries average $3.45 a tourist, a figure which is based on what the 

countries spend, exclusive of the promotion done by the carriers (transportation 
facilities). 


mendations to Congress on foreign 
economic policy. 

“International travel,” said Mr. 
Eisenhower, “has cultural and so- 
cial importance in the free world. 
It also has economic significance. 
Foreign travel by Americans is a 
substantial source of dollars for 
many countries, enabling them to 
pay for what we sell them. 

“While the promotion of tourism 
is primarily a responsibility of the 
countries which welcome visitors 
and is a function for private enter- 
prise, there are some specific gov- 
ernment actions which can be 
helpful. 


es “For example, there is H. R. 
8352, which increases the duty- 
free allowance for tourists from 
$500 to $1,000, exercisable every 
six months. I recommend its pas- 
sage. From time to time, I may 
|have other recommendations for 
| legislative action to stimulate trav- 
lel. 
| “Meanwhile, in the executive 
| branch I shall instruct the appro- 
priate agencies and departments, 
at home and abroad, to consider 
‘how they can facilitate interna- 
| tional travel. They will be asked 
to take action to simplify govern- 
mental procedures relating to cus- 
toms, visas, passports, exchange or 
|monetary restrictions and other 
regulations that sometimes harass 
| the traveler.” 


WHO 


OF 


result stories. 


22 East 38th Street, New York 16, N. Y. 
Murray Hill 9-3564 

35 East Wacker Drive, Chicago 2, Ill. 
Financial 6-3092 


has most time to travel? 

. ++ IS best financially able to travel? 
Answer: The 57,000,000 men and women 
over 40 who constitute 


THE MATURE THIRD 


THEY provide a huge market for plane, train, 
bus and boat travel— 

» «+ and you sell them 

through their one and only magazine 


Lifetime Living 


Ask for travel advertising “a 


AMERICA 


ss i + 


Advertising Age, April 5, 1954 


Circulation Roundtable Elects 


Stanley C. Roy, v.p. and circu- 
lation director of Dog World and 
The Spectator (Judy Publishing 
Co.), has been elected president of 
the Chicago Circulation Round- 
table. Other officers elected are 
Ray Clifford, Putman Publishing 
Co., secretary; Alan Deyoe Jr., 
Popular Mechanics, assistant sec- 
retary, and Fred Zeilner, The Oil 
Daily, treasurer. 


Take 20 Pages in ‘Fortune’ 

The Ohio Development & Pub- 
licity Commission and 18 business 
concerns have combined to buy a 
20-page ad in the April issue of 
Fortune—largest single ad ever to 
appear in the monthly. The adver- 
tisers concentrate on pointing up 
Ohio’s industrial advantages. 


‘Lite’ Promotes Blackmore 

Robert L. Blackmore, formerly 
in charge of hard goods merchan- 
dising, has been named Manager 


of Life’s merchandising depart- 
ment. 


Going Places! 


TRAVEL 


NOW OVER 


120,000 


CIRCULATION 
and GROWING EVERY DAY 


Certified* survey shows 
TRAVEL is the SURE way to 
the heart of the travel 
market 


92% of TRAVEL READERS make 
1 or more trips a year 


Average cost per trip approxi- 
mately $1,500. (some over 
$5,000) 


They use every type of trans- 
portation 

73.1% use cars 

34.8% use trains 

34.5% use planes 

19.5% use ships 

10.3% use buses 


They utilize all types of accom- 
modations 
17.9% stop at high 
priced hotels 
52.2% stop at moderate 
priced hotels 
60.9% stop at motels 


87.8% take winter trips 


87.6% are 35 years of age or 
older 


74.9% earn $5,000 or more 


*From a mailing to a representative cross sec- 
tion of 5,000 readers, 1,530 returns or a per- 
centage of 30.6% were personally opened and 
tabulated by a certified public accountant. For 
full details write: 


TRAVEL 


The Magazine That Roams The Globe 


45 WEST 57th STREET 
NEW YORK 19, N. Y. 
Plaza 3-8217 
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. hospitals, subways and other stra- 


Advertising Age, April 5, 1954 


FTC Says Sunshine — 


Biscuits Is Giving | 
Illegal Discounts 


WASHINGTON, March 30—The 
Federal Trade Commission has 
issued a double-barreled com- 
plaint charging that Sunshine Bis- 
cuits Inc., Long Island City, (1) 
uses an illegal volume discount 
plan and (2) adheres to an ex- 
clusive dealing contract which in- 
jures competition. 

The controversial discount plan 
results in price discrimination 
which benefits Sunshine’s larger 
customers, FTC said. The baking 
firm’s volume was estimated at 
$130,000,000 in 1952, the second 
largest in the packaged baked 
goods field. 

Under the discount plan, price 
rebates are based on a customer’s 
monthly purchases, with discounts 
ranging from 2% to 44%. The 
2% discount is for customers with 
monthly purchases of $20 to $149; 
the largest discount is confined to 
those who purchase in excess of 
$7,500 monthly. 

The exclusive dealing contract 
gives Sunshine sole access to some 
7,000 vending machines controlled 
by Statler Mfg. Co. and Statler 
distributors, FTC charged. The 
machines are in industrial plants, 


tegic locations and do a volume of 
$500,000 annually. 

FTC said operators of Statler 
machines who use other than Sun- 
shine products “are induced to 
stop selling competitive products 
through their machines.” 


# Sunshine has issued a statement 
about the FTC complaint, saying 
that “practices complained of were 
discontinued several months ago, 
even though it (Sunshine) be- 
lieved that they were not violat- 
ing the law.” The statement adds 
that a cease-and-desist order was 
issued against Sunshine’s “prin- 
cipal competitor” in February, 
1944, “following which that com- 
pany established a new schedule 
of quantity discounts. 

“At that time, solely to meet 
competition, Sunshine adopted the 
discount schedule referred to by 
the FTC. As of Jan. 1, 1954, Sun- 
shine Biscuits withdrew the afore- 
mentioned selling plans which are 
the subject of this complaint, and 
adopted new selling terms where- 
by a $15-a-month purchaser gets 
2% store discount, a $25 pur- 
chaser gets 3%, and a $50 pur- 
chaser gets 4%. A 1% quantity dis- 
count is available on $500 a month 
purchases. 

“It is difficult to understand 
this recent action of the FTC in 


proposing to restrain Sunshine 
Biscuits from using a discount | 
schedule abandoned on Jan. 1,) 
1954. 

“As to the complaint relating to 
Statler, that practice likewise was 
ended many months ago in a spirit 
of cooperation when an informal 
question was raised by the FTC,” 
the company said in its statement. 


Packing Corp. Appoints Two 

Myron Close, assistant promo- 
tion director since 1940, has been 
appointed to the new position of 
manager of sales research and 
planning of California Packing 
Corp., San Francisco, producer of 
Del Monte foods. Everett M. 
Runyon, formerly sales promotion 
manager, has been promoted to 
promotion department manager, 
succeeding Wilmot P. Rogers, who 
has retired. 


George W. Clark Expands 


George W. Clark Inc., radio and 
tv station representative, has ex- | 
panded its Chicago office by mov-| 
ing to larger quarters at 333 N. 
Michigan Ave. Hub Jackson, for- 
merly a v.p. of Russel M. Seeds 
Co., has been appointed an account 
executive in the Chicago office. 


KSTP-TV Appoints Two 


Roger L. Harrison has been ap-| 


pointed an account executive and 
Eric A. Rehnwall has been named 


‘account service man for KSTP- 


TV, Minneapolis-St. Paul. Mr. 
Harrison formerly was an account 
executive with the KSTP radio 
outlet and Mr. Rehnwall pre- 
viously was associated with Fred- 
eric W. Ziv Productions in Minne- 
sota. Don Kirchgessner, formerly 
sales manager and sports editor of 
KNPT, Newport, Oregon, has been 
named account executive for KSTP 
radio. 


Philco Promotes Three 

Philco Corp., Philadelphia, has 
promoted Edward M. Bland to ad- 
vertising manager and Henry 
Bowes to sales promotion manager 
of its television division. Mr. 
Bland, director of sales training 
since 1950, succeeds Morgan A. 
Greenwood, who has been named 
general advertising manager of 
Philco. Mr. Bowes formerly was 
government sales manager of the 
company. 
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BREAKFAST SPREAD—This spread appearing in the March 29 Life to promote Ralston- 

Purina’s Wheat Chex and Rice Chex and milk for breakfest is actually two color 

pages, one run by Ralston and the other by the American Dairy Assn. Gardner 

Advertising Co., St. Louis, is the Ralston agency and Campbell-Mithun, Chicago, 
handles the milk group's ads. 


Jasco Sets Window Drive _vertising campaign in its history 


Jasco Aluminum Products Corp.,| for its new swivel action window. 


New Hyde Park, L. I.,_ has| Promotion will include displays in 
launched the largest national ad-| national exhibits, local television 


and radio spot commercials, out- 
door and newspaper advertising 
and half pages in American Home, 
Better Homes & Gardens, Good 
Housekeeping, Life and The Sat- 
urday Evening Post. 


A Fruit Paper? 


Well, maybe that's what we are down 
here in Orlando, Fla 

We admit that we print more news of 
oranges than any other paper in Florida. 

But, why not? Fruit is our living. 

But, we also print the complete stock 
market daily; more sports than any other 
paper our size in the world. Such colum- 
nists as Red Wilson of the N. Y. Herald 
Tribune and Jimmy Powers of the N. Y. 
Daily News. 

No wonder our circulation is greater 
than any other paper in any city of our 
size in the world. 

That all means profitable advertising 
for you. 


ORLANDO SENTINEL-STAR 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 
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READS THE 


CINCINNATI 


"The media men from Young & Bowles always eat here. Say it reminds them 
that the Daily Enquirer has the most WOMEN readers in Cincinnati.” 


LEADS IN CITY ZONE CIRCULATION + NO. 1 WITH WOMEN, TOO. 


For more proof of The Daily Enquirer's preference 
by Cincinnati women write for Special Survey's new 


ee : Daily Enquirer 133,780 
study ‘Cincinnati Newspaper Profiles.’’ It’s one ea 530043 
more reason why there’s no longer any doubt 

Post 126,215 


about your basic buy among Cincinnati dailies. 


CITY ZONE CIRCULATION 


Sunday Enquirer 209,504 
Source: A.B.C. Publishers’ Statements, September 30, 1953 


i“ Represented by Moloney, Regan and Schmitt, Inc. 
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$750,000 WORTH OF SELL—This is how the commercials looked on General Foods’ four-network 25th 
anniversary tv celebration March 28. In the TOP ROW, the opening credits lead up to Clarence Francis, 
board chairman, who expressed pleasure at being co-starred “even for 60 seconds” with Mary Martin, 
mistress of ceremonies for the most expensive telecast in history. The three commercials, delivered by actress 
Anna Lee, were built around the idea of an after-show party being readied for the guests on the program. 
Miss Lee demonstrated the GF products on the menu—Birdseye chicken pot pie, fried chick and rice with 
mushrooms for the main course. SECOND ROW: For the second break, GF dessert products were featured, 
including Swans Down birthday cakes for the occasion and Jell-O instant puddings topped with Baker's 


cocoanut. THIRD ROW: The final commercial found Anna Lee taking time out for a cup of instant Maxwell 
House. Instant Sanka was also on hand for those who don’t like to drink coffee at night. The pitch ended 
with a fast panning past some 11 General Foods products which are “contributing to better, easier and 
more economical living.’ Entertainment highlight of the evening brought Mary Martin and Ezio Pinza back 
together for the “Some Enchanted Evening’ duet from “South Pacific.’ The unhappy duo in the last 
picture is none other than the honor guests of the show—Richard Rodgers and Oscar Hammerstein. The 
reason for their discomfiture was probably Groucho Marx, who gave them the same kind of hard time he 
gives contestants on his ‘You Bet Your Life” quiz show. 


‘Unenchanted Evening?’... 


Critics Cool to General Foods TV 
Splash, but Trendex Rating Is High 


New York, April 1—Ad row is 
still buzzing about what some crit- 
ics called General Foods “unen- 
chanted evening’—the big tv an- 
niversary celebration last Sunday. 

Many New York newspaper crit- 
ics were disappointed in the 90- 
minute musical extravaganza of 
Rodgers and Hammerstein songs. 
Some of them thought it a far cry 
from the sort of fare which war- 
ranted the coverage given the Sun- 
day night telecast by General 
Foods, which practically blanketed 
the airwaves with the program. 

Initial returns from the bigger 
audience—and the one with which 
the sponsor was much more con- 
cerned—showed a more favorable 
picture. In the ten major metro- 
politan cities surveyed by Trendex 
the sets-in-use built as the pro- 
gram progressed, going from 65.2 
for the first half hour to 70.5 for 
the last half hour. 


# In all these cities except New 
York, where WOR-TV did not car- 
ry the show, GF had no tv compe- 
tition. But even in these saturation 
cities it seems a fair assumption 
that the people must have liked 
Mary Martin, Ezio Pinza, Jack 
Benny, Yul Brynner and the rest, 


or they would have walked across 


tne room and turned off the set. 


The show’s average rating was 
66.5, in this case almost as large 
as the sets-in-use because for all 
stations except one any set-in-use 
was tuned to the musicale. For this 
time of year, Trendex calls that 


excellent. 


The figure is within the neigh- 
special 
events rating elite. On Jan. 4—a 
higher rating month generally than 
Eisenhower 
spoke for 15 minutes on all four 
networks and drew a rating of 73.1. 
And the President had the added 
“I Love 


borhood of television’s 


March—President 


advantage of following 
Lucy,” tv’s peak viewing period. 


23.4, 24.2 and 29.4 for NBC-TV 
and 4.6, 09.Y and 9.U lor ABC-'|'Vv. 
trendex did not inciude VuMonr 
oecause this network qdiant clear 
enougn stations 1n the 1U ciues 
covered. 

Having tired of the subjects o1 
who lked the snow and who 
watched it, tne armcnair experts 
ot Madison Ave. meat turn 10 
another point. 1o wil: Can even a 
Ziant corporation uke General 
roods alliord a television tilng tke 
wus one al a lume wien Most cuin- 
panies are begining .o waicn tneir 
advertising aoilars a iitlle more 
cioseiy than usual? 

‘ine best answer to that one 
came irom the watt street vournal, 
which printed te Unlcuiliusrined 
report tnat General rooas used 
funds that would oinerwise pe sup- 
ject to tne Ola eXcess prolits aX 
1or the big television promouon, 
ine vournal also raisea Uie estl- 
mate On the COSt o1 we tv splurge 
LO $1,00U0,VUU. Geuera: rooas haa 
‘no comment” on we vournues re- 
port. 


Heart Attack Kills 
‘Inside Advertising’ 
Editor, Bill Hunt 


New YORK, April i—sul Hunt, 
44, whose iegai name was Willis 
Ashton mun, editor and publisher 
ol “inside Adver.sing,’” a news- 
jetter, died yesverday of a heart 
attack. 

A native of Chicago, Mr. Hunt 
Startled nls pusiness career as a 
reporter on the old Chicago ner- 
did-kxramimer. Laver he was mid- 
western manager tor Variety. He 
was alsO Wiln Kulnrauli & Kyan 
nere lor a time before establisning 
tne newsletter about four years 
}ago. Me served in the Army during 


| worid War 11 and was wounded in 
)acuon, 


s In terms of network competition, Meyer to Grey Advertising 


CBS Television walked off with 


Grey Advertising, New York, 


the biggest share of the audience| has appointed David Meyer direc- 
for the GF birthday party in the|tor of its sales promotion division. 


10 multi-station Trendex cities. By 
quarter hours, CBS-TV’s audience 
share was 33.9, 32.3 and 33, against 


He was formerly national mer- 
‘chandising manager of Calvert 
Distillers Corp. 


Harry Kopf, NBC 
Station Director 
‘in Chicago, Dies 


CHICAGO, March 

3U--Harry ©. 
Kopf, 51, gen- 
eral manager 
of WNBQ and 
WMAQ and a 
v.p. ot National 
Broadcasting Co., 
which owns and 
operates the two 
Stations, died 
suadenly March 
26 of a heart ail- 
ment. 
Harry C. Kopf Born in Shaw- 
neetown, ill., Mr. Kopt attendea 
the University of lilinois, where 
he majored in advertising ana 
sales and received a B.S. degree. 
Coming to Chicago, he started his 
career in the display advertising 
department of the old Herald-Ex- 
amimer, and later became mid- 
western representative ot System 
and Literary Digest. 

Mr. Kopt joined NBC in 1931. 
fight years later he was named 
sales manager of the NBC central 
division and the ftoliowing year 
pecame general manager of tne 
division. He was named a v.p. ot 
tne network in 1941. Mr. Kopi 
spent tour years (1946-1950) in 
New York as V.p. 1n Cnarge of net- 
work sales and returned to Cnhi- 
cago to direct operations ot WNBwW 
aud WMAQ. 


DANIEL J. PYKETT 


NEW YORK, March 30—Daniel J. 
Pykett, 21, alrector of media tor 
tne Kuaner Agency, died last nignt 
Ol a neart attack 1Nn Voctors’ hos- 
pliai. He had been at his aesk yes- 
verday apparently 1m good healtn. 

A native of Chicago, ne auienaea 
Loyola and Northwestern univer- 
slules, and joined Erwin, Wasey & 
Co. 1n 1¥Zd aS aN aSSistant meaia 
director. in 1930 he was .rans- 
terrea to the New York office ot 
une agency. He joined Kuaner in 
1935 as assistant media director ana 
in 1944 was appointed director. 


CARLL R. PROUTY 


New York, March 31—Carll R. 
Prouty, 65, retired copywriter 
who was associated with Cunning- 
ham & Walsh for 18 years, died 
yesterday of a heart attack at his 
home in Bronxville. 
| A native of St. 


Louis, Mr. 


Prouty was graduated from the 
University of Missouri. He then 
went into newspaper work as a 
reporter with the St. Louis Star 
and later with the St. Louis Re- 
public. About 1934 he joined New- 
ell-Emmett Co., predecessor of 
Cunningham & Walsh. Mr. Prouty 
for a number of years was copy 
chief on the agency’s Liggett & 
Myers account and wrote most ot 
the Chesterfield cigaret ads. He 
retired at the end of January, 
1953. 

He also wrote humorous articles 
under the name of Rex Prouty tor 
Readers Digest, Coronet and 
American Magazine. 


GEORGE L. DOWD 


PITTSBURGH, March 30—George 
L. Dowd, 61, tormerly in charge 
of tood advertusing for the Pitts- 
ourgh Sun-Telegraph, died March 
27. 

Mr. Dowd had been associated 
with the Sun-Telegraph 20 years 
oetore his retirement in 1951. He 
also had served as district sales 
Manager here for Pennsylvania 
sugar Co. 


HARRY S. SOUTHAM 

Ottawa, March 30—Harry 5S. 
Southam, 78, retired publisher o1 
the Ottawa Citizen, died March 
2/ after a long illness. 

Mr. Southam took over the Citi- 
zen in 1897. Aside from his pub- 
lishing interest, he was noted as 
a patron of the arts and was 
chairman of the National Gallery’s 
board for many years. 


MARTIN J. PORTER 


BALTIMORE, Maren 30—Martin 
J. Porter, 62, managing editor ol 
the Catnolic Keview and tormer 
editor in chief ot The American 
Weekly, aied March 27. Mr. rorte 
was the autnor of “Seventn Card,’ 
which won the O. Henry book 
award in 1ly2y. 


Brunley Named ‘Plating’ A.M. 

H. George brunley, lorimeriy aa- 
verlulsing and pusiness manager Ol 
Art Digest, New York, has peen 
mamea aaverusing manager ol 
clating, oltlclal urgan o1 te 
american Electroplaters’ Society, 
Newark. 


KFWB Appoints Story 


| $32,60U,U000. 
|}vaxes 1n 1993 was $12,148,000 and 


McGraw-Hill Gross 
for ‘53 Hit Record 
High of $67,646,000 


New York, April 1—The Mc- 
Graw-Hill Publisning Co. reportea 
that sales and earnings reached 
new highs in 19953, 1n spite ot rec- 
ord-breaking income and excess 
profits taxes amounting to $8,998,- 
000. 

Gross income for the year was 
$6/,646,00U, compared with tne 
previous hnign otf $62,345,0U0 re- 
ported tor 1952. Volume in the 
4irst postwar year ot 1946 was 
Net income before 


net alter taxes was $3,500,000. 
This compared with $3,2/2,0UuU in 
1992, the next highest year in tne 
company’s experience. 

Donaid C. McGraw, president, 
in discussing current business pros- 
pects, sald, “Aithougn business 1n- 
daexes snow a small downturn, tne 
general teeling 1s tnat we are un- 
uergoing a mlid readjustment and 
there is no reason to tear that we 
snail have a major economic set- 
back ... it is our belief that un- 
1ess business declines more snarply 
unan at present, wnicn does not 
seem likely, the company’s volume 
will hoid up well during 1954.” 

Editorial and advertising re- 
search activities have been en- 
larged in scope, the report says, 
ana substantial increases in ap- 
propriations have been budgeted 
lor tnese activities in 1994. 


Embry Adds Three, Drops One 

Tally Embry Advertising Agen- 
cy, Miami, nas been named to 
nandle advertising tor R. B. Leon- 
ard inc., manutacturer of Alr- 
vue aluminum awning windows; 
National Union Lite Insurance Co., 
and SEC Mfg. Co., all of Miam1. 
Newspapers will be used for Na- 
tional Union Life and the SEC 
tune of waterproofing building ma- 
verials, and national building trade 
publications plus dealer and trade 
promotional material will be used 
ror R. B. Leonard. The agency has 
resigned the account of the Flor- 
ida division of City Products Corp., 
Miami. 


Harian to Huber Hoge 
Harian Publications, Greenlawn, 


W. H. Story nas joined Kf WB,'N, Y., has appointed Huber Hoge 
Los Angeles, as mercnandising ¢ Sons, New York, to handle ad- 
manager. re was tormerly saies | yertising and promotion. Metropol- 
manager for the George Brooke | jtan Advertising previously divid- 


Display Co., Los Angeles. 


ed the account with Hoge. 
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Advertising Age, April 5, 1954 


Business Paper Editors Elect 
The National Conference of Busi- 
ness Paper Editors, an affiliate of 
Associated Business Publications, 
has elected Roger Barton, editor 
of American Printer and Advertis- 
ing Agency, president. Vice-presi- 
dents elected are Ruth Hahn, man- 
aging editor, Sales Management; 
Walter S. Browder, editor, Crock- 
ery & Glass Journal; Wayne V. 


They cal the 


“Jumping Jevesle® 


New kind of life insurance for children jumps 


Harsha, editor, Inland Printer; 
Harold E. Green, midwest editor, 
arenes Ap Rn ebled ost Printers’ Ink. Earl Elhart, editor, 


Women’s Wear Daily, is the new 
secretary-treasurer. 


Papers Buy Vending Machines 

United Sound & Signal Co. Inc., 
Columbia, Pa., has shipped 150 
metal-and-glass ‘“newsboys” to 
serve five daily newspapers. The 


abate hints H 
grin. Mipil Witents tt wate ae womarevmitiel 


| SBEW ENotax & Mt MUTU TAL, so we tesarite nape f tenes 


kh eee 


aac. 


mechanically operated newspaper 
vending machines, which hold up 
to 30 tabloid or standard size 
newspapers, have been purchased 
by the Chicago Tribune, New York | 
Mirror, New York Journal-Amer- | 
ican, Philadelphia Bulletin and 
Washington Post & Times-Herald. 


Joins Meldrum & Fewsmith 
Meldrum & Fewsmith has 


65 


Y dele eile 
THE QUAD CITIES 


38? IN POPULATION 


Among the 11 Standard Metropolitan Areas of lowa-lllinois 


named Thomas W. Brock, on | 
ly with Fuller & Smith & Ross, |} 
Cleveland, as copy and contact | 
man in its Detroit office. 


Crosse & Blackwell to Korn 

The frozen food division of 
Crosse & Blackwell, Baltimore, 
has appointed J. M. Korn & Co., 
Philadelphia, to handle its adver- 
tising. 


For Better Coverage at Low Cost Use— 
WHBF—CBS FOR THE QUAD-CITIES 


vic, WHBEF :: 


TELCO BUILDING, ROCK ISLAND, ‘ae 
Represented by Avery-Knodel Inc. — 


JUMPING JUVENILE—New England Mutual 

Life Insurance Co. ran this ad for a new 

savings-type policy three months ago, is 

now running it again. N. W. Ayer & Son 
is the agency. 


New England Mutual 
‘Jumping Juvenile’ 
Ad Rates a Re-Run 


Boston, March 30—A new kind 
of child life ad by New England 
Mutual Life Insurance Co. had 


ComeTHine Migsine... 


such good returns three months oe 
ago that the company is repeating 4” 
it this month. 


Labeled “Junior Estate Builder” 
by the insurance firm, the new 


policy, which increases five times raee 
in face value when the insured a 
reaches 21, was nicknamed “jump- : 
ing juvenile” by field men. 

So N. W. Ayer & Son used the 
theme in the ad, which featured a 
sleeper-garbed child poised in 
mid-air, plus an information cou- 
pon. 
® According to the advertiser, 2,- 
500 inquiries poured in after the 
original b&w page ran in News- 
week and Time (Dec. 28) and The 
Saturday Evening Post (Jan. 2). 
It was estimated that 50% of the 
leads are resulting in sales aver- 
aging two units per sale. 

So this month, for its regular 
March schedule, New England Mu- 
tual is running the same ad in the 
same publications. Coupon re-| 
sponse is running ahead of that | 
from the first insertions, the com- 
pany asserts. 


DuMont Shifts to KH]-TV 

The DuMont television network 
shifted its Los Angeles affiliation | 
from KTTV to KHJ-TV on April 1. 


WITHOUT THE 
BILUON DOLLAR VALLEY OF 


NATION'S LARGEST TRADE TERRITORY 


THERE’S A BIG 


HOLE IN YOUR 
NATIONAL COVERAGE 


— if you aren't using 
The Times and Herald- 
Post in El Paso. 


The Zl Paso Cimes 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 
TWO Separate Newspapers 

30¢ Line BUYS BOTH! 


*Sales Management’s 1953 Copyrighted Survey 


Inland California is a big, self-contained market, isolated 
from distant coast cities by mountains. Two million peo- 
ple live in this metropolitan market, and they spend over 
$2 billion annually at retail. You can’t reach them by 
relying on coast newspapers. To cover them in depth, 
you need the Valley’s strong local papers, the three . . . 


Mc 


THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 
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CLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES . O'MARA & ORMSBEE 
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Advertising Age, April 5, 1954 


: Wanted: Current, Up-to-Date 
Along the Media Path | Market Data for AA Readers 
GOING The seventh annual Market Data Section of ADVERTISING AGE 


; F i in the May 3 issue. The idea is to bring together, 
e The Roanoke Times and World-,e The Sunday Bulletin, published will appear in Y ; un 
News has begun coordinating its|by the Racine Journal-Times, is|| im one place, all possible market data issued by advertising 


food news with its food adver-/ pioneering something new in Sun- media, trade associations and others. wad 
| tising. Each Saturday, the don | Gay newspapers. Most startling The data will be described briefly, and classified by type of 
| editors of the two newspapers are| change is the front page, which — market or geographic area, thus page comprehensive in- 
a given a list of products to be ad-| becomes primarily a picture page. | dex of all available market data in all fields. ; : 
'vertised the following week. This}An index of headlines serves as | Last year, 1,370 separate pieces of market data were listed in 
‘list is used as a guide to choose|a guide to important news inside.|] the section, and readers of ApvERTISING AcE sent in requests for 
recipes and write food articles. Articles give background on “use-|} "early 38,500 individual pieces. 
| ful” news, such as what to do if Advertising media, associations, trade groups and others are 


(e If KDKA gets permission from arrested, and syndicated features|| invited to submit market studies or compilations for inclusion 
‘the FCC to use Channel 11 in are “localized” as much as possible, in this master list. There is no charge for such listings, but the 
| 


Pittsburgh, it will construct a $3,-|by using pictures of local people|}| ™aterial must measure up to the following standards: 
VACATION 000,000 radio and television center | as illustrations. A picture of a lo- 1. It must be current. Nothing published prior to June, 1953, 
‘on the University of Pittsburgh|cal family, for example, might|| Will be accepted. — 
EL ‘campus. The Westinghouse sta-| illustrate a syndicated feature on 2. It must contain market facts. Booklets or brochures which 
AND TRAV tion says the center, with its own) child care. contain media data only will not be listed. 
cafeteria, lounges and parking lot, | 3. it must be available for distribution to advertisers and agen- 
will be a city in itself. e “An Admission of Failure” is cies, preferably without charge. If there is a charge, or other 
ADVERTISERS : the unhappy title of a report by conditions are attached to its distribution, this should be clearly 
e KFMY-TV, Greensboro, N. C.,|the Richmond Times-Dispatch and|| Stated. ; ; 
FIND has already signed a contract to} News-Leader, on a recent opinion 4. It must be received before April 8, 1954. 
build a new building to house its| survey made on what food dealers Market data material scheduled for publication before Sept. 
facilities. About $800,000 will be} consider the most effective adver- 1, 1954, will be listed in a “not yet published” tabulation, pro- 
COSMOPOLITAN spent on the enlargement. tising medium. An earlier report vided that a 50-word description of each such item reaches 


ADVERTISING AGE before April 8. The description must include 
probable date of publication and any conditions attached to dis- 


s . tribution. 
READERS TOP Earnings of Advertisers " haves copies of all other material to be listed should be ad- 


dressed to the Market Data Editor, Apvertistnc AcE, 200 E. 
PROSPECTS 1953 Fiscal Year Illinois St., Chicago 11, with any necessary explanatory notes. 
Earnings 
Sales Profit per Share 
a P 1953 1952 1953 1952-1953 1952! on appliance dealers had shown) Betsy McCall paper doll, is now 
Paper Co. ....... $  109,768.039 $ 107,381,890 $ 10.044.152 $ 9.097.759 $ 2.27 $ 2.02] Newspapers way ahead. But, as the the subject of a song. A record 
Allied Laboratories Inc. . 14,569,015 13,515,948 885.067 689.314 2.84 2.21]/mewspaper goes on to point out, it | for children made by Rosemary 
American Airlines .... 208,305,856  187,3@4,514 13,413051 12,514.405 185 1.72 | . 


: ” ¢ y , a 
ves ve _. | American Cyanamid Co. . 380000,000 368,000,000 27.473,000 26612000 315 307|iShonest” to ignore surveys that Betsy McCall song and sheet music 
“VACATION IDEAS” the exeit- | american Tobacco Co. 1.088.380.427 1.065.738.454 41.2°5.921 34.068963 5.90 4.79}are unfavorable. The second study |by Roger Music Inc. are now on 


eens Jteorial feature written Babcock & Wilcox Co... 305.746.000 241,267,000 12,051.000 9.809090 8.14 6.95]showed that 70% of the independ- sale. The magazine gets a plug in 
ing new ed moon 1 ’ " ete “" Optical - 1.508.627 1.673.265 2.10 2.44) ent food dealers favored television. | the opening lines of the lyrics, “I 
, -_ F H S ves | Bel! System merican Te 2- . 
by travel Editor ae SRE, yraph & Telephone Co.) 4.490.621,000 4.098.731.000 491,694,000 418,462,000 11.71 11.45 ; have a paper dolly, Her name is 
resort and travel display adver-|€. W. Bliss Co. ......  64.783.523 53.115.792 2.831.433 2.802.224 3.45 3.41|@ McCall’s copyrighted daughter, Betsy McCall, She comes from 
; ; Bon Ami Co. ....... emeemnetatinn ner anes 209.491 181.125 2.34 1.91 
tisers a double-barreled impact. | goston Heratd-Traveler 
aa 18,130,909 17.612.683 526,283 509.987 1.40 1.35 
Cuett. Peabody & Co... 83.736.204 76,024,558 6,193,143 5.406.824 4.12 3.96 h d 
: f! Within 18 | Smmercia! Credit Co. .3.111.621.259 2,907.587.058 23,847,991 19,814307 5.21 4.34 T e top words 
Here's the prool. ithin S.mmaicial Solvents Corp. 51,310.204 50.279.428 2.656394 1,368392 1.01 52 
oe dallas . ‘cae Pit | Dontaner Corp. of America 187,552,652 178,408,152 10,127,948 10,282,948 4.93 5.01 
days after the March prin Dan River Mills Inc. ...  80,606.780 91,138,980 _—‘1.555,600 822.019 .95 .46 
the stands, mentions in “V: - | Dayton Power & Light Co. 57,450,243 = 52,808,074 7,758,715 8.275.442 2.63 2.85 fj ° h , 
, — Dougtas Aircraft Co. .. 874,515,463 522,619,409 18,586.305 0.792.285 15.46 8.99 or fine creative typograp y: 
TION IDEAS” have pulled 812) >,. poppe co. 2... 1,412,700 1,236.509 652.647 574.168 93 .82 
ar ae E. I. du Pont de Nemours 
requests for descriptive booklets |" ¢°¢.) 0°" _ 1,750,000,000 1.602,000,000 236.000.000 224.000,000 4.94 4.70 
—63 with dollar bills, 201 with | €stman Kodak Co. .... 633,668,918 —575.022.750  50.171.153 45,.803851 2.86 2.74 
‘ sa vag | zaton Mfg. Co. ...... 201,064.203 181.855.861 9.687.309 9.436.777 5.41 5.27 
quarters. And inquiries are still | zic) Products co. ....  58.026.789 45,272,914 3,658,701 3.018.410 3.94 3.27 BERTSCH & COOPER sen 
Sear Frank.in Stores Corp. ... 16,738,744 —- 18,460,361 $11,252 1.058.558 1.07 1.40 
streaming in. General Cigar Co. ...... 35,892,068 34,800,282 1,507,428 1,328,046 2.44 2.06 
Jene;al Fixance Corp. .. 1,707,610 1.835.905 1.44 1.55 


General Fireproofing Co. 47,309,685 54,393,391 3,103,502 3,359,949 4.79 5.19 


~ a er lv. are not| Ser! Motors Corp. .. 10.028,000,000 7,549,000,000 598,000,000 559,000,000 6.71 6.25 | 
ere, obviously, are n General Tire & Rubber Co. 205,371,098 185,914,247 6,275,158 6.147.918 4.91 4.76 
se . ) suvers...peo yle Gillette Co. TUELTE TLE E 140,839,080 120,484,625 18,832,239 14,712.766 4.36 3.33 
browsers- but buy PCOPNC | BF. Goodrich Co... 674613.276  624.202.207 34.226.785 32.364.008 816 7.60 
on the move. All you need do to} soodyear Tire & Rubber 
nas ye ere 1,210.508,783 1,138,403,608 49,323,167 39,009,866 10.28 8.00 
yet them moving your way is} joiham Hosiey Co. .... 9,022,987 TOATL AUS ee a t t ords 
a ; Raa, 4p | diton Hotes Corp. .... 97,592,830  87.218.524 6,417,374 4.521.415 3.94 2.74 h d 
send your promotional booklet Househo'd Finance Corp. 81,981,629 74,213,983 15,766,006 13,702,948 4.70 4.16 now the top w ! 
to Don Short. He will then write | Hunt Foods Inc. ...... 62,495,487 —-59.768.596 848,369 1.596.228 1.18 2.50 
, “ai eee Jewel Tea Co. Inc. .... 242,695,450 226,291,961 3,373,238 =. 3,159,060 2.53 2.56 
a ten-line editorial description of | Link-seit co. .... 129,792,444  126,582.116 7.397.792 8.039.915 442 482 " t 
“NT ACA. | Marshall Field & Co. ... 217,960,000 225,567,000 6,072,000 5.617.000 2.80 2.56 f h f ; eee 
your booklet for his “VACA-| 5° heson Chemical Corp. 240,375,544  215.662,550 18,755813 14.503.152 3.30 2.53) too, or the fines Recvancis 
TION IDEAS” column. inviting May.ay See ae 89,008,499 86,894,946 6,490,184 16,702 317 3.33 3.66 Sail s 
; me ae McCrory Stores Corp. ... 104,787,105 106,987,048 3,627,277 ~—- 3.327.757 14.44 14.04 = 
inquiries from readers. The only | mck & Co. Inc. ...... 160,000.000 —161.000,000 11,500,000 12.000000 96 1.01 cam ti 
ee - : Rites : Minnesota Mining & Mfg. d d 
cost is $70 per listing, and you] "cy" Mmm & Mo es ass.2a1.760 1797.71 16089995 21a 19) @AVEertising production @ ednanwe eonveomen 
must be a display advertiser at | Mohawk Carpet Mills Inc. 61,425,089 57,128,033 1.402.648 1.107.304 2.64 2.09 ape thee 
tilly Motoro.a Inc. ......... 217,964,074  168.734.653 7,076,335 7.012.700 3.66 3.62 AN 
least once during the year. National Airlines Inc. . 35,232,967 28,860,065 5,413,123 3.170.191 5.36 3.14 eyes 
= . ™ @ MONO 
National Container Corp. 62,000,000 53,222,748 3,450,000 3.811.945 1.01 1.17 in all these 
National Distillers Prod- , @ LINOTYPE 
ucts Corp. .......... 488,711,412 470,127,318 12,133,410 11,744,848 118 1.13 
Remember, too, any ad you} National Gypsum Co. ... 116,871,438 99,130,386 7,821,323 7,249,480 2.71 2.84 @ FOUNDRY TYPE 
: Suis : National Tea Co. ...... 462,281,957 405,220,594 4,897,505 3,717.769 2.65 2.05 EXPERT HAND SETTING 
run in the new Cosmopolitan Nekoosa-Edwards Paper Co. 27,196,881 24,107.158 1,583,475 1.777.739 456 —— man hases: e 
gives ll over a mill ip. | Neisner Bros. Co. .... 66,742,814 63,830,955 1,386,452 1.330500 212 2.04 y p ° @ ELECTROS 
give s you we over a Mmitiion cir 2 
: 3 Poke, Davis & Co. .... 109,852,079 126,313,461 9,344,017 16.256.343 1.91 3.32 anise eaund canes caus 
culation at rates based on 70U.-!J C. Penney Co. .... 1,109,507,674 1,079,256.505 38,472,932 oly oped rr = @ TRU- 
: . | Phi.co Corp, .......... 430,420,000 366,964,000 18,351,000 . 86 3.1 APER MAT SERVICE 
000 newsstand copies—resulting | pitney-Bowes Inc... 32,811,928 30,606,023 1,809,096 1.608.148 1.48 1.34 @ newsrare -_— 
San @ £90, civontati a Naz | Polaroid Corp. ........ 26,033,656 13,393,259 1,415.0 ; @ TRU-TONE” ETCH 
in a 42/0 circulation bonus. Not | Rodio Corp. of America . 853,000,000  693,941.000 35,022,000 32,325,000 2.27 2.10 aside sa 
so incidentally . . . average in- | ® J. Reyno.ds Tobacco Co. 876,189,581 881,424,299 34,172,044 31,949,392 3.12 2.90 @ TRANSP 
. oe | Rheem Mfg. Co. ....... 187,974,400 144,523,960 4,983,800  3,900.200 3.36 2.76 OFFSET AND GRAVURE 
comes of these million readers | scott paper Co. ...... 165,000,729 146,902,536 11,695,383 10,707,346 3.60 3.44 
are well over $5.000 | Seiberling Rubber Co. .. 40,351,305 41,646,702 1,035,740 948,915 2.10 1,94 | ry see eden ie ania 
— vane | Standard Brands Inc. .. 407,675,070 382,980,210 er peor pre red nan agrees ener ee SS 
Stewart-Warner Corp. .. 128,798,000 122,552,000 4,081, , ’ J . ing ‘new dimension” B&C type sizer... 
Stiomberg-Carlson Co... 65,241,861 48,098,209 1,667,308 1.280.746 3.40 3.28| Send lor the amasing, mow Sonane ne on te i hall! 
Svuisnine Biscuits Inc. . 125,169,610 117,940,360 reg Ly = -o FREE 
Techsicolor Inc. ...... 37,701,770 33,020,559 ~— 2,371. ! 9! BERTSCH & COOPER, Inc. 
eg | United Fruit Co. ...... 6.456.264 69,737,126 44,556,264 37,937,126 5.07 4.32 Chi 5, WWlinoi 
U.S. Rubber Co. ..... 838,451,068 850,151,566 32,732,300 28,169.955 5.19 4.33) 547 South Clark Street, Chicago 5, Illinois 
U.S. Steel Corp. ..... 3,861,034.728 3,137,397,336 222,087,840 143,687,746 7.54 4.54 
Western Auto Supply Co. | NAME — 
THE NEW (Missouri)... 178,230,535 171,308,988 4,545,847 4,737,972 6.05 6.31 
Western Electric Co... 1,507.953,132 1.311,331,738 52,604,613 47,081705 —— — 
Western Union Telegraph FIRM NAME 7 
| Co. ............... 220,408,766 194,889,037 8.334.736 1.103211 677 90 - 
H | Westinghouse Air 
Magazine | Brake Co. .......... 145,088,997 93,619,110 10,009,199 10,515,186 2.43 2.55| AOORESS 
| Westinghouse Electric 
959 Eighth Ave., New York 18, N.Y. ra eles " g52.047,242 1,484,272,598 74,322,925 68.581.603 453 423! erty | asin orass ; 
CO 5-7300 Whirlpool Corp. ...... 249,129,142 118,429,286 4,203,036 = 3,797,905 2.96 2.70. 
‘Wilson Bros. ....... .. 21,098,545 21,111,667 —49,608 —162176 —-—— —~| 
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CERAMIC MEDIUM—Ceramic tiles like this, 

reproducing in full-color artwork used in 

a Jell-O ad run in The Saturday Evening 

Post, have been sent to food buyers around 

the country. Display Features, Drexel Hill, 
Pa., produced the tile. 


Mommy’s magazine.” 


e Financial World has undergone 
a face lifting. Primary changes | 
come in the cover, which has been | 
revised to gain greater newsstand | 
visibility and will feature editorial 


headings and illustrations. | 


e With legalization of liquor-by- 
the-drink, the Portland Oregon 
Journal has launched “Licensed 
Beverage Merchandiser,” which is. 
being sent free to all retail and 
wholesale beer and wine licensees 
- of the Oregon liquor control com- 
mission. 


e Photo Dealer has published the 
second of its lampooning “Photo 
Feeler” editions to be distributed 
at the Chicago Photographic Con- 
vention. Ads (which are actually 
placed by advertisers) play along 
with the spoofing theme. 


e From April 15 to the end of the 
month, Better Homes & Gardens) 
is conducting its “Wake Up Your) 
Home for Spring” promotion in. 
which more than 2,500 hardware 
stores are expected to participate. , 


e Carson Pirie Scott & Co., Chi- 
cago department store, celebrated 
its 100th anniversary by running a 
24-page fashion ad section in the, 
March 13 Chicago Daily News. | 
This is reportedly the largest fash- | 
ion section ever run by a single} 
advertiser in a Chicago newspaper. | 


e@ Department of New Laurels: 

The March issue of Modern 
Packaging, a Breskin publication, | 
carries the largest advertising vol- | 
ume in its 27-year history, with 
330 advertisers placing a total of 
295 pages of advertising. 

Harper-Atlantic Sales Inc. re- 
ports that for the first three! 
months of 1954 Harper’s Magazine | 
and Atlantic show an increase of 
18° in advertising linage over the | 
same period last year. 

WNBC, New York, had its big- | 
gest March in terms of billings this | 
year. 

Sunset Magazine's 
breaks all previous records for 
size, circulation and advertising| 
during its 56-year history. It had| 
304 pages and advertising hit an | 
alltime peak of 78,125 lines. 

During the last six months of | 
1953, Hardware Retailer, published | 
by the National Retail Hardware | 
Assn., Indianapolis, showed a) 
7.76% circulation gain, giving it} 
the largest circulation in its his-| 
tory, 34,708 net paid, according to| 
the ABC statement. 


April issue 


Mendelsohn Gets Account 

David J. Mendelsohn Advertis- 
ing Agency, New York, has been 
appointed to handle all media for 
Nantucket Mills, New York man- 
ufacturer of women’s and chil- 
dren’s underwear. Chambre Ad- 
vertising Agency, New York, for- 
merly had the account. 


McKinley Joins ‘Look’ 

John McKinley, formerly with | 
N. W. Ayer & Son, has joined the 
Philadelphia advertising sales staff 
of Look. | 


|McAdams Opens in Chicago 

| McAdams Associates, an associ- 
|ated company of William Douglas 
|'McAdams Inc., New York medical 
| advertising agency, has opened of- 
| fices at 737 N. Michigan Ave., Chi- 
cago. The agency will handle ad- 
vertising for J. B. Roerig & Co., 
Chicago pharmaceutical maker. 
Donald Fitzsimmons, former copy 
head at Abbott Laboratories, 
North Chicago, heads the new 
medical agency. McAdams Inter- 
national, export affiliate of Wil- 
liam Douglas McAdams Inc., has 
moved its New York office to 15 
E. 62nd St. 


Toy Guild Names Agency 
Children’s Toy Guild, Saranac 

Lake, N. Y., a new monthly toy 

plan presenting toys of major man- 


_ufacturers, has appointed Roberts 


& Reimers, New York, to direct its 
advertising. Test newspaper cam- 
paigns are now in progress, and 
radio, television and other media 
are scheduled on a national basis 
for later in the year. 


|Ethyl Buys ‘Big Playback’ 
Ethyl Corp., New York, has 
bought “The Big Playback” for 
spot placement in about 55 tv mar- 
kets starting in May. Time for the 
-quarter-hour Screen Gems _ pro- 


Publisher Sells ‘Scene’ 

Scene, founded in 1949 by the 
‘Chicago Publishing Corp., has 
been sold to Scene Magazine Inc. 
and transferred from Chicago to 


DEBUT—This is the new Ronson electric’ 


shaver, now being distributed on the West 


Coast by the Ronson sales force through| ¥: 


its regular distribution channels. Priced at 
$28.50, the shaver will receive strong news:- | 
paper and trade advertising support as it 
moves eastward. William H. Weintraub & 
Co., New York, is Ronson’s agency. 


in the Ethyl lineup. 


‘Journal’ Takes Ads 


. < |634 N. San Vicente Blvd., Los An- 
duced series will be cleared’ gejes, Masamori Kojima, formerly 
through Batten, Barton, Durstine & the magazine’s Southern Califor- 


|Osborn. “The Big Playback” 1s| nia editorial and business repre- 


available to local and regional ad- sentative, heads the new company. 


vertisers in the cities not included 
e 


of all 


Journal of Living, New York, 
has issued its first rate card. It 
lists a circulation guarantee of 


|250,000 and a b&w page rate of 


$900. Minimum insertion order is 
one-quarter page. 


BEL 


WRITE FOR DETAILS 
“AND RATES — 


“EMPLOYERS 
REINSURANCE 


ADVERTISERS © AGENCIES e CLIENTS 

are all exposed daily to claims for LIBEL, 

SLANDER, Invasion of Privacy, Viola- 

tion of copyright. 

INSURE THIS HAZARD! 

Our unique policy is adequate and 

amazingly inexpensive. Experience 
proves — it's smart to be protected. 


'SLANDER » 
HAZARD”, 


CORPORATION 


Insurance Exchange — 


Kansas City Mo, 


Self feeding trench . . . holds cattle as feed is forked down 
from bank. Restraining fence is moved forward every three 
weeks. Used by McWilliam Brothers, Morrow County, Ohio. 


, WU 


Mechanical feed bunk . . . converted a barn gutter cleaner 
into a conveyor witha 1.5 hp motor, to carry grain and silage to 
feed bunks. Built by J. G. Scott, DuPage County, Illinois. 
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Experimental feed bunk... 


on the A. O. Smith Research 


farm, Beloit, Wisconsin. One revolution of feed bunk fills it 
from center silo. Feeds 35-40 cattle without additional work. 


Ideas and machines 
make better business... 


Converting field crops into meat, milk, eggs, 
offers the best profit possibilities for most farmers. 

But a good milk cow needs about seven tons 
of feed per year; a laying hen a hundred pounds ; 
and a hog or steer three times its market weight. 
Moving grain, hay, and wet silage by hand is 
back-breaking work, and limits production. 


In recent years, ingenuity, improvisation and 
machinery are steadily replacing manual labor. 
In a recent issue of SuccessFuL FARMING, six 
new feeding methods were shown, ranging from 
a simple trench to the claborate A, O. Smith 
feed bunk. All were actual instances, illustrated 
by photographs, practicable and profitable for 
hundreds of thousands of SI’ subscribers, 

Does any business publication offer so much 
real help to your business? 

For fifty years SuccessFuUL FARMING has been 
helping Heart States farmers, the country’s best, 
save time and eflort, increase production and 
profits, raise their living standards, improve their 
homes. And earned a measure of influence that 
no other medium has with its audience. 

Currently SuccessFuL FARMING’s 1,300,000 
circulation represents one of the world’s best 
markets! SF farm subscribers have an averag¢ 
annual cash income of about $10,000... and 
three out of four are in the top 39%, bracket 
which gets 88°, of the national farm income. 

To reach this important segment of buying 
power, to give balance to a national advertising 
schedule...there is no substitute for SuccessruL 
FarminG. Ask any SF office for proof. 


Merepitru PusiisHinGc Company, Des Moines 
... New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, Los Angeles. 
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TV PARTNERSHIP—George Abrams (left), ad manager of Block Drug Co., Jersey 

City, N. J., and Ralph Robertson, v.p. of Geyer Advertising, seem happy about 

their plans for video collaboration. They met to conclude orrangements for 

alternate-week sponsorship of “Danger” with Kelvinator, a Geyer client, which has 
presented the CBS-TV mystery for the lost four years. 


25’ CHORUS GIRL—Highlighting the charms of Las Vegas’ new Hotel Sahara is 

this new spectacular on the San Francisco side of the Bay Bridge. The chorus girl, 

who is 25’ high, goes through a high-kicking dance routine and is described by 

Foster & Kleiser Co. as the largest cutout ever to appear in the Bay area. Norton 
M. Jacobs Advertising, San Francisco, is the hotel’s agency. 


LOOKING AHEAD—Gertrude Berg holds the contract for “The Goldbergs,” to be 

presented over DuMont by Vitamin Corp. of America for o spring-summer run 

in the time regularly filled by Bishop Fulton Sheen. Her friends (left to right) are 

Morton Edell, president of VCA; Ben Duffy, president of Batten, Barton, Durstine 
& Osborn, and Ted Bergmann, managing director of DuMont. 
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SLEEPING BEAUTY—Beoutiful Bryans Inc., Chattanooga, used this color spread in 


Vogue, April 1, to launch its new “sleeping beauty’ colors, the hose manufac- 
turer's theme for the spring season. Abbott Kimball! Co., New York, is the agency. 


NEW 4 A’S OFFICERS—James G. Cominos (second from right), Needham, Louis 

& Brorby, gets a congratulatory handshake from Clinton E. Frank, of Clinton E. 

Frank Inc., after his election as chairman of the Chicago chapter, American 

Association of Advertising Agencies. Mr. Frank is retiring chairman. At left are 

George B. Bogart, J. R. Pershall Co., new vice-chairman, and Richard L. Scheidker 

of the Four A's office in New York. F. Strother Cary (not pictured), Leo Burnett Co., 
was elected secretary-treasurer of the midwestern group. 


PRIZEWINNING MATCH BOOKS—This series of match books distributed by 
Trans-World Airlines was voted the most distinguished example of match book ad- 
vertising in 1953 by the judges in the annual Match Industry Information Bureau 
contest. One of the most complex production jobs ever done in the medium, the 
match covers were imprinted with as many as ten color plates and glazed with an 
over-coating of varnish. A series of 12 designs on the “In Chicago It Takes Two” 
theme by the Chicago Sun-Times was rated second in the competition. The bureau's 
Joshua awards went to 65 match book advertisers. 


NO SEAMS—The indicator on the scale 

reads 2'2 oz., the weight of the attached 

98¢ Featherweight bathing cap made by 

Seamless Rubber Co., New Haven, Conn. 

Attached to the other end of the scale is 

Miss Featherweight, 1954, who will help to 
promote the cap 


DISPOSER PACKAGE—Given Mfg. Co., Los 
Angeles, is now shipping its new “super 
hush’ model Waste King Pulverator gar- 
bage disposer to plumbing dealers in a 
pliofilm bag and a new carton. The bag 
can be used as a refrigerator bag 


TRANSPORTATION ADMEN—Mutual Transportation Advertising 
Co., national sales organization for independent transportation 
advertising companies, last month gave a get-acquainted party 
for advertisers in Chicago. William Barrett and |. Larson (at 


left) and Frank Sammons (right), all of Bankers Life & Casualty 
Co., talk to three transportation ad franchise holders: Wm. Field- 
er, Fielder, Sorenson & Davis, San Francisco; Tom O’Ryan, Mem- 
phis; Joseph Batchelder, Traction Advertising Co., Peoria, Ill. 


3-D IN PITTSBURGH—D. L. Clark Co., Pittsburgh, has erected this three-dimen- 

sional display in its home town. The giraffe, whose eyes blink on and off in 

anticipation of a Clark bar, ties in with the condy company’s tv spots which use 
an animal theme. Pittsburgh Outdoor Advertising Co. mado the installation. 
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The COMPANION reaches more 
married women 18 to 35 than 


any other magaz! 


ine 


| 
| 
| These women have larger families ...more children. depend on the COMPANION! To find out how im- 
| They are your best customers... buying more now portant they are to you, get in touch with your 


*SOURCE: From the latest Starch Consumer Magazine report. 


than they ever have or ever will again... and they COMPANION representative. 
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Which End's the Right End? advertising sponsored by 


To the Editor: The editorial, ©lerks. 
“The Wrong End of the Tele- But even if this were so, would 
scope” in ADVERTISING AGE of there be a justification to call an 


March 15, seems to have taken | effort to get customers to change 
hold of the wrong end of the |Shopping habits that cause loss 
stick. After damning with some- oth to them and to the stores “a 


what faint praise the “Early 
Shopping” promotion of Seattle 
retail clerks by saying “it is a 
commendable project and we hope 
it works,” the writer jumps at an 
entirely unwarranted conclusion 
and says: “The objective, of 
course, is to induce more shopping 
during ‘normal’ store hours and 
thus obviate any necessity for 
night hours.” 

Actually this is not the case, as 
was stated definitely in the excel- 
lent news report in a previous is- 
sue, written by an _ on-the-spot 
correspondent. Its objective is to 
try to shift part of the over- 
crowded afternoon store traffic 
into the morning hours when cus- 
tomers can have better service, 
better selections of goods and oth- 
er advantages enumerated in the 


HIB 


of all 


rear guard action—the kind of 
activity which is designed to hold 
‘something back, or to maintain 
|the status quo?” 

, On the contrary, the retail 
'clerks are advocating change— 
‘not holding it back. And what has 
‘always been the prime purpose 
|of advertising if not to change un- 
profitable habits for more profit- 
able ones? 

Careful surveys of shopping 
habits, interviews with customers, 
store management and_e clerks 
showed that everyone concerned 
_ was losing by maladjustment of 
shopping hours. 

It seemed just as logical a use 
of advertising to point out to cus- 
tomers the advantages of morning 
shopping compared to afternoon 
shopping as to educate them on 
the advantages of a modern re- 
frigerator over an ice box or of 
sanitary packaging over a cracker 
barrel. The unique feature of the 
campaign is the fact that the 
clerks were willing to spend their 
own money to do this. 

The editorial further states: “If 
| people would rather shop at 8 p.m. 
{than at 9 a.m.—or on a Sunday 


AMERICAN 
WEEKLY 


vith ol 
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— 
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THIS WEEK 


One we ae nen — 
Se a) 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


In 1952, more than a 100 This Week advertisers placed a 
total of 286,419 lines in the Louisville Courier-Journal Sunday 
Magazine. In the ten-year period from 1942 to 1952, the 
Louisville Courier-Journal Sunday Magazine grew in adver- 
tising lineage from 350,000 lines annually to 1,500,000. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 
Journal, Lovisville 2, Kentucky. 


SHE LOUISVILLE 
~Courier-Zournal — 


SUNDAY MAGAZINE 


Sunday Courier-Journal Circulation 303,238 « Member of The Locally Edited Group 
Represented Nationally by The Branham Compony 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


= 
| Readers React 
Criticism of Manero Ad 


the afternoon rather than on Tuesday | 


morning, the smart merchandiser 
will benefit by catering to their 
desires rather than trying to 


change them.” By the same token 


(to borrow a phrase), “If people 
are content with an old fashioned 
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ing Manero’s and its place in the| 
life of Fairfield County suburbia is | 
hardly understandable. I rise to the 
defense of the brothers Manero, | 
who have a justly-earned reputa-| 
tion for serving some of the finest | 
beef in the East. | 

If you will cull back through | 
your files you will find that AA} 
at one time took special note of | 
Nick Manero’s special match book | 
made in the shape of a chef’s hat, 
and took due note of the top quali- 
ty of the cuisine on Steamboat 


egg beater why try to sell them Road. 
an electric mixer?” | A. FLANDREAU, 
While night shopping is not an! Sales Promotion Manager, 
issue in this promotion of the re-| Arms & Ammunition Divi- 
tail clerks, since its “ugly head” sion, Olin Industries, New ; ; 
has been raised, it might be point- | * Haven, Conn. et S NICK—Tony Manero’s brother 
el ch Meek alter tre vedere of ot. ic olas, owner of Manero’s restaurant, 
’ ’ * Greenwich, Conn., wears his badge of 


fort by retail stores in trying to) 
get Seattle people to shop even- 
ings, only 15% of the women in- 
terviewed shop regularly at night, 
and the proximity to the northern 
part of the city of one of the na- 
tion’s finest suburban shopping 
centers accounted for the percent- 
age being that high. The national 
average of regular night shopping 
in department stores according to 
a recent survey by a large na- 


To the Editor: (for The Creative 
Man)— 

Sometimes I get a great bang 
/out of your cerebrations—or aber- 
rations. 

How you could improve on an 
item like that in AA of March 15 
on Tony Manero I don’t know! 

Perfect. 


CLYDE BEDELL, 
| Clyde Bedell’s Service, Park 


tional agency is only 3.7%. Ridge, Il. 

If people’s habits should not e 
and cannot be changed, why do; To the Editor: Your feature sec- 
cigaret companies spend their|tion is first choice of reading in 


millions in advertising to get cus-| AA with most adfolk. With me, 
tomers to switch brands? / however, presently I read the Mar- 
Seattle retail clerks feel that in| ket Place quickly at the outset and 
their promotion they have hold of | 
the right end of the telescope—| section. 
and judging by the community| In your current issue Manero’s 
reaction, they are bringing man- | at Greenwich, Conn., came in for 
agement and customers closer to| The Creative Man’s watchful com- 
them than ever before. 'mentary. 
| 
“4 _ HH. 0. STONE, | you know, when I lived and 
Pacific National Advertising worked in Greenwich ten years 
Agency, Seattle. _ago, Manero was just coming along 
e bys as a restaurant featuring steaks 


then read with great interest your | 


office, the chef's hat, while selling one of 
the steaks for which he’s famous. 
| 
‘the place he runs is an advertising 
error that even...Manero must 
| recognize. 
How about one of the bright ad- 
| boys back East selling him now on 
| ° ° 
a campaign to sell his good food. 
Tony Manero, “official,’’...so 
what? 
Nice work, your analysis of this 
miscarriage of advertising. 
Nat MARKs, 
San Francisco. 


To the Editor: The name Manero 
in the March 15 issue struck a 
responsive chord for I recall that 
Several years ago someone by the 
|name of Manero in Greenwich, 
,Conn., purchased three Sherer 
‘commercial refrigerators. 
| As I recall the story Manero’s 
| was a restaurant and received so 
many requests from diners to pur- 
chase meat that they opened a 
meat market in connection with 
the restaurant. 


to C. M.'s. 


To the Editor: With reference to 


The Creative Man’s March 15 ef-| 


fort: 
His massive ignorance concern- 


and chops and Manero’s big chef’s}' This doesn’t settle much as to 
hat. He used this as a die-cut} Tony Manero’s capacity but it may 
Greenwich Time. help to answer the question of 

I agree that the hat does look whether Manero’s is a bake shop 
like an inverted icebag. But to or a restaurant. 


‘omit any semblance of hint as to, I do not know the identity of 


Another Reason Why 


WPTFE is 


North Carolina's 


Number One 
Salesman 


WPIE 


50,000 WATTS 


680 KC 


ff} J 


RIGHT HAND MAN....TOM MANESS 


Tom Maness is your right hand man at WPTF. He’s our Copy 
Chief (And yours, too! ), responsible for maintaining perfec- 
tion in all on-the-air material. He’s the one who checks your 
selling messages—programs and announcements—to make 
sure you will be putting your best foot forward when you go 
on the air at WPTF. He makes sure instructions from you and 
your agency are carried out. He adds that extra polish which 
guarantees better results when you buy WPTF. He's another 
member of the team that makes WPTF the Number One 
Salesman in the South's Number One State! 


North Carolina's Number I Salesman 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


FREE & PETERS  tercsexr 


REPRESENTATIVE 
R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 
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either gentlemen but it could be! 
that the one in the chef’s hat, rath- 
er unusual behind the meat case, 
could be Nick Manero. 
J. H. Witson, 
Sales Promotion Manager, 
Sherer-Gillett Co., Marshall, 
Mich. 


To the Editor: Noted with inter- 
est The Creative Man’s Corner 
Manero’s quip in the March 15 
issue, which I am passing on to 
Nick Manero for his scrapbook. 

Inasmuch as he states that he 
has never encountered Manero’s I 
can understand the confusion and 
suggest he go up some time for an 
outstanding steak with the best in 
french fried onions. 

For Manero’s customers and 
friends his ad tells the whole 
story with many interesting points 
and also, I believe, let’s see just 
exactly where Nick fits in—no 
more, no less. 

I hope you realize this is written 
in fun rather than scathing criti- 
cism.. 

E. L. ACKLEy, 

Director of Research and De- 

velopment, Hines-Park Foods 

Inc., Ithaca, N. Y. 


Seventh-Day Adventists 
to Reprint AA Column 
To the Editor: We would like is] 
congratulate you on your fine, 
[Employe Communications] oat | 
umn in the Feb. 22 issue of Ap- 
VERTISING AGE, which referred to 
the television program, ‘Faith for 
Today.” And we would like also 
to request your permission to re- 
produce the greater portion of this 
editorial in News Beat, our church’s 
monthly press relations journal. 
This will be a special edition, | 
which will contain samples of 
editorials, articles, and news) 
stories that have appeared re-| 
cently throughout the world about | 
Seventh-day Adventists, and we 
think your editorial fits into this 
category nicely. 
M. CAROL HETZELL, | 


Editor, News Beat, Washing- | 
ton, D. C. 
7 * e | 


‘Service to Business’ 

To the Editor: Enclosed is my 
check for four extra copies of the 
series of four articles by E. B. 
Weiss on Cybernetics. 

You are doing a great service to 
business in general...by making 
these available. 

S. STUART CHAPMAN, 


Retail Engineer, Cleveland 

Regional Office, Lamson 

Corp., Cleveland. 
e * 7 


Cigar Institute Replies | 
to Smoker's Complaint 

To the Editor: An open reply to} 
Hec Mann (AA, March 15) and to) 
other cigar devotees who fall prey 
to the occasional retailer who 
maintains his cigar stocks improp- 
erly. 

The Cigar Institute, since its in- 
ception, has given priority consid- 
eration to the problem of dry ci- 
gars, and has taken definite and 
productive measures to _ correct 
this imposition on the consumer. . 
created a mobile school, “The Ci- 

Several years ago, the institute 
gar Clinic.” The clinic, staffed by | 
experts in every phase of the cigar | 
industry, has traveled far and/| 
wide, teaching large groups of s-| 
tailers their responsibilities . 
with dramatic emphasis on proper | 
humidification equipment.. The | 
Cigar Clinic is a continuing work; 
more than 30 classes are planned 
for 1954. 

A second great force is quietly | 
at work doing a simultaneous na- 
tional job on the million odd re- 
tailers, who, in varying degrees, 
carry cigar inventories. Every 
other box of cigars, opened by the 
dealer, contains a strident insti-| 
tutional message, reminding him | 


of his duty to his cigar customers , 


and reminding him to keep his 
humidification equipment filled 
with water, whose kind moist kiss 
is the life blood of the cigar. Every 
dealer in the nation is thus re- 
minded at least twice a week to 


examine the condition of his ci-,| 
gars. The very irritations, created 


by the relentless day in day out 
pressure of strong messages in the 
60,000,000 cigar boxes, has caused 
the Cigar Institute to create a spe- 
cial department, devoted solely to. 
answering hundreds of inquiries’ 
each week from awakened dealers 
writing from every city, village 
and hamlet in the country... 
Needed now from loyal cigar 
consumers like Hec Mann is a full 
inner confidence that the dealer 
received a product that has under- 
gone two decades of agricultural 
and production research: superior 
cigars—better than ever before— 
and the dealer receives those ci- 
gars in factory fresh condition. 
Further needed is consumer in- 
dignation, not directed to the man- 
ufacturer, but to the wayward 


Insist on fresh cigars. Insist on|hangs the tale that bit us. 
value for value. There are hun-— 


Be it hmchon that dreds of thousands of alert dealers 
/anxious to serve you your favorite 
Whereas cigar in perfect condition. Any one 
Soving stefectertly mt Gath ol Gp eapicoments of of these would be more than hap- 
porate carr | py to attend a consumer, such as 

. ve a EuGENE L. RAYMOND 

for Seving acspined « complem Knctihedge of ewery phew of she 7 : 


Executive Director, Cigar In- 
stitute ee ong ne — York. 


ae de Acrilan’‘s ‘Hydrophobic’ 
Causes Hair-Splitting 


ape etry and foo devetion to heres art of eotalling gan, 


~~ aii 
Ops 83-0 


dealer. Does the grocer dare sell a hair from the tail of the dog) 
that bit us in your March 1 issue? | 


your wife wilted or rotten vege-— 
tables? Of course not! Your spouse The ad on Acrilan, one of those 
would clobber said grocer over the | considered tops by “Five Topflight 
head with said vegetables. Our Art Directors,” uses the phrase: 
ladies simply refuse to be bilked. 
One or two such incidents results 
in a new grocer or a chastened 


of saying it washes easily,” etc. 
Webster defines hydrophobia (ad- 


'grocer. The industry, Mr. Mann, , jective, hydrophobic) as “a morbid 


has brought you its best and/dread of water.’’ Should not that 
strives mightily to keep it so, but|fancy way of describing Acrilan | 
all the dollars at Knox could not have been hydrophilic? 

maintain a 24-hour personal po- | 


licing job on a million dealers. ‘other name for rabies—thereby 


SHIRLEY BURGER, 
RutH M. ARNFELD, 
Bond & Co., Denver. 


| 


| 
| 


| To the Editor: Mind if we split, 


“Hydrophobic fiber—a fancy way | 


And since hydrophobia is es 


“nr 


in AHURRY 


Use Pilmeck's 
bon Corts High Qeality 
FILM SPOTS 


"Our 35 years experience has tought ws 
how to cut corners and keep costs down 
@ By having all facilities in 


our own block-long plant, we 
eliminate delays and vun- 
necessary 


wr: FILMACK STUDIOS 


1323 S. WABASH AVE. CHICAGO, ILLINOIS 


Average Net Paid Daily 


137,498 


A 30 year increase in the daily Telegram 


and Gazette of 94% 


100,887 


1943 
83,791 


1923 
46,188 


1933 
90,225 


19,816 


New England Market. 


WORCESTER 


VTELEGRAM, 7 
GAZETTE, 


A Sunday Telegram Increase of 123% 


1953 
103,099 


Average Net Paid Sunday for 1953 


At one low cost, an advertisement in the 
Telegram and Gazette reaches practically every 
potential customer in the rich, responsive Central 


WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


MOLONEY, REGAN & SCHMITT, Inc. 


National Representatives 
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Room Air Conditioners Shaping Up 
as Biggest Appliance Since Video 


(Continued from Page 2) 
placed on the “exclusive features”’ 
of each brand. There are air con- 
ditioners that don’t jut into the 
room, some with reverse cycle or 
electric heating for chilly days, 
many with pushbutton and auto- 


matic controls. Styling—decorative | 


or inconspicuous—will be played 
up. 


w Advertising budgets, for the 
most part, are tied closely to pro- 
duction. Accordingly, room air 
conditioner makers will spend 
more this year. 

Mass and shelter magazines still 
are the most popular media. More 
attention will be paid to “class” 
markets. Several manufacturers 
are directing a large part of their 
campaigns at opinion-influencing 
professional men who can be in- 
duced to put air conditioning into 
their homes and offices. 

Co-op newspaper space will be 
used heavily again to time ads to 
coincide with local heat waves. 
Radio and tv spots and other local 
media will also be utilized to cap- 
italize on the weather. White 
goods manufacturers can be ex- 
pected to throw air conditioner 
commercials into their year-round 
network programs starting in June 
or July. 

Manufacturers have been paying 
more attention to dealers than 
ever. Business paper schedules 
have been intensive. The number 
of mailings to dealers has been 
increased. 


es Heavy competition is expected, 
with more than 90 brands offered. 
Some prices have been lowered 
slightly, reflecting both competi- 
tion and higher-volume production 
economies. 

Several manufacturers have also 
devised financial plans to over- 
come dealer hesitancy to fill stock- 
rooms with $200 to $500 air con- 
ditioners that might still be there 
in October: 

Carrier, for example, offers a 
system of delayed payments, low- 
cost warehouse storage and inter- 
est for distributors and dealers. 
Mitchell is setting aside $3 for 
each air conditioner sold. At sea- 
son’s end, Sept. 15, the kitty will 
be pro-rated among dealers ac- 
cording to the number of units 
each still has in stock. 


s These plans are also intended 
to hold off price-cutting until after 
the best selling months. So far this 
year there have been few reports | 


of price cutting other than on left- | prize baby because it omits the 


| Retailing Daily 


over 53 models. How long this will 


hold true depends primarily on| 


how soon heat waves arrive. 

The most spectacular advertis- 
ing drive to induce dealers to stick | 
with the manufacturer was that of | 
Mitchell. 


last November. 
Dual aim of the effort was (1) to 
sell Mitchell features and (2) to 
stimulate interest in an annual se- 
ries of regional distributor-dealer 
meetings. 

The series was preceded by a 
four-color insert timed to run with 
Retailing’s editorial coverage of in- 


the company’s salesmen. 

The succeeding ads broke with- 
in 48 hours after each meeting and 
covered promotional plans_ by 
quoting reaction of dealers and 
distributors at the previous meet- 
ing. On-the-spot photos of the men 
who were quoted added impact to 
the series. 


a In addition to keeping dealers 
happy, air conditioner manufac- 
turers have other problems not un- 
like those that confronted tv set 
makers several years ago. 

One of these is the question 
of specifications. Air conditioners 
are rated either in horsepower re- 
quired to drive the compressors 
or the quantity of heat the unit 
can absorb. The latter, expressed 
in tons—referring to the cooling 
equivalent of a ton of ice melted 
per day—is most commonly used. 
However, it is a difficult concept 
to get across to the customer who 
wants to know why he can’t buy a 
less expensive unit than one rec- 
ommended by a salesman. And it 
baffles women. 

Also, while a %4-ton unit the- 
oretically absorbs 9,000 British 
thermal units of heat per hour, 
current tests of many models (not 
conducted at the request of any 
manufacturer, incidentally) show 
a wide variation in actual output. 


a This would indicate that as air 
conditioners become more com- 
mon, advertisers will have to give 
some attention to defining more 
precisely the output of their units, 
or soft pedal claims. Television 
still has that problem with so- 
called 21” tubes that differ in size. 

Finally, the copywriters need a 
new name for air conditioners if 
the machinery connotation is to be 


beaten down. “Room cooler” is 
| camer to handle, but the indus- 
try dislikes this description of its 


The campaign consisted | i 
of nine full-page ads placed in| @ 


troduction of the Mitchell line to/}- 


‘possibilities of revolutionary de- 
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a preview of summer heat waves as their 


dehumidification and 
benefits. 

Down-to-earth advertising may 
be required in a year or so to con- 
vince prospects that costs of air 
conditioners will not fall appre- 
ciably. Cut-rate sales of discon- 
tinued lines might complicate the 
job, when many companies wilt as 
competition gets hotter. 

Consumers, accustomed to price 
drops that accompanied refinement 
of television circuits and manu- 
facturing techniques, may balk 
when they learn that costs of one- 
ton coolers have not fallen like 
prices of 21” tv sets have in the 
past few years. 


filtering 


# Room air conditioners, the re- 
sult of 30 years of refrigeration 
research and the product of new 
refrigerants, do not appear to hold 


velopments: The laws of thermo- 
dynamics are difficult to amend; 
compressor design is pretty well 
standardized; electric motors still 
cost money, and it takes more than 
a slide rule to make five feet of 
tubing do the job of ten. 
Although styling of room condi- 
tioners has been cleaned up in re- 
cent years—-corners are rounded, 


SPRING SONG—Room air conditioner marketers are offering 


begin appearing in national media. These were preceded by a 


units are nearly flush with win- 
dows, sides are clear—there is still 
room for improvement. 


consumer ads (top) spring when 


dealers. 


that of an appliance to that of| 


furniture, a problem that didn’t 


chorus of business paper ads (bottom) in winter and early 
the manufacturers 


concentrated on lining up 


—inspired either by thoughts of 


| coolers falling from windows or by 


require much planning with tv.|civic beauty—might be directed 


Severa! designers 


have recom-| against the tails of room air condi- 


mended permitting air condition-| tioners hanging out in public view. 
ers to jut into the room and hiding | 


them in a furniture shell. 


s A radical departure in room 
cooler design is a mobile, water- 
cooled unit unveiled recently by 
Unicen Asbestos & Rubber Co., Chi- 
cago. The unit has the advantages 
of mobility and water cooling, but, 
of course, has disadvantages not 
present in air-cooled models. 

And there are other problems: 

In many areas, especially big 
cities where apartment dwellers 
are ideal prospects, sales will have 
to wait for new electrical wiring, 
just as television sales waited for 
new stations. Dealers and utility 
companies are working on plans to 
finance consumer rewiring jobs 
now. 


s Service and installation require- 
ments can bring either a lift or a 
hangover. A dealer can use serv- 
ice and installation operations to 
keep tv technicians or refrigerator 
repairmen busy, or he may have 
to recruit new workers. The re- 
tailer can make a profit on off- 


| season overhaul and storage either 


by doing it himself or by con- 


Designers have suggested chang- | tracting the job. 
ing air conditioner styling from) 


Legislation requiring that installa- 
tion be done only by legally de- 
fined refrigeration experts may 
put the squeeze on small dealers. 


es An outstanding advantage of air 
conditioners from a merchandising 
view is that the sale of one cooler 
is the best way to sell another. 
Surveys have indicated that mul- 
tiple installation—a unit in the 
living room and at least one more 
in a bedroom—is a goal within 
reach. 

Distributors and larger retailers 
also can shoot at multiple commer- 
cial installation. In many build- 
ings room units are more practi- 
cal and less expensive than a 
large central unit with its expen- 
sive ductwork. Motels, hotels and 
office buildings are_ especially 
tempting targets. 

Companies that make both room 
coolers and central units do not re- 
gard them as competitive with 
each other. Many authorities free- 
ly predict that it will not be long 
before most homes costing more 
than $12,000 will have built-in air 
conditioning. Room units, however, 
are more practical where steam 


or hot water heating is used. 


Municipal building regulations:= As spring begins to show signs 
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of arriving in the Middle West 
and East, air conditioning adver- 
tising is beginning to sprout in 
consumer publications. Peak of the 
ad crop is expected in June and 
July, but this year campaigns be- 
gan breaking about a month ear- 
lier than last year. 

A few ads ran in January and 
February, and by March advertis- 
ing had picked up appreciably. 
Here is a run-down of industry 
leaders and what they are doing 
in their 54 campaigns: 


e Airtemp—Airtemp division of 
Chrysler Corp., Dayton, is making 
a big splurge into room air condi- 
tioner advertising. The campaign 
started in March and will use 
b&w and two-color space in Life, 
The Saturday Evening Post, Time 
and hotel and tourist court publi- 
cations. A dealer franchise cam- 
paign ran December through 
March in Air Conditioning & Re- 
frigeration News, Electrical Mer-| 
chandising, Mart and Retailing 
Daily. Airtemp is emphasizing its 
cooler designed for casement win- 
dows, both in consumer ads and 
in an elaborate merchandising kit 
sent to dealers. Grant Advertising 
Co., Chicago, is the agency. 


e Carrier—Carrier Corp., Syra- 
cuse, N. Y., has increased its con- 
sumer ad budget 41% this year, 
with room coolers and central 
units sharing the boost. Better 
Homes & Gardens, Life, News- 
week, The Saturday Evening Post, 
and Time will be used. Room unit 
copy will emphasize _ Carrier’s 
“new slim silhouette.” The cam- 
paign for central home air condi- 


tioners will emphasize cost, point 
out that air conditioning is within | 
reach of the average homeowner. 
N. W. Ayer & Son, Philadelphia, 
is the agency. 


e Coolerator—Coolerator division 
of International Telephone and 
Telegraph Corp., Duluth, will use 
newspapers exclusively. The cam- 
paign has started in the South 
and will move north with the 
warm weather. Some of the ads 
will be placed by the factory, 
some on a co-op basis. Both pro- 
duction and advertising will be 
stepped up “substantially.” J. M. 
Mathes Inc., New York, is the 
agency. 


e Crosley—Crosley division of 
Avco Mfg. Corp., Cincinnati, will 
concentrate its advertising on 
“Climate-Timer,” a device that 
turns the air conditioner on and 
off at pre-set hours. The cam- | 
paign will be aimed primarily at 
business and professional men for 
use in offices. The media list 
consists of Business Week, Jour- 
nal of the American Medical Assn.., 
Oral Hygiene and Time. Benton & 
Bowles, New York, is the agency. 


e Deepfreeze—Deepfreeze Appli- 
ance division of Motor Products 
Corp., North Chicago, Ill., is mak- 
ing its entry into the room cooler 
market with six models. Adver- 
tising will center on outdoor, co- 
op material and a consumer con- 
test, all of which will be shared 
with other products in the Deep- 
freeze line. One-hour installation, 
a finance plan and larger co-op 
allowances are being used to line 
up dealers. Roche, Williams & 
Cleary, Chicago, is the agency. 


eFedders—Fedders- 
Quigan Corp., Buffalo, anticipates 
a record year. In addition to pro- 
ducing about 200,000 units under 
its own name, it will make about 
100,000 each for RCA and Crosley. 
The company will use consumer 
and shelter magazines, participa- 
tion in “Today” (NBC-TV) and 
business papers for room and cen- 
tral air conditioners. Batten, Bar- 
ton, Durstine & Osborn, Buffalo, is 
the agency. 


e Fresh’nd-Aire—This division of | 
Cory Corp., Chicago, has an ad) 


budget of about $500,000 for its 


“Electromagnetic Push-Button 
Automatic” air conditioners. The 
campaign began in January busi- 
ness papers and will run in about 
50 magazines. Ease of operation 
and styling will be emphasized. 
Ads aimed at doctors, admen and 
other professionals will be fol- 
lowed up with concentrated mail+ 
ings. Hotels, motels and institu- 
tions also are ad targets. Herbert 
Baker Advertising, Chicago, is the 
agency. 


e Frigidaire—Frigidaire division 


of General Motors Corp., Dayton, 
last year doubled its room cooler 
sales over °'52 and expects to 
double them again this year. “Co- 
co-Rio Beige” styling will be 
played up in ads. Frigidaire made 
its first room air conditioner 25 
years ago and the anniversary 
angle also is expected to show up 
in ads. Foote, Cone & Belding, 
Chicago, is the agency. 


e International Harvester—Styl- 
ing will play an important part in 
the campaign of _ International 


Harvester Co., Chicago. Like oth- 
er IH appliances, fronts of the 
air conditioners can be covered 
with fabrics to match room set- 
tings. Economy of operation also 
will be played up via emphasis on 
IH’s “Tight Wad” compressor. 
Four-color ads will be backed by 
elaborate displays and other deal- 
er aids. Leo Burnett Co., Chicago, 
is the agency. 


e General Electric—General Elec- 
tric’s air conditioning division, 
Bloomfield, N. J., has the largest 


budget in its history. The consum- 
er campaign broke in January and 


(Continued on Page 76) 
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It’s tough cutting very much off today’s high 
costs. But if high printing costs are getting 
your goat, Consolidated Enamel Papers will 


trim ’em like a master barber. 


Thanks to the revolutionary enamel paper- 
making method Consolidated pioneered, 
Consolidated Enamels save you 15 to 25 per 


cent against the cost of old style enamel 
papers. Your advertising materials, com- 
pany magazines and other fine print- 
ing sparkle with that crisp, clean look 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


speces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


HELP WANTED 


size and frequency, apply on display. 


HELP WANTED 


Experienced advertising man capable of 
gathering facts, roughing up ideas and 
writing copy on residential, commercial 
and industrial heating equipment. Expe- 
rienced in preparation of publicity re- 
leases desirable. Good salary to the man 
who has initiative and can assume respon- 
sibilities. Work is with nationally-known 
manufacturer in Cleveland, Ohio. 
Box 6273, ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Ill. 
A Partial List of Jobs Now Available 


COPYWRITER, Major agcy exp. $20,000 
ART DIRECTOR, top ievel, agcy 
exp 5 
TV. com’'l writer, agcy 12 to 15,000 
COPYWRITER, diversified cons. exp. 
agcy 15,000 
COPYWRITER, food exp, West coast 
agcy 8, 
RADIO & TV, Program Mgr, agcy 8,000 
LAYOUT ARTIST, studio 7,000 
ARTIST, lettering studio 
FRED J. MASTERSON 
185 N. Wabash Fr. 2-0115 Chicago 
ADVERTISING SALESMEN 
To represent young, aggressive trade pub- 
lication in New York and Detroit areas. 
Real opportunity. Take over existing ac- 
counts and close good leads waiting for 
vou. Liberal commissions. 
Box 6276, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 53-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


COPY-CONTACT MAN to handle fast- 
growing livestock feed account. Must 
know farm paper copy and modern prac- 
tices on farm feeding of livestock and 
poultry. Hard sell copy a must. Agency 
experience desirable, but if you are now 
in the advertising dept. of a feed manu- 
facturer and would like to get in an 
agency, this may be the chance you've 
been looking for, if you can qualify. This 
is an opportunity in a well-established, 
medium-sized, midwestern agency with 
national accounts. Not Chicago. Please 
tell us about yourself in first letter. All 
replies held in strict confidence. 

Box 6274, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


6,500 


ADVERTISING PERSONNEL 


Employer-Employee 
Investigate 
our active confidential service. 


Betty Clem 
EMPLOYMENT COUNSEL, INC. 
7 W. Madison « Ftecnciet ‘Sates © Chicago 2, ILL. 


LAYOUT MAN - ARTIST WANTED 
GROWING MEDIUM SIZED CHICA- 
GO AGENCY SEEKS COMPETENT, 
EXPERIENCED AND PRODUCTIVE 
MAN TO HANDLE SHIRT SLEEVE 
ART DIRECTORSHIP. GOOD SAL- 

PHONE: DEARBORN 2-5106 

MISS DAMOFLE 


WANTED 


Advertising Agency Administrative Exec- 
utive to be Assistant to Treasurer and 
General Manager, 4-A, middle-sized, 
mid-West agency. Experience in manage- 
ment, accounting, cost finding. corpo- 
rate taxes. Knowledge of advertising, 
xraphic arts, traffic control, business law 
desirable but not required. Good future 
for right man aged 30 to 40. All corre- 
spondence confidential. Describe fully. Box 
841, Advertising Age, 200 E. Illinois St., 
Chicago 11, Til 


ADVERTISING SALESMAN 
Experienced - talented salesman for con- 
sumer-hobby type national magazine. The 
best opportunity for responsible man to 
assume top level authority in midwest 
office. Attractive salary. Write details 
and/or resume. Arne G. Gittleman, ZIFF 
| DAVIS PUBLISHING COMPANY, 64 E. 
| Lake Street, Chicago 1, Illinois. 


| ADVERTISING & PUBLISHING 
} FOR ALL TYPES OF POSITIONS 
| 
| 


GEORGE WILLIAMS - PLACEMENTS 


| 208 S. State Ha 7-1991 Chicago 


15,000 | py oth mpg opening with leading agen- 
cy 


for man under 40 with sound general 
public relations experience. Send resume 
and indicate salary required. 
Box 6272, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
LIFE PERSONNEL SERVICE 
Advertising « Publishing e Radio e TV 
for employers and qualified applicants 
105 West Monroe DE 2-3885 Chicago 


ADVERTISING SALESMAN: Cash in on 
your contacts! Increase your earnings 
with this ad agency tie-in. Whether you 
act as account executive or if we handle 
your lead, there's a profitable arrange- 
ment for you. We're a medium-sized, 
recognized NYC agency with complete 
service. 

Box 6269, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 
BARNARD 

A service for employers and applicants 
in the field of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Il. 
Top flight representatives wanted for New 
Process Full Color Film Transparencies - 
called “Color Chromes” ©. Sun-tested - 
proved non-fading - for use in window 
and outdoor signs - merchandising dis- 
plays, etc. See advertisement page 39. 

Middle West Pictorial Company 
1635 W. Melrose St. Chicago 13, Ml. 
WANTED - Young man for national soft 
drink company’s advertising department 
(Chicago). Some experience preferred. 

Box 6250, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


SCOTT PERSONNEL, INC. 
ANNOUNCES 


a new placement service for men 


and women in adverti: and re- 
lated fields. Inquiries ‘invited. 


59 E. Madison DE 2-6440 Chicago 3 


FRANCHISES AVAILABLE 


A few fully protected area franchises are 
available for our quality litho services, 
including art, plates, single and multi- 
| color presses, and bindery. Our location 
permits economical production and serv- 
ice to any part of the nation. If you are 
a@ well-rated graphics art firm or broker, 
this is a chance to expand your produc- 
tion facilities without cost, retain busi- 


ness you be losing, and add profitable 
——— . Drop us a line for full 
alls 


200 E. Illinois St. cago 11, Til. 


SALES * ADVERTISING 


We are seeking a man for our Chi- 
cago office, one who has been associ- 
ated with promotion, advertising and 
selling to the food, grocery and/or 
drug industries, and used to contacts 
at executive level 

This man might have been employed 
with a large mailing house, food or 
drug manufacturer or a trade publi- 


If located in the East: 


HELP WANTED — MALE 


ADVERTISING DISTRIBUTORS OF AMERICA, INC. 
624 South Michigan Avenue 
Chicago, Illinois 


ADVERTISING DISTRIBUTORS OF AMERICA, INC. 
400 Madison Avenue - Dept. H 
New York 17, N.Y. 


FOOD © GROCER * DRUG 


cation in these industries. 

Salary, $10,000 plus commission and 
bonus. 

Please write, giving as much infor- 
mation as possible about your back- 
ground. Do not oy A meeting will 
be arranged with one of our company 
principals. 


i 


and PRINTING 


a Highly profitable, 


growing; 
printing plant (leased equipment) 


Box 837 
200 E. ILLINOIS ST. 


For Sale To Qualified Buyer... 
FLORIDA Monthly MAGAZINE 


factual monthly magazine, 
Nationwide paid subscription circulation now pushing 20,000 and still 
ready for heavy newsstand distribution. Attractive office and 


munity. Low overhead. Unusually profitable subscriptions and advertising 
secured by mail promotions, with huge untapped potential. Job and publi- 
cation printing department now being organized to add to volume and 
profits. This unique Florida publishing and printing business will be sold 
only to substantial, experienced buyer. Please state business and financial 
qualifications in your letter of inquiry. 


ADVERTISING AGE 


BUSINESS 


established 4 years. 


in beautiful Southeast Florida com- 


CHICAGO 11, ILLINOIS 


POSITIONS WANTED 
YOUNG, CAPABLE ADMAN 
Well experienced in retail (newspaper, 
radio, direct mail). Also has 2 years in 
adv. dept. of large midwest manufacturer 
(all phases, including publicity, sales 


|manuals and some P.R.). Wants perma- 


nent, responsible position offering good 
prospects. College graduate; excellent 
references. 

Box 6275, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 
TOP-NOTCH ADVERTISING, Sales Pro- 
motion man wants top-notch position on 
WEST COAST. Now handles $300,000 
budget. Will select position before May 1. 
Box 6267, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ml. 
NYC ASST. ADV. MGR. WILL RELO- 
CATE Responsible all phases, with em- 
phasis on copy largest company of its 
type in U.S. Dartmouth grad. Married. 
Wm. Rosenfeld, 1478 St. Lawrence Ave., 
Bronx 60, NY. 


AD MAN AVAILABLE. Recently relo- 
cated Gulf area. Seeks connection in New 
Orleans or vicinity. Four and one half 
years Calif. newspaper ad experience. 
Wrote Army propaganda and news. Mis- 
souri grad. Age 29, married, one child. 
Wants agency or newspaper rep position. 
Executive caliber. Maurice D. Walsh, Jr., 
P.O. Box 374, Gulfport, Miss. 


ART DIRECTOR - LAYOUT MAN 
RELOCATING TO SAN FRANCISCO 
Over six years’ art director experience in 
NYC agencies. Young, fast, versatile, good 
taste, will be happy with approx. $7,000 
in SF. Now employed in NY at consid- 
erably more. Please write - 

Box 6270, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 

NEW TO CHICAGO 
Attractive, enthusiastic, former California 
Adv. Agt., desires executive writing posi- 
tion. Creative campaign, Radio Script, 
Dramatic production exp. Merchandising, 
newspaper, public relations, magazine- 
writing background. 

Box 6279, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, IIl. 


COPY MAN OR ASST. ADV. MGR. 
WANTS OUT OF PRESSURE COOKER 
Standout copy all media, 30 products and 
institutionals. Strong on consumer, Hard- 
working, hard-thinking, steady, seasoned, 
congenial, quality-not-quantity Long term. 
Box 6277, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 
Young adman, tired of present routine 
(bored stiff!)—would like to hear about 
openings which are “out of the ordi- 
nary”, offering a real challenge. Copy, 
rough layout, good knowledge of graphic 
arts, top notch ideas. College. 
Box 6278, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, ™! 


REPRESENTATIVES AVAILABLE 


PUBLISHERS 

WHAT DO YOU DO when your competi- 
tion gets your advertising? Do you sit 
back and wonder what happened, or do 
you take action? A dynamic publisher's 
organization which combines experience 
with energy and offers intensive coverage 
of Eastern territory can be your answer, 
if action is your byword. A new ap- 
proach, a change in personalities, and 
above all, a representative with persist- 


| ence and punch can bring advertising to 


your magazine. 
Box 6271, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


PUBLISHERS 
Established and_ successful advertising 
representative with New York office and 
small sales staff wants to represent and 
work exclusively for one or possibly two 
publications. If your publication needs 
this extra and personal attention in the 
Eastern area, write 

Box 6259, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 
SEEKS MERGER 

Well established agency, billing in lower 
6 figures, interested in strengthening cli- 
ent services by merging with one man 
operation or small agency in Indiana or 
Ohio. All replies held in strict confidence. 

Box 6268, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


MISCELLANEOUS 


FINE AGRICULTURAL ART 
Write for illustrated brochure. 
JOHN ANDREWS 

Omaha, 


7265 No. 36 Nebraska 
CANADA'S BEST MAILING LIST 
200,000 live name on Elliott stencils 

Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


COPYWRITER 
Wanted by Leading 4-A 
Los Angeles Agency 


An agency-experienced writer, 
man or woman, who is strong 
in consumer print media. Pack- 
aged goods background an im- 
portant asset, though not ab- 
solutely essential. Will work 
in pleasant surroundings, with 
friendly, cooperative associates, 
and enjoy many benefits not 
found elsewhere. Send complete 
resume and salary require- 
ments. Your inquiry will be 
held in confidence. Write: 


Box 840 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


‘Little Lulu’ Book Used 


Cuicaco, March 30—The latest 
Kleenex promotion is going to be 
a lulu—a “Little Lulu” that is. 

In their first cooperative effort, 
International Cellucotton Products 
Co., maker of Kleenex, and Simon 
& Schuster, publisher of “Little 
Golden Books” for children, have 
joined in the promotion of a book 
featuring the “Little Lulu” comic 
strip character. Titled “Little Lulu 
and Her Magic Tricks,” the book 
tells how she performs magic by 
using Kleenex tissues. A small 
package of Kleenex is attached 
inside the 25¢ book so youngsters 
may duplicate Lulu’s antics. 


@ Tie-ins with “Little Golden 
Books” are not new. Johnson & 
Johnson has promoted Band-Aids 
with books titled “Dr. Dan the 
Bandage Man” and “Nurse Nancy.” 
Kleenex, which has been using 
the “Little Lulu” character in ads 
for the last 10 years, will begin its 
Golden Book campaign in May. 
The schedule includes plugs on the 
Arthur Godfrey radio-tv show, 
full-color ads in Sunday comics, 
page ads in family magazines, in- 
sert sheets in Kleenex packages 
and insertions in Life and Look. 
Point of sale material will feature 
both the “Little Lulu” book and 
packages of Kleenex. 

“Little Lulu,” which will havea 
first printing of 2,500,000 copies, 
was conceived almost two years 
ago by Simon & Schuster, and In- 


HAVE YOU BEEN WONDERING 
HOW TO CHOOSE THE RIGHT 

MANAGER FOR YOUR AD DEPT.? 
My resume might very well give you 
the answer. Will you ask for it TODAY? 


Box 838 ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


“Our 43rd Year” 


COPY CHIEF $12,000 
Creative exp. in B/W, TV 

SALES PROM. TECH. $ 7,000 
Collateral writing Penna. 
COPYWRITER $ 6,000 


Cons./industr. agy. exper. 


GLADER CORPORATION 
The Agency's Agency 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Advertising-Sales Producer 
Now Available 


Seasoned agency man, with success- 
ful record as advertising manager 
for big consumer product advertiser, 
seeks broader opportunity with solid 
agency, or with live-wire advertiser. 


EXCELS in developing product promo- 
tion with powerful follow-thru in 
advertising and merchandising. A 
creative thinker who can write and 
produce sales stimulating copy. Full 
knowledge of all media, point of 
purchase, direct mail and produc- 
tion. A capable, likeable adminis- 
trator with pleasing personality. 


EXPERIENCED in promoting home fur- 
nishings, ckaged goods (foods, 
etc.), building materials, home ap- 
pliances, soft goods, intangibles, in- 
dustrial products and direct selling. 
BACKGROUND includes 14 years of 
solid advertising and merchandising 
experience. At present responsible 
for coordinating $1.5 Million adver- 
tising and sales promotion program. 
University graduate, age 36, mar- 
ried. Modest salary requirement. 
Get full story on first interview. 


Box 839 ADVERTISING AGE 


nx Little Lulu 


cw ete? 
yaom ane #© 
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«your 


to Promote Kleenex 


ternational Cellucotton Products 
liked the idea. The publishing 
company had a license for Lulu 
and originally intended to do 


merely a children’s book. 


= However, after conferences with 
International and the Artists & 
Writers Guild, which develops 
Little Golden Books for children 
for S&S, the idea of the forth- 
coming ‘“‘package’”’ was worked out. 
Pocket Books Inc. is handling dis- 
tribution. Ad costs are being 
shared by International and S&S. 
The complete advertising sched- 
ule calls for nine business papers 
in the drug, food and variety store 
fields in April, full pages in Life 
(May 14 and June 4), Look (May 
4 and June 1), Puck—The Comic 
Weekly (May 2), and full pages in 
the May issues of Family Circle, 
Western Family and Woman’s Day. 
In addition, Little Lulu will be 
presented and its tricks demon- 
strated on the Arthur Godfrey TV 
show during May. 

Foote, Cone & Belding 
agency. 


is the 


‘Home,’ ‘Today’ Sign Sponsors 

NBC-TV’s “Home” and “Today” 
continue to keep business rolling 
into the network's New York head- 
quarters. “Home” has signed Nec- 
chi Sewing Machine (Cecil & Pres- 
brey), 13 participations, and Broil- 
Quik (Zlowe Co.), four participa- 
tions. “Today” signed Washington 
State Apple Advertising Commis- 
sion (Pacific National Advertising 
Agency), eight participations, and 
William Cooper & Nephews (Phil 
Gordon Agency), seven participa- 
tions. 


Gresh & Kramer Adds Two 

Delaware Valley Distributors, 
Philadelphia tri-state distributor 
for the Crosley-Bendix division of 
Avco Mfg. Co., and Lasko Metal 
Products Co., West Chester, Pa., 
maker of electric fans, fryers, 
toasters and other electric house- 
wares, have appointed Gresh & 
Kramer, Philadelphia, to handle 
their advertising. 


Johansen Heads PR Firm 

Alfred S. Johansen, advertising 
and publicity manager of the Swe- 
dish American Line and the North 
German Lloyd (Swedish American 
Line Agency Inc.), has resigned, 
effective April 5. He will head the 
new public relations company, 
Beeson, Buckley & Johansen As- 
sociates, at 19 E. 76th St., New 
York. 


Nestle Elects Philips Director 

H. K. Philips, v.p. in charge of 
sales for Nestle Co., White Plains, 
N. Y., has been elected a director 
of the company. 


Mora Joins Technigraphic 


Raul Mina Mora, free lance 
commercial artist, has been named 


art director of Technigraphic Co., 


200 E. Illinois St. Chicago 11, II. 


‘Philadelphia art service. 
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i .- MEDIA-PREPARED 
| - MARKET DATA | 


BE SURE Uj/ou ARE REPRESENTED 


With products on the march looking for market opportunities, this seventh 
annual Market Data Issue of ADVERTISING AGE—digesting and cataloging 
probably over 1,200 pieces of current available media-prepared market data— 
is the one single place where advertisers and their agencies can locate sources 
of up-to-date information on all types of markets—national, regional, and local 
... consumer, farm, trade, industrial and professional. 


Adding to its value and exceptional reading-life will be many important feature 
stories, charts and tabulations of populations, consumer buying power, national 
income, retail sales, etc., by prominent research and marketing authorities. 


The extensive utility and value of this annual Market Data Issue to ADVER- 
TISING AGE’s 27,000 A.B.C. paid subscribers—the important people who are 
important to you—is evidenced by record-breaking response: Last year they 
sent us requests for 38,529 pieces of media-market data over a 12-week period 
of active use. 


With top interest, long reading life, and unusual responsiveness assured—with 
editorial content focused on the importance of media as primary sources for 
marketing data and assistance, the Market Data Issue gives every medium 
an outstanding opportunity for effective promotion of the full values of its 
market, the scope and impact of its coverage. Decide now to be represented. 
Reserve your space today. 
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F & 7 * sas ing units for Philco, but Philco ex- 
nates © Go. Movge Room Air Conditioners Shaping Up ee Pegg rt svaduuiieis phen 
its Connersville, Ind., plant this| 

year. So far Philco ad plans have} 


Forjoe & Co., radio-tv station 
representative, has moved its New 
York office to 580 5th Ave. 


MAKE PROMOTIONS 
MORE EFFECTIVE 


Promotions to sales people, to em- 
ployees, to prospects are more effect- 
ive when enhanced with attractive 
art and design. A limited art budget 
doesn’t limit your art possibilities. 


\CCLPPER 
| ART SERVICE 


NEW IDEAS MONTHLY 


Every monthly issue can supply you 
with art and inspire you with ideas 
for all kinds of promotions. The 
‘ 15.00 per month—is so nom- 
inal that it fits, even the very 
imited art budget. 


Unit FOR FREE SAMPLES 


MULTI-AD SERVICES, INC. 


as Biggest Appliance Since Video 


(Continued from Page 73) 
February issues of Nation’s Busi- 
ness and Time. Shelter magazines, 
‘newspapers and business papers 


Full and half-page ads are sched- 
uled to appear in Life, National 


| Saturday Evening Post on an aver- 


‘been kept “fluid,” the company 


‘says. Julian G. Pollock Co., Phil- e 


adelphia, is the agency. 


| 
'@ RCA Victor—This Radio Corp. 


Geographic, Newsweek, and The of America division in Camden, 


|N. J., will operate with a room 


will be used heavily. Telephone di- | age of more than one a week start- cooler ad budget one-third higher 


rectory advertising has been in- 
creased. Kenyon & Eckhardt, New 
York, is the agency. 


-e Kelvinator—Kelvinator division 


| of Nash-Kelvinator Corp., Detroit, 


opened its air conditioner cam- 
'paign in seven magazines. in 
|March. The budget has been in- 
creased. Copy will emphasize 
\“comfort rated for exact needs” 
and the company’s 40th anniver- 
‘sary. Geyer Advertising, Detroit, 


is the agency. 


e Mitchell—Mitchell Mfg. Co., 
Chicago, doubled its ad budget to 


| $2,000,000 this year and was one of 


the first to open its consumer push. 


‘ing March and running through 
June 7. Design and efficiency are 
emphasized in the ads and compar- 
ative tests by U. S. Testing Co. are 
cited as proof of efficiency. The 
pre-season dealer campaign began 
last November. Production has 
been upped, both for Mitchell’s 
own sale and for sale under the 
Sears, Roebuck & Co. private label. 
A. Martin Rothbardt Inc., Chicago, 
is the agency. 


e@ Philco—Philco Corp., Philadel- 
phia, claims to have been the room 


substantial increase” this 


than that of last year. The consum- 
(er campaign broke in February, a 
/month earlier than in ’53. In- 
‘ereased use of all media, more 
|dealer sales material and direct 
mail is planned. Copy will stress 
‘specific engineering features—per- 
manent filters, a night light, ther- 
mostats, etc. Consumer ads will 
carry a coupon for a booklet on 
air conditioning. Fedders-Quigan 
manufactures the RCA units. Al 
Paul Lefton Co., Philadelphia, is 
the agency. 


cooler sales leader every year since|e Vornado—The O. A. Sutton 
1938 and predicts “another very |Corp., Wichita, which rates itself 
year. | third largest manufacturer of room 
York Corp. has been manufactur-'air conditioners, has doubled its 


me ee 


stn ae 
OO OY a 


new products inquiries 
show HIGH QUALITY 
of AL&BPM 
Readership... 

86.5% from 


executive level 


Yes sir! You get high quality readership, as well as the largest 
net paid dealer coverage when you use AL&BPM. Thousands of 


inquiry coupons, asking for additional 
products, prove it. Owners, corporate officers, managers and buyers 
—executive level readers—compose 86.5% of coupon inquirers, 
as shown by a detailed three-month analysis and tabulation .. . 
reflecting both the high quality of AL&BPM readership and the 


responsiveness of its top level readers. 


That's mighty important news to you, Mr. Advertiser, because 
it means that AL&BPM is not only delivering to you MORE 
dealer coverage, but is being read by the key men. That's right! 
The key executives with buying and selling authority. 


AL&BPM dealer subscribers are the progressive merchants in 
the field, selling 85% PLUS of the $7% billion annual volume. 
Each year they sell broader, more diversified lines of products, 
materials and accessories—they are becoming “one-stop” building 
stores selling every type of building product needed for new 
construction, maintenance, improvement and the booming, new 


“do-it-yourself” market. 


AL&BPM is on top because it gives its readers the information 
and practical help they need to operate their business profitably. 
And that makes AL&BPM your number ONE advertising buy 
to reach and sell this huge market. 


Get all the facts on this $7% 
—— billion market. Write for your copy 
of AL&BPM’s Market Data File. 


information on new 


vitality . . 


sell more of 
than 2,290 


salers. 


77.93%. 


1953. 


AL&BPM DELIVERS ALL THIS 
READERSHIP built 
. giving dealers the 
information, live news and mer- 
chandising help they need to 


TOP COVERAGE. 
21,940 net paid retailers, more 


HIGHEST RENEWAL RATE. 
AL&BPM subscription renewals 
are the highest in the field . . . 
All 
sold WITHOUT premiums. 


LEADERSHIP IN MAIL CIRCULA- 
TION. Over 41 times as many 
subscribers sent in their subscrip- 
tions by mail to AL&BPM as 
to the second paper, during the 
6 months ending December 31, 


on editorial 


your products. 


More than 


net paid  whole- 


subscriptions are 


| 


RICHARD F. LARKINS has been named 

sales promotion manager of Arrow Liqueurs 

Corp., Detroit. He formerly was supervisor 

of creative advertising of Bull Dog Electric 
Products Co., Detroit. 


advertising allocation this year. 
Schedules will be concentrated 
from March through July in Bet- 
ter Homes & Gardens, Life, The 
New Yorker and The Saturday 
Evening Post in b&w and color. A 
big local campaign is also planned, 
using newspapers, tv, radio, out- 
door, car cards and direct mail. 
Last year the Vornado line was 
limited to two models. This year 
it totals seven. Lago & Whitehead, 
Wichita, is the agency. 


e York—York Corp., York, Pa., 
has increased production this year 
and reduced the price of its leader 
13% to $200, crediting increased 
production, manufacturing im- 
provements and rising demand for 
the cut. With a diversified line, 
York will aim its advertising at 
dealers selling to homes, offices 
and institutions where room cool- 
ers show good sales possibilities. 
Brooke, Smith, French & Dorrance, 
Detroit, is the agency. 


California Prunes Pushed 
in English Newspapers 

Using the slogan “From Cali- 
fornia—Here They Come,” the 
California Prune Marketing Pro- 
gram, representing all segments 
of the  prune_ industry, has 
launched an advertising and pub- 
_licity campaign in England coinci- 
|dent with the arrival in England 
of the first large-scale shipment of 
California prunes in 15 years. 

A series of ads has been sched- 
/uled from March 28 through the 
| middle of May in six London daily 
|newspapers and eight Sunday 
magazine supplements. The San 
Francisco office of Botsford, Con- 
stantine & Gardner, in conjunction 
with their London associates, Mas- 
ius & Fergusson Ltd., is directing 
| the program. 


Sears Builds New Stores 

in Philadelphia and Davenport 
_ Sears, Roebuck & Co. has begun 
‘construction of a multi-million 
| dollar retail store next to its nine- 
floor Philadelphia mail order 
warehouse. An adjacent parking 
/area will have a capacity of 12,000 
“cars. The store is slated to open in 
| the fall of 1955. 

' Construction was begun last 
week on a $2,500,000 Sears store in 
| Davenport, Ia., scheduled for com- 
pletion next spring. It will have 
114,000 square feet of floor space. 


School Group Offers Booklet 

The National Citizens Commis- 
sion for the Public Schools, New 
York, is distributing to the public 
its new guide on “How Can We 
Advertise School Needs.” The 44- 
page brochure was prepared by 
the commission with the aid of the 
Advertising Council as a method 
of assisting in the development of 
localized advertising programs on 
behalf of better schools. 


_Maxon Transfers Stefenson 

| Edmund Stefenson has_ been 
| transferred by Maxon Inc. from its 
Detroit office to New York, where 
jhe will be account executive on 
‘Snow Crop Marketers Inc. frozen 
_ foods. 
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Advertising Age, April 5, 1954 


Summerfield ‘Public Utility’ Plan 
Offers Pay-As-You-Go Postal Rates 


(Continued from Page 1) 


Mr. Summerfield took the posi- 
tion that subsidies of this kind 
should be clearly identified, how- 
ever, and that Congress should 
specifically appropriate funds each 
year to cover these subsidies. 

The rate-making formula was a 
crucial element in a long-range fi- 
nancial program for the depart- 
ment outlined in a 350-page report 
filed this afternoon with the Sen- 
ate post office and civil service 
committee. 


® A large portion of the report 
was devoted to a spirited reply to 
the program for postal reorganiza- 
tion which was outlined last Jan- 
uary by a citizens advisory council. 
The council studied postal oper- 
ations and rate-making under a 
special resolution sponsored by 
Sen. Frank Carlson (R., Kan.), 
chairman of the post office and 
civil service committee. 

For short-range purposes, Mr. 
Summerfield’s statement renewed 
requests for immediate action on 
administration proposals for a 4¢ 
rate for out-of-town letters, and 
for adjustments in rates for air 
mail, publications and direct mail 
advertising matter. 


# A modified version of the ad- 
ministration’s rate bill has already 
been reported by the House post 
office and civil service committee, 
but has yet to win a spot on the 
House calendar. Shortly before Mr. 
Summerfield released his report 
today, Sen. Carlson announced that 
the Senate committee will have 
hearings on April 19 and 20 with- 
out waiting for the House to com- 
plete work on the rate bill. 

The Summerfield financial plan 
for the post office clashes head-on 
with the report of the so-called 
“Carlson Committee.” Where the 
citizens’ group held that the post 
office is “fundamentally a public 
service to the people of the United 
States,’ Mr. Summerfield replied 
it is “fundamentally a national 
public utility owned by the peo- 
ple.” 


# The citizens committee said all 
rate making should rest with Con- 
gress, and that existing authority 
for the Postmaster General to ad- 
just rates on parcel post and cer- 
tain other special classes of mail 
should be “recaptured” by Con- 
gress. The Summerfield report 
urged Congress to concern itself 
only with principles, holding out 
the promise that the formula- 
system would end forever “the re- 
curring agony of interminable and 
contentious rate hearings.” 

The citizens committee _ said 
“mail rates shall reflect the fact 
that the post office department 
was established and is designed 
primarily for the handling of first- 
class mail.” Today Mr. Summer- 
field countered: “The business of 
the post office consists of carrying 
private letters and cards, newspa- 
pers and magazines and other pub- 
lications, advertising matter and 
merchandise.” 


® The Summerfield report ex- 
claimed: “The post office believes 
that each class of mail should pay 
its way and not be aliowed to be- 
come a financial burden on pa- 
trons of the other classes of mail.” 

It did not attempt to spell out 
a specific formula for rate-making, 
but it outlined in considerable de- 
tail the philosophy of rate-making 
that the department is advocating. 

In a hypothetical discussion of 
the operation of such a formula, 
the report said Congress might 
decide that postcards—which re- 
ceive the same attention but have 


less value than letters—would re-| 


turn 50% of allocated cost; air- 
mail, being a premium service, 
100%; publishers’ second-class, 
45%; bulk third-class, two-thirds 
of cost. Ordinary letter mail would 
pay a percentage enough above al- 
located cost to absorb the losses 
on other classes. 


= The report also pointed out that 
the actual rate for certain classes, 
such as second-class, might actu- 
ally be less than the cost alloca- 
tion required, if Congress decided 
to vote subsidies to cover a portion 
of the allotted cost. 

Besides the new approach on 
rate-making, the report also im- 
plied a substantial revision in ex- 
isting rate structures. The hypo- 
thetical rate structure for second- 
class, for example, assumed a base 
rate of 144¢ per piece, and a pound 
charge involving a pound rate on 
reading portions of approximately 
2¢ per pound (plus zone rates on 
advertising portions). 

The hypothetic scale for second- 
class, discussed for illustrative 
purposes in the report, then pro- 
posed that publications with 20% 
or less advertising be given a rate 
50% below the base rate. Publica- 
tions with 20-40% advertising 
would pay 75% of the base rate. 
Those with 40-60% advertising 
would pay the base rate, and those 
with more than 60% would pay 
120% of the base rate. Controlled 
circulation magazines would pay 
200% of the base rate. 


se Mr. Summerfield said he has 
been striving to reduce the depart- 
ment’s deficits and has been able 
to reduce the gap—through rate 
increases, reduced expenses and 
other steps—from $727,000,000 in 
1952 to an anticipated $324,000,000 
for fiscal 1955. 

“A great deal can be done in 
the post office to accomplish fur- 
ther reductions in expenses and 
increases in efficiency, given time 
for a complete reorganization of 
operating methods,” he said. “Nev- 
ertheless, no amount of attack on 
postal expenses can reasonably be 
expected to bring the Post Office 
all the way to a balanced budget. 
The difference has to come from 
higher revenues, which means 
higher postal rates.” 


s “It ought to be evident that 
much can be gained if the con- 
gressional approach is changed 
from one of details to one of pol- 
icies. If Congress would face the 
problem, admittedly difficult, of 
dealing with the post office finan- 
cial troubles in terms of principles, 
it could thereafter be relieved of 
the recurring agony of intermina- 
ble and contentious rate hearings 
that merely nibble at the fringes 
of the real issues.” 

In a covering letter, Mr. Sum- 
merfield told the Senate post of- 
fice committee that the proposals 


CAUSES OF THE POSTAL DEFICIT 


EFFECT OF RATE INCREASES SINCE 1945 
ON 1954 COSTS AND REVENUES 


ns ($132 POSTAL RATES & Fars 


PERCENTAGE DROP—This chart from Mr. 

Summerfield’s report shows the effect that 

rate increases since ‘45 have had on 
present postal costs and revenues. 


submitted by the citizens’ advis- 
ory council “would not only, in 
our opinion, fail to provide any 
solution for the financial prob- 
lems of the post office, but would 
also result in an unrealistic and 
inequitable distribution of the 
burden of postal costs.” 


# An analysis of the identifiable 
savings which the council claims 
will accrue from its recommenda- 
tions reveals a distortion of basic 
realities, the report charged. In 
some instances, many years will 
pass before equipment is devel- 
oped, or changes can be completed. 
In other instances, congressional 
action would be required; in many 


instances substantial investments 


would be_ involved—investments 
which are not mentioned in the 
council report. 

Some instances cited were: 


e Suggestion that savings of $75,- 
000,000 to $100,000,000 annually 
could be made through use of 
trucks and through direct negotia- 
tions for purchase of transporta- 
tion. Reply: The estimate is high; 
legislation is needed, and many 
changes in facilities are involved; 
years must pass before change is 
accomplished. 


e Save $25,000,000 by consolidat- 
ing urban post offices. Reply: 
Slow process requiring public un- 
derstanding; also involves costly 
equipment for new centralized de- 
livery services. 


e Save $23,000,000 by consolidat- 
ing rural post offices. Reply: 
Council fails to consider fact that 
every fourth-class post office 
closed must be supplanted with 
equivalent service. 


s The report attempts to dispel 
seven “common fallacies about the 
department: 

1. “The Post Office had always 
lost money.” Answer: When al- 
lowance is made for cost of hand- 
ling government mail, and for sub- 
sidies to airlines and ships, the 


om 


GROWTH OF SECOND-CLASS MAIL DEFICIT 


years 1930 to 1945 show no new 
loss as a whole. “The only mean- 
ingful loss” came after World War 
II, when losses, after allowances 
for subsidies, totaled $3 billion. 

2. “Post Office should expect to 
lose money.” Answer: “The only 
pertinent distinction between the 
Post Office and the many regulated 
public utilities in the country is 
that utilities financed by the gen- 
eral public are entitled to a re- 
turn on capital, whereas it is gen- 
erally agreed that a utility owned 
and operated by the government 
should not fix its rates to pro- 
duce a profit.” 


= 3. “Postal expenses are loaded 
with enormous amounts of trans- 
portation subsidies and of postage 
discounts to specific within-group 
classes of mail users.” Answer: 
Airline subsidy is no longer paid 
by the Post Office. Other identi- 
fiable subsidies total less than $7,- 
000,000. The Post Office should 
be relieved of these. 

4. “The Post Office deficit is 
greatly increased by the fact that 
it pays many expenses for other 
agencies of government.” Answer: 
The Post Office absorbs about 
$15,000,000 on military mail and 
services to other government 
agencies. On the other hand, Gen- 
eral Services Administration 
spends about $9,100,000 maintain- 
ing buildings for the Post Of- 
fice. 


# 5. “The postal deficit is swol- 
len by costs necessitated by the 
public welfare and these costs 
should be covered through gen- 
eral taxation and not through 
postage rates.” Answer: Note this 
criticism is directed chiefly at ru- 
ral free delivery, which is esti- 
mated to “lose” $100,000,000 a 
year. “The proposition that the 
service on every segment of a 
utility to every customer must 
produce a profit is contrary to 
usual business practice. The meas- 
urement of an uneconomic post 
office route cannot be only in 
terms of revenue generated, since 
much more mail is delivered in 
rural areas than originates there.” 


s 6. “Any attempt to balance the 
Post Office budget means that 
every class of mail must pay its 
full cost.” Answer: The Post Of- 
fice as a whole should pay its 
way, but that does not mean each 
class must meet its allocated cost. 
Proper consideration of intangi- 
bles would result in preferred 
classes of mail paying more and 
deferred or inferior classes pay- 
ing less. 

7. “First class mail is paying its 
way.” Answer: The $82,500,000 in 
excess of revenue produced by 
first class is not a profit, under 
good rate-making principles. To 
assume this would be to say the 
meat packer makes a profit on 
steaks at $1 a pound and loses 
money on cheaper cuts at 40¢ a 
pound. Profit or loss on a class of 
mail cannot be measured until 
the allocated costs are modified 
to recognize differences in serv- 
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‘NO WONDER’—These two charts are included in Postmaster 
General Summerfield’s comprehensive plan for financing the Post 
Office. Regarding the third class chart at right, the Postmaster 
General said: ‘The great disparity between third class revenues 
and third class expenditures is largely a postwar phenomenon.” 


The one at left is accompanied with Mr. Summerfield’s comment: 
“The growth of the deficit in second class mail is also, but to 
a lesser extent, a postwar phenomenon. Note the sharp rise 
in total dollar costs beginning in 1945 and compare it with 
the sluggish rise of revenues since that time.” 
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Postal Hike Needn't 
Worry Publishers, 
Summerfield Says 


WasHINGTON, March 31—Post- 
master General Arthur Summer- 
field told Congress today that 
magazine and newspaper publish- 
ers should have little difficulty 
recovering the added costs that 
would be caused by the postal rate 
increases pending in Congress. 

In an effort to refute arguments 
that publishers are finding it dif- 
ficult to pass along cost increases, 
he said they have already suc- 
ceeded in passing along increases 
far in excess of anything involved 
in the rate bills. 

He estimated that second-class 
rate increases now pending would 
involve rate increases averaging 
1.7% for magazines, and for news- 
paper advertisers only 0.3%. If 
passed exclusively to readers and 
not advertisers, these costs would 
involve average increases of 2.5% 
in magazine subscription or news- 
stand prices and 0.7% for news- 
papers. 


s The statement was included in 
a 350-page discussion of Post Of- 
fice fiscal policy. While a large 
portion of the document was de- 
voted to proposals for new rate- 
making procedures and policies, 
Mr. Summerfield also used the 
opportunity to renew his argu- 
ments for prompt action on pro- 
posals which the administration 
submitted to Congress last year. 

“It is interesting to note that 
during hearings in July, 1953, at 
the very same time the House 
post office and civil service com- 
mittee was being told costs could 
not be passed on, two well-known 
magazine publishers announced in- 
creases in their advertising rates 
because of higher operating costs. 

“It is interesting to analyze also 
the business records of 12 nation- 
al magazines published by Time- 
Life, Curtis, Crowell-Collier, 
Hearst and Cowles organizations. 
Such an analysis discloses: 

“1, All have increased their 
price per copy since the war. 

“2. In the period 1947-52, these 
magazines increased the prices of 
a page of black-and-white adver- 
tising on an average of 50.5%. 
(The lowest increase was 17% 
and the highest 205%.) 

“3. The average increase in ad- 
vertising revenues for these maga- 
zines in this period was 21.5%, al- 
though some magazines showed a 
decline in advertising revenues 
traceable to energetic competition.” 


# Mr. Summerfield conceded that 
smaller magazines might have a 
difficult time absorbing increased 
costs, but he argued that as long 
as all publications face the same 
rate of postage those rates do not 
constitute a competitive disadvan- 
tage. 

“There must be a limit to 
government paternalism,” he com- 
mented. “To ask, ‘Where is Mun- 
sey’s now? Where is the Inde- 
pendent? McClure’s Magazine, 
Scribner’s, World’s Work, Judge, 
the old Life?’ as one witness did 
during the 1953 rate hearings is to 
ignore the cornerstone of economic 
structure which rests upon the 
doctrine of competition and the 
survival of the fittest. 

“One might as well ask ‘Where 
is the Pierce Arrow now? The 
Stutz, Chalmers, Peerless, the Kis- 
sel car, the Locomobile, and the 
Stanley Steamer?’ And then to 
blame the government for not sub- 
sidizing these old automobile man- 
ufacturers in order to keep them 
in business.” 

He said magazine circulations 
went from 2.2 billion to 3.9 billion 
between 1938 and 1952, despite in- 
creases in subscription and news- 
stand prices, and that magazine 
advertising volume has increased 
from $28,000,000 in 1915 to $553,- 

000,000 in 1952. 
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Get BIG returns for every ad- 
vertising dollar you invest, right 
from the start—when you reach 
the 1,582,060 growing families 
you corral in the Our Sunday 
Visitor-Register UNIT. 


Feel the impact of this spon- 
taneous buying force of spend- 
big-money families across the 
nation. These larger than aver- 
age families NEED more .. . 
and BUY more. Why not from 
you? 


Let Our Sunday Visitor and 
The Register brighten your 
sales horizon. Let these two 
established national weeklies 
prove their pulling power— 
their pride in response from 
faithful readers and buyers. 


Think of it! —influencing, 
inviting, selling to 1,582,060 
families accounting for over 
6,320,000 consumers! 


And it’s all yours right from 
the start. Try it. See for your- 
self. Get BIG returns from the 
very start. 


HERE’S HOW: Just tele- 
phone, write or wire us for 
factual information about the 
type of merchandise you sell. 
Let us show you how we can 
make it easy and so profitable 
for you to deal with this proved, 
national buying force. 


1.982.060 


WEEKLY CIRCULATION 


WATIONAL REPRESENTATIVES 


(OL Bertolet a Co.ine 


320 NORTH DEARBORN 


—CHICAGO 


caenmtTRat &- 


"NEW PASSENGER CAR ADVERTISING IN MAGAZINES ts 
DOLLARS PER CAR PRODUCED — 1953 


CARS PRODUCED 


GHEVROLET 
FORD 
PLYMOUTH 662,515 y 91825, 1 97 senetantene ne ttre 
BUICK 485,353 
PONTIAC 414,004 > 
MERCURY 320,369 
OLDSMOBILE 519,414 
CODGE—— Oz 293,714 
STUDEBAKER 186,484 
CHRYSLER * 160,410 
NASH 135,394 
DE SOTO 129,963 PS 907,636 se 
CADILLAG (03,538 591,00, 578 te 
PACKARD 81,400 p77) 39,458 ed 
HUDSON 76,331 tIrK i 
LINGOLN 41,962 Foi) 51,703 coe 
WILLYS 40,492 TRENTIASS 
KAISER 21,987 SHELA 

TOTAL 6,134,823 $22,577,609 
SOURCE: Automotive News ~Jonvary 11,1954; 1953 Publishers’ Information Bureae (Adveace Reteose) 
NOTE: Nawspaper Supplements Not Included, 


MAGAZINE ADVERTISING DOLLARS 


DOLLARS PER CAR PRODUCED 


wittys Inctedes Jeeps, Moiser lactedes Méary J 


Compiiad by the Research Oapartment of Pathfinder ~ The Town Journet 


PER-CAR AD DOLLARS—Pathfinder’s calculati 


magazine advertising expenditures last year is summarized in 


the chart above, giving production figures, 


penditures and advertising dollars per car for leading automo- 
bile manufacturers. Chevrolet, the chart shows, out-produced 
Ford, but the latter spent more ($1,851,477) on magazine ad- 


on of passenger car 


total magazine ex- 


respectively. 


# .99 
# 1.36 
oS $2.75 
$3.73 
$276 


$480 


{PI A-4;, 1/54 


TRUCK ADVERTISING IN MAGAZINES 
DOLLARS PER TRUCK PRODUCED — 1953 


TRUCKS PROOUCED 


CHEVROLET 
FORD Fess 
INTERNATIONAL 121,552 
G.M.C. 114,927 
DODGE 105,248 
WILLYS 88,654 
STUDEBAKER 31,596 
REO 15,259 
WHITE 14,079 
MACK 11,486 
DIAMOND T 8,059 
dIVCO 5,038 
FEDERAL 2,430 
TOTAL 1,493,279 


MAGAZINE ADVERTISING DOLLARS 


$249,178 


$433,007 


$140,068 


$353,665 


$ 87,095 


% 40,000 


No Advertising Placed 
- 


$3,279,750 


SOURCE: Automotive Wews — Fenruary |,/954; 1953 Publishers’ [nformation Burwav (Advonce Reiaase, 


NOTE: we 


ts Not Included, Willys Incledes Jeeps é 


Compiled by the Research Department of Patrtinder ~The Town Journgt 


PER-TRUCK AD DOLLARS—As in passenger car production, Ford 
and Chevrolet were side by side in truck production and maga- 


zine advertising expenditures, according to 


For 361,833 trucks produced, Chevrolet spent $745,310 on 
magazine ads, an average of $2.06 per truck produced. Ford, 


for 317,148 trucks. 


Pathfinder’s study. 


274 


(Pi a~6; i464 


spent $616,711, or $1.94 per truck during 


Fashion Academy to | 
Deny FTC Charge of 
Misrepresentation 


tising. 

Mr. Segal said that the acade- 
my’s awards are bound to de- 
velop advertising in the natural 
course of events. In that respect, he 


‘said, it probably is fair to say that 


(Continued from Page 3) 
the recipient’s advertising 
points should be observed: 

1. The award winner should not 
advertise that the award was re- 
ceived in a competition, but mere- 
ly that the company or product | 
was chosen by the academy for an | 
award for outstanding design. 

2. In no circumstances should an 
award recipient state or imply that | 
it or its product was chosen as the 
best in any category. 

3. The Fashion Academy award 
is not for quality or workmanship | 
of a product but only for its de- 
sign. 


four 


the academy has been indirectly 
responsible for increasing adver- 
tising volume. 

Mr. Segal repeated and re-em- 
phasized that the Fashion Acade- 
my is “essentially a school—the 
award is merely a side issue.” 

But he added, the academy ‘‘cer- 
tainly has a right to express an 
opinion on whether a product has 
fashion appeal, and no group or 
governmental body has any right 
to restrain it.” 


Kaye-Halbert Names Agency 


,be handled in both the New York 
‘and Hollywood offices of the agen- 
ley. Special promotion is planned 
‘for Kaye-Halbert’s new “printed 
circuit” tv set. The new circuit is 
‘claimed to eliminate 90% of all 
|set repairs. Vick Knight Advertis- 
‘ing, Hollywood, is the previous 
agency. 


Harmon Rejoins Robbins Mills 
Albert C. Harmon has_ been 
named advertising manager of 
Robbins Mills, New York. He is 
rejoining the company after serv- 
ing as advertising and public re- 
lations director of New Haven 
Clock Co., New Haven, Conn. 


WINZ Names Charles Gross 
| WINZ, Miami, 


Kaye-Halbert Corp. and its sub- Charles Anthony Gross Adveriis- 


\sidiary, Pacific Instrument & Con-|ing, Miami, to handle its adver- 
4. No award recipient may use |trols Co., Culver City, Cal., have 
the academy medal for more than |named Hilton & Riggio to handle 


|tising and promotion. Newspapers. 
trade publications and direct mail 


one year in any publicity or adver- | their advertising. The account will | will be used. 


1953. The Saturday Evening Post was the favorite publication | 
and carried $1,133,904 worth of truck advertising, amounting 
to 59% of the total. The average magazine expenditure per 
truck for the nine auto makers was $2.74. 


has appointed 
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AFA Elects 10 Companies 

The Advertising Federation of 
America has elected 10 companies 
to sustaining membership. They 
are Hygienic Products Co., Canton, 


‘|O.; McClatchy Broadcasting Co., 


Sacramento, Cal.; Henry M. Hemp- 
stead Co., Chicago; Tarrant Broad- 
casting Co., Fort Worth; Inside 
Michigan Publishers Inc., Detroit; 
Kroger Co., Cincinnati; Koppers 
Co. Inc., Pittsburgh; John W. Odlin 
Co., Worcester, Mass.; E. F. 
Schmidt Co. and Wells Badger 
Corp., both of Milwaukee. 


Bond & Starr Names Noll A. E. 


Frank K. Noll, formerly a United 
Press writer, has been named an 
account executive in the public re- 
lations department of Bond & 
Starr, Pittsburgh. 


Bliss Joins ‘Popular Science’ 

Joseph A. Bliss has joined the 
eastern sales staff of Popular Sci- 
ence Monthly. He was formerly 
eastern manager of Moore Pub- 
lishing Co. 


-T'MJOE FLOYD... | 


vertising than any other manufacturer, although averaging only | 
$1.55 per car. Chevrolet spent $1,467,365, or 99¢ per car. | 
Average expenditure per car was $3.68. The Saturday Evening | 
Post, as it did last year, carried the most auto ad pages (267) | 
with Life replacing Time in second place with 218 and 181 pages 


| CONSIDER MYSELF 
A HELLUVA SALESMAN! 


...and so are Nord and 
Sheeley and the other boys 
on my staff at KELO (radio 
and TV) Sioux Falls. We'll 
go behind a counter to sell 
goods if necessary. Yes, 
we've actually had to do 
that more than once when 
con “arcials on KELO brought 
more customers into a store 
than the merchant's own 
sales clerks could handle. 
What do you have to sell 
that you’d like extra action 
on? KELO will get it for you 
— in husky sections of 

four states. 


Channel 11 - Sioux Falls, S.D. 
JOE FLOYD, President 


NBC (TV) PRIMARY 
ABC e CBS e DUMONT 


NBC (Radio) Affiliate 
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This Week in Washington... 


Sec. Weeks Scorns 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, April 


merce Secretary Sinclair Weeks 
expresses scorn for those “who, for 
love of sensationalism or for selfish 
partisan desire” seek “to frighten 
away customers from factories, 
stores, and filling stations.” Their 
actions, he says, “are doing harm 
to the working men and women of 
America, who depend on a high 
level of business for their liveli- 
hood.” 

The Secretary observes that half 
the dollars spent by U. S. con- 
sumers are for ‘“postponables’— 
things which are above and beyond 
the necessities of life. “If the con- 
sumer’s confidence in the future is 
diluted, he may decide to wait 
awhile before buying a new auto, 
a new washing machine or the like. 

“It therefore follows that the 
likeliest deterrent to increased 
business activity in manufacturing 
and the sale of manufactured 
products can be summed up in the 
single word of postponement. 

“If irresponsible gloom spreaders 
continue to wail, they will in- 
fluence some customers, scare 
others into postponing to tomorrow 
what they desire and can _ well 


mu 


1—Com- | 


‘Gloom Spreaders’ 


afford today. This could slow down 


/expect.” 


Mr. Weeks makes no effort to 


conceal the fact that business activ- 


1953, but he thinks the country is 
endangered by “professional doom- 


smoked glasses.” 

While he feels it is still pre- 
mature to determine whether man- 
ufacturing industries are entering 
their normal seasonal pickup, he 
says he has information already 
that numerous companies in vari- 
ous areas have been calling men 
and women back to work. In addi- 
tion, he recites the many strong 
factors in the economy, which 
would seem to assure continued 
growth and expansion over the 
long haul. 

e e S 


Advertisers have come out on 
top—for the present, at least—in 
another of those minor skirmishes 
that are continually cropping up 
with government officials who de- 
vise new excuses for exercising 
control over ad copy. 
| This particular outbreak was at 
| the Department of Agriculture 
where the Bureau of Animal 
Husbandry was considering a reg- 
ulation requiring the manufac- 
turers of certain experimental 
jserums to submit ad claims for 
‘pre-publication approval before 
offering their products to farmers 


demands the utmost skill and 


constant application of a wide vari- 


| production and the rise in employ- 
ment which we should reasonably | 


ity has been declining since late. 


dopesters who see only through) 


ety of techniques: here at WASHINGTON 
every job, big and small, gets the bene- 


fit of our unmatched skill. 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 


| 


| performance 


MARILYNN MOEHLENBROCK has been ap- 

pointed advertising manager and public re- 

lations director of SeaView All-Aluminum 

Ventilated Awnings, Miami. Miss Moehlen- 

brock formerly was advertising manager 

of Glengarry Equipment Corp., Bay Shore, 
N. Y. 


and veterinarians. 

Manufacturers were fearful that 
a regulation of this type for veter- 
inary products would lead to 
similar pre-publication censorship 
of ads for drugs for human use by 
other government agencies super- 
vising production of new drug 
products. 

The Agriculture Department 
finally abandoned the idea and has 
issued control regulations, but with 
no mention of ad censorship. Since 
the government has the right to 
revoke special licenses which it 


issues to manufacturers of these) 


experimental products, it can 
police the ads by threatening to 
withdraw licenses if the claims are 
excessive, but the precedent of 
formal pre-publication censorship 
has been avoided. 


Radio and tv manufacturers can 
hardly be blamed if th: 


gress this week decided to cut tne 
federal excise tax on household ap- 
pliances from 10% to 5%, it 
specifically voted to keep the tax 
on radio and tv sets at 10%. 

Radio and tv sets lost out after 
Sen. Eugene Millikin (R., Colo.) 
argued that tax relief would not 
solve the problems of that indus- 
try. 

“I invite attention to a _ fact 
which I think is common knowl- 
edge to all of us,” he said; “Namely, 
that a great many people are not 
buying television sets at the pres- 
ent time because they feel that one 
of these days color television will 
come into use and they are not 
spending their money until that 
day comes.” 


Television manufacturers and tv 
networks will be on the spot later 
this month when the Senate Inter 
state Commerce Committee gives 
its attention to the struggles of 
ultra high frequency tv stations. 

Senators are hearing that a large 
percentage of the new uh. 
stations are in trouble, and there is 
growing fear here that u.h.f. will 
be “another fm,” unless something 
is done to bolster the competitive 
position of the u.h.f. operators. 

Senators will want to know 
whether manufacturers are pro-| 
ducing reliable, reasonably priced) 
u.h.f. receiving equipment. They | 
will also want to know whether 
anything can be done to help u.h.f. 
stations get network programs. 
Hearings are slated for April 27- 
29, with Sen. Charles E. Potter 
(R., Mich.) presiding. 


Who should foot the bill for 
tests of consumer 
goods purchased for government 
use? Ordinarily, a purchaser con- 
ducts his own tests, but Rep. John 
Phillips (R., Cal.), chairman of the 
House appropriations subcommit- 
tee handling the independent of- 
fices appropriations bills, has ideas 
of his own. He thinks the tests are 
a responsibility of the seller. 

The congressman is upset be- 


7 denelan a | 
persecution complex. Though Con- | 


79 


|cause the government has been) Hagen Joins Ellington & Co. 
unable to determine which brand John J. Hagen, formerly v.p. of 
of automobile tire gives the best Carl S. Brown Co., New York, has 
performance. Over $64,000 was joined Ellington & Co., New York, 
spent testing tires in 1953. The re- as account executive of two Pub- 
sults were so inconclusive that licker Industries subsidiaries— 
General Services Administration— Kinsey Distilling Co. and Old 
the government’s purchasing de-| Hickory Distilling Corp.—and part 
partment—abandoned the testing of a third—Continental Distilling 
program. Corp. The accounts were recently 
| GSA said each brand had its switched to Ellington from Carl S. 
jown distinctive feature. Some Brown (AA, March 15). 

|stressed wearing quality, others | 


| riding comfort. 

| But Rep. Phillips figures the|COPeland Joins Biow Co. 
government ought to know which) Guild Copeland, formerly with 
| brand is the best buy. He suggests | Cecil & Presbrey, has joined the 
that GSA set up a testing program, | Creative department of Biow Co., 
then tell tire makers it is under New York, to work on special cre- 
instructions from the appropria-|®Uve assignments. 

tions committee to buy only from | 
companies which contribute to the. 
| cost of operating the tire labora-'| 
| tory. 
| “When they ask, ‘what does the 
‘committee know about this?’ you 
/can say: ‘The chairman of the sub- 
committee used to work for B. F. 
Goodrich Co.’,” he commented. 


LETTERS with that FOLKSY Touch 


Homey, human, down-to-earth letters 
talk the readers’ language, and SELL! 
One series 27 years old. Write for circular. 
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Leo P. Bott, Jr., 64 E. Jackson, Chicago 
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Only one newspaper delivers the 
72-county Dallas market, directs 


the spending of 37% of Texas’ in- 
come... The Dallas News! 
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DALLAS’ LARGEST NEWSPAPER 


Circulation 183,583— Sundays 190,318 
(Publisher's Statement: Sept. 30, 1953) 


More people BUY The News... 
More people READ The News .. . More 
people are INFLUENCED by The News 
any other North Texas newspaper. 


TRESMER & WOODWARD, INC. NATIONAL REPRESENTATIVES 
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(Continued from Page 1) 


department store adman 


items 


how things develop.” 


“We're watching public reaction! 
to the tax cut. If it’s responsive son Co., and chairman of the tax- 
and people show signs of buying ation committee of the National 
affected by the excise tax, 
we'll go all out in our advertising 
Right now we are waiting to see 


w Retailers from the fur industry 
whose volume has dropped more 


Retailers Celebrate Excise Tax Cuts—But 
With Copy Switches, Not Increased Linage 


‘than 50% in the ten years since 


member too—the new lower tax the 20% tax went into effect, down 
means an additional 10% savings.” to variety store merchants selling 
Other stores have run or are 10¢ bottles of nail polish, hailed 
planning similar ads. But, as one the reduction as a tremendous shot 
said,|in the arm for all business. 


E. C. Stephenson, v.p., J. L. Hud- 


Retail Dry Goods Assn., called the 
reductions an important forward 
step to “unloosen the shackles that 


the sale of affected categories of 
merchandise.” 

Speaking for the 7,000 retail 
store members of NRDGA, Mr. 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask for 
Marie Maize on your Boia rege 
malig Job. ‘Qu a pick-up and de- 
ast and acc 


livery, urate work, plenty 
of experienced personnel, charges 
always in line. THE LETTER SHOP, 
Inc., 431 S. Dearborn St., Chicago 5. 
(Now in our 25th successful year.) 


Stephenson said that stores would 
\take quick action to give the cus- 
itomer the benefits of the lowered 
|rates. He expressed hope that con- 
isumers “would now respond by 
returning to more normal buying 
procedures which would have the 
jend result of adding to employ- 


+, % a, * 


* KOIN-TV is Oregon’s most 


powerful station 


KOIN-TV’s strong 56,000 watt signal 
(soon to be 100,000 ERP) plus a tower- 
ing antenna height of 1,114 feet above 
average terrain is resulting in effective 
coverage of far more area in the rich 
Oregon and Southern Washington mar- 
ket than any other Portland station. 
Set sales are skyrocketing! 


KOIN-TV is Portland’s only 
VHF station 


KOIN-TV’s sharp VHF signal is the 
only television reaching many shadow 
areas. Reception and picture quality are 
excellent. 


Reaching MORE PEOOLE 


PY 


ta 


piteh 


ha, Ra » 


b) 
) 
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More people mean more sales 
KOIN-TV’s 


tremendous coverage — 


its great lineup of CBS and selected 
ABC shows, as well as solid local pro- 
gramming has built a loyal, responsive 
audience. Write, wire, or phone for 
availabilities and complete market data. 
KOIN-TV is your best buy in this rich 
Oregon market. 


KOIN-TV 


CHANNEL 6 - PORTLAND, OREGON’ 


pean ae 


Avery-Knodel, Inc.—National Representatives 


|/have so long acted as a brake on) 


ment, production and retail vol- 
ume.” 


ness press indicated that many 
manufacturers plan to pass the re- 
duction on to the consumer, al- 
though some groups, such as the 
legitimate theater here, had not 
yet decided who would get the 
saving. 

Among the major producers who 
| will pass the saving to the con- 
| sumer are General Electric, West- 
inghouse, Frigidaire division of 
|General Motors, Servel, Crosley 
'and Bendix home appliance divi- 
sions of Avco, and Philco. Other 
companies say they have not yet 
reached decisions and virtually 
none have indicated that they 
would absorb the saving. 

There was considerable confu- 
sion so far as to what would hap- 
pen to inventories which were 
taxed at the old rate but will be 
sold at the reduced rate. The In- 
ternal Revenue Service is expected 
to issue rulings shortly to clarify 
the confusion among manufactur- 
ers, jobbers, distributors and re- 
tailers. 


w In Chicago, Randall H. Cooper, 
president of the State Street Coun- 
cil, predicted “a large volume of 
released buying” as a result of the 
'tax cuts. As an example of “re- 
|leased buying” power, he pointed 
to an estimated $5,000,000 which 
/he said State St. shoppers paid out 
last year as excise taxes on furs, 
luggage and similarly taxed items. 

Illinois Bell Telephone Co. came 
/up with an even higher savings es- 
timate: it calculated that the tax 
reduction would save its customers 
/ $2,000,000 per month. Rail and air- 
line firms also looked forward to 
an increase in travel as a result of 
the one-third reduction in trans- 
portation excises. 


s Generally, Chicago-area adver- 
tisers remained calm about the 
whole matter. Carson Pirie Scott 
& Co. took a page, using the theme 


\“Pennies from Heaven,” to cele- 
| brate cosmetics tax reductions. 


Otherwise, nearly all “tax cut” 
advertising consisted of special 
copy inserted into spring fur sales 
ads—notably Marshall Field & Co., 
and Feuer Fur Co. Other cut-price 
ads filled the papers on everything 
from luggage to appliances, but 
contained scarcely a word on the 
excise taxes. 

However, Sears, Roebuck & Co. 
today lowered prices of all its ma- 
jor appliances affected by the tax 
cuts to give retail store and catalog 
customers “the full benefit.’ 


K&E Names Bellamy to Head 
Its Promotion Department 

Richard K. Bellamy, formerly 
director of publicity and promotion 
for Benton & Bowles, has been 
named promotion department 
manager of Kenyon & Eckhardt, 
New York. 

K&E also named three v.p.s. 
They are William King, account 
executive on Amazo instant des- 
sert; Robert Barker, account ex- 
‘ecutive on RCA, and Richard 
|Allewelt, account executive on 
| Beech-Nut. 


Newspapers Set May Confab 
Controlled-Circulation Newspa-: 
pers of America will hold its an- 
nual convention May 20 to 22 at 
Atlantic City, N. J., under the 
chairmanship of Dan Silverman, 
publisher of the South Jersey 
Shopper, Camden, N. J. Co-chair- 
men for the meeting of 154 mem- 
ber-newspapers are Larry Cohen 
and Joe Bartash, respectively pub- 
lishers of the Beacon and the 
Globe-Times, both Philadelphia. 


KFVS-TV to Join CBS 

KFVS-TV, Cape Girardeau, Mo., 
will join the CBS television net- 
work Aug. 1. 


# Surveys by the daily and busi-. 


JOHN G. KASTEN, formerly an account 
executive with Kenyon & Eckhardt, has 
been appointed supervisor of sales and 
marketing of Ralph H. Jones Co., New York. 


Ward Wheelock Will 
Close: Two Accounts 


Seek New Agencies 


(Continued from Page 1) 
New York. 

Scheidt Brewing Co., Norris- 
town, is also interviewing agencies 
and will continue to do so for 
some time, the company said. 

A source inside the Wheelock 
agency told AA that its personnel 
is now down to 35 top men and 
women, and that virtually all the 
others have already been placed 
elsewhere. The remaining 35 will 
be gradually reduced until the 
company shuts its doors and liqui- 
dates early in the fall. 

Mr. Wheelock’s plans are not 
known at this time, but he is ex- 
pected to return to Europe soon 


Advertising Age, April 5, 1954 


| to complete a job he is doing for 


ithe Eisenhower Foundation. He 
started in business with F. Wallis 
Armstrong in 1901 and remained 
with Armstrong until 1938 when 
he opened his own agency. The 
| loss of the Campbell Soup account, 
| which furnished about $8,000,000 
of the agency’s $10,500,000 annual 
billing, started the decline (AA, 
Feb. 8). 


CONSOLIDATED 


SEES ANYTHING YOU WANT 
TO KNOW in English language 
newspapers, as an advertise- 
ment or a news item... We 
read practically all the daily 
and over 6000 weekly news- 
papers. We've been doing it 
quickly, professionally and inex. 
pensively since 1886. 


PRESS 


CONSOLIDATED tiirring aurcaus 


431 SOUTH DEARBORN STREET, DEPT. 12 


CHICAGO 5, ILLINOIS 
170 FIFTH AVENUE, NEW YORK 10, N. Y. 


(A Two-Minute Tale for 


She pushes doorbells—makes 


stitutions of its 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct 
Selling to go after business 
with bare knuckles. This 
method of selling is as old as 
selling itself. Not only cos- 
metics, but wearing apparel, 
brushes, dinnerware, greeting 
ecards, specialties, vacuum 
cleaners and other househoid 
appliances, insurance, and a 
host of other products are 


“RECESSION, my foot!” 


Said the Red-Headed Sales Girl 
as She Chalked Up Another $1,000 Week 


Who Want Their Volume to Go UP instead of DOWN) 


We'll call her Alice Smith. But she’s not the kind of sales girl 
you think. She doesn’t work behind a counter. She’s in busi- 
ness for herself, selling a line of cosmetics for one of the 
biggest names in America. And she sells house-to-house. Does 
she sit back and wait for business to come to her? Not Alice! 


tomers right in their homes. She creates business! 

Alice Smith’s annual sales will run around $50,000.00. She’ll 
make an income many a sales manager would envy. She’s been 
doing it for years. And Alice Smith has thousands of sisters, 
women all over America, for whom the word “Recession” 
doesn’t exist. Lag arg! they have built one of the greatest in- 

0 ind in the world—a company with steadily 
mounting sales and profits, right in the face of slipping vol- 
ume for everyone else in the industry. 


TAKE A LOOK AT DIRECT SELLING 


TAKE A LOOK AT DIRECT SELLING! 


Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen 
... ready to sell your product and your 
service direct! For free copy, and proof- 
\ booklet, write for details today on your 
\ letterhead. Address Dept. A-172. 


OPPORTUNITY 


28 E. Jackson Blvd., Chicago 4, Illinois 


Frightened Business Men 


demonstrations—sells her cus- 


sold in the millions direct to 
the users by hard hitting or- 
ganizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, 
office and factory equipment, 
and _ industrial specialties 
have also found an easy path 
to volume and profits in Di- 
rect Selling. The millions of 
men and women engaged in 
this most American calling 
of all—independent salesman- 
ship—represent the great 
hope for continued prosperity 
in a world of rapid changes 
in distribution. 


No Obligation 


SALESMAN’S 
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FINANCIAL FASHIONS—Just before Easter 
Sunday, the First National Bank & Trust 
Co. of Tulsa will run this full-page ad in 
the Tulsa World, following department 
store fashion advertising lines. Watts-Payne 
Advertising, Tulsa, is the bank’s agency. 


FTC Examiner Okays 
No-Switching Pacts, 
but Nixes Boycotts 


WASHINGTON, March 30—A Fed- 
eral Trade Commission hearing 
examiner ruled today that mag- 
azine subscription agencies can 
enter into “no-switching” agree- 
ments with each other—but they 
can’t refuse to do business with 
publishers who sell through sub- 
scription agencies that violate “no 
switching” agreements. 

The ruling, by examiner Wil- 
liam L. Pack, is subject to review 
by the full commission. His pro- 
posed order against boycotting 
non-cooperating publishers would 
be directed against Union Circula- 
tion Co. and National Circulating 
Co., both of New York; Periodical 
Sales Co., Chicago; Publishers 
Continental Sales Corp., Michigan 
City, Ind., and Leo E. Light and 
Roy C. Hodge, trading as Nation- 
al Literary Assn., Terre Haute, 
Ind. 

Mr. Pack said “no switching 
agreements”—agreements not to 
employ salesmen formerly associ- 
ated with competing firms—are 
not unlawful in themselves. 
“Viewing the record as a whole, 
it seems fairly clear that the 
agreements are not intended to 
prevent the worthy crew manager 
or solicitor in the ordinary course 
of business from transferring from 
one employer to another, but are 
intended to prevent the dishonest 
or irresponsible employe from 
switching from agency to agency 
and continuing his objectionable 
practices. 


es “No instance is disclosed of 
hardship having been suffered by 
any worthy employe as a result 
of the agreements. Of particular 
importance is the one-year limi- 
tation provision in the agree- 
ments. The inclusion of this pro- 
vision goes far toward rendering 
the agreements reasonable.” 

Mr. Pack said the subscription 
firms break the law when they 
refuse to do business with pub- 
lishers who sell through firms that 
violate “no switching” agree- 
ments. 

“Because of such threats, a sub- 
stantial number of such publishers 
did cancel such agency’s author- 
ization to solicit subscriptions for 
their magazines. Such actions on 
the part of respondents have a 
tendency and capacity substan- 
tially to restrain and injure com- 
petition. . .”’ 

Respondents may lawfully en- 
gage in persuasion, unmixed with 
any element of coercion, he said. 
“It is when the line is crossed be- 


tween mere efforts at persuasion | 


on the one hand and threats and 
coercion on the other, that the ele- 
ment of illegality enters.” 


Last Minute News Flashes 


Calvert Distillers Plans Glass Promotion 


New York, April 2—Calvert Distillers Corp. will offer a set of four 
old fashioned glasses—to be called lo-ball glasses—with hand-carved 
monogram and a recipe book for $1 in a special campaign to break 
in mid-April. Initial promotion calls for 1,053 24-sheet posters in 110 
cities and 34,700 car cards in 61 cities. These will be followed during 
the last week of April by ads in 400 newspapers. Spreads will be used 
in Life May 17, Collier’s May 28, and Look June 1. Newspaper ads 
will continue weekly through June. While ads will be couponed, the 
offer is not a premium; no merchandise other than glasses has to be 
bought. Monograms and shipping will be handled for Calvert by 
Monogram Glass Co., Evanston, Ill. Lennen & Newell is the agency. 


Halverson Joins Bermingham, Castleman as V. P. 


New York, April 2—Charles M. Halverson, formerly account head 
on Servel Inc. with Hicks & Greist, will join Bermingham, Castleman & 
Pierce April 15, as v.p. and member of the executive committee. BC&P 
has also named Herbert T. Lorentzen to be executive v.p. and Charles 
H. Ramsey to be senior v.p. in charge of planning, copy and all crea- 
tive work. 


Greenwood Succeeds Gilligan at Philco 


PHILADELPHIA, April 2—John F. Gilligan has resigned as v.p. in 
charge of advertising for Philco Corp. He is retiring after 32 years with 
the company. Morgan Greenwood, general advertising manager since 
January, has been appointed to supervise all general advertising for 
Philco. 


ABC-TV Signs Walt Disney; Other Late News 


e American Broadcasting Co., New York, and Walt Disney, Holly- 
wood, have reached an agreement covering Mr. Disney’s services as a 
tv producer and granting ABC exclusive rights to all present and 
future Disney properties for television. Financial provisions of the 
long-term agreement were not revealed. Walt Disney Productions 
will produce at least 26 film tv shows for ABC-TV annually, with the 
first series due to go on the air in October. No sponsor has been 


announced yet, though a food company is said to be interested in the 
hour program. 


e Two veterans of National Broadcasting Co.’s advertising depart- 
ment—Pat Steel, advertising manager of network tv, and Fred Veit, 
tv art director—will leave Monday (April 5) to join Grey Advertising 
Agency, New York, to work on the NBC account. Mr. Steel will be copy 
chief and Mr. Veit art director for all the NBC account except the 
film division. Grey has had this business for some time and already 
has a group set up for it. 


e General Outdoor Advertising, Chicago, this week reported 1953 
sales of $29,476,082, a gain over the $28,860,174 reported the previous 
year. Net income was $2,356,690, compared with $2,249,432 for 1952. 


e Kraft Foods Co., Chicago, is conducting a four-city marketing test on 
Cracker Barrel cheese, a new aged cheddar. Newspaper ads—using a 
nostalgic, country-store pitch—will break in Columbus, O., the week 
of April 12, and in Albuquerque, Houston and Nashville the week of 
April 19. Spot tv announcements will break a week later (April 25). 
J. Walter Thompson Co. is handling promotion, which is partly aimed 
at testing foil vs. paracoat packaging. 


J. H. Whitney Co. Long-Term Research 
Buys KOTVinTulsa on Ad Problems Is 
__ New York, April 2—The Osage| Needed, Says Britt 


Broadcasting Corp., a new com- 
pany owned by J. H. Whitney & Cuicaco, March 31—Long-term 


research to tackle some of the un- 

ty has purchased KOTV, Tulsa,| .ojyeq problems of advertising is 
or $4,000,000. needed today 

The transaction, negotiated by| This is what Steuart H. Britt 
Howard E. Stark, radio and tele-!y.5. and director of research of 
vision station broker, is subject to Needham, Louis & Brorby, told the 
the approval of the Federal Com-| first of six seminars in advertising 
munications Commission. The sta- research co-sponsored by the col- 
tion a. —— a Helen Al-|iege of commerce of DePaul Uni- 
varez, Jac . Wrather, Mazie| versity and the American Mar- 
Wrather and General Television. keting Assn 
The three principal owners have . : 
tv interests in several other cities. ypc skagen ee eae 
the fall of 1949, is the only vint.| PS¥chological questions on per- 
suliak seule: dn ties 8 a, |Sonality characteristics of specific 

Whitney & Co, was established in 3ydlences, “relative effectiveness 
1946 4g vad Whitney to fi- advertising and prone ” and 
nance the development of indus-],, . - 7 
tries with impressive growth possi- Swcgnt para — effective- 
bilities. Whitney now has major i ee 
investments in the Spencer Chem- 
ical Co., Minute Maid Corp., Great 
Northern Paper Co., Morton Pack-| Problems have been solved by re- 
ing Co. and other companies in search, “but with few significant 
the power tool, home equipment, | @"SWers, he said. ; 
= natural gas, = refining, inal eeaite on hers ge be- 
and community tv fields. This pur- awareness ol adver- 
chase marks tae company’s fot tising effort and its effectiveness?” 
into the television station business. yO ray po to illustrate some 
oO ese problems. “Does the most 
believable advertising produce the 


# There are also areas in which 


A Three Billion Dollar 
Success Story 


How the Alleghany Corporates Sesashed the Private Negotaten System 
for Selling Bonds to The House of Morgan and Kaha, Loeb & Company, 
and Helped to Gam Competitrwe Bedding for the Entire Railroad Industry. 


FOR THE PRESERVATION OF THE AMERICAN PRINCIMLE OF COMPETITION 


eens ~ ALL EOMARY COMPOS TION 


MEMO NO. 1—This full-page newspaper 

ad, which ran in New York, Chicago and 

Washington papers, is the first in a series 

of “eight or ten’’ memos to be run by 
Alleghany Corp. 


Young, Alleghany 
Start Ad Series on 
Competitive Bidding 


New York, April 1—That ad se- 
ries on competitive bidding which 
Robert R. Young and the Al- 
leghany Corp. has started should 
continue for “eight or ten” inser- 
tions. 

Thomas J. Deegan Jr., who han- 
dles public relations for Alleghany, 
and Mr. Young, who’s battling for 
control of the New York Central 
Railroad, said the series would 
make no mention at all of the New 
York Central and its present man- 
agement, but would continue to 
show how Alleghany helped gain 
competitive bidding for the rail- 
road industry. 

Mr. Deegan said the ads (two of 
which have already appeared) will 
be written by Mr. Young, “with 
some help from his associates.” 
The copy is being placed direct— 
and Alleghany is getting no 15% 
commission on the placement, Mr. 
Deegan said, smiling. 

He said the full-page copy was 
appearing in all New York City 
papers, the Chicago Tribune, Chi- 
cago Daily News and the Washing- 
ton Post & Times Herald. Each 
newspaper, he said, gets one in- 
sertion. 


# According to Mr. Deegan, “every 
big agency in the country” has 
been working hard to “get an in- 
side track” with Alleghany, hav- 
ing an eye on getting the New York 
Central business if Mr. Young wins 
control of that road next month 

“For that reason,”. said Mr. 
Deegan, “We are doing all our 
own copy at this time. We don’t 
want to mame an agency for our 
current competitive bidding copy 
for fear it will look like we’ve de- 
cided on an agency to handle the 
Central account, if we win con- 
trol on May 26.” 

Foote, Cone & Belding is the 
Central’s agency. 


JACK LAIT 

BeEverLyY Hituis, April 2—Jack 
Lait, 71, editor of the New York 
Mirror since 1936, died yesterday 
after a long illness at his home 
here. He had been with the Hearst 
organization as reporter, editor 
and executive for 50 years. 

Mr. Lait was born in New York, 
grew up in Chicago. He began his 
career as a reporter for the Chi- 


‘Redbook’ Appoints Stewart 
Alexander Stewart, formerly 
with the Fawcett Women’s Group, 


has joined the eastern sales staff 
of Redbook. 


Hewitt, Ogilvy Joins Four A's 
Hewitt, Ogilvy, Benson & Math- 
,er, New York, has been elected 
/to membership in the American 
|Assn. of Advertising Agencies. 


most sales? What is the effective-|cago American. 
ness of mechanical measures of| He has written 1,500 short stories, 
advertising, the psychogalvanome- | 20 books, and eight plays. His most 
ter, eye camera, tachistoscope?” (controversial books were written 
Mr. Britt pointed out that the| with Lee Mortimer, a Mirror col- 
answers to these questions are|umnist. The four books were on 
given for some product fields, but New York, Chicago, Washington 
that there has not been much and “U.S.A. Confidential,” and 
definitive work, and long-term re- were widely attacked for alleged 
search in these matters is now)|non-factual accounts of links be- 
needed. | tween criminals and politicians. 
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Two Dowd, Redfield 
Execs Join WerBell 
to Form New Agency 


New York, April 1—A new ad- 
vertising agency opened today, 
drawing its principals from estab- 
lished agencies, but for a time at 
least it will be a branch of an 
Atlanta agency. 

The new agency is WerBell, Sek- 
lemian & North, and its office is 
at 420 Madison Ave. It is organized 
as a partnership. Two of the prin- 
cipals are from Dowd, Redfield & 


_| Johnstone—Victor North, who was 


a v.p. of DR&J, and M. Seklemian, 
who was DR&J’s creative director. 

The third partner is Mitchell L. 
WerBell III, president of Mitchell 
WerBell Advertising, Atlanta. The 
agency also has offices at Louis- 
ville, High Point, N. C., and New 
York. The New York office, listed 
at 270 Park Ave., was headed by 
John H. Winters as v.p. and mana- 
ger. Mr. Winters did not know of 
the formation of the new agency, 
and will not be a part of it. 


a The accounts to be handled by 
WerBell, Seklemian & North are 
slated to be announced shortly, 
but a Dowd, Redfield & Johnstone 
officer said no DR&J accounts 
would be among them. 

In announcing the agency, Mr. 
North said it would be concerned 
with “follow-through that national 
advertising must get at the retail 
counter,” and called attention to 
the fact that all three principals 
have had extensive retail advertis- 
ing and merchandising experience. 
Mr. North came to the agency bus- 
iness from Stern Bros. department 
store, having previously been with 
R. H. Macy & Co. and Rich’s in 
Atlanta. Mr. Seklemian was with 
Macy before joining Dowd, and 
Mr. WerBell was with Rich’s. 

Mr. North went on to say that 
efficiency of consumer advertis- 
ing can be increased if the “experts 
handling the manufacturer’s mon- 
ey can tie in closer with the 
channels of retail distribution. 

“It is our purpose to give the 
manufacturer something different 
in the way of agency thinking. The 
pretty ad in the magazine is only 
the start. How newspaper adver- 
tising ties in, and what takes place 
at the selling counter, will occupy 
a large segment of our plans.” 


FCC Charges General 
Teleradio Controls 


Too Many Stations 


WASHINGTON, April 1—The Fed- 
eral Communications Commission 
said today that General Teleradio 
Inc., Boston, appears to be violat- 
ing FCC rules which limit the 
number of radio and tv interests 
which any individual or corpora- 
tion can hold. 

Under FCC rules, no firm or in- 
dividual may have interests in 
more than seven am, seven fm and 
five tv stations. FCC said its rec- 
ords indicate General Teleradio 
and General Tire & Rubber Co., 
90% owners of General Teleradio, 
and their officers and directors 
own or have interests in 10 am, 
4 fm and 5 tv stations. 

Stations named were: WNAC 
(am, fm, tv), Boston; WOR (am, 
fm, tv), New York; KHJ (am, 
fm, tv), Hollywood; WEAN (am), 
Providence; KFRC (am), San 
Francisco; KGB (am), San Diego; 
WGTH (am, tv), Hartford; WARE 
(am), Ware, Mass.; WSJS (am, 
tv), Winston-Salem, and WJW 
(am, fm), Cleveland. 


PR Assn. Elects Smith 


John H. Smith Jr., promotion 
manager of the National Assn. of 
Radio & Television Broadcasters, 
has been elected national president 
of the American Public Relations 
Assn. 


| 
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Sterling Advertising Agency, New 
York, as a v.p. to head a new agen- 
cy division. New accounts in this 
division include Fred Astaire 
Dance Studios, formerly with A. M. 
Sneider & Co.; Harvey A. Turnure 
& Co., local Chrysler distributor, | 
formerly with Picard, Marvin &| 
Redfield, and the New York Jour- | 
nal-American. 


Walter Young Joins Sterling 
Walter A. Young, former associ- 

ate publisher of the New York 

Journal-A merican, has joined 


Time & Space Changes Name 

Time & Space, Los Angeles, has | 
voted to change its name to Noel, 
Lent & Associates. William Noel | 
was re-elected president and Na-_ 
than Lent, exec. v.p. Harold Drey- | 
fus has been elected v.p. and Mar-_ 
jory Becket has been named head | 
of a new merchandising depart- | 
ment. 


Better Living 
Households Have 


Bis 


Consolidates Janitro] Units 
Surface Combustion Corp., To- 
ledo, is moving the advertising, 
Highest Intent to Buy (10.7%) among readers of sales and executive departments 
any food-store-distributed magazine. Compare of its Janitrol division to Colum- 
latest Starch Report figures. Send for analysis. bus, O., where the division has its 


| P . ‘ 
Better Living Magazine, 230 Park Ave., N. Y. manufacturing and engineering 
units. 


Our new line of small appliances 
will need smart advertising and 
smart merchandising, too. 


Why not talk to 
Needham, Louis & Brorby?* 
They seem to have a knack 
for getting new products 

off to a good start. 


National Nielsen Ranking of Radio Shows | 


Week of Feb. 21-27, 1954 
All tigures copyrighi by A. C. Nielsen Co. 


Current 
Rank Program 

EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) 
1 Jack Benny Show (American Tobacco, CBS) 
MR Fe Cet RID schatatdaicesis sakes ccsnscccdcosaccnssdeicsidsvcacecondantentnsbinal 
Lux Radio Theater (Lever Bros., CBS) 
Our Miss Brooks (Colgate, CBS) 
People Are Funny (Mars, CBS) 
Br oon oss cc scrreeaveeawauedh uansauraidbvoasnanuccneserane 
IS Se ae te I, III i555 eck kare pssceavncictcnsnsdearveinsissscondenscacouseyy 
My Little Margie (Philip Morris, COS) ..............ccccsccsssosssssscsscsorndeseressssees ee 
You Bet Your tile (CeSete-Plymauth, NOC) .............ccccssssssescccccssessceccesese 
Charlie McCarthy Show (Consolidated Cosmetics, Van Camp, CBS) 


WOON AO WK WH 


10 


EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,166) 
1 News of the World (Miles Laboratories, NBC) ..............ccccccccccccesseeeeeecees 2,239 
2 One Man's Family (Miles Laboratories, NBC) ..........cccccccccccsscesceeeeeseeeees 2,192 
3 Fibber McGee & Molly (Lewis-Howe, NBC) ..........cccccccscssesssesescseseeeeseeeeeees 1,959 


WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,773) 
1 Romance of Helen Trent (American Home Products, CBS) ..............:.cc000088 3,079 
2 Pe I Te Bag, SD Beat diivscstsinnticcicrscricseceee a einearainidivocaeanie 2,845 
3 Giek Gah, SURG THUROWIG, COG) oiicccsssscsscccicccccsescccsssssenssenssnsenssbsaseenoens 2,845 
4 RIN NINN IN IN: Ges pra tahcss ceases Secdtdaseaciehnectheoccdosabsaveseccsenissehiseeereee 2,752 
5 Wendy Warren & the News (General Foods, CBS) ................0cc::c0ccseeees 2,705 
6 Taree Ue Peres: Deiek (RI Wire, CIB) onnccicsiccsscicsseiniscsccsssccscesssccscosscssesos 2,566 
7 Se NE aD aN WINER, esgic cice viata sid scacdisencdsragnesscacssaiereaiapeerccsarsa ended 2,472 
8 Ser Te Cer Py, TO). aa cs sessssscicsscccisecesansisicnsesessscesccaecsoneesere 2,472 
9 ERO GO Ct GO) Sisiscccnsssissiarscciscrsarerccadeasiiisiacsscatenes 2,426 
10 PI Pe tI PED evs cinsaciccsassvaetsciseicassevdineasaicaitienccscastananennenaen 2,426 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (886) 
1 I I MIG WU os gps cnc vs spd apd adneaeaseicaseeseiinasnaneosstand 2,192 
2 Lorne Greene (Credit Unior National Assn., MBS) .......ccccccccccccccceeeeeeeeeee 1,679 
3 Cecil Brown Commentary (State Ferm Mutual, MBS) ................cccccc0eceee 1,586 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (1,353) 
1 Stores. over Maliywoed (Carnation, CUB). ...........6c.ccccccccceccsesccccccccsccsssscosaeecs 2,472 
y TUE GE TOY COPMI, N accsccve ci csessciessssesionesssisacsiecessscavcsieasones 2,239 
3 Bill Shadel & the News (Campana, CBS) ..........0.cccccccccssecscssceseeseeseeesseens 1,912 
* The percentage of homes reached (“Nielsen-Rating’”’) may be determined by comparing 
the total number of homes reached with 46,646,000, the 1954 Nielsen estimate of 
total U. S. radio homes. 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Feb. 27, 1954 
All figures copyright by A. C. Nielsen Co. 


TOTAL HOMES REACHED | PROGRAM POPULARITY * 


Homes Homes 
Rank Program (000) | Rank Program (%) | 
1 1 Love Lucy (Philip Morris, 1 1 Love Lucy (Philip Morris, 
MR sisiciicndninan muni: 17,666 | MN akcetsavabiceescsvltael extssiesiaceaveeied 63.8 
2 Dragnet (Liggett & Myers, | 2 Dragnet (Liggett & Myers, 
WEE 5 ts ies chi caipsveisneciuactcsciunes 15,511 WR. acrreacnatuceasrsveteasunascibanccsksciss 56.3 
3. Bob Hope (General Foods, 3. Bob Hope (General Foods, 
MIA abd cses pce: cocsiaberatcc pemestvbiked 13,724 PONE, revaelsbcdeeieasaccdiabecxctectissscoscies 51.4 
4 Milton Berle (Buick, NBC) ........ 13,458! 4 Milton Berle (Buick, NBC) .......... 50.5 
5 You Bet Your Life (DeSoto- 5 You Bet Your Life (DeSoto- 
a, tae 12,791 | PIR THD knccicisecicssesssicseisss 47.2 
6 Jackie Gleason (Schick, Sheaffer, | 6 Jackie Gleason (Schick, Sheaffer, 
Neecafe, CBS) ........................ 11,893 | NII, SURED aisdiccsecratadescasivrsised 47.1 
7 Fireside Theater (P&G, NBC) ....11,514| 7 Godfrey’s Talent Scouts (Lipton, 
8 Arthur Godfrey (Frigidaire, GE isiedtancarsasipnicsereavidcwstacteinscevd 44.8 
NN iB iacieidcvceeanvicsuctasbvbneosiaed 11,393| 8 Fireside Theater (P&G, NBC) ........ 42.1 
9 Godfrey's Talent Scouts 9 Toast of the Town (Lincoln- 
GR TED) savevesesesacivacsesssi 11,370 Gs. GI. eect jcisinisciserssresiesd 42.1 
10 Toast of the Town (Lincoln- | 10 Arthur Godfrey (Frigidaire, 
a | ee 11,123 | MEE  cicuhstmncbiapiniciectiitiadmigiisessitonid 41.9 
*Percentage of homes reached in area where program was telecast. 


ARB Multi-City TV Ratings 
Week of March 1-7, 1954 


American Research Bureau 
TOTAL VIEWERS REACHED PROGRAM POPULARITY 


® Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine C 


Morton Salt Company 
The Peoples Gas Light and 
Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
State Farm Insurance Companies 


Ompany, Inc. 
The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Ine. 

Kraft Foods Company 
Macwhyte Company Wieboldt Stores, Inc. 
Monsanto Chemical Company Wilson & Co., Inc. 
Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 
135 South Lo Salle Street, Chicago 3, Illinois 


Chicago 
New York + Hollywood 
Toronto 


3,079 | > 
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“This . . . institution will confer untold Wessings upon thousands 
set unborn and place your name amang the benefactors of mankind.” 


ANNUAL REPORT—New Orleans residents 
got a full report on the activities of Tulane 
University in pages like this in all New 
Orleans newspapers. The university runs the 
ads annually as a public relations measure. 


CONTRACT RENEWALS 


Advertising managers and Media buyers 
continue advertising in a given publication 
for ONE very good reason—RESULTS! 
And, if contract renewals can be the yard- 
stick, TODAY’S HEALTH advertisers get 
results. 

83 per cent of the accounts that ran space 
in 1952 used TODAY’S HEALTH in 1953. 
And 88 per cent of the 1953 advertisers 
have established 1954 schedules. (Several 
of the remaining 12 per cent are Seasonal 
advertisers. Bs 

Actually, TODAY’S HEALTH enjoyed a 15 
per cent lineage gain in 1953 over 1952. 


é 


todays health 


if 


advertisers have demonstrated 
the value of American Medical 
Association advertising acceptance. 
They know that the TODAY’S HEALTH 
Identifying Emblem inspires confidence 
and prompts purchases when used in 
their advertising and in point-of-sale 
merchandising. 

Ask for the TODAY’S HEALTH DATA FILE 
. . . You will discover that TODAY'S 
HEALTH’S 5,000,000 readers are 
“V.LP.” to your sales results 
in 1954. 


send today 


TODAY'S HEALTH DATA FILE 


Rank Program (000) Rank Program 
1 You Bet Your Life (DeSoto- 1 1 Love Lucy (Philip Morris, 
Plymouth, NBC) 0.0... 46,200 RIE « Sevedcthsnasacendesensapibeacesciccksssticdl 
| 2 1 Love Lucy (Philip Morris, | 2. Dragnet (Liggett & Myers, 
 Sieilentdintinsinibyeerivediannsininsel 44,380 | DER -sosnseitabeidenstdpninnistesiansesvetiel 
| 3. Dragnet (Liggett & Myers, | 3 You Bet Your Life (DeSoto- 
EE Gicnteabintscsnviswassinasennesasits 44,090 | PRON, TEBE): sessesevsiosensasesseseses 57.2 
4 Jackie Gleason (Schick, Sheaffer, 4 Godfrey's Talent Scouts (Lipton, 
PeeRRI, CHB) occccsscsscscavecesssee 36,750 NRITED i eicveeninaabasstonacincessnsseorsitensiiste $2.2 
Godfrey’s Talent Scouts (Lipton, | 5 Jackie Gleason (Schick, Sheaffer, 
EE dbvctntde dias vicwndsecresinesantocedst 33,120 | INNS. CI stisetsisvsscxccecavacnscet 
| 6 Colgate Comedy Hour (NBC) ....32,530 6 Life of Riley (Gulf, NBC) .............. 
| 7 Toast of the Town (Lincoln- 7 Our Miss Brooks (General Foods, 
Mercury, CBS) ..........ccccccostiaee 29,970 I. sianesstnencapvadsianteiciiteusibiansecoved 
8 Godfrey & His Friends (Several 8 This Is Your Life (Hazel Bishop, 
es 29,400 SURGE” -satercnadeyviapobieaieiitborsarmedeiaecl ‘ 
| 9 Mama (General Foods, CBS) ....27,940 9 T-Men in Action (Borden, NBC) ....42.7 
110 Milton Berle (Buick, NBC) ........ 27,410 10 Kraft TV Theater (NBC) ................ 41.4 


-Haldeman-Langtord to Walker | Tone Jr., v.p. of sales, to senior 
Haldeman-Langford Mfg. Co., |v.p. Frederick T. Keeler, formerly 

St. Paul, has appointed Harold C,|director of marketing, has been 

‘Walker Advertising, Minneapolis, "4med director of sales. 

to handle advertising and publicity | 

for its fold-a-way tables and other | 

products. | 


| 


| 


Maxon Appoints Butner 


Maxon Inc., New York, has ap- | 


pointed Lawrence Butner, for- | 
-Carborundum Promotes Two merly with Katz Agency, New 


| Carborundum Co., Niagara Falis,| York, to its radio-tv estimating- 
‘N. Y¥., has promoted F. Jerome'! research staff. 


i GUE ion 


fodeys health 


Published by the American Medical Association 
535 N. Dearborn St., Chicago 10, Ill. 
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Business Census 


Gets Approval 
of House Group 


(Continued from Page 2) 


and civil service committee and 
by both houses of Congress. In 
addition, the Department of Com- 
merce must go back to a hostile 
House appropriations committee to 
obtain $13,000,000 which will be 
needed to carry out the studies 
authorized in the special legisla- 
tion. 

While Mr. Teeter and Dr. Rob- 
ert W. Burgess, director of the 
Census Bureau, led off with an 
explanation of the administra- 
tion’s position in support of the 
special censuses, the burden of the 
evidence today was carried by 
spokesmen from business and in- 
dustry—including several mem- 
bers of the special evaluating com- 
mittee which recently warned 
Commerce Secretary Sinclair 
Weeks that the whole framework 
of the government’s | statistical 
program may disintegrate unless 
new censuses of manufacturing 
and distribution are made in the 
near future. 

Dr. Ralph Watkins, director of 
research of Dun & Bradstreet (and 
chairman of the evaluating com- 
mittee), testified: 


a “The evidence reviewed by 
the intensive review committee 
was clear that census programs 
have suffered in recent years from 
erosion and neglect, in conse- 
quence of a retrenchment pro- 
gram that stemmed from preoc- 
cupation with the budgetary de- 
mands of the defense emergency. 

“That explanation, the commit- 
tee noted, is replete with irony, 
because our economic strength is 
the foundation of our military 
strength. Public policy and pri- 
vate business decisions that must 
continually be made toward build- 
ing and maintaining our economic 
strength must necessarily rest on 
analysis of measures of markets 
and indicators of economic con- 
ditions. 

“The committee expressed the 
view that if we are to be success- 
ful in building a high level econ- 
omy of reasonable economic sta- 
bility and growth, these basic sta- 


‘tistical programs must be pro-|of current economic 


tected and supported.” 


ws Earlier, Mr. Teeter said both 
he and Secretary of Commerce 
Weeks have concluded from their 
experience as business men, and 
the studies they have made since 
entering government service, that 
new censuses are vitally needed. 

Dr. Burgess recalled that the 
censuses were to have been made 
early this year—covering 1953. 
More than $1,000,000 was spent in 
preparation for the work, but the 
funds to take the census were de- 
nied by Congress last year. 

He said it is too late to go back 
and take censuses covering 1953. 
Under existing law the next cen- 
suses in these fields would not be 
taken until 1959, covering 1958. 
The Watkins committee had 
warned that the censuses are so 
vital, as the “benchmark” for sur- 
veys and other interim studies, 
that the period between censuses 
should never exceed five years. 


# In his statement, Dr. Watkins 
pointed out: “Our business enter- 
prise system cannot function ef- 
fectively in the dark. There must 
be a continuous stream or flow 
of information on markets and 
on business conditions if our econ- 
omy is to make further progress 
toward the twin goals of reason- 
able economic stability and 
growth. 

“The very source of that stream 
of information on markets and 
business conditions is the series 
of benchmark censuses authorized 
by Congress, or directed to be 
taken by the Constitution of the 
U.S. in the case of the population 
census. These benchmark census- 
es, taken at intervals from al- 
most the beginning of the repub- 
lic, have provided the indispens- 
able measures of the growth of 
our nation.” 


ws Dr. Watkins said evidence as- 
sembled by the review committee 
makes clear the importance of the 
economic censuses to the country. 

“They do not represent statistics 
merely for statistics’ sake. Rather, 
these censuses are important parts 
of a purposeful program on meas- 
urement of markets and economic 
change,” he said. 

“These measures...serve as a 
basis for countless decisions and 
action throughout our national 
life; and they also serve as the 
foundation for the great structure 


fine color engravings 


The making of 


daily reminds us of the 
saying of Michelangelo: 
Trifles make perfection... 
and perfection 
is no trifle.” 


indicators | Travel Industry Directory Out 

maintained by the federal govern- | Travel Agent, New York, has 
ment as well as by state and local |just published its 1954 edition of 
governmental agencies, non-gov- “Travel Industry Personnel Di- 
ernmental agencies and business rectory.” It lists names, addresses 
concerns and organizations.” ‘and phone numbers of executive 
/and sales personnel of all airlines, 


ws He emphasized that the gover-| shiplines, American and Canadian | 


ment’s statistics reach business in tour operators, and foreign rail- 
many forms—often as the basis of roads. 
private reports or statistical com-_ 


83 


It also carries all official gov- 
ernment tourist bureaus and con- 
sular representatives, and steam- 
ships serving North American 
ports, with fares. Copies cost $2. 


Katz Associates Moves 
Seymour L. Katz Associates, 
New York, has moved to enlarged 


‘quarters at 1225 Broadway. __ 


pilations by trade associations and | 
other agencies. 
His statement was supported by 
other witnesses from industry, in- 
cluding: Myron S. Silbert, v.p., 
Federated Department Stores, Cin- 
cinnati; Dr. John W. Boatwright, 
general manager, distribution eco- 
nomics department, Standard Oil 
Co., Chicago, and William C. Gor- | 
don Jr., executive director, Amer-.| 
ican Marketing Assn. | 
Mr. Gordon outlined the results| 
of a special survey which was 
made last fall, demonstrating | 
strong support for census pro- 
grams among AMA members. 


Appoints Strauchen & McKim 
Strauchen & McKim, Cincinnati, 
has been appointed to handle ad- 
vertising for Bishopric Products 
Co. and its A. M. Harris Ince. di- 
vision, Cincinnati manufacturer of 
brewery and chemical processing 
equipment. 


When you advertise in the 


TORONTO DAILY STAR 


you reach 452,876 adult 

wy readers and buyers — 

More than §3% of all adult 
daily newspaper readers in the 
Toronto A.B.C. City Zone 


Source: Sanders Marketing Research 


He has been enjoying AA 


AT HOME 
for |2 years 


JOHN C. WHEATLEY tells how he 
beat an ex-track man in the 

Monday morning grab for AA. 

Mr. Wheatley is a vice-president 
and Creative Director of 
MacFarland Aveyard & Co., Chicago 


“I've been enjoying Ad Age at home for 
about 12 years. It all began with an ac- 
count executive who used to lie in wait 
for my personal copy in the mail room, 
Monday mornings. He usually beat me to 
it because he was an ex-track man. At last 
I foiled him by ordering AA sent to my 
home. Now I enjoy every item, every page, 
at home in relaxed comfort. 


Bouws Offer to Home Subscriberr 


Mail the coupon below for your home sub- 
scription. With it you get, FREE, your 


choice of one of these 3 valuable hand- 


“By the way. I understand that the account books: 
executive is now having AA sent to his 


home these days. His legs aren’t what they 


used to be.” 


Advertising. 


1. Mail Order and Direct Mail 
Clinic, 2. Salesense in Advertising or 3. 
Putting Retail Salesmanship into National 


Which of these handbooks do you want—FREE? 


Advertising Age 


O #2,o0r 0 #3 


My Name 


{| Home 
{) Company 


 _— ee 
( My check for $3 is enclosed. 


} Address ‘ = 


—— 


Dept. A5, 200 E. Illinois St., Chicago 11, Illinois 


Please enter my 1 year subscription to Advertising Age and mail it to 
my home address. I am to receive FREE a copy of Book [] #1, 


State___ — 


() Bill me later. ([) Bill firm. 
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In Chicago, it takes 2 — 
to ring the bell! 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO, MIAMI BEACH 
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